( 


ga^  features  will  be  retained  and  its 
undue  interference  with  business  be 
eliminated. 

William  Allen  White,  Emporia 
(Kan.)  Gazette,  says  that  codes  are  im¬ 
practicable  in  small  communities,  and 
asserted  that  “the  only  good  thing  NRA 
can  do  for  the  small-town  editor  is  to 
get  off  his  neck.”  Amon  G.  Carter, 
Fort  Worth  (Tex.)  Star-Telegram,  be¬ 
lieves  NRA  has  aided  business  in  gen¬ 
eral  and  should  be  continued  perma¬ 
nently  with  some  changes. 

Views  of  publishers  follow: 

CODES  HAVE  AIDED  DAIUES 

S.  E.  Thomason,  publisher,  Chicago 
Daily  Times  and  Tampa  (Fla.)  Tri¬ 
bune — 1.  In  my  opinion  codes  have 
aided  business  in  general  and  specifi¬ 
cally  in  the  newspaper  business.  I 
reach  this  opinion  because  I  am  con¬ 
vinced  that  the  codes  have  been  some 
aid  in  increasing  employment  and  pur¬ 
chasing  power.  Increased  purchasing 
power  ^  has  been  reflected  in  increased 
advertising  linage  and  increased  news¬ 
paper  circulations. 

2.  I  cannot  say  that  the  press  is  any 
better  off  operating  under  a  code  than 


far  better  off  operating  independently 
without  a  code. 

3.  Our  two  newspapers  have  been  and 
we  operating  with  full  staffs  all  dur¬ 
ing  the  economic  stress.  We  reduced 
hours  to  40  a  week  for  reportorial 
staff  as  requested  by  the  code  and  also 
reduced  wages  because  of  the  slump 
in  business.  That  made  the  hiring  of 
additional  men  necessary  for  the  re¬ 
portorial  staff,  to  comply  with  the  40- 
hour  rule. 
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Hope  Good  Features  of  NRA  Will  Be  Retained  in  Its  Reorganization — 
Newspaper  Code  Held  Cumbersome  and  Unworkable 


CREDIT  to  the  NRA  for  producing 
better  business  conditions  in  the 
country  and  hence  bringing  more  adver¬ 
tising  linage  to  newspapers  is  given  by 
newspaper  publishers  in  a  survey  con¬ 
ducted  this  week  by  Editor  &  Pub- 
usher.  (See  questions  below.) 

The  publishers’  opinions  vary  widely, 
but  generally  speaking  they  are  in¬ 
tensely  interested  in  the  projected  re- 


NR.\  control  should  be  abolished 
and  a  system  of  minimum  wages  pre¬ 
scribed  which  should  enable  the  small 
business  or  industry  to  operate.  That 
system  should  be  a  matter  of  state 
law  for  each  individual  state. 

PUBLIC  IS  BEST  POLICEMAN 

William  Allen  White,  editor  and 
publisher,  Emporia  (Kan.)  Gazette — 


U11IE1VV13C.  1  uo  icci  inai  we  WOUla 
be  far  better  off  if  we  had  incorporated 
into  our  code  provisions  to  eliminate 
stupid  and  outgrown  methods  of  com¬ 
petition. 

3.  Under  the  code  our  business  has 
employed  additional  men,  has  shortened 
hours  of  employment  and  total  payrolls 
have  increased. 

4.  The  answer  to  this  question  is  a 
big  order  for  a  journeyman  publisher, 
but  I  believe  reorganized  NRA  will 
better  attain  its  purposes  by  bettering 
contact  between  the  code  authorities  and 
the  trades  involved  by  insisting  that  la¬ 
bor  assume  responsibilities  commensu¬ 
rate  with  benefits  and  by  insistance  upon 
elimination  of  detrimental  trade  prac¬ 
tices  in  all  industries  including  our 
own. 

HIRED  MORE  REPORTERS 

Fiwnk  G.  Huntress,  president  and 
publisher,  San  Antonio  Express  and 
News — 1.  Codes  have  retarded  both 
general  and  newspaper  business  in 
San  Antonio  and  throughout  Texas. 

2.  We  feel  that  the  press  v/ould  be 


E.  K.  Gaylord 


VV.  E.  Gonzales 


off  his  neck.  Our  problem  is  not  that 
of  the  large  industrialist.  We  live  so 
near  to  the  community  that  community 
opinion  always  is  a  stern  policeman. 
Our  biggest  customers  are  the  mer¬ 
chants.  Their  best  customers  are  our 
employes.  If  we  mistreat  our  employes 
the  merchants  know  it,  for  we  have 
generally  in  our  towns  the  second  or 
third  largest  payroll. 


Ours  is  a  small  country  daily  news¬ 
paper  with  a  trade  territory  inside  a 
30-mile  radius.  We  employ  40  to  50 
people  with  an  average  term  of  service 
of  15  years.  Three-fourths  of  our  em¬ 
ployes  have  known  no  other  boss  but 
me.  This  background  is  necessary  to 
explain  our  type  of  paper.  It  is  com¬ 
mon  and  peculiar  to  American  jour¬ 
nalism. 

Talking  to  other  publishers  of  this 
class  I  find  that  we  generally  have  kept 
our  organizations  practically  intact  dur¬ 
ing  the  depression  and  with  small  wage 
cuts.  To  me  and  to  most  of  my  fellow 
publishers  in  small  towns  the  NRA  has 
done  no  good  and  yet  only  the  harm 
which  accompanies  a  minor  pest.  We 
have  practically  the  same  number  of 
workers  now  that  we  had  five  years 
ago  working  on  now  a  40-hour  week. 
We  can’t  go  to  30  without  boosting 
rates. 

The  only  good  thing  the  NRA  can 
do  for  the  small-town  editor  is  to  get 


Eugene  Lorton 


Eugene  Howe 


Community  response  to  our  greed  is 
almost  automatic.  It  is  fairer  than  the 
NRA,  just  as  courageous  and  depend¬ 
able  for  results  in  the  long  run  and 
much  more  intelligent. 

This  is  not  true  as  applied  to  large 
industrial  units.  Public  opinion  is  im¬ 
portant  in  their  regulation.  But  the 
small-town  home-owned  newspaper  has 
no  more  use  for  the  NRA  and  stands 
in  no  more  need  of  its  regulatory 
powers  than  a  hound  dog  needs  a  flea 
circus.  We  breed  our  own  fleas.  We 
are  inexorably  doomed  to  economic 
decency  by  the  circumstances  of  our 
environment. 

CODES  BROUGHT  ADVERTISING 

J.  Noel  Macy,  president,  Westches¬ 
ter  Newspapers — Codes  have  aided 
business  in  general  and  the  newspaper 
business  in  particular,  although  the 
newspaper  code  has  not  aided  the  news¬ 
paper  business.  Increases  in  the  news¬ 


paper  business  are  due  to  increases  in 
other  business,  hence  more  advertising. 

I  believe  the  press  would  be  better 
off  without  any  code. 

1  believe  effort  should  be  largely 
confined  to  reduction  of  destructive 
competition  producing  waste  and  hence 
increasing  costs  to  the  consumer. 
Also,  it  should  be  realized  that  com¬ 
plexities  of  small  units  and  particular 
problems  in  all  industries  make  appli¬ 
cation  of  general  rules  and  principles 
less  universally  possible  than  formerly 
believed. 

“REDUCE  SUPERVISION” 

E.  K.  Gaylord,  president  and  pub¬ 
lisher,  Oklahoma  City  Oklahoman  and 
Times — 1.  Certain  codes  have  been  a  dis¬ 
tinct  aid  to  their  industries  while  many 
others  have  caused  confusion  and  un¬ 
questionably  retarded  recovery  in  their 
industries.  In  my  judgment  the  news¬ 
paper  code  has  had  insignificant  effect 
either  way,  having  had  no  effect  on 
news,  advertising  or  circulation  ques¬ 
tions. 

2  and  3.  The  newspaper  code  has 
caused  a  slight  increase  in  operating 
costs  and  very  slight  additional  em¬ 
ployment  in  our  own  business.  Oper¬ 
ation  under  the  code  has  cut  down 
hours  for  clerical  employes  and  cur¬ 
tailed  hours  of  service  to  public  with 
only  a  slight  increase  of  costs. 

4.  Reorganization  of  NRA  would 
take  much  time  and  space  to  discuss 
but  in  brief  I  believe  it  would  be  more 
effective  to  reduce  government  super¬ 
vision  and  increase  self  government 
within  industry. 

“UBERAUZE  SECTION  7-A’’ 

William  E.  Gonzales,  president  and 
editor,  Columbia  (S.  C.)  State — 1.  I 
think  on  the  whole  codes  have  aided 
business,  though  many  irritating  and 
detailed  restrictions  have  had  a  retard¬ 
ing  effect.  I  do  not  think  codes  have 
either  materially  aided  or  retarded  the 
newspaper  business. 

2.  I  do  not  think  the  press  is  better 
off  under  a  code,  but  I  feel  we  should 
not  set  ourselves  up  as  different  from 
other  lines  of  business;  if  codes  are 
retained,  the  press  ought  to  be  willing 
to  operate  under  one. 

3.  The  newspaper  code  has  not  ma¬ 
terially  affected  our  business.  It  has 
resulted  in  the  addition  of  only  a  few 
employes  and  has  had  but  little  effect 
on  wages,  as  we  were  already  paying 
more  than  the  minimum.  Except  in  a 
very  few  instances,  it  has  shortened 
hours. 

4.  Revise  and  liberalize  Section  7-A 
so  as  to  make  it  perfectly  plain  that 
a  man  may  work  whether  he  is  a  mem¬ 
ber  of  any  organization  or  not.  There 
should  not  be  any  compulsion  on  hin 
to  join  any  organization.  The  em¬ 
ployer  should  not  be  permitted  to  re¬ 
fuse  employment  because  a  man  is  noi 
a  member  of  any  organization. 

Hours  should  not  be  reduced  below 
40.  The  30-hour  week  is  economically 
unsound  and  would  make  the  cost  of 
business  prohibitive,  and  suicidal  for 
both  business  and  employes. 

I  believe  in  the  right  of  “collective 
bargaining,”  but  unorganized  workers, 


James  G.  Stahlman  | 


Frank  G.  Huntress  VV'illiam  A.  White 


J.  Noel  Macy 


THE  QUESTIONS 


1.  In  your  opinion  have  codes  aided  or  retarded  business  in  general 
and  specifically  the  newspaper  business? 

2.  Do  you  feel  that  the  press  is  better  off  operating  under  a  code 
than  otherwise? 

3.  How  has  operation  under  the  code  affected  your  business  in  re¬ 
gard  to  number  of  employes,  hours  of  employment  and  wages? 

4.  Do  you  have  any  suggestion  to  contribute  as  to  how  reorganized 
NRA  might  better  attain  its  social  and  economic  purpose? 
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who  are  in  the  large  majority,  have  come  permanent.  However,  I  believe  FORESTALLED  “REVOLUTION’ 


some  rights,  and  these  are  not  recog¬ 
nized  under  the  present  set-up. 

“PRICE-FIXING  WON’T  WORK’’ 


any  permanent  arrangement  should  give  ^eu•  York  Daily  Netvs^ln  our  opin-  OF  HEARST  PAPERS 

to  business  and  industry  the  widest  pos-  jpjj  something  like  the  NR.\  was  abso-  _ _ 

sible  latitude  in  the  conduct  of  their  lutely  indispensable.  Another  year  of  Former  Pittsburgh  Publisher  Is  Pro- 
own  affairs,  with  a  minimum  of  gov-  Hoover  and  we  would  have  had'  an  ac-  »  j  t  i  u/lu.. 


H.  M.  BITNER  MANAGER 
OF  HEARST  PAPERS 


Gene  Howe,  editor,  .-l»«an7/u  (Tex.)  ernment  interference  and  control,  and  tual  or  attempted  revolution. 

News-Globe — NRA  has  been  helpful  in  that  in  defining  collective  bargaining  - 

that  it  has  slightly  increased  employ-  and  the  means  of  obtaining  it  there  “CODES  ARE  UNNECESSARY’’ 

ment  in  all  fines  of  business.  But  this  should  be  no  governmental  requirement  g  \V,  Scripps,  chairman  of  the 


moted — T.  J.  White  Becomes 
General  Manager  of  Hearst 
Dailies  and  Magazines 

Harry  M.  Bitner  has  become  gen- 


tos  been  offset  by  attempts  at  price-  as  to  the  meth.  d  followed  so  long  as  board  Scripps  League  of  Newspapers—  “^rry  M.  Bitner  has  Income  gen- 
fixmg  which  have  retarded  recovery  by  the  objective  is  attained.  1  They  h^e  not  aided  ^  ^  N^s^pers, 

creating  resentment  in  the  minds  of  _  -j  it  was  announced  m  New  York  this 


creating  resentment  in  the  minds  of 
those  who  are  in  position  to  loosen  up 
and  put  their  money  in  circulation.  All 
attempts  at  price-fixing  I  have  observed 


NRA  HAMPERED  DAIUES 


1.  They  have  not  aided. 

2.  No. 

3.  Ver>-  little. 

4.  In  regard  to  newspapers  I  be- 


attempts  at  price-fixing  I  have  observed  James  G.  Stahlman,  president  and  ^  regard  to  newspapers  1  be¬ 

have  failed  to  serve  their  purpose.  The  publisher,  Nashznlle  Banner— 1.  Codes  •‘eve  that  financial  de^ndence  on  pub- 
volume  of  business  either  has  been  have  aided  some  few  businesses,  but  he  oP^'on  makes  codes  unnecessary 
slowed  down  or  the  National  Recovery  business  m  general  has  been  hampered,  and  that  free  press  is  safest  under  the 
Act  has  been  evaded.  Many  persons  in  Certainly,  the  newspaper  business  has  system  whereby  no  newspaper  can  be 
business  have  become  bootleggers  in  been  hampered.  regulated  to  the  slightest  degree  either 

their  own  fine.  They  frankly  state  There  was  never  any  hope  for  the  its  com^titors. 

they  must  do  this  or  close  up.  Our  NRA  to  improve  business  by  regimen-  .  ,  .a*  ‘fiere  is  a  basic  philosoph- 

■  “  tation,  bulldozing,  and  other  methods  question  here  and  I  favor  encour- 


business  standards  have  suffered. 

NRA  has  had  little  effect  on  news¬ 
papers  except  a  moderate  increase  in 


employed  by  government  bureaucrats. 
From  the  very  beginning  newspaper 


aging  individuals  and  business  leaders 
to  attempt  to  better  themselves  and 


^rolls  wdiich  jm>st  of  the  pal^Ts  can  puSerrUraW”^^‘To  Vuro^Ho  tlvs  oasigThe^^buck*  t 

well  afford.  The  percentage  of  added  ffie  NRA  the  impracticability  of  ever  Passing  the  buck  and  looking  out- 

- 1 - - II  ...  y  .  .  -  side  to  government  for  regimentation 


employes  is  small.  codifying  so  complex  an  industry.  lam  ^  Kuvxm.i.cm  lor  regimeniation 

NRA  has  been  subjected  to  so  much  certain  that  the  newspaper  business  has  ♦  ^Ti' 


ridicule  it  is  questionable  whether  it  found  this  to  be  true, 
can  survive  in  any  form,  but  its  com-  i  •  • 

plete  collapse  is  inevitable  if  price-fix-  cSTs’e  "^wir  n 


unrS  to  b«  -  ''“i"  t'-ro-gh  ,he  U„d."  and 

^  ,  .  .  ,  j  It  is  our  editorial  objective  to  do  just 

Compulsion,  regimentation  and  pros-  j^is  in  the  broadest  sense. 


NRA  INCREASED  COSTS 

Tom  C.  Gooch,  vice-president  and 
general  manager,  Dallas  (Tex.)  Times- 
Herald — 1.  During  the  national  emer¬ 
gency  NR.A  plan  was  of  help. 


pective  license  will  never  fit  into  the 
.\merican  scheme  of  things.  At  least, 
they  won’t  come  with  one  fell  swoop, 
after  a  century  and  a  half  under  our 
constitution. 

2.  Positively,  no. 

3.  Yes,  the  code  has  increased  the 
number  of  employes,  lessened  hours  of 


JOHN  TATE  HANDLING 
NEWSPAPER  CODE 

Take*  Over  Supervision  from  Payson 
Irwin  Following  Resigna¬ 
tion  of  Administrator 
George  Buckley 

{Special  to  Editor  &  Publisher) 


VVashint.ton,  D.  C.,  Oct.  2 — Super-  manager  since  June,  1933. 


2.  Press  should  not  operate  under  employment,  and  increased  wages,  far 

any  government  code.  above  the  present  or  prospective  returns.  xjeorge  pucmey  Harry  M.  Bitner 

3.  Increased  our  costs.  4.  If  the  reorganized  NRA  expects  (5#>r£ia/ to  Editor  &  Publisher)  assistant  general 

4.  Honest  American  enterprise  to  get  to  first  base,  it  must  first  give  Washint.ton,  D.  C.,  Oct.  2— Super-  manager  since  June  1933. 

should  be  encouraged  and  NRA  rules  business  and  industry  complete  assur-  vision  over  the  Daily  Newspaper  Pub-  x  J  White  who  has  been  general 
and  regulations  simplified  so  that  honest  ance  that  the  government  is  about  fishing  Industry  Code  has  passed  from  manager  of  the  Hearst  Newspapers 
business  is  not  harassed.  through  with  its  meddling,  whip-crack-  the  hands  of  Deputy  Administrator  since  May  1930  becomes  general  man- 

attitude.  If  the  NRA  will  stick  Lo  Payson  Irwin  to  Acting  Division  Ad-  ager  of  Hearst  enterprises  and  will  be 
CODES  AIDED  BUSINESS  the  question  of  wages  and  hours,  stop  mimstrator  John  Tate.  associated  in  executive  and  advisory 

Eugene  Lorton,  publisher,  Tulsa  to  force  undue  economic  burdens  The  shift  was  effected  to  permit  Mr.  capacities  with  the  newspapers,  maga- 

(Okla.)  IVorld — Any  opinion  on  oper-  on  business,  and  stop  the  outrageous  Irwin  to  devote  more  time  to  the  mul-  zines  and  associated  enterprises,  the  an- 

ation  and  results  of  the  NR*\  would  reprehensible  practice  of  inciting  tiple  industries  coming  under  the  Gra-  nouncement  said. 

naturally  be  based  on  the  experience  nidustrial  strife  by  catering  to  a  sel-  phic  Arts  Code,  of  which  there  are  s.  S.  Carvalho,  chairman  of  the  ex- 

of  the  party  being  quoted.  nunonty  among  employes,  it  will  about  a  score.  ecutive  committee  of  the  Hearst  News- 

Business  in  Tulsa  is  better,  reflect-  ^  fair  chance  of  rendering  some  Mr.  Tate  has  been  acting  division  papers,  made  the  announcement, 

ing  a  more  healthy  newspaper  condition  shght  contribution  to  the  social  and  administrator  for  several  weeks  and  Mr.  Bitner’s  promotion  follows  the 
than  has  existed  for  some  years.  Code  economic  progress  of  this  country.  may  be  given  the  permanent  appoint-  appointment  a  month  ago  of  Eugene 
operation  has  been  no  serious  problem  It  must  stop  classifying  every  busi-  ment  to  the  vacancy  caused  by  the  Forker  as  assistant  to  the  general 
for  us  because  of  our  working  condi-  nessman  as  a  crook.  Business  and  in-  resignation  of  Division  Administrator  manager. 

tions  and  salary  schedule,  but  the  gen-  dustry,  with  a  peaceful  and  sympathetic  George  Buckley.  Prior  to  joining  the  Hearst  executive 

eral  improvement  shown  in  this  ter-  attitude  on  the  part  of  labor,  must  be  Mr.  Buckley,  a  close  friend  of  Gen-  staff  as  assistant  general  manager  of 

itory  can  be  to  a  large  extent  credited  allowed  to  work  out  national  recovery  eral  Hugh  S.  Johnson,  has  been  ap-  the  newspapers,  Mr.  Bitner  was  for  six 
0  the  codes.  through  honest  operation,  and  the  appli-  pointed  assistant  to  James  A.  Mof-  years  editor,  publisher  and  vice-presi- 

We  are  employing  more  people  and  cation  of  old  fashioned  American  intia-  fett.  Federal  Housing  Administrator,  dent  of  the  Pittsburgh  Sun-Telegraph. 
alary  schedules  in  the  mechanical  de-  tive.  and  is  now  in  charge  of  all  adminis-  He  was  born  in  Pittsburgh  in  18fe, 

artments  are  being  revised,  the  print-  The  government  cannot  hope  to  stim-  t'^ative  functions  under  Moffett.  The  and  started  his  career  as  a  reporter 
rs’  scale  already  having  been  arbi-  yjate  confidence  so  long  as  it  continues  fprmer  NRA  divisional  head  was  one  on  Pittsburgh  newspapers.  He  was 
trated  with  aw'ard  of  a  ten  percent  to  sic  an  army  of  meddling  bureaucratic  time  publisher  of  the  Chicago^  Herald  with  the  Pittsburgh  Press  from  1907  to 
increase.  _  _  _  snoopers  into  every  cranny  of  every  Examiner  and  vice-president  of  19^  as  city  editor,  managing  editor 

Freedom  pi  criticism  for  that  which  man’s  business,  looking  for  signs  of  City  Bank  and  Farmers  Trust  and  circulation  manager.  In  1922  he 

is  bad  and  its  abolishment  with  a  more  villainy;  nor  can  business  and  industry  Company,  New  York  City.  joined  the  Hearst  organization  and  be- 

general  and  broad  view  toward  the  P*?*"*  have  any  confidence  in  the  government’s  -  came  editor-in-chief  of  the  Detroit 


pose  of  the  recovery  act  will  in  a  brief  ability  to  regulate  them  so  long  as  the 
period  bring  the  test  of  success  or  government  conducts  its  own  business 
failure.  _  We  believe  it  should  be  given  jn  such  ^  reckless,  profligate,  and  un- 
a  working  chance.  economic  manner. 


HANDBILL  LAW  BEATEN 

A  committee  of  Belleville,  N.  J.,  mer¬ 
chants  appearing  before  the  Town  (Com¬ 
mission  there  Sept.  25  defeated  the  pas- 


joined  the  Hearst  organization  and  be¬ 
came  editor-in-chief  of  the  Detroit 
Times.  He  returned  to  Pittsburgh  in 
1927  with  the  Sun-Telegraph. 


C.  K.  MATSON  MARRIES 


CODES  AIDED  BUSINESS  balanced  federal  budget  and  sound  ^ge  of  a  handbill  ordinance  designed  Mrs.  R.  A.  J.  Gottfried,  daughter  of 

AiuEOJ  Duaineos  money,  with  a  lighter  hand  on  business  to  prevent  the  distribution  of  advertising  George  Jeremiah  of  New  York, 

Amon  G.  Carter,  president.  Fort  in  general  will  attain  more  than  all  the  circulars.  The  merchants  contended  the  and  Carlton  K.  Matson  editor  of  the 

Worth  (Tex.)  Star-Telegram— Viewed  quack  remedies  sought  to  be  applied  by  ordinance  would  work  a  hardship  on  -foledo  News-Bee  were  married  in  New 

as  a  whole,  I  think  codes  have  aided  a  lot  of  crackpot  theorists  and  left-  small  storekeepers,  who  cannot  afford  to  yo^k  last  week  They  are  living  temp- 

rather  than  retarded  business,  but  I  wingers.  advertise  through  other  means.  orarilv  in  the  Commodore  Perrv  Hotel 


do  not  feel  the  situation  with  respect 
to  the  newspaper  industry  as  a  whole 
has  been  affected  materially  as  a  result 
of  code  operation. 

In  our  business  we  added  17  em¬ 
ployes,  more  in  a  spirit  of  complying 
with  the  objective  of  the  President’s 
recovery  appeal  than  through  necessity, 
for  a  checkup  of  our  payrolls  show^ 
one  more  employe  than  in  the  same 
month  of  1929.  We  had  made  but  one 
reduction  in  pay,  10  per  cent,  and  half 
of  that  has  since  been  restored. 

It  is  my  judgment  that  reorganiza¬ 
tion  of  NRA  should  proceed  with  a 
view  to  retaining  the  features  that  have 
proved  beneficial  and  workable  and  dis¬ 
carding  those  that  have  not.  Undoubt¬ 
edly  some  of  its  fundamental  features, 
such  as  minimum  wages,  maximum 
hours,  collective  bargaining  and  elim¬ 
ination  of  competitive  abuses  to  the 
detriment  of  public  interest,  will  be- 
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orarily  in  the  Commodore  Perry  Hotel 
in  Toledo. 

McMURTRlE  TO  DAYTON 

J.  H.  McMurtrie  formerly  with  the 
S.  C.  Beckwith  Sp^ial  Agency,  and  for 
the  past  year  with  the  Indianapolis 
News,  has  resigned  to  become  advertis¬ 
ing  manager  of  the  Dayton  (O.)  Jour¬ 
nal  and  Herald. 

EDITORS  BOARD  TO  MEET 

The  board  of  directors  of  the  Amer¬ 
ican  Society  of  Newspaper  Editors  will 
meet  on  Oct.  14  in  the  Edgewater  Beach 
Hotel,  Chicago.  Grove  Patterson,  edi¬ 
tor  of  the  Toledo  Blade,  is  president. 

HOWLAND  &  HOWLAND  NAMED 

The  Punxsutawney  (Pa.)  Spirit  has 
appointed  Howland  and  Howland,  Inc.i 
New  York,  its  representative,  effective 
Oct.  1. 
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Philadelphia  Daily  Sold  at  Reputed  Price  of  $20,000,000  to  Curtis-Martin  Will  Revert  to  Elverson 

Estate — J.  C.  Martin  Will  Direct  Evening  Ledger 


(Special  to  Editor  &  Pi'blisher) 

HILADELPHIA.  Oct.  1— Control 
of  the  Philadelphia  Inquirer,  one  of 
the  oldest  daily  newspapers  in  Philadel¬ 
phia.  will  pass  from  John  C.  Martin, 
head  of  Curtis-Martin  Newspapers,  Inc. 
It  will  revert  back  to  the  Elverson  es¬ 
tate,  from  which  it  was  purchased  in 
1930  by  the  late  Cyrus  H.  K.  Curtis 
and  his  stepson-in-law,  at  a  price  said. 


that  no  new  business  will  be  accepted 
on  that  basis.  This  announcement  was 
the  first  hint  in  newspapers  circles  that 
a  change  was  due  in  the  Inquirer  owner¬ 
ship  and  management. 

The  Inquirer  is  being  turned  back  to 
the  Patenotres,  it  is  understood,  under 
an  amicable  agreement  based  on  the 
original  contract  of  sale.  This  pro¬ 
vided  that  the  transfer  could  be  made 


Evening  Telegraph  and  merge  it  with 
the  Evening  Public  Ledger,  which,  at 
the  time,  was  without  an  Associated 
Press  membership,  the  principal  asset 
of  the  Telegraph.  Acquisition  of  the 
Philadelphia  Press  and  its  merger  with 
the  Public  Ledger  followed.  Then 
came  the  purchase  of  the  North  Ainer- 
ican,  which  was  also  consolidated  with 
the  morning  Ledger. 


neglect  the  editorial  end.  He  liked  fire 
stories,  particularly  those  that  occurred 
late  at  night  or  in  the  early  morning 
hours.  Few  late  fires  failed  to  make 
the  first  page  of  the  Inquirer  during 
his  control. 

Col.  Elverson  was  immensely  proud 
of  the  home  he  built  for  the  Inquirer. 
He  called  it  the  Elverson  building.  In 
the  tower  he  maintained  a  palatial 


M  rs.  Eleanor  Patenotre 


John  C.  Martin 


Charles  A.  Tyler,  Jr. 


at  the  time,  to  have  been  in  the  neigh¬ 
borhood  of  $20,000,000,  one  of  the  larg¬ 
est  transactions  in  .\merican  newspaper 
history. 

Mr.  Martin  will  remain  as  head  of 
Public  Ledger,  Inc.,  which  will  continue 
to  publish  the  Evening  Ptiblic  Ledger. 
The  Morning  Public  Ledger  was  merged 
with  the  Philadelphia  Inquirer  on  April 
16  last  when  the  latter  became,  offi¬ 
cially,  the  Philadelphia  Inquirer  and 
Public  Ledger.  Gradually,  the  name 
“Public  Ledger”  was  submerged  and 
now  it  will  be  dropped  entirely  from 
the  Inquirer  title.  Whether  the  Public 
Ledger,  established  here  in  1836,  will 
be  revived  or  it  Associated  Press  mem¬ 
bership  sold  to  an  “outsider,”  is  prob¬ 
lematical,  no  official  statement  having 
been  made  concerning  its  future. 

Transfer  of  the  Inquirer  ownership 
means  that  the  newspaper  will  go  back 
to  one  of  the  foremost  families  in 
France,  represented  by  Mrs.  Eleanor 
Louise  Elverson  Patenotre,  widow  of  a 
former  French  Ambassador  to  the 
United  States  and  a  sister  of  the  late 
Col.  James  Elverson,  Jr.,  former  pub¬ 
lisher  of  the  Inquirer.  Her  son,  Ray¬ 
mond  Patenotre,  publisher  of  a  chain 
of  French  newspapers  and  a  member 
of  the  French  Chamber  of  Deputies, 
will  be  associated  with  his  mother  in  the 
new  ownership  management.  The  son 
reached  this  country  this  week  to  take 
formal  charge  of  the  Inquirer  on  behalf 
of  his  mother. 

Pending  the  formal  transfer  of  title, 
which  is  expected  to  be  made  within  the 
next  few  days,  the  management  of  the 
Philadelphia  Inquirer  has  been  in 
charge  of  Charles  A.  Tyler,  Jr.,  its  vice- 
president  and  general  manager.  Mr. 
Tyler  has  been  for  many  years  asso¬ 
ciated  with  the  Curtis-Martin  interests. 
He  was  treasurer  and  business  manager 
of  the  old  Public  Ledger  and  now  di¬ 
rects  the  business  and  financial  interests 
of  the  Evening  Public  Ledger. 

Since  the  merger  of  the  Public  Led¬ 
ger  and  Inquirer  advertising  has  been 
wld  on  a  combination  rate,  covering 
insertions  in  both  the  Inquirer  and  Eve¬ 
ning  Ledger.  Notice  has  been  given 
advertisers  who  are  on  a  contract  basis 
that  this  arrangement  will  be  continued 
during  the  life  of  their  contracts,  but 


if  certain  provisions  of  the  contract 
were  not  fulfilled.  These  provisions 
were  not  explained,  but  supposedly 
were  concerned  with  the  matter  of 
finances. 

The  Philadelphia  Inquirer  and  its 
home,  the  Inquirer  building,  the  tower¬ 
ing  white  structure  at  Broad  and  Cal- 
lowhill  streets,  were  purchased  by  Cur¬ 
tis-Martin  on  March  5,  1930. 

.At  that  time,  the  following  official 
statement  was  issued: 

“Curtis-Martin  Newspapers,  Inc.,  has 
bought  the  stock  control  of  the  Phila¬ 
delphia  Inquirer  Company  of  Delaware, 
owner  of  the  daily  and  Sunday  Phila¬ 
delphia  Inquirer,  and  has  purchased  all 
the  stock  of  the  Philadelphia  Inquirer 
Company  of  Pennsylvania,  owner  of 
the  Inquirer  building. 

“The  Philadelphia  Inquirer  will  con¬ 
tinue  to  be  published  as  a  separate 
newspaper  and  no  changes  in  editorial 
or  news  policy  or  in  the  operating  staff 
are  contemplated.” 

No  mention  was  made  at  the  time  of 
the  purchase  price,  either  of  the  stock 
control  of  the  Philadelphia  Inquirer 
('ompany  of  Delaware  or  of  the  Phil¬ 
adelphia  Inquirer  Company  of  Penn¬ 
sylvania. 

In  financial  circles,  however,  it  was 
reported  the  Curtis-Martin  interests 
paid  5^,000,000  for  51  per  cent  of  the 
stock  in  the  newspaper.  .An  additional 
$6,000,000  worth  of  the  Inquirer  stock 
was  in  the  hands  of  the  public  at  the 
time.  While  no  hint  was  given  as  to 
the  price  paid  for  the  building,  at  the 
time  of  the  sale  it  was  assessed  at  $2,- 
400,000.  It  is  reported  that  the  total 
purchased  price  of  newspaper  and  realty 
was  on  the  basis  of  $20,000,000. 

The  Inquirer  was  the  eighth  news¬ 
paper  to  come  under  the  control  of  the 
Curtis  interests.  Today  but  one,  the 
Fivening  Public  Ledger,  remains  under 
Curtis-Martin  management. 

Cyrus  H.  K.  Curtis,  now  deceased, 
internationally  noted  as  a  magazine  pub¬ 
lisher  and  philanthropist,  entered  the 
newspaper  field  in  1913,  acquiring  the 
Public  Ledger,  a  morning  publication 
of  character  and  distinction,  long  a 
Philadelphia  institution.  Later  he  star¬ 
ted  the  Evening  Public  Ledger. 

His  next  step  was  to  take  over  the 


The  Curtis  interests  then  entered  the 
tabloid  field  with  the  Sun,  which  was 
abandoned  after  two  years. 

Meanwhile,  in  1924,  Mr.  Curtis  ac¬ 
quired  the  New  York  Evening  Post, 
which  was  sold  by  Curtis-Martin  News¬ 
papers,  Inc.,  to  J.  David  Stern,  pub¬ 
lisher  of  the  Philadelphia  Record  and 
Camden  Courier  and  Post,  in  Decem¬ 
ber,  1933.  Four  months  later,  in  April 
of  the  year,  publication  of  the  Public 
Ledger  ceased. 

The  purchase  of  the  Inquirer  in  1930, 
from  a  financial  standpoint,  was  one  of 
the  largest  transactions  in  the  history 
of  .American  journalism.  The  paper 
had  long  been  regarded  as  “the  Bible 
of  Republicanism  in  Pennsylvania.”  It 
celebrated  its  centenary  in  1929,  a  year 
before  its  acquisition  by  Mr.  Curtis. 

The  Inquirer  was  first  published  as 
an  evening  newspaper  in  1829.  In  three 
months  it  changed  hands.  Its  new 
owner  made  it  a  morning  journal.  As 
it  prospered,  it  outgrew  building  after 
building  and  finally,  at  the  time  of  the 
Civil  War,  it  emerged  from  the  side 
streets  and  had  the  distinction  of  a 
main  street  address  on  Chestnut  street. 

It  entered  its  golden  age  of  prosperity 
in  1889  when  it  was  purchased  by  James 
Elverson.  Prior  to  his  purchase  of  the 
Inquirer,  Elverson  was  not  a  newspa¬ 
perman.  He  was  a  magazine  publisher 
and  has  made  a  fortune  in  that  field. 

But  his  lack  of  newspaper  experience 
was  no  handicap  to  the  new  owner.  He 
was  a  man  of  dominating  personality, 
and  his  personality  was  reflected  in  his 
paper,  just  as  it  was  in  his  magazines. 
The  Inquirer  thrived  and  became  one 
of  the  outstanding  newspapers  of  Penn¬ 
sylvania  and  a  large  money-maker. 

In  1893,  the  Inquirer  moved  into  a 
new  home  at  1109  Market  street,  a 
few  doors  from  the  Reading  Terminal. 
There  it  remained  until  the  completion 
of  the  present  Inquirer  building  in  1925. 

Mr.  Elverson  died  in  1911.  Control 
of  the  Inquirer  was  assumed  by  his 
son.  Col-  James  Elverson,  Jr.,  who 
conducted  the  paper  along  the  lines  laid 
down  by  his  father,  with  continued 
success. 

The  younger  Elverson  was  particu¬ 
larly  fond  of  the  mechanical  side  of  his 
plant.  He  became  an  expert  on  news¬ 
paper  presses.  However,  he  did  not 


apartment  that  served  as  his  town  house. 
When  Col.  Elverson  died  in  1929,  con¬ 
trol  of  the  Inquirer  went  to  his  sister, 
Mme.  Patenotre. 

Shortly  thereafter  Mme.  Patenotre 
came  to  this  country  to  assume  charge 
of  the  Inquirer.  A  reorganization  of 
the  capital  structure  of  the  company 
was  one  of  her  first  moves.  Issuance  of 
300,000  shares  of  stock,  no  par  value, 
was  authorized.  Of  this  49  per  cent 
was  made  available  to  employes  and  the 
general  public. 

This  stock,  which  yielded  an  annual 
dividend  of  $3,  sold  at  $52  per  share. 
The  51  per  cent,  which  was  not  offered 
to  the  public,  was  retained  by  Mme. 
Patenotre  until  she  sold  the  Inquirer 
to  Curtis-Martin  interests. 

Edward  L.  Wingert  has  become  ad¬ 
vertising  manager  of  the  Philadelphia 
Evening  Ledger,  heading  both  the  local 
and  national  departments,  with  the  dis¬ 
continuance  of  the  combination  rate  of 
the  two  dailies,  announced  in  last  week’s 
Editor  &  Publisher. 

George  G.  Steele,  advertising  direc¬ 
tor  of  both  papers  until  last  week, 
remains  at  the  Inquirer  as  advertis¬ 
ing  director. 

W.  Porter  Ogelsby,  Jr.,  son-in-law 
of  John  C.  Martin,  publisher,  has  been 
elected  president  and  treasurer  of  the 
Independence  Broadcasting  Company, 
which  operates  the  Evening  Ledger’s 
radio  station,  WHAT.  Mr.  Ogelsby, 
formerly  a  member  of  the  daily’s 
Washington  bureau  and  now  in  the 
advertising  department,  succeeded 
Charles  .A.  Tyler,  who  resigned.  Mr. 
Tyler  is  vice-president  and  treasurer 
of  the  Public  Ledger,  Inc.,  and  vice- 
president  and  general  manager  of  the 
Philadelphia  Inquirer  Company. 

Several  other  changes  in  the  radio 
station  management  took  place  at  the 
same  time.  James  R.  Wescott,  station 
manager,  who  also  is  circulation  man¬ 
ager  of  the  Evening  Ledger,  was  elected 
vice-president  and  John  L.  Mevius, 
technical  supervisor  for  five  years, 
succeeded  him  as  manager.  Mr.  Ogelsby 
and  Mr.  Wescott  also  were  elected 
to  the  directorate  of  the  broadcasting 
company. 

National  advertising  men  who  have 
returned  to  the  Ledger  from  the  In- 
{Continued  on  page  43) 
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ST.  LOUIS  GUILD  REVOLTS  AGAINST 
UNION  TACTICS  OF  NATIONAL  BODY 


Group  Drafts  Protest  Against  Leadership  of  Broun  and  Eddy  suid 
“Inflsunnaatory’'  Matter  Printed  in  Guild  Reporter — 
Present  Policy  Called  a  Detriment 

(.special  to  Editor  &  Purusber) 


ST.  LOUIS,  Oct  2 — The  Newspaper 
Guild  of  St  Louis,  with  a  meni' 
bersnip  oi  ivX)  among  its  three  ctiapters, 
is_in  open  revolt  against  the  leadership 
of  the  American  Newspaper  Guild. 

The  St.  Louis  Guild  has  authorized 
its  president,  Curtis  A.  Betts,  a  mem¬ 
ber  of  the  staff  of  the  Post-Dispatch, 
to  appoint  a  committee  to  draft  a  pro¬ 
test  on  the  conduct  of  Heywood  Broun, 
president,  and  Jonathan  Eddy,  executive 
secretary,  and  the  policies  of  the  GuUd 
Reporter,  official  organ  of  the  Guild, 
the  protest  being  based  on  the  move¬ 
ment  to  make  a  labor  organization  of 
newspaper  editorial  workers. 

Mr.  Betts  has  resigned  as  president 
because  of  dissatisfaction  with  the  stand 
of  the  national  officers  and  the  policy 
of  the  Guild  Reporter.  He  is  out  of 
sympathy  with  the  efforts  to  align  the 
guild  with  the  labor  unions.  His  resig¬ 
nation  has  been  withheld  pending  action 
on  the  protest,  which  will  be  sent 
shortly  to  headquarters  in  New  York. 

Following  Mr.  Betts’  resignation,  and 
expressed  dissatisfaction  by  some  mem¬ 
bers  of  the  local  guild,  its  executive 
committee  decided  to  issue  a  question¬ 
naire  to  ascertain  the  sentiment  of  the 
membership  on  a  basis  for  future  pro¬ 
cedure.  Answers  had  been  received 
from  approximately  half  of  the  local 
membership  when  a  general  meeting 
was  held  last  Sunday. 

The  expressions  ot  the  first  100  mem¬ 
bers  were  so  pronounced  against  the 
conduct  of  the  national  guild  officers 
and  the  policy  of  the  Reporter,  that  it 
was  decided  to  formulate  a  protest.  Mr. 
Betts  appointed  a  committee  composed 
of  the  president  of  the  three  local 
clwpters  to  draft  the  statement,  which 
will  be  presented  to  the  executive  com¬ 
mittee  for  approval  before  being  sent 
to  New  York. 

Here  are  the  15  questions — all  of 
them  expressing  discontent  with  the  ad¬ 
ministration  of  the  guild  by  its  leaders 
— asked  of  the  St.  Louis  members: 

1.  Are  you  satisfied  with  the  leader¬ 
ship  of  Heywood  Broun? 

2.  Are  you  satisfied  with  Jonathan 
Eddy? 

3.  Are  you  satisfied  with  the  policy  of 
the  Guild  Reporter? 

4.  If  dissatisfied,  do  you  think  the  St. 
Louis  Guild  should  secede  from  the 
national  organization? 

5.  If  for  secession,  do  you  think  the 
St.  Louis  Guild  should  maintain  its 
own  independent  organization? 

6.  Would  you  favor  a  strong  resolu¬ 
tion  of  protest  to  the  national  of¬ 
ficers  ? 

Should  the  protest  demand  the 
resignations  ot  Broun  and  Eddy? 
Broadly  speaking,  do  you  regard 
the  guild  as  a  trade  union? 

Or  as  a  professional  association 
similar  to  the  American  bar  and 
medical  associations? 

Do  jou  believe  that  agitation  of  the 
union  la^r  type  helps  the  guild? 

11.  Except  in  extreme  and  aggravated 
cases,  do  you  believe  in  the  strike 
as  an  instrument  of  policy? 
Assuming  that  the  membership  of 
the  St.  Louis  Guild  can  get  to¬ 
gether  on  a  policy  program  differ¬ 
ent  from  the  New  York  idea,  would 
you  approve  an  active  campaign  for 
It  at  the  next  national  convention 
of  the  guild? 

Do  you  think  the  organization  can 
function  better  with  a  powerful  and 
centralized  national  office? 

Or  with  self-governing  units,  each 
independent  of  the  other,  but  all  co¬ 
operating  in  whatetver  degree  may 
be  found  to  be  practicable? 

15.  Do  you  think  any  chapter  or  dis¬ 
trict,  or  the  national  guild  itself, 
should  ever  be  conimitted  to  any 
course  by  any  officer  without  an 
explicit  referendum  of  the  mem¬ 
bership  on  the  point? 


Mr.  Betts  first  submitted  his  resigna¬ 
tion  in  July,  giving  as  reasons  ill  health 
and  the  fact  that  he  would  be  out  of 
the  city  during  .August  and  much  of  the 
rest  ot  his  term,  but  no  action  was 
taken  by  the  executive  committee  at  its 
-August  meeting. 

•At  a  meeting  of  the  Post-Dispatch 
chapter  and  later  at  the  September 
meeting  of  the  guild’s  executive  com¬ 
mittee,  .\lr.  Betts  stated  that  he  was  en¬ 
tirely  out  of  sympathy  with  Messrs. 
Broun  and  Eddy,  whose  attitude,  he 
said,  "was  working  a  detriment  rather 
than  a  benefit  to  the  news  and  editorial 
employes  of  newspapers.” 

"The  September  issue  of  the  Guild 
Reporter,  which  is  under  their  direc¬ 
tion,  was  full  of  inflammatory  matter, 
which  in  my  opinion  could  have  no 
effect  other  than  that  of  antagonism 
with  the  publishers  of  the  newspapers,” 
continued  Mr.  Betts’  outline  of  his 
position.  "There  was  nothing  in  the 
Reporter  that  indicated  any  peaceful 
negotiation  with  the  newspapers.  Head¬ 
lines  were  ‘strikes’  and  ‘closed  shops.’ 

"I  stated  that  it  seemed  to  me  very 
certain  that  the  aim  of  the  leadership  in 


charge  of  the  national  organization  was 
designed  to  convert  the  guild  into  a 
labor  union,  the  ultimate  result  of 
which,  in  my  opinion,  would  be  that 
newspapermen  would  lose  many  benefits 
they  now  have.  They  would  come  to 
work  punching  a  time  clock.  They 
would  be  put  on  an  hourly  basis.  If 
they  were  away  from  their  desks  be¬ 
cause  of  illness  or  any  other  good 
reason,  they  would  not  be  paid  for  the 
time  they  were  away.  They  would 
probably  be  deprived  of  vacation  periods. 

“In  other  words,  they  would  be  em¬ 
ployed  just  as  are  members  of  the  typo¬ 
graphical  union.  Thus,  it  seemed  to 
me,  they  were  working  to  a  purpose 
which  would  be  a  detriment  rather  than 
a  benefit  to  newspapermen. 

"Being  entirely  out  of  sympathy  with 
the  national  organization,  I  thought 
that  my  resignation  should  be  accepted 
to  enable  the  St.  Louis  Guild,  if  it  was 
in  sympathy  with  the  national  organiza¬ 
tion,  to  elect  a  president  who  would  be 
sympathetic.  I  could  not  bring  myself 
to  go  along  with  the  national  organiza¬ 
tion,  and  I  did  not  even  want  to  be  con¬ 
nected  with  any  organization  that  has 
the  aims  the  American  Newspaper 
Guild  seems  to  have.” 

Mr.  Betts  was  asked  by  his  chapter 
and  the  local’s  executive  committee  to 
withhold  his  resignation  pending  the 
result  of  the  questionnaire  and  the  pro¬ 
test  which  followed. 

Mr.  Betts  has  been  a  newspaperman 
for  34  years,  and  has  been  with  the 
Post-Dispatch  for  30  years. 


11500,000  BUILDING -LOAN  CAMPAIGN 
GOING  TO  MAGAZINES  AND  RADIO 


Newspapers  Will  Get  Tie-Up  Copy  and  Free  Publicity  According 
to  Present  Plans — Fund  Raising  Will  Stsurt  Late  This 
Month  at  New  Orleans  Meeting 
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(Special  to  Editor  &  Publisher) 

CHICAGO,  Oct.  2 — Aggressive  ef¬ 
forts  on  the  part  of  newspapers  to 
gain  their  share  of  the  $500,000  fund 
to  be  raised  to  advertise  the  facilities, 
both  for  borrowing  and  saving,  of  the 
country’s  11,000  building  and  loan  as¬ 
sociations,  have  apparently  failed,  it 
was  learned  here  today  by  Editor  & 
Publisher,  with  the  announcement  at 
United  States  Building  and  Loan 
League  headquarters  that  when  the 
money  is  available  it  will  be  spent  in 
national  magazine  and  radio  advertis¬ 
ing. 

Plans  for  a  drive  to  raise  the  half 
million  dollar  fund  were  completed  at 
a  meeting  attended  by  100  delegates 
representing  these  institutions  here  last 
Saturday.  The  fund  will  be  adminis¬ 
tered  by  the  Savings  and  Loan  Ad¬ 
vertisers,  Inc.,  whose  directors  include 
the  national  advertising  committee.  The 
chairman  of  the  board  of  directors  of 
this  new  national  organization  is 
Fermor  S.  Cannon,  ot  Indianapolis. 
Other  officers  chosen  include  Ward  B. 
Whitlock,  Springfield,  Ill.,  president ; 
Ben  H.  Hazen,  Portland,  Ore.,  John 
Eden  Farwell,  Geneva,  N.  Y.,  and  Ray¬ 
mond  P.  Harold,  Worcester,  Mass., 
vice-presidents ;  A.  R.  Gardner,  Chi¬ 
cago,  treasurer;  Morton  Bodfish,  man¬ 
aging  director;  Fred  T.  Greene,  secre¬ 
tary;  and  John  W.  Ladd,  assistant  sec¬ 
retary,  all  of  Chicago. 

National  advertising  representatives 
of  newspapers  are,  however,  advising 
their  publishers  to  continue  their  inter¬ 
views  with  local  building  and  loan  as¬ 
sociations’  managers,  pointing  out  the 
wisdom  of  spending  such  funds  in 
newspaper  advertising.  Newspapers 
are  also  being  advised  that  the  national 
convention  of  the  league  will  be  held  at 
New  Orleans,  Oct.  24  to  26,  at  which 
time,  it  is  understood,  the  entire  adver¬ 
tising  program  will  be  outlined  and 
steps  will  be  taken  to  get  the  individual 
members  to  subscribe  to  the  national 
advertising  fund. 

Coincidental  with  the  announcement 
that  national  magazines  and  radio  are 
to  be  used  in  the  proposed  advertising 
program.  Morton  Bodish,  executive 
vice-president  of  the  building  and  loan 
league,  defended  this  position  in  a  state¬ 
ment  to  Editor  &  Publisher. 


"National  advertising  representatives 
of  the  papers  who  are  attacking  the 
contemplated  program  because  it  does 
not  place  newspaper  advertising  on  a 
national  scale  should  realize  that  the 
benefits  which  will  eventually  accrue  to 
the  thousands  of  papers  in  the  associa¬ 
tions’  own  localities  will  be  much  wider 
with  the  emphasis  being  placed  on  local 
tie-ins,”  he  declared.  "Under  this  plan 
the  local  papers  will  sell  more  space 
than  could  ever  be  possible  in  the  dis¬ 
tribution  of  half  a  million  dollars  on  a 
national  basis.  From  the  practical  stand- 
pointj  the  local  tie-in  is  the  one  way 
that  the  individual  association  can  focus 
the  general  advertising  of  the  national 
campaign  upon  itself,  and  the  ultimate 
success  of  the  project  therefore  de¬ 
pends  upon  a  policy  of  letting  the  asso¬ 
ciation  buy  space  locally. 

“It  is  particularly  noteworthy  that 
the  national  advertising  representatives 
of  the  papers  which  have  permitted  con¬ 
tinual  attacks  upon  the  thrift  institu¬ 
tions  and  their  financial  condition  both 
in  news  columns  and  in  editorials  are 
among  the  loudest  in  their  complaints 
against  our  policy  of  leaving  the  pur¬ 
chase  of  newspaper  space  up  to  the 
individual  association,  instead  of  plac¬ 
ing  it  nationally. 

"The  crux  ot  the  whole  matter  is  that 
the  revival  in  local  advertising,  sure  to 
be  the  result  of  the  success  of  our 
plans,  will  merely  limp  along  for  sev¬ 
eral  years  if  the  national  program 
should  fail.  Any  attempts  to  hinder 
the  development  of  the  national  pro¬ 
gram  on  the  part  of  any  factor  in  the 
advertising  field  represent  a  short¬ 
sighted  policy.  It  is  clearly  in  the  in¬ 
terest  of  the  development  of  a  vast 
body  of  local  newspaper  advertising  on 
the  part  of  building  and  loan  associa¬ 
tions  that  all  newspaper  advertising 
representatives  give  wholehearted  sup¬ 
port  to  the  program  we  are  planning.” 

Elaborating  further  on  his  contention 
that  the  proposed  national  program  will 
eventually  bring  about  a  revival  of  local 
newspaper  advertising  in  the  building 
and  loan  association  field,  Mr.  Bodfish 
remarked : 

“In  order  to  get  the  full  benefits  of 
the  national  program,  the  community 
savings,  building  and  loan  association 
or  cooperative  bank  will  have  to  spend 


from  four  to  five  times  its  contribution 
to  the  national  fund  in  local  advertising. 
Much  of  this  additional  business  build¬ 
ing  expenditure  will  be  in  the  form  of 
local  newspaper  display  space.  For  the 
first  time  in  their  history,  the  smaller 
associations  wnl  have  an  opportunity 
to  display  in  their  papers  advertisements 
prepared  by  the  kind  of  skill  which 
their  limited  program  of  expenditures 
would  never  permit  before,  the  pro¬ 
vision  of  mats,  layouts,  and  copy  for 
their  local  newspaper  ads  by  the  na¬ 
tional  headquarters  of  the  campaign 
will  encourage  those  who  have  never 
attempted  these  local  expenditures  to 
swing  over  to  the  newspaper  medium 
of  telling  their  message.” 

The  tentative  educational  advertising 
program,  expoundmg  the  virtues  of 
building  and  loan  association  invest¬ 
ments  and  loans,  will  feature  a  series  of 
full-page  advertisements  m  national 
magazines,  combined  with  a  coast-to- 
coast  radio  program.  The  actual  list 
of  magazines  to  be  used,  and  the  type 
of  radio  program,  have  not  b^ 
selected,  it  is  stated. 

Supplementing  this  will  be  a  free 
publicity  bureau,  set  up  to  furnish 
"news”  about  the  campaign  to  news¬ 
papers,  magazines  and  building  and  loan 
trade  journals.  This  feature,  in  itself, 
is  evidence  of  the  need  of  reaching  the 
public  through  the  newspapers,  it  was 
pointed. 

"A  barrage  ot  local  advertising 
material  worth  the  entire  cost  of  the 
campaign,”  according  to  a  brochure  pre- 
par^  by  tlie  committee,  will  be  fur¬ 
nished  to  associations.  These  news¬ 
paper  ads  will  be  supplied  in  mat  form, 
ready  for  insertion  by  the  local  associa¬ 
tions.  It  is  interesting  to  note  the  com¬ 
ment  concerning  these  advertisements, 
as  stated  in  the  brochure: 

“To  get  actual  prospects  into  your 
office  you  need  to  tell  them  in  your 
local  newspaper  what  services  you  have 
to  offer.  Plan  to  use  newspaper  adver¬ 
tising  space  regularly.” 

The  outcome  of  this  drive  to  raise 
funds  is  awaited  with  interest  on  the 
part  oi  newspaper  publishers,  in  gen¬ 
eral,  who  have  put  up  an  aggressive 
fight  in  favor  of  their  mediums.  The 
account  is  being  handled  by  J,  Walter 
Thompson  Company,  Chicago. 


NEW  GUILD  CONSTITU’nON 

A  new  constitution  has  been  adopted 
by  the  Buffalo  Newspaper  Guild  pro¬ 
viding  for  a  chapter  organization  for 
each  of  the  three  English  dailies  in 
that  city  and  a  fourth  for  editorial  em¬ 
ployes  on  other  publications.  The 
Guild  has  not  been  recognized  by  the 
national  organization,  is  without  a  presi¬ 
dent  and  has  been  informed  by  Buffalo 
publishers  they  prefer  to  deal  indi¬ 
vidually  with  chapted  organizations. 
The  Buffalo  Times,  chapter,  first  to 
organize  under  the  new  setup,  named 
Alec  Ross,  reporter,  as  chairman ; 
Robert  Martin,  secretary  to  the  editor, 
as  comptroller ;  and  Kate  Burr,  column¬ 
ist,  as  secretary. 
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TAX  HEARING  POSTPONED 

The  Federal  Court  in  New  Orleans 
Sept.  29  postponed  the  hearing  of  the 
application  of  the  various  state  news¬ 
papers  for  a  preliminary  injunction 
against  the  supervisor  of  public  ac¬ 
counts,  enjoining  the  enforcement  of 
the  act  recently  passed  by  the  Loui¬ 
siana  legislature  levying  a  tax  of  2  per 
cent  on  advertising.  The  postponement 
was  due  to  the  inability  to  obtain  three 
Federal  judges  to  hear  the  case  at  that 
time.  It  is  understood  the  hearing  will 
be  held  sometime  during  November. 
Meanwhile,  the  restraining  order  issued 
by  the  court  will  remain  in  effect. 


as  a 


SPENCER  GENERAL  MANAGER 

O.  Leigh  Spencer,  business  manager 
of  the  Calgary  Herald,  Southam  news¬ 
paper,  has  been  appointed  general  man¬ 
ager,  according  to  an  announcement  by 
J.  H.  Woods,  vice-president  and  man¬ 
aging  director.  Mr.  Spencer  has  been 
with  the  Herald  since  1907,  holding  the 
position  of  advertising  manager  for 
upwards  of  20  years  prior  to  his  ap¬ 
pointment  as  business  manager. 
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DAILIES  OPTIMISTIC  ON  FALL  BUSINESS 

Upturn  Noted  By  Reporter  On  Coast-to-Coast  Trip — 12  Out  of  13  Papers  Report  Salary 
Increase  To  Staffs — Continued  Improvement  Is  Expected 


Twelve  out  of  13  representative 
newspapers  in  as  many  states,  visited 
a  personal  coast-to-coast  survey  in 
the  past  10  days  by  an  Editor  &  Pub¬ 
lisher  representative,  reported  salary 
raises  to  staff  members  this  year  and 
expressed  a  growing  optimism  for 
heavy  and  steady  improvement  in  busi¬ 
ness  during  the  coming  fall  months. 

Key  men  on  these  papers,  which  are 
located  in  strategic  centers  between 
Seattle  and  Washington,  D.  C,  indi¬ 
cated  that  pay  rises  and  staff  increases 
are  widespread  throughout  sections  of 
the  country  varying  widely  in  character 
of  sustaining  industries. 

Travelling  by  automobile,  the  writer 
sought  out  typical  focal  points  where 
conditions  are  in  tune  with  the  set-up 
in  the  surrounding  district,  the  compos¬ 
ite  opinion  forming  a  transcontinental 
band  of  editorial  thinking  as  it  is  shap¬ 
ing-up  this  month. 

One  year  ago  this  month,  these  same 
newspapermen  were  interviewed  by 
Editor  &  Pubusher  and,  in  general, 
their  beliefs  at  that  time  were  borne 
out  in  a  year  which  saw  the  institution 
of  the  40-hour  week,  the  genesis  of  the 
guild  and  the  advent  of  liquor  adver¬ 
tising.  The  picture  these  men  painted 
last  year  proved  to  be  sufficiently  rep¬ 
resentative  to  permit  generalization. 

This  year  the  identical  group  told 
Editor  &  Publisher  that  the  coming 
season  can  be  looked  foward  to  safely 
as  a  period  of  mild  prosperity  with  in¬ 
creases  in  local  linage,  small  boosts  in 
advertising  rates  by  many  newspapers 
and  consequent  general  sharing  of  prof¬ 
its  with  the  rank  and  file  of  newspaper 
personnel. 

Included  in  this  group  of  papers  are 
some  dependent  on  the  raising  of  grain, 
the  culture  of  fruit,  silver  mining, 
lumbering,  beet  sugar  manufacturing, 
government  employment,  dairying,  gen¬ 
eral  manufacturing  and  the  production 
of  steel.  Some  of  these  groups  were 
specifically  aided  by  New  Deal  legisla¬ 
tion  of  the  past  12  months,  while  others 
were  outspoken  in  condemnation  of  ad¬ 
ministration  tactics. 

With  the  one  exception,  the  papers 
visited  have  been  able  to  grant  salary 
raises  t<)  editorial  and  front  office  em¬ 
ployes  since  last  fall,  in  amounts  vary¬ 
ing  from  five  to  20  per  cent.  In  the 
West,  the  months  of  July  and  August 
were  headaches  to  those  who  "thought 
the  depression  was  over,”  but  across  the 
entire  nation  September  was  reported 
as  a  month  of  improvement. 

The  area  from  the  Rockies  to  the 
Great  Lakes  was  heartened  this  week 
by  a  general  rainstorm  which  arrived 
too  late  to  help  the  basic  crops  al¬ 
ready  chalked  up  to  profit  and  loss. 
In  North  Dakota  rain  brought  out  a 
green  forage  crop  which  will  slacken 
heavy  shipments  of  cattle  from  the 
drought  area  to  be  slaughtered  in  East- 
trn  markets. 

Despite  the  eery  presence  of  tumble 
weed  stacks  in  portions  of  the  arid  sec¬ 
tions  where  farmers  were  desperate  for 
fodder  supplies  and  plan  to  keep  cattle 
dive  on  the  weeds,  several  newspapers 
in  the  Midwest  reported  that  what  some 
of  their  retailers  had  lost  through  crop 
ailure,  the  luxury  line  retailers  had 
regained  through  the  generous  distribu¬ 
tion  of  government  money  in  repayment 
for  stock. 

For  those  who  prefer  to  plot  their 
Own  graph,  here  are  the  statements 
made  by  these  representative  newspaper¬ 
men  in  a  talk  with  Editor  &  Pub¬ 
lisher’s  correspondent: 

Don  Bridge,  advertising  director, 
York  Times  (Ind.-Dem.) — -Ad¬ 
vertising  linage  of  the  New  York  Times 
IS  running  about  a  million  lines  ahead 
of  last  year.  This  reflects  the  better 
business  condition  of  the  country,  which 
IS  generally  apparent.  The  temper  of 
file  nation  is  for  recovery.  However, 


business,  including  advertising,  has  been 
held  back  admittedly  because  of  un¬ 
certainty  regarding  such  vital  matters 
as  money  and  labor.  Other  indications 
inspire  the  belief  that  newspaper  linage 
this  fall  and  winter  will  reflect  strides 
toward  recovery.  Liquor  advertising, 
although  a  factor,  does  not  account  for 
as  much  linage  as  some  reports  indi¬ 
cate. 

Fleming  Newbold,  business  manager, 
Washington  Star  (Independen t) — 
Things  just  can’t  help  but  be  better 
with  us,  because  government  employes 
are  continuing  to  receive  their  money 
regularly.  I  think  one  of  the  most 
tangible  evidences  of  improvement  in 
spirit,  if  you  want  to  call  it  that,  is 
that  this  week  we  increased  our  adver¬ 
tising  rates — one  cent  local  and  two 
cents  national — and  we  didn’t  have  one 
kick  locally.  We  had  one  protest  from 
a  national  advertiser,  but  we  explained 
that  to  his  satisfaction.  Following  the 
lead  set  by  the  government,  we  have 
increased  all  our  salaries  five  per  cent, 
and  when  the  government  restores  the 
balance  of  its  cut,  I  presume  we  will 
be  able  to  follow  suit.  In  the  face  of 
increased  shopping  news  competition, 
we  have  been  able  to  show  increases 
every  month,  and  are  particularly  hope¬ 
ful  over  the  local  situation.  Our  typo¬ 
graphical  employes  are  now  on  the  same 
basic  scale  as  they  were  in  1929,  al¬ 
though  they  have  voluntarily  cut  their 
working  days  to  five  instead  of  six. 
Most  of  the  men  tell  us  they  like  to 
have  that  extra  day  off.  .  .  We  aren’t 
worrying  about  the  future,  at  any  rate. 

Oliver  J.  Keller,  editor,  Pittsburgh 
Post-Gazette  (Ind.) — There  can  be  no 
question  that  the  administrative  heads 
are  worried  about  the  failure  of  the 
really  basic  industries  to  show  improve¬ 
ment  under  the  NR  A.  The  steel  in¬ 
dustry  is  a  typical  example:  Building 
by  private  business  is  at  a  standstill  un¬ 
til  the  administration’s  position  is  clari¬ 
fied,  and  government  business  is  not 
yet  at  the  point  where  the  heavy  ma¬ 
terials  are  in  great  demand.  Railroads, 
as  another  example,  have  cut  down  on 
expansion  and  replacements.  It  is  only 
natural,  then,  with  the  steel  production 
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as  low  as  15  per  cent  of  the  normal 
output  during  certain  periods  of  the 
past  year,  that  the  Pittsburgh  papers 
have  suffered  along  with  our  merchants. 
Our  circulation  has  held  up  well  and 
although  we  cannot  honestly  be  enthu¬ 
siastic  about  prospects,  we  are  satisfied 
that  the  slower'but  more  normal  general 
improvement  in  business  is  going  to  be 
a  greater  boon  than  the  comparative 
boom  of  last  year.  What  we  think 
about  prospects  may  be  inferred  from 
the  fact  that  nearly  two-thirds  of  our 
employes  have  had  a  pay  raise  since 
last  year. 

Harry  S.  Elliott,  managing  editor, 
Marion  Star  (Ind.-Rep.) — W’e  are  still 
running  tight  papers,  but  we  have  been 
able  to  show  an  increase  every  month 
since  last  year  and  have  made  some 
salary  increases.  This  year  we  were 
able,  probably,  to  profit  by  the  fact 
that  crops  in  other  sections  were  baked 
out.  So  far,  we  have  never  had  a 
crop  failure  in  this  fertile  area  served 
by  the  Star.  Our  retail  merchants  are 
even  more  optimistic  than  they  were 
last  year,  when  they  showed  good  gains 
in  most  instances.  We  are  anticipating 
a  fine  fall. 

Arthur  K.  Remmel,  editor,  Fort 
Wayne  News-Sentinel  (Ind.) — Our 
staff  is  the  largest  and  finest  we  have 
had,  and  we  have  raised  all  salaries 
to  bring  them  more  closely  in  relation 
to  living  costs.  We  always  pride  our¬ 
selves  on  our  desire  to  share  with  the 
staff  members  any  good  fortune  we 
may  have.  Our  town  isn’t  large  but  we 
are  running  around  30  pages  on  Thurs¬ 
day  and  Friday  and  proportionately 
the  balance  of  the  week,  but  our  linage 
increase  has  not  been  phenomenal  dur¬ 
ing  the  summer  months.  October  and 
the  fall  looks  good.  Since  our  increase 
in  wages,  interest  in  the  guild  move¬ 
ment  has  not  been  active.  When  I 
returned  from  the  convention  of  the 
-American  Society  of  Newspaper  Edi¬ 
tors  I  told  the  boys  frankly  and  honestly 
what  had  happened  there,  and  we  have 
had  no  guild  organized  on  the  News- 
Sentinel.  Not  being  in  sympathy  with 
many  of  the  things  they  are  doing  in 
Washington,  we  realize  that  there  are 


KEATS  SPEED  20  YEARS  ON  N.  Y.  SUN 


many  people  in  the  country  who  are 
wondering  what  is  coming  of  the  pres¬ 
ent  tactics,  ultimately. 

George  Hartford,  director  of  circu¬ 
lation  and  advertising,  Chicago  Daily 
News  (Ind.)— October,  November  and 
December  will  be  marvelous.  Beyond 
Christmas,  speculation  with  expectation 
of  any  degree  of  accuracy  is  impossible. 
We  will  show  a  linage  gain  for  the 
year,  despite  a  bad  summer  and  despite 
the  fact  that  we  do  not  expect  national 
advertising  to  be  heavy  this  fall.  Our 
circulation  is  running  about  1,500  aver¬ 
age  above  last  year,  and  we  have  cut 
out  all  this  cook  book  and  other  premi¬ 
um  stuff.  Last  year  our  merchants 
could  sell  overcoats  in  July,  because 
everyone  thought  prices  were  really  go¬ 
ing  to  soar.  This  year  the  merchants 
are  finding  demand  more  uniform  and 
will  have  to  spend  more  money  to  con¬ 
tact  their  prospects.  -As  I  say,  how¬ 
ever,  beyond  Christmas  we  cannot  guess. 
Hoping  for  the  best,  we  have  made 
salary  increases  throughout  the  plant. 

Col.  A.  M.  Brayton,  publisher,  Madi¬ 
son  (Wis.)  State  Journal,  (Ind.) — We 
are  still  hoping  that  the  government 
will  eventually  get  around  to  passing 
some  measures  to  help  us.  We  felt 
the  depression  last  of  all,  and  it  will 
be  two  or  three  months  before  we  are 
able  to  see  just  how  things  are  going. 
University  registration  is  up  4,000  this 
year — nearly  normal — so  our  merchants 
will  have  their  customary  fall  splurge. 
However,  with  enrollment  back  to 
somewhere  near  normal  we  expect  that 
there  will  be  a  general  and  permanent 
increase  in  local  linage.  The  summer 
months  are  a  real  doldrum  period  for 
us,  but  things  are  brighter  with  the 
coming  of  fall.  Although  we  have  not 
been  able  to  make  a  general  pay  raise, 
we  have  been  able  to  make  increases  in 
several  individual  cases.  .  .  Although 
I  believe  there  is  a  great  deal  of  good 
to  be  accomplished  by  some  such  move¬ 
ment,  I  wonder  if  the  present  guild 
is  not  a  form  of  regimentation  to  which 
the  average  newspai^rman  is  unsuited. 

High  news  official,  Minneapolis 
Journal  (Ind.-Rep.) — In  my  mind 
there  is  no  question  that  we  can  look 
forward  to  a  period  of  growing  pros¬ 
perity  until  the  winter  of  1937.  Some 
day  we  will  look  back  to  1934  as  a 
year  of  quiet  peacefulness  and  good 
business  times.  .  .  Our  strike  here 
earlier  in  the  year  was  a  great  handi¬ 
cap  to  trade.  The  businessmen  lost 
millions  and  the  newspaper  suffered 
accordingly.  However,  that  is  all 


years  later  the  Press  was  merged  with 
the  Sun,  the  name  of  the  Press  vanish¬ 
ing.  Except  for  a  short  interim  in 

which  Mr.  Speed  served  as  managing  j  u  a 

editor  of  the  New  York  Evening  Tele-  working  out  in  good  s^pe  now  and  we 
nra»,  H,.  cprvpH  rnntin.m.id"  .n  hU  are  Confident  of  a  go(^  fall  season.  I 

am  keenly  interested  in  a  number  of 


Keats  Speed 

KE.ATS  SPEED,  managing  editor  of 
the  New  York  Sun,  is  observing 
his  20th  anniversary  in  that  post  this 
fall. 

Twenty  years  ago  Mr.  Speed,  one  of 
the  most  reticent  of  newspapermen,  was 
appointed  managing  editor  of  the  New 
York  Press  by  Frank  A.  Munsey.  Two 


gra7n,  he  has  served  continuously  in  his 
post  on  the  Sun. 

Mr.  Speed  was  born  in  Louisville, 
Ky.,  and  started  newspaper  work  on 
the  Louisville  Post  at  the  age  of  20. 
He  worked  “just  for  experience”  the 
first  six  months,  afterwards  making  $10 
a  week,  while  his  famous  contem¬ 
porary,  Irvin  S.  Cobb,  made  $12.  That 
was  in  1899. 

Next  he  went  to  Philadelphia  where 
he  was  a  reporter  for  the  North  Amer¬ 
ican.  His  next  stop  was  New  York, 
where  he  first  served  on  the  World, 
then  on  the  Morning  Telegraph  and  the 
old  Daily  News. 

In  1904  Mr.  Speed  joined  W.  R. 
Hearst’s  Evening  Journal,  and  two 
years  later  became  city  editor,  and  in 
the  following  year  managing  editor. 

He  was  with  the  Hearst  organization 
ten  years,  the  last  two  of  which  he  was 
editor  of  the  Atlanta  Georgian.  It  was 
from  the  Georgian  that  he  returned  to 
New  York  to  join  the  Munsey  organi¬ 
zation. 

Mr.  Speed  was  educated  in  the  Louis¬ 
ville  public  schools,  the  University  of 
Virginia  and  Central  University,  now 
Center  College.  Mr.  Speed  is  55  years 
old. 


what  I  call  ‘seed’  stories  breaking  in 
the  next  few  weeks.  The  tw'o  out¬ 
standing  are  the  California  elections 
and  the  American  Federation  of  Labor 
convention.  In  both  cases  we  are  go¬ 
ing  to  see  the  struggle  between  con¬ 
servatives  and  radicals.  These  seed 
stories  must  be  watched  by  newspaper¬ 
men,  because  any  good  newsman  knows 
you  can’t  plant  Russian  Thistles  and 
expect  a  crop  of  roses.  In  our  busi¬ 
ness,  circulation  has  held  up  unexpec¬ 
tedly  well.  We  thought  the  strike 
might  hurt  us  in  the  circulation  de¬ 
partment,  but  were  pleasantly  surprised. 
We  were  able  to  give  a  wage  raise 
of  10  per  cent  in  our  editorial  de¬ 
partment  earlier  in  the  year. 

S.  W.  Hooper,  city  editor,  Fargo 
Forum  ( Ind.-Rep. ) — Despite  the 

drought  in  surrounding  sections  of  the 
state  which  has  put  virtually  half  the 
population  of  the  state  of  North  Dakota 
on  relief  rolls,  prospects  in  the  Fargo 
trade  area,  a  radius  of  50  miles,  have 
never  been  appreciably  brighter. 
EHrought  in  other  areas  has  created  a 
market  for  products  usually  wasted. 
Farmers  in  the  Red  River  valley  are 
(Continued  on  page  41) 
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J.  C.  MARTIN  CONFERS 
WITH  GUILD  GROUP 

Philadelphia  Publisher  Promises  Pay 
Rises  in  Lower  Brackets  Soon 
— Discussions  Will 
Continue 

(Special  to  Editor  &  Publisher) 
pHiLADhxi'HiA,  Oct.  1 — Pay  increases 
for  the  men  and  women  in  the  lower 
brackets  of  the  I'hiladclpuia  livening 
Ledger  start'  will  be  made  effective  in 
the  near  future,  John  C.  Martin,  pub¬ 
lisher,  informed  the  negotiating  com¬ 
mittee  of  the  Philadelphia-L'amden 
Newspaper  Guild  Sept.  29,  when  it 
met  with  him  to  discuss  a  contract 
for  Ledger  editorial  employes. 

.Mr.  Martin  also  told  the  committee 
that  he  intends  to  increase  the  salaries 
of  copy  boys  from  the  $10.50  minimum 
under  the  NRA  code  to  a  minimum  of 
$15  at  the  same  time.  Before  these 
wage  increases  become  effective  Mr. 
Martin  agreed  to  discuss  them  in  de¬ 
tail  with  the  Evening  Ledger  unit 
chairman,  Girard  Chaput,  as  represen¬ 
tative  of  the  negotiating  committee. 

The  publisher  agreed  to  make  a  study 
of  minimum  wage  data  supplied  by  the 
guild  committee  in  considering  what 
further  increases  are  to  be  made  at 
the  Ledger.  I'lie  guild  has  requested 
a  $35  a  week  minimum  for  those  with 
at  least  two  years'  experience. 

Mr.  Martin,  discussing  tlie  tive-day 
week  proposal  for  all  editorial  em¬ 
ployes,  said  he  would  take  this  up  with 
Leon  Holtsizer,  head  of  the  art  de¬ 
partment.  for  that  department.  The 
library  director,  Heaton  Shoemaker, 
announced  a  five-day  week  for  his  de¬ 
partment  starting  Oct.  1. 

The  Committee  had  a  lengthy  dis¬ 
cussion  with  Mr.  Martin  regarding  dis¬ 
missal  notices  according  to  length  of 
service.  He  agreed  to  study  with  C. 
M.  Morrison,  editor,  the  statistical  in¬ 
formation  supplied  by  the  committee 
from  a  survey  of  Ledger  employes’ 
wishes  made  earlier  this  month.  In 
regard  to  pay  cut  restorations,  the  pub¬ 
lisher  said  it  was  impossible  to  make 
a  definite  commitment  at  this  time. 

With  regard  to  arbitration,  the  pub¬ 
lisher  thought  that  this  matter  should 
l)e  deferred  “until  a  specific  occasion 
arose.”  He  also  said  it  was  his  policy 
to  re-employ  former  staff  members 
dropped  for  economy  reasons,  when 
vacancies  occurred  in  positions  they 
were  qualified  to  fill.  He  felt,  how¬ 
ever,  that  any  written  rule  to  that  ef¬ 
fect  “would  be  impractical.” 

The  committee  arranged  to  meet  with 
Mr.  Martin  during  the  week  of  Oct. 
8  to  continue  its  discussions,  looking 
forward  toward  a  definite  and  compre¬ 
hensive  agreement,  Mr.  Chaput  an¬ 
nounced. 


PAY  RISE  IN  TOLEDO 

Time*  Staff  Member*  Get  Increase 
Similar  to  Other  Papers 

Members  of  the  Toledo  Times  unit 
of  the  Toledo  Newspaper  Guild  last 
week  were  given  individual  salary  in¬ 
creases  similar  in  scale  to  those  granted 
members  of  the  Toledo  Blade  and 
Toledo  Xezi’s-Bee  units  two  weeks  pre¬ 
viously  and  reported  in  Editor  &  Pub¬ 
lisher  for  Sept.  22. 

Paul  Schrader,  sports  editor  of  the 
Times  and  chairman  of  the  unit,  re¬ 
ported  that  all  members  except  a  few 
new  employes  had  shared  in  the  in¬ 
crease.  The  raises  followed  a  recent 
visit  of  R.  C.  Patterson,  general  man¬ 
ager,  and  Donald  A.  Wiley,  business 
manager,  of  the  Times  to  New  York 
for  a  conference  with  Paul  Block, 
Times  publisher. 

Mr.  Schrader,  C.  C.  Heinemann,  unit 
finance  officer,  and  Wilfrid  Hibbert, 
unit  recorder,  had  been  negotiating  with 
the  Times  executives  since  last  spring. 
The  Times  unit  program  originally  in¬ 
cluded  requests  for  a  20  per  cent  salary 
increase,  a  five-day,  40-hour  week,  job 
security  plan  and  arbitration.  In  June 
the  unit  voted  to  instruct  its  officers  to 
give  up  all  objectives  except  the  one 
asking  the  salary  raise. 
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BLUMNER  IN  BILOXI 

Lester  A.  Biumner  of  Pittsfield. 
Mass.,  has  become  business  manager 
and  co-publisher  of  the  Biloxi  (Miss.) 
Biloxian.  .\fter  serving  as  a  reporter 
and  rewrite  man  on  the  staff  of  the 
Sew  York  Telegram,  he  joined  the 
International  News  Service.  Recently 
he  was  in  the  advertising  department  of 
the  Pittsfield  (Mass.)  Berskshire  Ex'e- 
ning  Eagle. 

NOW  WE’VE  ALL  HEARD 
OF  THE  CONSTITUTION 

All  Person*  with  Eye*  and  Ears  Now 

Know  It  Is  Supreme  Law  of  tbe 
Land,  Thanks  to  Cal  Lewis, 

Press  Agent 

Credit  for  wide  observance  of  Con¬ 
stitution  Day,  Sept.  17,  is  taken  by  Cal 
Lewis,  publicity  agent,  186  Fifth  avenue. 
New  York  City. 

In  a  circular  called  "Propaganda,” 
issued  monthly  by  Cal  Lewis,  Mr. 
Lewis'  achievement  was  recorded  thus : 

"Six  weeks  before  Constitution  Day 
most  of  the  people  of  the  United  States 
had  but  hazy  ideas  of  the  Constitution 
and  its  relation  to  our  present-day  prob¬ 
lems.  Then  Cal  Lewis  got  his  guns 
into  action,  with  the  result  that  any 
person  living  anywhere  in  the  United 
States,  with  eyes  to  read  the  news¬ 
papers,  or  ears  to  listen  to  the  radio, 
knows  that  the  United  States  has  a 
Constitution  and  that  it  is  the  supreme 
law  of  the  land.  This  campaign  of  Cal 
Lewis  is  one  of  the  outstanding  in  the 
annals  of  American  propaganda.” 

The  purpose  of  the  drive,  the  circular 
said,  was  "to  thrust  the  principles  of 
the  Constitution  into  the  public  con¬ 
sciousness  so  that  they  can  intelligently 
weigh  the  New  Deal.” 

The  circular  said  that  state  superin¬ 
tendents  of  schools,  “mayors  of  several 
hundred  cities  and  the  governors  of 
more  than  half  of  the  states”  cooperated 
in  making  the  day  a  success.  Special 
programs  were  put  on  by  about  100 
radio  stations,  the  circular  said.  "There 
is  probably  not  a  daily  newspaper  in 
this  country  which  did  not  publish 
stories  and  pictures  relative  to  our  Con¬ 
stitution,”  it  was  stated  and  the  claim 
made  that  more  than  1,500  letters  from 
readers  were  published. 

Mr.  Lewis  told  Editor  &  Publisher 
this  week  that  the  campaign,  which  in¬ 
volved  “a  very  small  sum  of  money,” 
was  financed  by  individuals.  It  had  the 
sponsorship  of  the  National  Constitu¬ 
tion  Day  Committee,  which  included 
representatives  of  the  following  organi¬ 
zations  :  .American  Coalition,  Ameri¬ 
can  Legion,  American  Taxpayers  Lea¬ 
gue,  Inc.,  Citizens  Committee  of 
Lexington,  The  Crusaders,  National  As¬ 
sociation  of  Manufacturers,  National 
Society  of  the  Sons  of  the  American 
Revolution,  Sentinels  of  the  Republic 
and  the  United  States  Flag  Association. 
C.  T.  Revere  and  William  H.  Stayton 
were  individuals  listed.  The  National 
Association  of  Manufacturers  is  the 
only  group  named  which  is  not  organ¬ 
ized  on  the  lines  of  a  patriotic  society. 

Mr.  Lewis,  who  "is  considered  by 
many  as  the  outstanding  leader  in  propa¬ 
ganda,”  according  to  the  circular,  said 
Constitution  Day  had  been  observed 
only  “in  a  small  way”  since  1917,  until 
this  year  when  he  took  hold  of  it. 

.Among  the  accounts  which  have  been 
handled  by  Mr.  Lewis,  he  said,  are  the 
American  Doll  Manufacturers’  Associa¬ 
tion,  .-Kmerican  Agricultural  Chemical 
Company,  the  Government  of  Bermuda, 
Toy  Manufacturers  of  the  U.  S.  .A., 
ribbon  division  of  the  Silk  Association, 
Doughnut  Machinery  Corporation,  For¬ 
tune,  True  Story,  National  .Association 
of  Alanufacturcrs,  and  Boys’  Life. 


BYERS  GOING  TO  COAST 

Vincent  Byers,  who  recently  re¬ 
signed  as  editor  of  the  Richmond  (Va.) 
Times-Dispatch,  is  leaving  New  York 
next  week  to  spend  several  months  on 
the  Pacific  coast,  during  which  time  he 
will  contribute  articles  to  North  Ameri¬ 
can  Newspaper  Alliance. 


EDITOR  &  PUBLISHER 
CALENDAR 

Ort.  8 — New  Jersey  Newspaper 
Iiistilute.  Rutgers  Liiiversiiy, 
New  Brunswick,  N.  J. 

Oct.  8-9 — Organization  meeting 
of  the  .American  Institute  for 
Printing  Research,  and  Confer¬ 
ence  of  Technical  Experts  of 
Printing  Industry,  Benjamin 
Jranklin  Hotel,  Philadelphia. 

Oct.  11-12  —  .Associated  Press, 
managing  editors,  annual  meet¬ 
ing,  Edgewiiter  Beach  Hotel, 
Chicago. 

Oct.  11-12 — Southern  Circula¬ 
tion  Managers'  Assn.,  convention. 
New  Orleans. 

Oct.  11-14 — National  Collegiate 
Press  Assn.,  meeting.  Bismark 
Hotel,  Chicago. 

Oct.  12-13 — Interstate  .Advertis¬ 
ing  Managers' Assn.,  fall  meeting. 
Hotel  Adelphia.  Philadelphia. 

Oct.  12-14 — Ohio  Newspaper 
Association,  annual  meeting,  Co¬ 
lumbus. 

Oct.  12-14  —  Ohio  Newspaper 
Women's  Assn.,  annual  meeting, 
Columbus. 

Oct.  13-14  —  Third  Region 
American  Newspaper  Guild  meet¬ 
ing.  Galen  Hall  Hotel,  Werners- 
ville.  Pa. 

Oct.  14-15 — Interstate  Circula¬ 
tion  Managers'  .Assn.,  Bellevue- 
Stratford  Hotel.  Philadelphia. 

Oct.  15-16 — California  Circula¬ 
tion  Managers’  Assn.,  16lh  annual 
convention,  Clark  Hotel,  Stock- 
ton,  Cal. 

Oct.  16 — Major  Market  News¬ 
papers,  Inc.,  meeting,  Stevens 
Hotel.  Chicago. 

Oct.  16-17 — Inland  Daily  Press 
Assn.,  fall  meeting.  Stevens  Hotel. 
Chicago. 

Oct.  16-17 — Newspaper  Adver¬ 
tising  Executives’  Assn.,  meeting. 
Hotel  Stevens,  Chicago. 

Oct.  17 — Agricultural  Publish¬ 
ers’  Assn.,  meeting.  Chicago. 

Oct.  18-19  —  Audit  Bureau  of 
Circulations,  annual  meeting, 
Chicago. 


ROSEMOND  NAMED  M.  E. 

Akron  Beacon  Journal  Promotes  Its 
News  Editor 

(Special  to  Editor  &  Publisher) 

.Akron',  O.  Oct.  1  —  -Appointment 
of  J.  P.  Rosemond  as  managing  editor 
of  the  Akron  Beacon  Journal  has  been 
announced  by  John  S.  Knight,  presi¬ 
dent  and  editor. 

Rosemond  is  a  native-born  -Akronite. 
His  first  job  w'as  that  of  high  school 
correspondent  for  the  old  Akron  Press. 
For  the  last  three  years  he  has  served 
as  news  editor  of  the  Beacon  Journal. 

•Appointment  of  Rosemond  as  man¬ 
aging  editor  fills  a  vacancy  which  re¬ 
sulted  when  the  late  Charles  L.  Knight, 
editor  and  publisher  of  the  Beacon 
Journal,  died  a  year  ago.  His  .son,  John 
S.  Knight,  who  had  been  managing 
editor,  succeeded  to  the  editorship. 

Rosemond  has  been  connected  with 
the  Beacon  Journal  for  13  years. 


ENVELOPE  PRINTING  ATTACKED 

The  meeting  of  the  joint  commission 
representing  Industries  A-1,  A-2  and 
.A-5  of  the  Graphic  Arts  code  adjourned 
in  Chicago  recently  after  adopting  a 
motion  calling  for  fair  competion  by 
the  federal  government  in  envelope 
printing.  The  recommendation  will  go 
to  the  co-ordinating  committee  of  the 
graphic  arts  code  for  transmittal  to 
NR.A  as  a  proposed  amendment  to  the 
code.  No  final  action  was  taken  on 
other  important  administrative  ques¬ 
tions. 

NEW  INDIANA  DAILY 

The  Union  City  (Ind.)  Hub  City 
Gazette,  semi-weekly,  recently  made  its 
appearance  as  a  m'  rning  daily.  Glenn 
\V.  Carpenter  is  business  manager  and 
Ray  Meredith  national  advertising  man¬ 
ager.  The  'paper  is  represented  by 
Scheerer,  Inc. 


J.  A.  BRICE  PROMOTED 
BY  ATLANTA  JOURNAL 


Made  General  Manager  as  Biggert 
Becomes  Business  Manager — 
James  R.  Gray  and  J.  L. 

Williford  Advanced 

John  .A.  Brice,  who  had  l)ecn  acting 
business  manager  of  the  Atlanta  Jour¬ 
nal  since  the  death  of  Charles  D.  .At¬ 
kinson  in  1930, 
has  been  elected 
general  manager 
of  the  paper  by 
the  board  of  di¬ 
rectors.  He  had 
held  the  post  of 
secretary  -  treas¬ 
urer  for  m  a  n  y 
years.  His  elec¬ 
tion  was  an¬ 
nounced  by  Ma¬ 
jor  John  S.  Co¬ 
hen,  president  and 
e  d  i  P  o  r  of  the 
Journal. 

The  post  of 
business  manager  was  filled  by  George 
C.  Biggers,  who  resigned  as  advertis¬ 
ing  director  of  the  Birmingham  Sexes 
and  .Ige-Herald  to  take  the  place,  as 
told  in  last  week's  Editor  &  Publisher. 
Mr.  Biggers  had  served  in  editorial, 
advertising  and  circulation  departments 
of  several  southern  newspapers.  His 
first  newspaper  work  was  as  a  reporter 
on  the  Louisxille  Herald,  and  he  had 
also  worked  on  the  Louisx'ille  Courier- 
Journal  and  Times,  the  Atlanta  Geor¬ 
gian  and  the  Atlanta  Constitution,  be¬ 
fore  going  to  Birmingham. 

Major  Cohen  also  announced  that 
James  R.  Gray  had  been  elected  vice- 
president  and  assistant  general  man¬ 
ager,  and  that  J.  L.  Williford  had  been 
promoted  from  assistant  secretary-treas¬ 
urer  to  be  secretary-treasurer. 

Inman  Gray  continues  as  vice-presi¬ 
dent  and  Joseph  W.  .Archer  as  ad¬ 
vertising  manager. 


COX  BUYS  RADIO  STATION 

Acquires  WLBW,  Erie,  and  Will  Move 
It  to  Dayton 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Oct.  1 — Pur¬ 
chase  of  radio  station  WLBW,  of  Erie, 
Pa.,  by  former  Governor  James  M.  Cox, 
of  Ohio,  publisher  of  the  Dayton  (0.) 
Daily  Sews  and  the  Miami  (Fla.) 
Daily  Sews,  has  been  disclosed  in  offi¬ 
cial  radio  circles  here. 

Mr.  Cox  expects  to  apply  to  Ac 
Federal  Communications  Commission 
for  permission  to  remove  the  Erie  sta¬ 
tion  to  Dayton.  He  also  has  entered 
into  a  purchase  option  agreement  with 
radio  station  WKJD,  of  Miami.  It  is 
the  intention  of  the  publisher  to  operate 
both  stations  in  conjunction  with  his 
newspapers,  under  the  direction  of  his 
son,  James  M.  Cox,  Jr.  The  Miami 
station,  however,  will  continue  under  its 
present  management. 

There  are  at  present  approximately 
1(X)  newspaper  owned  and  operated 
radio  stations  in  the  United  States,  li 
was  indicated  that  Mr.  Cox  would  not 
encounter  any  difficulty  in  obtaining 
government  sanction  to  move  the  Erir 
station  to  Dayton,  since  there  are  no 
technical  difficulties  involved. 

According  to  Washington  observers, 
there  has  been  an  increasing  tendencj' 
of  newspaper  publishers  to  utilize  the 
facilities  of  radio.  Recently  the  St.  Paul 
Dispatch  and  Pioneer  Press  allied  with 
the  Minneapolis  Tribune  in  acquiring  a 
Minneapolis  station.  The  newspapers 
now  operate  the  station  jointly  under 
the  call  letters  of  WTCN.  The  pub¬ 
lishers  of  the  Superior  (Wis.)  Tele¬ 
gram  also  applied  to  the  Commission 
recently  for  permission  to  establish  a 
radio  station  at  Hibbing,  Minn, 
Telegram  already  has  a  large  operating 
interest  in  station  WEBC,  of  Duluth. 


IPI  VOTES  DIVIDEND 

Directors  of  International  Printing 
Ink  Corporation  last  week  declared  a 
special  dividend  of  25  cents  a  share  oo 
common  stock. 
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ROMANTIC  NEWS  HUNT  TOLD  BY  FORREST 


New  York  Herald  Tribune  Executive  Recalls  His  Days  in  Foreign  Field  as  Glamorous  Adventure — 
Book  Covers  Exciting  Behind-the-Scenes  Stories  of  War  Period 


By  JOHN  W.  PERRY 


^T-ILBUR  FORREST,  executive  as- 
VV  sistaiu  to  the  president  of  the  New 
York  Tribune,  Inc.,  reviews  his  report¬ 
ing  days  with  infectious  romance  in 
"Behind  the  F'ront  page”  (Appleton- 
Century,  $2.50) 

Mr.  Forrest  writes  with  realism  and 
with  plain  undiluted  facts  as  his  guide, 
but  his  book  is  nevertheless  packed  with 
romance.  An  undercurrent  of  enthu¬ 
siasm  and  adventure  pervades  these 
pages  of  recollection.  More  than  any 
other  book  in  our  recollection,  it  re¬ 
stores,  partially  at  any  rate,  the  old 
Richard  Harding  Davis  legend  of  news- 
paj^r  reporting.  So  much  has  been 
written  recently  about  the  “sordidness” 
and  economic  aspects  of  newspaper 
work  that  Mr.  Forrest's  book  comes  as 
a  fresh  gust  of  wind  on  a  prairie. 

Harry  Hansen  in  the  New  York 
World-Telegram  said  the  book  would 
greatly  augment  the  number  of  young 
men  seeking  careers  as  newspaper  cor¬ 
respondents.  Lewis  Gannett  in  the  New 
York  Herald  Tribune  said  Mr.  Forrest 
wrote  as  though  he  were  homesick  to 
be  back  on  the  reporting  job.  You  get 
the  idea  from  these  remarks  of  the  angle 
from  which  “Behind  the  Front  Page” 
is  written. 

Here  is  the  romantic  note  struck  by 
Mr.  Forrest  in  his  “.Apologia”: 

The  modern  newspaper  is  a  stage  whereon 
one  sees  the  life  of  the  world  appearing 
like  a  great  pageant.  Today  nations  are  at 
war.  Tomorrow  they  are  licking  their 
wounds,  some  sitting  out  in  the  glare  of  the 
footlights  whining  pitifully.  Today  a  great 
aviator — great  overnight — volplanes  out  and 
makes  a  modest  bow.  The  audience  goes 
wild.  Tomorrow  he  is  gone.  Today  a  brutal 
murder  with  low  lights,  tomorrow  the  trial 
has  the  spotlight,  and  then,  away  backstage 
in  a  dim  corner,  the  blue  flame  of  a  power¬ 
ful  electric  current  flashes,  and  a  wisp  of 
smoke  rises;  a  dim  form  stiffens — relaxes 
—and  that  scene  is  finished  •  •  • 

Which,  as  it  happens,  is  not  only  a 
romantic  note,  but  in  view  of  recent 
Page  One  news,  prophetic. 

Most  experienced  reporters,  writing 
their  memoirs,  steer  clear  of  the  “per¬ 
pendicular  prpnoun” ;  their  complete 
anonymity  in  their  work  often  becomes  a 
habit.  But  Mr.  Forrest  has  eschewed 
this  bugaboo,  and  that  is  one  of  the 
reasons  why  his  book  is  as  excellent  as 
it  is.  It  is_  not  merely  a  scrapbook  of 
events:  it  is  a  personalized  history  of 
them, — told  from  the  angle  of  a  shrewd 
reporter  who  not  only  saw  and  heard, 
but  who  realized  the  significance  of 
what  he  was  doing.  He  is  thrilled  with 
his  place  in  the  recording  of  history 
during  the  past  twenty  years,  and  his 
readers  are  thrilled  with  him. 

Much  of  the  material  in  this  book 
comes  from  the  World  War  period.  Mr. 
Forrest  believes  that  reporters  had  a 
lot  to  do  with  the  entry  of  the  United 
States  in  the  war. 

Thus  he  says,  in  praising  the  coopera¬ 
tion^  given  correspondents  by  Captain 
Reginald  Hall,  Chief  of  Admiralty  In¬ 
telligence  stationed  at  London: 

It  was  with  his  help  that  the  American 
correspondents  were  able  to  dramatize  facts 
*nd  events  which  contributed  to  the  evolu¬ 
tion  of  our  country  from  disinterested  neu¬ 
trality  to  war-mindedness. 

Again  he  says  it.  in  his  exciting  ac¬ 
count  of  the  coverage,  of  the  Lusitania 
disaster : 

When  the  records  of  the  London  office 
had  been  checked  it  was  discovered  that  I 
had  sent  some  seven  thousand  words  of 
closely  skeletonized  cables  from  Queenstown, 
•11  of  them  printed  with  a  lead  pencil  in 
the  wine-room  of  a  pub  across  from  the 
post-office.  These  words  represented  less  than 
•  thousand  dollars  in  cable  tolls,  but  to  me 
they  meant  extraordinary  newspaper  experi¬ 
ence.  Perhaps  also  those  words  contributed 
•omething  to  a  growing  sentiment  in  the 
United  States  which  eventually  brought  us 
into  the  European  war. 

General  Pershing  himself  is  quoted 
as  saying  to  Mr.  Forresst :  “If  he  (a 
trained  newspaperman)  is  in  a  position 
to  serve  his  country  with  the  typewriter 
and  does  not,  he  is  lacking  in  his  duty.” 


These  quotations  are  used  to  indicate 
the  seriousness  with  which  Mr.  Forrest 
approached  his  job.  However,  he  sel¬ 
dom  comments  on  the  meaning  of  the 
events  he  writes  about.  “Here  is  my 
record  of  some  things  that  I  saw,”  he 
says,  and  he  leaves  analysis  to  others. 

The  narrative  starts  with  a  telephone 


Wilbur  Forrest 


call  to  the  United  Press  office  in  Cleve¬ 
land,  where  Forrest,  just  married  and 
starting  to  settle  down,  was  in  charge 
of  the  U.  P.  bureau.  Perry  Arnold, 
then  U.  P.  general  news  manager, 
queried :  “How  would  you  like  to  go  to 
Europ°?”  Three  days  later  Mr.  and 
Mrs.  Forrest  sailed  from  New  York 
for  London. 

In  London  he  was  an  eye-witness, 
from  his  suhurlran  home,  to  the  shoot¬ 
ing  down  of  a  Zeppelin.  He  described 
the  “fascinating  and  terrifying”  fall  of 
the  huge  airship,  and  then  tells  us: 

An  elm  tree  which  shaded  my  suburban 
garden  cut  off  the  view  at  last.  Perhaps 
less  than  a  minute  had  passed.  It  was  a 
journalistic  instinct  that  shot  me  to  the  tele¬ 
phone  in  the  front  hall  of  the  villa.  It 
seemed  hut  a  second  before  O’Flaherty’s  voice 
(Hal  O’Flaherty,  then  with  the  London  U.  P. 
bureau)  sounded  at  the  other  end  of  the 
wire.  .  .  .  The  message  was  off  at  “ur¬ 
gent”  rate.  .  .  .  The  time  was  midnight 

• — 7  p.  m.  in  New  York  .  .  .  There  was 

no  censorship  on  that  dispatch  .  .  . 

When  we  checked  up,  we  discovered  that 
newspaper  offices  in  the  United  States'  had 
received  news  of  the  destroyed  Super-Zeppelin 
before  the  ship  had  actually  reached  the 
ground. 

Later,  when  Forrest  was  in  Paris  for 
the  New  York  Herald  Tribune,  a  simi¬ 
lar  incident  of  transmission  occurred. 
It  was  during  the  tumultuous  excite¬ 
ment  of  the  landing  of  Lindbergh.  The 
reporter  had  engaged  an  upper  floor  of 
the  buffet  building  at  Le  Bourget  field 
where  a  line  was  held  open  by  arrange¬ 
ment  by  a  Commercial  Cable  Company 
representative  to  his  office.  Forrest  ar¬ 
ranged  to  give  the  cable  company  rep¬ 
resentative  a  signal  from  the  field  and 
he  was  then  to  release  a  bulletin  telling 
of  Lindbergh’s  landing.  When  Forrest 
saw  the  immense  crowds  on  the  field, 
however,  he  fought  his  way  back  to 
the  room  with  the  representative,  which 
had  a  window  looking  out  on  the  field, 
after  leaving  in-stnictions  to  his  aides  to 
get  what  they  could  from  the  field.  As 
'he  plane  dramatically  circled  the  field 
Forrest's  bulletin  was  released.  Other 
reporters  at  that  time  were  caught  in 
th"  surge  of  humanity  on  the  airfield. 

Mr.  Forrest  comments : 

Before  the  wheels  of  the  Spirit  of  St.  Louis 
had  actually  touched  French  soil  the  brief 
bulletin  telling  of  Lindbergh’s  triumph  was 
speeding  to  New  York.  Its  transmission  from 
Paris  was  virtually  instantaneous.  The  New 
York  office  of  the  Herald  Tribune  knew 
that  Lindbergh  had  successfully  negotiated 
his  transatlantic  flight  before  the  wheels  of 
the  plane  had  stopped  rolling  ...  A 
strange  coincidence  was  that  the  managing 


editor  of  the  Herald  Tribune  cabled  me  to 
let  me  know  that  my  bulletin  had  been  re¬ 
ceived  well  ahead  of  that  of  any  news  ser¬ 
vice.  This  cable  was  received  at  my  office 
in  the  building  of  the  Paris  Herald.  It 
served  to  give  the  Herald  its  first  news  that 
Lindbergh  had  safely  landed  at  Le  Bourget. 

Early  in  1917  Mr.  F'orrest  was  sent 
to  Paris  on  short  notice  as  U.  P.  man¬ 
ager  in  France.  He  could  not  under¬ 
stand  the  language  and  he  was  un¬ 
familiar  with  news  sources.  The  com¬ 
petition  was  in  a  good  position.  For¬ 
rest  decided  that  it  was  impossible  not 
to  be  beaten  on  routine  news,  and  that 
"to  create  the  proper  impression  at 
home  I  must  score  on  something  spec¬ 
tacular.”  He  did  so,  by  concentrating 
his  efforts,  in  interviewing  Admiral  La- 
caze,  chief  of  the  French  navy,  on  the 
submarine  blockade  situation,  which  was 
the  prevailing  news  of  the  day.  He 
got  the  “scoop”  through  an  interpreter. 

Subsequently  he  picked  up  the  lan¬ 
guage,  and  was  able  to  hold  his  own 
through  the  strenuous  news  days  prior 
and  after  America  came  into  the  war. 

Mr.  Forrest  tells  of  harrowing  ex¬ 
periences  of  correspondents  during  the 
war,  and  their  own  discouraging  battles 
with  the  censors. 

Although  the  accredited  correspond¬ 
ents  “witnessed  more  of  the  struggle 
than  any  individual  soldier,”  he  writes, 
and  was  given  many  privileges,  he  was 
nevertheless  “a  sort  of  glorified  dis¬ 
seminator  of  official  military  propa¬ 
ganda.”  “I  cannot  recall,”  he  adds, 
“any  outstanding  ‘beats’  performed  by 
my  colleagues  comparable  to  the  re¬ 
corded  deeds  which  marked  newspaper 
reporting  during  the  Civil  War,  the 
Franco-Prussian  struggle  of  1870,  the 
Russo-Japanese  conflict,  and  our  own 
mix-up  with  Spain  in  1898.”  The  cen¬ 
sorship,  which  Mr.  Forrest  hated  but 
condoned,  leveled  all  newspaper  effort, 
and  the  truth  about  any  defeat  of  the 
Allied  armies  was  therefore  impossible. 
“Consequently,”  he  adds,  “the  historian 
of  the  future  will  glean  little  authentic 
information  from  the  newspaper  files  of 
the  period.” 

He  says  further: 

There  wa,s  some  romance  in  the  work  of 
the  correspondent  (in  the  European  war),  I 
found,  but  it  was  grim  romance.  And  at 
times  there  were  barriers  which  took  all  the 
enthusiasm  out  of  it.  During  the  earlier 
wars  the  reporter  did  not  have  to  contend 
with  supervision  from  the  general  staff,  cen¬ 
sorship.  and  privileged  official  narrators:  in 
competition.  The  last-named  gentlemen — al¬ 
ways  men  of  establshed  literary  fame — were 
directly  in  the  service  of  the  government  in 
the  war  or  navy  departments,  and  their  high 
literary  polish  was  used  to  glorify  the  terrible 
business.  Under  their  pens — they  seldom 
used  the  typewriter — battles  upon  land  and 
sea  became  glamorous  things  with  all  the 
death  and  bloody  suffering  deleted.  They 
wrote  literature  broadcast  by  government  wire¬ 
less. 

More  than  half  of  Mr.  Forrest’s  book 
is  devoted  to  the  World  War,  but  there 
is  an  abundance  of  other  material,  the 
kind  of  material  newspapermen  like  to 
talk  about.  In  “Mexico  At  Its  Worst,” 
he  tells  the  details  of  the  famous  Jen¬ 
kins  case.  The  Mexican  government 
had  asserted  that  Consular  Agent  Jen¬ 
kins  had  been  in  collusion  with  the 
bandit  leader  Federico  Cordova  when 
the  latter  kidnapped  Jenkins  and  held 
him  for  a  $75,000  ransom.  In  his  in¬ 
vestigation  Mr.  Forrest  also  was  acting 
for  certain  U.  S.  government  agencies. 
Mr.  Forrest  was  cautioned  at  Tampico 
that  he  had  been  spotted  by  Carranza 
forces.  Rather  than  be  a  dead  hero,  he 
departed  immediately  on  the  first  boat 
available,  but  he  continued  his  work, 
and  eventually  solved  the  case  by  inter¬ 
viewing  Cordova  himself  under  the 
most  eerie  circumstances. 

Coming  closer  home,  he  tells  the  de¬ 
tails  of  how  he  got  his  famous  inter¬ 
view  with  Hen^y  Ford — the  one  in 
which  the  manufacturer  predicted. 


among  other  things,  synthetic  eggs  and 
milk. 

He  also  tells  the  story  of  how  his 
efforts  served  to  place  Whistler’s  paint¬ 
ing  of  his  mother,  "Arrangement  in 
Gray  and  Black,”  in  the  Louvre.  'The 
French  government  had  promised 
Whistler  the  painting  would  hang  in 
the  Louvre,  when  it  was  purchased  13 
years  before  Whistler  died.  But  in 
1924.  20  years  after  the  artist’s  death, 
it  still  hung  in  the  Luxembourg.  Mr. 
Forrest  found  it  had  been  demoted  in 
this  gallery  to  a  less  conspicuous  place 
than  it  first  occupied,  cabled  a  story  to 
that  effect,  and  a  tempest  was  soon  rag¬ 
ing.  Within  a  few  weeks  the  picture 
disappeared  from  the  Luxembourg  and 
some  time  later  was  hung  in  the  Louvre. 

Mr.  Forrest  was  born  in  .Annawan, 
Ill.,  in  1887.  He  began  his  career  as  a 
reporter  on  the  Peoria  Journal  in  1909. 
The  following  year  he  joined  the  staff 
of  the  United  Press,  and  for  the  next 
two  years  was  manager  of  their  north¬ 
western  branch  in  Milwaukee.  From 
Milwaukee  he  was  sent  by  them  to 
Washington,  D.  C.,  as  a  reporter,  and 
later  to  Cleveland,  where  he  was  branch 
manager.  During  1915-16,  he  was  as¬ 
sistant  European  manager  of  the  United 
Press.  For  the  nexUtwo  years  he  was 
their  manager  in  France  and  was  at¬ 
tached  to  the  French  general  headquar¬ 
ters  as  war  correspondent  on  the  field. 
He  then  joined  the  staff  of  the  New 
York  Herald  Tribune,  upon  which  he 
has  served  ever  since,  and  successively 
was  attached  to  the  American  General 
Staff,  sent  with  the  United  States  Army 
to  the  Rhine,  made  correspondent  in 
Mexico,  shifted  to  Haiti,  and  made  cor¬ 
respondent  for  France.  After  that  he 
became  a  special  writer,  covering  Wash¬ 
ington  and  Japan  and  China.  In  1931, 
he  was  appointed  executive  assistant  to 
the  president  of  the  New  York  Tribune, 
Inc. 

Mr.  Forrest  is  married  and  has  three 
children. 

“Behind  the  Front  Page”  is  dedicated 
to  Ogden  Reid,  president  of  the  New 
York  Tribune,  Inc.,  “an  editor  of  cour¬ 
age  who  stands  behind  his  convictions 
and  his  men.” 


HOE  TRUSTEE  NAMED 

Irving  Trust  Company  Appointed- 
Judge  Hits  Delays 

The-  Irving  Trust  Company,  New 
Y'ork,  was  appointed  permanent  trustee 
of  R.  Hoe  &  Co.,  Inc.,  printing  press 
manufacturers,  under  Section  77B  of  the 
Bankruptcy  Act,  this  week,  following 
a  hearing  before  Federal  Judge  Coxe 
Sept.  29. 

The  court  took  no  action  on  various 
proposed  plans  for  reorganization.  He 
extended  the  time  for  the  filing  of 
claims  against  the  estate  for  30  days. 

The  judge  expressed  himself  strongly 
against  further  delays  in  handling  the 
trusteeship.  He  said  the  committees 
must  get  together  promptly  and  effect 
a  reorganization ;  otherwise,  he  said, 
the  alternative  of  a  legal  sale  might  be 
ordered  by  the  court. 

Samuel  Zirn,  attorney  for  an  inde¬ 
pendent  group  of  bondholders.  _  sought 
unsuccessfully  to  have  the  hearing  ad¬ 
journed  so  that  it  could  be  held  before 
Federal  Judge  Woolsey,  who  originally 
had  charge  of  the  matter  and  who  now 
is  away  on  sick  leave. 

Mr.  Zirn,  after  the  court’s  refusal  to 
adjourn,  said  he  would  file  an  affidavit 
of  prejudice  against  Judge  Coxe. 


CLARK  SUCCEEDS  THOMASON 

Harry  P.  Clark,  Jr.,  has  been  ap¬ 
pointed  city  editor  of  the  Kno.rzHlle 
(Tenn.)  Journal,  succeeding  Mims 
Thomason,  who  recently  became  man¬ 
ager  of  the  North  Carolina  bureau 
of  the  United  Press.  Clark  went  to 
the  Journal  from  the  Birmingham  Age- 
Herald. 
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CRITICS  OF  RADIO  HEARD  IN  FIGHT 
TO  WREST  TIME  FROM  ADVERTISERS 

Committee  on  Education  Protests  Sharply  at  95%  Commercial¬ 
ization  of  Air  Channels — U.  S.  Body  Taking  Testimony 
Will  Make  Report  to  Congress 
By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &  Publisher 

WASHINGTON,  U.  C.,  Oct.  3—  brought  on  by  an  article 
Several  hundred  pages  of  testi¬ 
mony  and  exhibits  were  written  up  this 
week  as  leading  educators  and  organi¬ 
zations  united  in  a  light  to  wrest  from 
commercial  broadcasters  a  share  of  the 
wave  lengths  now  in  control  of  profit 
making  groups. 

The  first  week’s  appearance  before 
the  Federal  Communications  Commis¬ 
sion  will  witness  the  concentration  of 
effort  to  drive  from  the  air  the  adver¬ 
tising  programs  that,  in  the  words  of 
Senator  Simeon  D.  Fess  of  Ohio,  have 
been  “polluting”  the  ether  waves.  The 
National  Association  of  Broadcasters 
is  scheduled  to  launch  its  defensive  Oct. 

11,  with  a  full  week  given  over  to  them, 
after  which  the  Commission  will  sift 
the  evidence  and  begin  preparation  of 
its  report  to  Congress,  due  Feb.  1,  1935. 

Under  the  Act  which  created  the 
Communications  Commission,  that 
agency  was  charged  with  the  responsi¬ 
bility  of  studying  “the  proposal  that 
Congress  by  statute  allocate  fixed  per¬ 
centages  of  radio  broadcasting  facilities 
to  particular  types  or  kinds  of  nonprofit 
radio  programs  or  to  persons  identified 
w'ith  particular  types  or  kinds  of  non¬ 
profit  activities,  and  shall  report  to 
Congress,  not  later  than  Feb.  1,  1935. 
its  recommendations  together  with  the 
reasons  for  same.” 

This  section  was  inserted  in  the  Act 
as  a  compromise  when  a  strong  bloc 
of  Congress  threatened  to  defeat,  by 
delaying  action,  the  move  for  creatiop 
of  a  Communications  Commission. 

The  campaign  against  what  is  claimed 
to  be  a  95  per  cent  commercializatipn 
of  the  ether  waves  is  in  charge  of  the 
National  Committee  on  Education  by 
Radio,  of  which  Dr.  Joy  Elmer  Morgan 
is  chairman.  Dr.  Morgan  opened  the 
drive  with  a  general  assault  on  the 
quality  of  programs  sponsored  by  ad¬ 
vertisers. 

The  assurance  to  American  listeners 
of  the  opportunity  to  hear  a  reasonable 
number  of  programs  of  information,  in¬ 
struction  and  wholesome  entertainment 
without  advertising  and  free  from 
domination  by  the  advertisers  and  the 
protection  of  the  broadcasting  privileges 
of  educational  stations  whose  primary- 
purpose  is  the  broadcasting  of  programs 
designed  to  promote  public  welfare,  was 
the  theme  of  his  presentation. 

He  also  quoted  from  a  publication 
reporting  on  the  sale  of  time  by  Co¬ 
lumbia  Broadcasting  System,  saying: 

“During  the  all-important  hours  of  8 
to  10:30  p.  m.  every  moment  has  been 
sold  for  six  evenings  a  week,  except  a 
total  of  about  one  hour  and  a  half  a 
week,  and  Columbia  listeners  are  to 
have  the  ineffable  pleasure  of  hearing 
programs  sponsored  by  Ex  Lax  (a  lax¬ 
ative)  for  30  minutes;  Feenamint  (a 
laxative)  for  30  minutes;  Castoria,  one 
hour  and  15  minutes;  Jad  Salts,  30 
minutes;  Bi-So-Dol,  30  minutes,  and 
the  rest  of  their  time  is  to  be  devoted 
to  shaving  creams,  cigarettes,  soap, 
automobiles,  radio  sets,  cigars,  milk, 
magazines  and  soup. 

“It  looks  like  a  busy  educational 
w inter !” 

Dr.  Morgan  also  said: 

“I  want  to  raise  the  question  as  to 
w’hether  there  does  not  exist  in  the 
United  States  the  same  relation  be¬ 
tween  certain  of  the  news  writers  for 
radio  broadcasting  and  the  corporations 
interested  in  radio  broadcasting,  that 
the  Senate  hearings  showed  to  exist 
between  the  natural  writers  and  the 
selfish  interests,  that  were  profiting  by 
the  so-called  news  that  was  released 
to  the  public.  I  realize  it  is  not 
within  the  jurisdiction  of  this  hearing 
and  it  is  possibly  a  matter  that  the 
Senate  itself  will  have  to  take  up.” 

His  reference  to  radio  writers  was 


by  Martin 
Codel,  of  the  Radio  News  Bureau, 
Washington,  which  stated  that  the 
ranks  of  the  nation’s  educators  were 
“hopelessly  split  among  various  fac¬ 
tions”  over  the  question  of  radio 
broadcasting.  Codel’s  article  appeared 
in  the  Washington  Star  under  the 
headline ;  “Education  Split  on  Radio 
Policy.” 

.\ttacking  the  article  in  his  testimony 
before  the  Commission,  ^lorgan  de¬ 
clared  : 

“I  submit  that  that  story  and  that 
headline  is  a  dishonest  story  and  a  dis¬ 
honest  headline  and  I  want  to  tell  you 
further  that  the  person  who  wrote  that 
story,  if  he  is  competent  to  write  at 
all  for  the  general  public,  should  know 
it  is  a  dishonest  story  and  a  dishonest 
headline.” 

Morgan  urged  that  steps  be  taken 
to  prevent  privately-owned  radio  sta¬ 
tions  from  allying  themselves  with 
“monopolies”  which  have  a  powerful 
interest  in  the  control  of  free  speech.  . 

“Thus  it  would  not  be  possible  for 
one  monopoly  to  control  both  newspa¬ 
pers  and  radio  in  a  given  territory,”  he 
asserted.  “If  private  monopoly  is  a 
social  danger  in  the  material  field  it  is 
even  a  greater  danger  in  the  field  of 
ideas  and  public  information.  If  com¬ 
mercialized  radio  is  to  be  so  developed 
that  it  wdll  destroy  the  newspaper  and 
paper  print  industries  this  development 
should  be  spread  over  a  sufficiently  long 
time  to  allow  reasonable  and  personal 
adjustments  to  be  made.” 

S.  Howard  Evans,  representing  the 
Ventura  (Cal.)  Free  Press,  argued  that 
the  reallocation  of  facilities  for  non¬ 
commercial  use  is  not  the  answer  to 
present  evils  of  radio. 

Present  practices  of  the  Commission 
do  more  than  perpetuate  a  theory  that 
the  government  only  authorizes  a  sys¬ 
tem  of  commercial  competition  in  which 
the  listening  public  determines  the  fate 


of  a  broadcasting  station,  for  the  rea¬ 
son  that  the  Commission  nullifies  its 
own  theory  by  not  giving  all  stations 
an  equal  chance  to  put  their  programs 
before  the  listeners,  he  charg^. 

In  support  of  this  claim  he  cited  the 
fact  that  the  Commission  gives  one 
broadcaster  a  clear  channel,  50,000  watts 
power  and  unlimited  time  on  the  air, 
while  another  receives  a  shared  channel, 
50  watts  of  power  and  limited  hours. 

“A  license  from  the  Federal  Govern¬ 
ment  does  more  than  set  the  conditions 
under  which  broadcasting  competition 
can  take  place,”  he  said.  “It  actually 
determines  the  outcome  of  that  com¬ 
petition.  .  .  .  It  is  impossible  for 

the  defenders  of  the  present  system  of 
broadcasting  to  argue  that  the  men  who 
profit  from  this  theoretical  competition 
are  making  the  contributions  which 
create  the  profits.  The  most  to  be  said 
for  them  is  that  they  are  part  of  a 
structure  which  is  operating  with  some 
degree  of  satisfaction  and  which  in  all 
essentials  exist  in  the  ‘public  interest, 
convenience  and  necessity.’  Their  best 
defense  is  the  implication  that  the  struc¬ 
ture  should  not  be  disturbed  because  no 
other  arrangement  could  better  serve  the 
needs  of  the  American  people.” 

The  haphazard  growth  which  was  the 
history  of  radio  broadcasting  before  the 
Federal  Radio  Commission  was  created 
was  only  slightly  improved  by  that 
legislation,  he  charged,  with  the  result 
that  the  present  system  is  not  meeting 
the  test  of  public  interest. 

“The  pretense  of  a  free  commercial 
competition  on  the  air  has  misled  many 
listeners  into  believing  that  they  can 
have  as  much  confidence  in  radio  pro¬ 
grams  as  they  have,  for  instance,  fn 
newspapers,”  said  Evans.  “.'\s  a  matter 
of  fact  broadcasting  is  subject  to  a 
censorship  which  makes  such  confidence 
unjustified.  I  am  not  suggesting  that 
the  Federal  Government,  through  its 
licensing  powers,  is  applying  any  direct 
censorship,  although  the  threat  of  such 
censorship  always  exists.  I  refer  partly 
to  the  self-censorship  of  radio  stations 
in  an  effort  to  keep  the  good  will  of  the 
Government  so  that  their  licen.ses  will 
be  periodically  renewed.  Partly,  I  refer 
to  acts  of  censorship  applied  by  inde¬ 
pendent  stations  and  chain  systems  on 
their  own  responsibility. 

“.  .  .  Today  licensing  is  a  sort  of 


Priest  Declares  Radio  Reports  Incited 
San  Jose  Mob  to  Double  Lynching 


{Special  to  Editor  &  Publisher) 

WASHINGTON,  D.  C.,  Oct.  3— A 
brief  radio  flash  transmitted  by  a 
Los  Angeles  station  inflamed  peaceful 
residents  of  San  Jose  and  adjacent  com¬ 
munities  into  a  bloodthirsty  mob  which 
lynched  two  kidnappers  last  year,  the 
Rev.  Cornelius  Deeny,  head  of  the 
Political  Science  Department,  Univer¬ 
sity  of  Santa  Clara,  charged  before  the 
Federal  Communications  Commission 
this  week. 

The  operation  of  radio  in  the  United 
States  at  present  was  characterized  by 
Rev.  Deeny  as  being  often  an  “anti¬ 
social”  instrument  which  invades  the 
.\merican  home  in  an  “insidious  and 
irresistible”  manner. 

To  illustrate  his  assertion.  Rev.  Deeny 
cited  the  San  Jose  lynchings  of  Thomas 
H.  Thurmond  and  John  M.  Holmes, 
who  admitted  they  abducted  and  mur¬ 
dered  Brooke  Hart,  22  year  old  former 
Santa  Clara  student. 

“The  radio  played  a  very  anti-social 
part,  in  this  kidnapping,”  he  declared. 
“In  the  afternoon  a  popular  ypung  busi¬ 
ness  man  in  San  Jose  was  kidnapped. 
As  soon  as  darkness  permitted  he  was 
taken  by  the  kidnappers  to  San  Fran¬ 
cisco  Bay,  some  ten  or  fifteen  miles  away 
and  there,  under  cover  of  night,  was 
bound  hand  and  foot,  loaded  down  with 
weights  and  thrown  headlong  into  the 
Bay.  The  kidnappers  figured  that  by 
thus  murdering  their  victim  almost 
immediately  they  would  destroy  all  evi¬ 
dence  and  collect  a  good  ransom  in 
almost  perfect  security.” 

Within  a  few  days,  however.  Rev. 
Deeny  continued,  the  kidnappers  were 


apprehended  and  the  body  of  the  victim 
recovered  from  ;he  waters. 

“Of  course  indignation  ran  high 
against  the  murderers,”  he  stated,  “but 
it  seems  to  me  very  few  thought  of 
taking  the  law  into  their  own  hands. 

“However,  a  few  nights  after,  about 
half  past  ten,  while  the  people  of  San 
Jose  and  the  neighboring  towns  and 
cities  were  sitting  quietly  in  their  homes 
or  assembled  at  some  social  gathering, 
the  voice  of  the  radio  was  hushed  for 
a  moment,  and  then  it  was  dramatically 
announced,  not  from  San  Jose  but  from 
a  Los  Angeles  station  400  miles  away, 
that  even  at  that  moment  a  mob  had 
gathered  in  the  city  of  San  Jose  and 
was  marching  upon  the  jail  with  a  bat¬ 
tering  ram  and  was  smashing  down  the 
doors  of  the  prison.” 

“Hundreds  rushed  from  their  homes,” 
Rev.  Deeny  told  the  Commission. 
“They  piled  into  their  machines  and  sped 
to  the  city  square  to  swell  the  mob,  and 
somehow  or  other,  by  the  fascination  a 
mob  often  exerts  on  people  to  form  part 
of  the  mob  entirely  in  sympathy  with 
the  mob  and  creating  at  every  moment 
with  every  new  automobile  that  arrived, 
new  sympathizers. 

“Now  I  do  not  think  that  that  mob, 
very  small  in  the  beginning,  could  have 
done  its  will  unless  aided  by  the  radio,” 
concluded  Rev.  Deeny.  “Without  a 
great  multitude  in  sympathy  with  the 
lynchers  the  latter  could  not  have  suc¬ 
ceeded.  VV’ithout  the  radio  there  would 
have  been  merely  a  small  crowd  and 
those  whose  duty  it  was  to  defend  the 
jail  could  have  done  so.” 


grab-bag  procedure,  with  everyone  try¬ 
ing  to  get  all  he  can  from  the  Com- 
mission  and  with  anyone  else  free  to 
file  application  for  the  facilities  of 
everyone  else,  thus  starting  costly  litiga¬ 
tion  and  increasing  the  expense  of  sta¬ 
tion  operation.  Under  such  circum¬ 
stances,  I  think  the  non-commercial 
interests  whose  assets  consist  more  of 
program  resources  than  of  money  for 
legal  fees,  are  fully  justified  in  asking 
specific  legislation  for  the  protection  oi 
their  position.” 

PRESS  COLD  TO  LANDIS’ 
BROADCASTING  PLEA 

Newspapers  Radio  World  Seriei 
Games  Despite  Request  Made  by 
Commissioner — Landis  Later  Says 
Plan  Is  O  K’d  by  Agency 

The  plea  of  K.  M.  Landis,  baseball 
commissioner,  last  week  that  press  as¬ 
sociation  members  and  clients  refrain 
from  broadcasting  reports  of  the  World 
Series  Baseball  games  was  generally 
ignored  by  the  press  this  week. 

Mr.  Landis  based  his  request  on  the 
fact  that  the  Ford  Motor  Company  had 
purchased  the  “exclusive”  right  to 
broadcast  the  games. 

In  accordance  with  the  press-radio 
agreement  Commissioner  Landis’  re¬ 
quest  was  referred  to  the  Press-Radio 
Bureau  and  E.  H.  Harris,  Richmond 
(Ind.)  Palladium-Item,  chairman  of 
the  executive  committee  of  the  Pub¬ 
lishers’  National  Radio  Committee,  ad¬ 
vised  the  press  services  as  follows: 

“Commissioner  Landis  has  requested 
the  press  associations  to  prohibit  their 
newspaper  clients  and  members  from 
broadcasting  play  by  play  description 
of  the  World  Series.  Since  the  Press 
Radio  Bureau  controls  the  broadcast¬ 
ing  of  news  from  press  association  r^ 
ports  the  request  of  Commissioner 
Landis  was  submitted  to  the  executive 
committee  of  the  Publishers’  National 
Radio  Committee.  Their  decision  is 
that  no  such  restriction  shall  be  im¬ 
posed  upon  newspapers,  and  the  news¬ 
papers  if  they  so  desire  shall  have  the 
privilege  of  broadcasting  play  by  play 
direct  from  their  press  association  re¬ 
ports  over  stations  which  they  own  or 
with  which  they  are  affiliated  provided 
there  is  no  commercial  sponsorship.” 

Commissioner  Landis  subsequently  ac¬ 
ceded  to  this  ruling  in  the  following 
telegram  to  Mr.  Harris : 

“United  and  Associated  Press  wire 
me  quoting  your  telegram  that  news¬ 
papers  if  they  desire  may_  broadcast 
world  series  play  by  play  direct  from 
their  press  association  reports  over  sta¬ 
tions  which  they  own  or  with  which 
they  are  affiliate  provided  there  is  no 
commercial  sponsorship. 

“This  proposed  use  of  these  reports  is 
entirely  agreeable  to  the  Ford  Motor 
Company  according  to  a  telegram  I  have 
received  from  N.  W.  Ayer  &  Son, 
speaking  for  that  company.” 


RECEIVERS  CONHRMED 

Judge  Makes  M.&O.  Appointment 
Permanent,  Adds  S.  M.  Archer 

{Special  to  Editor  &  Publisher) 

Minneapolis,  Minn.,  Oct.  1 — An 
order  of  the  federal  district  court  here 
today  made  permanent  the  appointment 
of  C.  T.  Jaffray,  of  Minneapolis,  and 
R.  H.  M.  Robinson,  of  New  York,  as 
trustees  of  the  Minnesota  and  Ontario 
Paper  Company,  and  added  Shreve  M. 
Archer,  of  Minneapolis,  president  of  the 
.Archer-Daniels-Midland  Company,  as  a 
third  trustee. 

The  order  brought  to  an  end  the  at¬ 
tempt  of  E.  W.  Backus,  one-time  presi¬ 
dent  of  the  $80,0(X),000  concern,  to  win 
back  control  of  the  company’s  affairs 
through  the  medium  of  recent  amend¬ 
ments  to  the  federal  bankruptcy  laws.  ^ 

“Being  duly  advised  in  the  premises." 
the  court  said,  “the  opinion  is  that  the 
interest  of  all  parties  will  be  best  served 
by  making  the  appointment  of  C.  T. 
Jaffray  and  R.  H.  M.  Robinson  per¬ 
manent  and  by  the  appointing  of  one 
additional  permanent  trustee.” 

By  another  order,  the  court  continued 
Mr.  Robinson  as  business  manager. 


Fr 


Coi 


F 

A. 

cen 

oi 

ave 

IS  ! 

Th( 
to  I 
nev 
out 
plai 
per 
for 
quii 
froi 
cen 
of 

I 

dati 

zati 

ing 

tior 

reg 

of 

net 

not 

day 

tini 

of 

pub 

oth 

so 

the 

da) 

gen 

ma; 

cin 

hoi 

Tu 

cen 

tow 

da) 

tha 

be 

not 

leg 

da) 

she 

ver 

ciri 

dr: 

tio 

cor 

in 

wo 

Sa 

the 

an 

the 

the 

cei 

fre 

Sa 

int 

fig 

tn 

bo 

dn 

SOI 


a  ' 
ou 
thi 
to 
or 
lis 

E( 

Cl 

tic 

bu 

N. 

M 

S. 

na 

W 

v: 

bi 

ta 

A 


0 


Editor  &  Publisher  for  October  6,  1934 


FIVE-DAY  AUDIT  PLAN  Facsimile  Transmission  to  Ordinary 
MEETS  OPPOSITION  White  Paper  Demonstrated  by  RCA 


Committee  Seeks  Proxies  to  Defeat 

Proposal  at  A.B.C.  Conven-  pHILADELPHI  A,  Oct.  3 — Photo-  mitted  through  static  and  interference 

tion — Determined  Fight  1  graphs,  messages  and  maps  can  be  several  times  stronger  than  the  signal.” 

Promised  reproduced  directly  on  ordinary  white  Mr.  Young  pointed  out  that  the  new 

- paper,  eliminating  the  necessity  for  facsimile  system  should  prove  useful  in 

Promising  a  determined  effort  at  the  photo  developing,  by  a  new  and  sim-  police  and  crime  detection  work.  Fin- 

A.  B.  C.  convention  to  defeat  the  re¬ 
cent  proposal  for  optional  reporting 
of  newspaper  circulation  on  a  five-day 
average  basis,  a  publishers’  committee 
IS  sending  out  an  appeal  for  proxies. 

The  movement  is  in  direct  opposition 
to  the  stand  taken  on  behalf  of  Hearst 
newspapers  when  V.  H.  Polachek  sent 
out  a  letter  urging  the  merits  of  the 
plan.  If  adopted,  the  change  would 
permit  making  of  a  separate  report 
for  the  sixth  day.  Existing  rules  re¬ 
quire  this  if  the  sixth  day’s  variation 
from  the  average  is  as  much  as  15  per 
cent,  but  make  no  provision  for  cases 
of  smaller  variation. 

The  committee’s  letter  says: 

"You  have  no  doubt  received  a  letter 
dated  Sept.  8  from  the  Hearst  organi¬ 
zation,  signed  by  V.  H.  Polachek,  ask¬ 
ing  for  a  proxy  in  favor  of  his  sugges¬ 
tion  for  an  amendment  to  the  rules  and 
regulations  of  the  Audit  Bureau. 

“We  believe  the  fundamental  purpose 
of  the  A.B.C.  is  to  show  the  average 
net  paid  circulation  of  a  publication,  and 
not  to  accentuate  the  weak  or  strong 
days  of  the  week,  unless  one  day  con¬ 
tinually  stands  out  with  a  differential 
of  at  least  15  per  cent. 

“If  this  resolution  is  passed,  one  /'u  i  i  -v  u  . 

publisher  can  exclude  Saturdays,  an-  Charles  J.  Young  shown  at  radio  facsimilie  machine. 


(Special  to  Editor  &  Publisher) 


"Usable  information  can  be  trans- 


MEETING  WILL  PROBE 
STATUS  OF  RADIO 

E.  H.  Harris  Will  Argue  for  Private 

Control  at  Chicago  Conference 
— Group  Will  Analyze 
Broadcasting 

(Special  to  Editor  &  Publisher) 

Chicago,  Oct.  1 — E.  H.  Harris, 
inond  (Ind.)  Palladium-Item,  chair¬ 
man  of  the  Publishers’  National  Radio 
Committee,  will  speak  in  favor  of  pri¬ 
vate  control  of  radio  broadcasting  in 
the  U.  S.  here  the  morning  of  Oct.  9 
in  connection  with  the  fourth  annual 
assembly  of  the  National  Advisory 
Council  on  Radio  in  Education. 

Mr.  Harris  will  participate  in  a 
forum  discussion  on  the  question, 
“Shall  government  organize,  operate 
and  control  radio  broadcasting  in  the 
United  States?”  He  will  speak  against 
government  control  and  Bruce  Bliven, 
editor,  Xew  Republic,  will  speak  in 
favor  of  such  a  proposition. 

The  radio  conference  will  be  held  at 
the  Drake  Hotel,  Oct.  8  and  9.  On  the 
evening  of  Oct.  8,  John  H.  Finley,  New 
Yark  Times  associate  editor,  will 
address  the  conference  at  A  Century 
of  Progress.  He  will  appear  on  the 
same  program  with  Harold  L.  Ickes, 
United  States  Secretary  of  Interior. 
“The  Importance  of  Radio  Broadcast¬ 
ing  in  a  Changing  Social  Order”  is  to 
be  the  general  theme  of  the  conference 
discussions,  which  jvill  attract  scien¬ 
tists,  economists,  government  officials, 
librarians,  broadcasters,  clergymen  and 
educators. 

“Broadcasting  in  .America  is  at  a 


pubhWr  can  exclude  Satu^rays.  an-  Charles  J.  Young  shown  at  radio  facsimilie  machine.  t^roaacasters,  clergymen  ana 

other  Mondays,  another  Tuesdays,  and  plified  radio  facsimile  system  described  gerprints,  identifying  photographs  and  “Broadcasting  in  .America  is  at  a 
so  on.  To  have  the  option  of  omitting  by  Charles  J.  A'oung,  research  director  other  useful  information  could  be  ex-  crossroads,”  declared  Levering  Tyson, 
the  circulation  statement  on  legal  holi-  of  the  R.  C.  A.  Victor  Company,  of  changed  quickly  by  police  departments  secretary  and  director  of  the  council] 
days  is,  we  believe,  a  break  down  in  the  Camden,  to  members  of  the  Institute  of  to  aid  in  the  apprehension  of  criminals.  outlining  plans  for  the  meeting  “By 
general  system.  The  next  suggestion  Radio  Engineers  at  a  meeting  last  night.  The  present  method  of  sending  mes-  pgb  1  1935  the  new  federal  commu- 

may  be  the  option  of  eliminating  the  While  Mr.  Young  emphasized  that  it  sages  letter  by  letter  in  the  compara-  nications  commission  must  report  on 
circulation  statement  Monday  before  a  is  premature  to  attempt  to  evaluate  all  tively  laborious  Morse  code  might  be  th#.  nmnncai  that  rnmrrPSR  hv  statnt.* 
holiday,  which  happens  to  fall  on  a  of  the  practical  uses  to  which  the  new  supplanted  by  the  simiplified  facsimile  nerrentapes  of  radio 

om^oJ  Put,  he  sugge^^^^  method  whi^  could  send  the  entire  broadcasting  to  particular  kinds  of  non¬ 
centers,  many  people  would  be  out  of  that  such  a  simplified  system  could  be  message  much  more  quickly,  Mr.  Young  „rncrramc  FH.irational 

town  that  kind  of  a  week-end,  Satur-  used  to  send  photographs  or  flash  mes-  suggested.  a  ^  c 

day,  Sunday,  Monday  and  Tuesday,  so  sages  in  their  entirety  exactly  as  writ-  At  the  Camden  laboratories  of  RCA  under  this  classification, 

that  the  circulation  on  Monday  would  ten  by  the  sender,  from  city  to  city,  Victor  associates  of  Mr.  Young  de-  ,  proposals  tor  changes  nave 

be  lower  than  the  general  average.  saving  considerable  time.  dined  to  discuss  the  commercial  possi-  advanced  and  will  be  discussed  at 

“If  newspapers  have  the  option  of  In  the  experiments  conducted  so  far  bilities  of  the  new  process  at  the  present  coming  assembl>%  In  order  to  get 
not  including  circulation  statements  of  the  messages  have  been  recorded  on  time.  The  experiments  are  being  con-  revenue  to  oj^rate  during  the  depres- 
legal  holidays,  or  the  regular  weakest  paper  eight  and  one-half  inches  wide  tinned  by  Mr.  Young  for  several  months  years,  the  broadcasting  stations 

day  in  a  six-day  week,  circulations  will  at  the  rate  of  1.2  inches  per  minute,  to  further  improve  the  device.  literally  flogged  the  ears  of  the 

show  an  automatic  increase.  That  ad-  Mr.  Young  said.  This  means  that  it  Mr.  Young  has  been  with  RCA  Vic-  American  public  with  selling  talk  for 
vertising  which  is  now  published  on  weak  requires  about  eight  minutes  to  fill  a  tor  at  Camden  for  several  years.  His  a  variety  of  cathartic,  cosmetic  and 
circulation  days  will  probably  be  with-  letter  size  sheet,  the  size  generally  used,  father,  noted  financier  and  author  of  pharmaceutical  products.  There  has 
drawn  entirely.  with  single  spaced  typing.  the  Young  Reparations  Plan,  wanted  been  a  violent  surge  of  criticism^  against 

“With  the  proposed  ruling  being  op-  The  recorder  system .  developed  by  him  to  enter  the  business  world  but  he  types  of  so-called  ‘children’s  pro- 

tional,  would  it  not  cause  considerable  Mr.  Young  in  the  R.  C.  A.  Victor  preferred  “tinkering”  in  the  scientific  grams.” 


confusion  on  the  part  of  the  advertiser  Laboratories  dispenses  with  the  cum-  field, 

in  checking  circulations  ?  One  publisher  bersome  processing,  or  photo  developing 

would  show  a  circulation  including  the  required  by  other  facsimile  systems,  by  At 

Saturday,  the  other  publisher  showing  utilizing  ordinary  carbon  paper  to  print 

the  five-day  average  and  Saturday  sep-  directly  on  ordinary  white  paper.  Incn 

arate.  It  would  also  cause  confusion  in  Continuously  feeding  rolls  of  both  the  i 
the  compiling  of  circulation  figures  in  carbon  and  the  paper  are  led  past  a 


Id.  “The  broadcaster  is  belabored  on  one 

-  side  by  economic  forces  which  no  one 

ADVERTISING  RATES  LIFTED  could  control;  on  another  by  an  out- 
^  .  raged  public  opinion  against  ‘disgust- 

creases  on  General  Copy  An-  advertising ;  on  still  another  by  ad- 

nounced  by  Six  Newspapers  vertising  agency  statistics  to  prove  that 
Chicago  Herald  and  Exanimer  has  certain  types  of  programs  bring  ‘re¬ 
creased  its  general  advertising  rate  suits.’  And  he  is  continually  faced  with 


Increases  on  General  Copy  An¬ 
nounced  by  Six  Newspapers 


the  publishers’  offices.  It  might  lead  to  metal  cylinder  on  which  a  single  spiral  increased  its  general  advertising  rate  suits.’  And  he  is  continually  faced  with 

certain  newspapers  allocating  returns  of  wire  projects  slightly  above  the  sur-  {q^  the  Sunday  edition  from  a  flat  the  cold,  hard  fact  that  the  show  must 

from  the  other  five  days  against  the  face.  The  fluctuations  m  the  intensity  $1.25  per  line  to  a  scale  ranging  from  go  on,  that  the  transmitter  must  oper- 

Saturday  circulation,  if  they  were  not  of  the  incoming  signals  press  the  paper  $1.40  open  down  to  $1.25  for  25,000  ate  every  hour  for  which  he  is  licensed, 

interested  in  holding  up  their  Saturday  and  carbon  together  against  this  spiral  lines  or  more.  The  dailv  rate  remains  The  effort  to  keep  out  of  the  red  seems 
figure.  Would  the  advertiser  get  a  to  make  marks  corresponding  to  the  at  65  cents  flat.  '  to  have  sidetracked  the  fundamental 

circulation?  light  and  shade  of  the  original  at  the  Champaign  (Ill.j  Xeies-Gasestte  will  concept  that  broadcasting  is  a  public 


“The  plan  suggests  to  us  an  effort  to  transmitting  device,  or  scanner,  which  increase  its  general  advertising  rate 
bolster  up,  to  the  advertisers  and  agents,  is  similar  to  those  generally  employed  from  6  cents  a  line  to  7  cents  a  line. 


dropping  circulations.  It  does  not  seem  in  picture  transmission, 
sound.  Since  the  receiver  and 


Since  the  receiver  and  the  trantraitter  M )  *»r„e(  and  Coariar  “m"''  ™  ,!;;“corierek;'"wi*“' » 

‘If  you  feel  as  do  the  committee,  and  are  synchronized,  an  exact  reproduction  will  increase  its  general  advertising  rate  address  hrnadrast  hv  short  wave  from 

a  very  large  number  of  papers  through-  results.  Either  a  wire  line  or  a  radio  for  both  morning  and  evening  editions  ij^ndon  where  he  will  he  attendinir  an 

out  the  country,  will  you  kindly  fill  out  circuit  may  be  used  m  sending  out  the  from  7  cents  to  8  cents  a  line,  effective  ^ernat’ional  nhvsicTsts’  meeting  \he 

the  enclosed  proxy  and  mail  it  at  once  series  of  tone  impulses  by  means  of  Jan.  1.  international  physicists __  meeting.  Ihe 


Dr.  Robert  A.  Millikan,  Nobel  prize 
winner  and  president  of  the  council, 
will  open  the  conference  with  an 


to  any  one  of  the  following  committee,  which  the  pictures  and  messages  are  re- 
or  to  the  secreatries  of  associations  corded  by  the  simplified  system, 
listed  below?”  A  series  of  successful  experiments 

Members  of  the  new  committee  are;  conducted  between  the  shore  and  ships 
Edward  H.  Butler,  Buffalo  News;  at  sea  over  a  period  of  several  months 


which  the  pictures  and  messages  are  re-  Kilgore  (Tex.)  News  will  increase  ^ndr.^ndLf^ 
corded  by  the  simplified  system.  its  general  advertising  rate  from  3  cents  as 

A  series  of  successful  experiments  to  4  cents  a  line,  effective  Jan.  1.  procedure,  disinterested  as  to  per- 

conducted  between  the  shore  and  ships  Syracuse  (N.  Y.)  Sunday  American  non-commercial  in  o^ra- 

at  sea  over  a  period  of  several  months  has  increased  its  general  advertising  rate  primarily  interested  in 


Clark  Howell,  Jr.,  Atlanta  Constitu-  was  described  by  Mr.  Young.  Complete  from  20  cents  to  25  cents  a  line,  effec-  advancing  the  art  of  broadcasting  in 

tion;  W.  E.  Macfarlane,  Chicago  Tri-  weather  maps  prepared  by  observers  tive  Oct.  1.  The  daily  rate  of  the  American  education,  it  was  stated. 

^ne;  J.  Noel  Macy,  Westchester  were  transmitted  daily  by  the  simplified  Syracuse  Journal  remains  unchanged  at  T  ~ 

Newspapers,  Inc.,  New  York;  A.  L.  radio  facsimile  system  to  ships  in  the  20  cents.  JOINS  WORLD-HERALD 

Miller,  Battle  Creek  Enquirer-News,  North  Atlantic  as  an  aid  to  navigation.  Newport  News  (Y'a.)  Daily  Press  Hugh  Fogarty,  formerly  day  editor  of 
S.  R.  Winch,  Portland,  Oregon,  Jour-  A  slide  of  a  recording  made  while  a  and  Times-Herald  has  Increased  its  the  Associated  Press  Omaha  bureau  has 

liner  was  docked  at  Havre,  France,  general  advertising  rate  from  6  cents  resigned  to  become  night  editor  of  the 


S.  R.  Winch,  Portland,  Oregon,  Jour-  A  slide  of  a  recording  made  while  a  and  Times-Herald  has  Increased  its  the  Associated  Press  Omaha  bureau  has 

liner  was  docked  at  Havre,  France,  general  advertising  rate  from  6  cents  resigned  to  become  night  editor  of  the 
The  association  secretaries  listed  are:  showed  black  streaks  caused  by  inter-  a  line  to  7  cents  a  line,  effective  Nov.  Omaha  World-Herald.  Randall  Blake, 
William  Hardy,  secretary,  Pennsyl-  ference  from  electrical  loading  ma-  1.  The  rate  is  a  combination  one  for  night  editor  of  the  Associated  Press  suc- 


vania  Publishers’  .Association,  Harris 
hurg.  Pa.;  Cranston  Williams,  secre 


chinery  on  the  docks.  both  morning  and  evening  papers.  An  ceeds  Fogarty  as  day  editor  and  James 

“Y’et,”  Mr.  Young  told  the  radio  en-  announcement  to  advertisers  and  agen-  Baugh  of  the  Council  Bluffs  (la.)  Non- 


tery,  Southern  Newspaper  Publishers’  gineers,  “the  map  is  perfectly  Intel-  cies  says  the  increase  is  necessitated  by  pariel  succeeds  Blake  as  night  editor  of 


Association,  Chattanooga,  Tenn. 


ligible,  although  dirty  in  appearance.  rising  costs 


the  A.P. 
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Editor  &  Publisher  for  October  6,  1934 


CAMERAMEN  BARRED  FROM  COURT  AS 
INSULL  GOES  ON  TOIAL  IN  CHICAGO 

Special  Passes  Issued  to  All  Reporters  Assigned  to  Story — Addi-  veteran  rewriteman,  is  handling  the 
.•ID  D  ‘j  j  ‘lU  lead  story  for  that  paper.  In  addition 

tional  Press  Room  Provided  Near  Courtroom  with  Stone,  the  Daily  Times  has  Leo 

Twelve  Telegraph  ^Vires  Howard,  Kay  Hall  and  Frank  Smith 

-  at  the  trial.  The  City  News  Bureau 

(Special  to  Editor  &  Publisher)  ^vill  figure  prominently  in  reporting  the  is  represented  by  Abe  Swet,  Richard 

Chicago,  Oct.  2 — The  trial  of  trial  for  local  Hearst  newspapers.  The  Henry  and  Arthur  Summerfeld,  who 
Samuel  Insull,  deposed  utility  mag-  Chicago  Atiwrican  has  chosen  Hazel  are  dictating  in  relays  a  running  story 
nate,  on  the  charge  of  having  used  the  Macdonald  to  write  the  lead  story,  of  the  trial  by  means  of  special  tele¬ 
mails  to  defraud  investors  through  the  Miss  Macdonald  has  been  with  the  phone  service. 

sale  of  $143,000,000  in  securities  of  the  American  for  about  10  years  and  did  M.  L.  Ramsey,  of  the  Washington 
Corporation  Securities  Company,  got  exceptionally  good  work  in  reporting  bureau,  has  been  assigned  to  the  trial 
under  way  here  today  before  a  select  the  second  Wynekoop  trial.  by  Universal  Service.  Robert  M. 


Universal 


audience,  including  an  unusual  array  of  Besides  Miss  Macdonald,  the  American  Yoder  and  Maurice  E.  Collins  are  re¬ 
newspapermen  and  women,  in  Federal  has  Harry  Heydenberg,  Nate  Gross  and  presenting  the  Associated  Press.  Marie 
Judge  James  H.  W'ilkerson’s  court.  Thomas  Schefield  on  the  case.  George  du  Chalet  and  Robert  Loughran  are  the 
Drama  and  color  were  injected  into  .Morgenstern  is  writing  the  main  story  United  Press  reporters.  John  Ashen- 
the  opening  of  this  famous  case,  which  for  the  Herald  and  Examiner,  assisted  hurst  is  representing  the  London  Tele- 
is  scheduled  to  last  four  months  before  by  Kirk  Earnshaw.  graph.  International  News  Service  will 


is  scheduled  to  last  four  months  before  by  Kirk  Earnshaw.  graph.  International  News  Service  will 

a  verdict  is  reached.  Only  the  defend-  Philip  Kinsley,  who  covered  the  not  assign  a  special  writer  to  cover  the 
ants  were  admitted  without  passes.  Capone  trial  before  Judge  Wilkerson.  trial  until  the  jury  has  been  chosen. 
Even  working  newspaper  reiwrters  is  doing  the  lead  story  for  the  Chicago  Edward  Kandhk  is  covering  the  story 
were  excluded  from  the  sixth  floor  of  Tribune,  assisted  by  Charles  Tyler,  for  readers  of  the  Chicago  Journal  of 
the  Federal  Building  until  they  obtained  Robert  J.  Casey  is  writing  the  main  Commerce. 

special  press  identification  cards  from  -  ~ -  - —  - - -  ..  — — 

U.  S.  Marshal  William  H.  McDonnell,  DREISER  HEADS  BRILLIANT  ARRAY 


U.  S.  Marshal  William  H.  McDonnell,  rjRKlSER  HEADS 
Southtoum  Economist  publisher.  Camera-  o  h  rr 

men  were  barred  from  the  courtroom  OF  WRITERS  AT 

and  would-be-spectators  had  to  content  - — 

themselves  with  watching  news  photo-  Wilkes-Barre  “American  Traget 
graphers  snap  pictures  of  the  defendants 

in  the  corridor.  Reporters  and  Uamert 

When  the  jam  of  photographers  be-  “Hippot 

came  too  heavy  at  the  noon  recess.  ir  on  . .  . 

Judge  Wilkerson  ordered  all  cameramen  t  r  1 1  ^i?pc  r  a  p  tj  At  i 
to  leave  the  sixth  floor,  although  thev  \\/ 

returned  again  later  in  the  afternoon.  .  ^  Theodore  Dreiser  author  of  The 
Nationwide  interest  in  the  case  is  American  Tragedy,  shared  the  spot- 
evidenced  by  the  preparations  for  the  youthful  Robert  Ian 

newspapermen.  A  long  table  has  been  Edwards,  of  Edwardsville,  when  the  21- 
placed  in  the  courtroom  at  the  rear  of  officials  son  went  on 

the  tables  for  the  lawyers,  where  more  this  w^ek  for  murder  in  the 

than  30  reporters  are  seated.  Outside  \  alley  s  enactment  of 


the  court  is  a  special  press  room,  next 
to  the  jury  room,  but  shut  off  from  that 


DREISER  HEADS  BRILLIANT  ARRAY 
OF  WRITERS  AT  MURDER  TRIAL 

Wilkes-Barre  “American  Tragedy”  Case  Attracts  Big  Group  of 
Reporters  and  Cameramen — Judge  Rules  No 
“Hippodroming” 

(Special  to  Edito*  &  Publisheb)  the  court  and  that  he  was  not  going  to 

WILKES-BARRE,  Pa.,  Oct.  3 —  permit  the  proceedings  to  be  “hipno- 
Theodore  Dreiser,  author  of  “The  dromed.”  After  a  conference  with  pho- 
-American  Tragedy,”  shared  the  spot-  tographers  early  Monday,  he  relented 
light  with  the  youthful  Robert  Alan  and  agreed  to  permit  them  in  the  court 
Edwards,  of  Edwardsville.  when  the  21-  room  except  while  the  trial  was  actually 
year-old  mine  official’s  son  went  on  in  progress. 

trial  here  this  week  for  murder  in  the  As  a  result,  the  trial  has  been  well 
Wyoming  Valley’s  enactment  of  covered  photographically,  some  of  the 
Dreiser’s  famous  triangle.  services  using  airplanes  to  rush  prints 

The  case  has  attracted  nation-wide  to  New  York. 


bVs^dalV  bu^  S  attention  and  brought  news  and  maga-  Both  Western  Union  and  Postal 

Postal  and  Western  Union  telegraph  z>ne  writers  from  all  parts  of  the  East  Telegraph  made  special  arrangements 
wirpis  have  Ivpn  nn  because  It  parallels  so  closely  the  plot  for  the  trial.  They  took  over  two 

are  tha!?  addidonal  wires  will  be  added  into  a  novel  on  the  rooms  in  the  court  house,  where  West- 

^  Drei^r.  ^rson^ity  and  reacti^  lo^s 


fn  1  A.,  •  case.  Postal  eight,  in  addition  to  four  special 

posted  ii/’the  improvised  "pres?  r?om  Dreiser’s  personality  and  reactions  to  lo^s  in  Postal’s  downtown  office, 
dgned  by  reporter?  who  regSy  erne;  the  case  were  a  definite  part  of  the  as-  G  Mason  Foote  Western  L  nion  s 
the  federal  building.  It  states  ]  signment  for  several  reporters.  He  is  local  manage^  and  R.  H.  Snape.  Postal 

*  .1  *  i_  •  cov’pnno^  tViP  tor  tVip  \* oyk  CXCCUtlVC  Oi  H nllcLQdj^nlB,  CStllTlBtCQ  tllBt 

R  sm*^^**  rewm  in  this  building  is  ^  Syndicate  Eleven  newsoaners  200,000  words  moved  \ionday,  with  a 

Room  801,  two  floors  above.  In  order  ‘  sjnaicate.  t.ie\ en  new  spapers  ’^ual  inrrpasp  Hnrincr  thp  wpk 
to  obtain  the  use  of  this  room  during  ^re  using  his  stories  according  to  W .  ®  jh"  ‘"  Js  with 

the  Insull  trial  the  newspapermen  re-  writers  Sly  kSLw^^^^^ 

gularly  assigned  to  the  building  had  -Newspaper  tolk  broke  into  the  local  rnvprpH  hv  T  po  W  Shpr- 

hrst  to  assure  Judge  Wilkerson  and  newspapers  even  before  the  case  .y  r  k  k 

District  .Attorney  Green  that  there  opened.  a 

would  be  a  mininium  of  noise  here  and  Miss  Dorothy  Roe  of  the  Universal 

no  attempt  would  be  made  to  overhear  Service  and  Ra^  Howard,  photog-  ^^^P^ia,  and  the  International  News 


the  deliberations  of  the  jury  whose  rapher  for  the  Xeio  York  Journal,  last 

quarters  are  adjacent.  As  an 'evidence  Sunday  landed  in  the  office  of  Chief  ^  wmers  mc.uuea  lyiiss  yrace 

of  good  faith  we  have  paid  for  sealing  of  Police  J.  Russel  Taylor.  Robinson,  New  York  Daily  News; 

up  the  doors  and  windows  leading  from  The  Rev.  C.  S.  Rousch,  pastor  of  v***  Laura  ^e,  ^orth  American 
here  to  the  jury  room.  Needless  to  say  the  First  Baptist  Church  of  Wilkes-  M^s^ 

i^f  the  agreement  with  the  judge  and  Barre.  declared  that  they  came  to  his  IG  SSn^New'^Yorr 

^  church  during  _  Sunday  services  and 


Service  by  David  Sentner,  New  York. 
Women  writers  included  Miss  Grace 


will  have  to  vacate.” 

Much  of  today’s  news  was  of  a  color 


without  permission  took  from  the  vesti¬ 
bule  and  photographed  the  church's 


ful  nature  regarding  Insull’s  reactions  guest  book  in  which  Edwards  and  Mi 


:  - - »  0  UUUR.  Ill  niiiLii  L:.uvvdius  aiiu  .\iiss 

in  court  during  the  selection  of  the  jury.  Crain  had  inscribed  their  names  and  1  laager. 


Miss  Ann  .Alley,  Pittston  Gazette;  Eva 
Grady,  Hazleton  Standard-Sentinel,  and 
Miss  Evelyn  Shuler,  Philadelphia  Ezv- 


It  is  understood  that  when  the  trial 
progresses  further,  newspapers  and 


short  Biblical  quotation  on  the  occasion 
of  their  visit  during  the  church’s  dedica- 


Other  news  and  cameramen  on  the 
assignment  included : 

Harry  Proctor,  Evening  Bulletin,  Philadel- 


press  associations  will  bring  in  financial  tion  exercises  a  few  months  ago.  Harry  Proctor,  Evening  Bulletin,  Philadel- 

writers  to  report  the  proceedings  as  He  said  that  Miss  Roe  then  asked  phia;  Mac  Parker  Albert  Wagner  and  James 
they  reveal  how  the  huge  investment  for  a  short  interview  with  him  and,  P^lph>a  Record;  Ray  Hov.an\. 

til™  !exdod?d^'^‘‘h???i«?lv’’^S  T”  an.  invitation  into  his  study.  trlTp^wt  £ndka;e?Th\^l« 

then  expired,  hopelessly  insolvent,  tricked  him  into  stepping  outside,  where  Patrick  J.  Ramsey,  IVilkes  Barre  Record; 

resulting  in  the  greatest  financial  de-  Howard  immediately  took  his  picture.  Charles  Stoffer,  William  B.  Loftus,  Llewellyn 
bade  in  the  history  of  the  country’.  As  soon  as  he  realized  that  he  was  Richards,  Stanley  Kupstas  and  John  Houri- 

The  trial  of  Insull,  Sr.,  and  the  16  victim  of  a  ruse,  Mr  Rousch  said  he  J’’’*  ^^kes-Barre  Evening  News;  Harry 
co-defendants  including  his  son,  captured  chased  Howard,  who  was  caught  by  a  P'nladelphia  Evening  Bulletin. 

the  banner  lines  of  local  newspapers  and  traffic  officer.  Edward  Donahue,  Edward  Hogarth  Howard 

almost  crowded  the  Lindbergh  kidnap  Police  seized  Howard’s  camera  and  r«w'-Lc^fr;  Frank  NeaHs  and  *^W.  “  IL 
case  ott  the  tront  page.  Insull  drew  him-  plates,  but  the  photographer  persuaded  O’Hara,  Scranton  Republican;  John  Heffer- 
self  into  his  shell,  reporters  noted,  and  the  clergyman  to  permit  release  of  the  nan,  Sunday  Independent;  J.  L.  Druck. 
did  not  have  the  usual  mellow  smile  for  camera  so  he  could  continue  work  Sun-  Scranton  Times;  s.  Shuiman,  International 
the  press  as  when  he  returned  here  sev-  day  afternoon.  Howard,  however,  ^rws;  Charles  W.  Pagurek,  Nanticoke  Bui- 

eral  months  ago  from  his  flight  to  agreed  to  surrender  the  plates  to  Mr  p*’"/ 

_ - _ 4.1  I _  I _  rj  L  F  ivy  ..*1  p  jierta,  Acme  Sews  Pictures;  L.  P. 

^  K  apparenUy  has  been  Rousch.  Keighley,  Philadelphia  Evening  Ledger;  AI 

coached  by  his  attorney,  Floyd  Thomp-  The  clergyman  threatened  Sunday  to  Goldslager,  Foreign  Press  Asosciation;  Joseph 
son.  former  chief  justice  of  the  Illinois  bring  charges  of  disturbing  a  church  Mulvaney,  Nezu  York  American;  Carl  Lro, 
Supreme  Court,  not  to  answer  reporters,  service  against  Miss  Roe  and  Mr.  Nearst  Metrotone  News;  B.  C.  Howard,  Peim- 
In  the  corridor  outside  the  press  room,  Howard,  but  finally  let  the  case  die.  sylvania  Feature  News;  Agnes  Simenski,  Pol- 


a  member  of  the  former  Insull  public  Judge  VV.  A.  Valentine,  before  whom  P^'^rybody  s  Record;  j.  j.  Featherstonc, 
relations  department  was  on  hand  to  the  case  is  tried,  caused  news  men  and  post”  john^R^n,’  /"x*!  News  sTr^Ice;  L” 
be  of  any  service,  should  the  repoiter  photographers  considerable  uneasiness  g.  E.  Ruff,  Philadelphia  Inquirer;  George 
desire  to  ask  him  questions.  before  the  case  opened  by  declaring  that  Alexander  and  F.  Raymond  Daniel,  New 

The  name  of  a  woman  reporter  he  would  permit  no  photographers  in  York  Times;  Bud  Hutton,  Buffalo  Times. 


9-WEEK  STRIKE  ENDED 
ON  DUBLIN  PAPERS 

Newspapers  Resumed  Publicatioa 

Oct.  2 — Losses  Put  at  £500,000 
— Stores,  Theatres  Welcome 
Return  of  Advertising 

Dublin  newspaiiers,  follcwing  u;)on 
the  settlement  of  the  general  ncwspaiier 
strike  that  lasted  nine  weeks,  resumed 
publication  Oct.  2,  a  special  dispatch  to 
the  New  York  Times  said  this  wee’<. 
Dublin  has  three  morning,  two  evening 
and  three  weekly  -newspapers. 

A  settlement  was  reached  Sept.  28  in 
what  is  probably  one  of  the  longest 
newspaper  strikes  on  record. 

The  terms  offered  by  the  newspaper 
managers  were  ballotted  on  by  mem¬ 
bers  of  the  Transport  Union  and  were 
accepted.  299  to  99.  The  terms  include 
increases  in  pay  ranging  from  two  to 
four  shillings  a  week,  dismissal  of  the 
men  employed  during  the  strike,  holiday 
with  pay  and  employ  ment  of  only  uniem 
members. 

Recently  the  intervention  of  Lord 
Mayor  .Alfred  Byrne  resulted  in  the 
printers’  agreeing  to  accept  one  week’s 
pay  in  lieu  of  notice.  The  question  of 
an  additional  week’s  pay  will  be  referred 
to  a  conciliation  board. 

The  strike  was  officially  ended  Sept 
28  and  pickets  were  withdrawn  from 
newspaper  offices.  The  workers  re¬ 
turned  Oct.  1  but  several  days  were 
necessary  to  get  typesetting  machinery 
and  presses  in  working  order. 

Commercial  interests,  real  estate  deal¬ 
ers  and  theatres,  all  of  whom  suffered 
severely  because  of  the  lack  of  advertis¬ 
ing  mediums,  welcomed  the  termination 
of  the  strike.  Several  dry  goods  stores 
that  had  been  doing  a  large  mail  orda 
business  dispensed  with  some  of  their 
employes  because  of  heavy  losses  in 
trade  through  the  lack  of  advertising, 
but  it  is  hoped  many  of  these  will  be 
re-employed. 

The  losses  in  revenue  of  the  five 
newspapers,  together  with  the  losses  of 
trade  in  Dublin  during  the  strike,  are 
estimated  at  more  than  £500,000.  Busi¬ 
ness  interests  are  urging  the  govern¬ 
ment  to  create  a  permanent  conciliation 
board  for  the  newspaper  industry  which 
will  make  prolonged  strikes  impossible. 

More  than  200  newsboys,  who  had 
been  left  penniless  by  the  strike  and 
were  forced  to  seek  relief  from  public 
funds,  held  celebrations  in  the  principal 
streets  to  mark  the  end  of  the  dispute 

LYKKE  NAMED  PRESIDENT 

S.  F.  Press  Club  Re-elects  Officers  st 
46th  Annual  Meeting 

The  San  Francisco  Press  Club  re¬ 
cently  re-elected  the  following  officers: 
Chris  N.  Lykke,  assistant  managing 
editor,  San  Francisco  Ncivs,  president; 
Pat  Frayne,  sports  editor,  San  Fran¬ 
cisco  Call-Bulletin,  vice-president; 
Walter  C.  Swanson,  Swanson  Adver¬ 
tising  Agency,  secretary;  Fred  Q. 
Tredway,  advertising  manager.  South¬ 
ern  Pacific  Company,  treasurer,  and 
Jack  McDonald,  San  Francisco  Call- 
Bulletin  sports  writer,  librarian. 

Elected  to  the  board  of  director* 
were :  Earl  Behrens,  political  editor, 
Yan  Francisco  Chronicle;  Rob^ 
Dwyer,  San  Francisco  News;  Merriel 
E.  Cooley,  San  Francisco  Shopping 
Nezis,  and  Will  H.  Barry,  Barry 
Publishing  Company.  Lyn  Fox,  city 
editor,  San  Francisco  Chronicle,  and 
Phil  Sinnott,  Pacific  Coast  manager, 
NEA  Service,  Inc.,  both  hold-over  di¬ 
rectors,  complete  the  board. 

PENNSYLVANIA  MEETING 

(Special  to  Editor  &  Publisher) 

Philadelphia,  Oct.  1 — ^Warnings 
against  advertising  bans  in  NRA  codes 
were  voiced  by  several  speakers  Satur¬ 
day,  Sept.  29,  at  the  fall  meeting  of  the 
Pennsylvania  Newspaper  Publishers' 
Association,  Sections  1  and  2,  weekly 
and  semi-weekly  publications.  SessioM 
were  held  in  the  Benjamin  Franklin 
Hotel.  About  40  members  attended. 
Charles  M.  Meredith,  Jr.,  Quakertoztm 
Free  Press,  regional  director  of  the 
association,  presided. 
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LEADER  IN 


Automobile 


Advertisements 


First  in  September 

First  in  Nine  Months 


First  since  1916 


HE  NEW  YORK  TIMES  in  September  led  all  New 
York  newspapers  in  volume  of  automobile  advertising  with  35,586  agate  lines.  In 
nine  months  this  year  The  Times  has  carried  567,796  lines  of  automobile  advertis¬ 
ing,  67,060  lines  more  than  any  other  Manhattan  newspaper. 


The  leadership  in  Automobile  Advertising  occuppied  by 
The  New  York  Times  has  remained  unchanged  every  year  since  1916.  While  sec¬ 
ond,  third  and  fourth  places  changed  hands,  The  New  York  Times  has  been  through¬ 
out  this  double  decade  the  primary  medium  for  automobile  advertising  directed  to 
the  great  metropolitan  New  York  market. 


By  the  Polk  Consumer  Census,  an  impartial,  independent 
study,  it  is  shown  that  The  New  York  Times  is  the  lowest  cost  newspaper  per  car  for 
reaching  the  homes  of  automobile  owners  with  an  advertising  message. 


In  Total  Advertising,  also.  The  Times  for  a  decade  and  a 
half  has  led  all  other  New  York  newspapers.  Advertisements  that  fail  to  meet 
The  Times  standards  of  acceptability  are  declined,  amounting  every  year  to  hun¬ 
dreds  of  thousands  of  lines. 


(Ullf  Nfw  fork  0imEa 
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HOUSING  CAMPAIGN  BRINGS  LINAGE 
TO  NEWSPAPERS  IN  ALL  REGIONS 

Bankers  Association  Furnishes  Series  of  Advertisements  to 
Members — Heads  of  Food,  Tire,  and  Other  Non- 
Building  Concerns  Pledge  Aid 

Newspapers,  bankers,  and  even  dent  and  director  ot  General  Foods  Cor- 
industries  dealing  in  products  un-  poration ;  John  Anderson  Sweetser,  presi- 
related  to  the  building  industry,  such  dent  and  director  of  Bigelow-Sanford 

Carpet  Company ;  Herbert  Gutterson, 
president  of  the  Carpet  Institute;  F.  A. 
Seiberling,  president  of  Seiberling  Rub¬ 
ber  Company;  Arthur  W.  Shuttle- 
worth,  president  of  Mohawk  Carpet 
Mills;  F.  L.  Emerson,  Dunn  and 
McCarthy,  Inc.;  James  Uinsmore  Tew, 
president  and  director  of  B.  F.  Good¬ 
rich  Company;  W.  A.  Wentworth,  the 
Borden  Company;  Paul  J.  Torchiana, 
vice-president  of  Collins  &  Aikman 
Corporation ;  Richard  R.  Dupree,  presi¬ 
dent  of  Procter  &  Gamble;  W.  M. 
Caldwell,  Philadelphia  Storage  Battery 
Co. ;  Guy  W.  Kirsch,  president  of 
Kirsch  Company,  Inc.;  C.  W.  Avery, 
president  of  Murray  Corporation  of 
America;  and  Mr.  Morrill. 

Both  the  Cincinnati  Post  and  the  Cin- 
cinnati  Enquirer  have  had  special  sec¬ 
tions  and  it  is  planned  to  have  similar 
advertising  in  the  Cincinnati  Tinies-Star 
when  the  campaign  gets  under  way 
Cincinnati  boasts  the  distinction  of  be¬ 
ing  the  only  large  city  in  the  nation  to 
handle  its  house-to-house  canvass  of 
property  owners  without  expanse  to  the 
Federal  government.  Some  500  persons 
volunteered  their  services  for  the  sur¬ 
vey.  They  are  almost  all  trained  esti¬ 
mators,  contractors’  employes,  junior 
architects  and  engineers  and  men  of 
various  trades  now  out  of  jobs. 

Bayonne  (N.  J.)  Times  has  carried 
five  special  pages  on  consecutive  Thurs¬ 
days  beginning  a  week  after  the  first 
government  material  reached  the  office. 
Herman  and  Sydney  A.  Lazarus,  as¬ 
sociate  publishers,  reported  a  net  gain 
in  advertising  for  the  five  weeks  of 
7,770  lines,  all  from  new  accounts  or 
accounts  which  had  been  dormant  for 
some  time.  The  special  page  will  con¬ 
tinue  weekly. 

Among  the  other  newspapers  that 
have  built  up  linage  by  tying  in  with 
the  housing  campaign  are: 

Battle  Creek  (Mich.)  Moon-Journal, 
eight-page  special  section  Sept.  24,  de¬ 
scribing  the  housing  program. 

Hackensack  (N.  J.)  Bergen  Evening 
Record,  Sept.  29,  10-page  special  sec¬ 
tion  on  home  modernizing. 

Pittsburgh  (Pa.)  Sun-Telegraph, 
Sept.  10,  tabloid  section  on  building, 
remodeling  and  home  modernizing,  also 
Sept.  19. 

Oakland  (Cal.)  Post-Enquirer,  home 
modernizing  section.  Sept.  20,  7  pages. 

Newark  (N.  J.)  Sunday  Call,  Sept. 
23,  12-page  rotogravure  supplement  on 
oil  heating  and  ventilating. 

Perth  Amboy  (X.  J.)  Evening  News, 
home  modernizing  edition,  two  sections, 
20  pages.  Sept.  13. 

Carlisle  (Pa.)  Evening  Sentinel, 
building  page.  Sept.  29. 

Cedar  Rapids  (la.)  Gazette,  two 


as  chewing  gum,  groceries,  tires,  and 
soap,  are  cooperating  in  pushing  the 
national  housing  campaign.  Reports 
reaching  Editor  &  Publisher  from 
numerous  cities  tell  of  special  sections 
of  newspapers  devoted  to  housing  re¬ 
pairs  and  modernization,  with  advertis¬ 
ing  in  many  instances  sold  for  repeated 
insertions.  Many  of  the  newspapers 
have  been  active  in  promoting  local 
committees  to  facilitate  the  housing  pro¬ 
gram,  as  well  as  in  selling  advertising 
space. 

The  advertising  department  of  the 
American  Bankers  .Association  has  pre¬ 
pared  a  series  of  newspaper  advertise¬ 
ments  for  its  member  banks,  and  is 
supplying  mats  in  two  sizes  explaining 
methods  of  obtaining  FH.A  loans.  For 
banks  that  want  to  use  larger  space, 
proofs  are  available  on  perforated  pages 
bound  in  booklets.  The  series  is  an¬ 
nounced  with  a  reference  to  a  recent 
statement  by  the  .\.B..A.  president,  F. 
M.  Law,  which  said: 

"This  particular  loan  seems  to  be 
especially  entitled  to  careful  and  sym¬ 
pathetic  consideration  from  the  mem¬ 
bers  of  the  American  Bankers  .Associa¬ 
tion.  In  addition  to  putting  idle  funds 
to  work,  it  will  afford  employment  for 
all  types  of  labor  engaged  in  the  build¬ 
ing  trade,  and  also  the  materials  con¬ 
sumed  will  provide  further  employment 
for  those  engaged  in  the  manufacture 
and  sale  of  building  materials.” 

Reminded  that  all  industries  will 
benefit  if  the  Federal  Housing  Act  suc¬ 
ceeds  in  placing  over  $1,000,000,000  in 
circulation,  representatives  of  indus¬ 
tries  employing  many  thousands  of 
workers  were  told  at  a  conference  re¬ 
cently  in  Washington  that  newspaper 
advertising  is  one  of  the  best  ways  to 
further  FHA  and  increase  purchasing 
power. 

A  group  of  the  nation’s  most  promi¬ 
nent  industrialists  representing  varied 
lines  of  industry  met  with  Adminis¬ 
trator  James  A.  Moffett  for  the  pur¬ 
pose  of  exchanging  ideas  as  to  how 
industries  not  directly  affected  by  the 
Housing  Program  can  cooperate  and 
cash  in  on  the  revival  of  the  durable 
goods  and  heavy  industries. 

The  discussion  indicated  a  conviction 
on  the  part  of  the  industrialists  that 
every  line  of  production  from  chewing 
gum  to  automobile  tires  and  soap  will 
benefit  in  direct  proportion  to  the  de¬ 
gree  of  success  achieved  by  FHA.  Ad¬ 
ministrator  Moffett  was  assured  that 
each  industry  will  give  its  fullest  co¬ 
operation  along  whatever  lines  prove 
feasible. 

The  idea  of  newspaper  advertising 
as  an  important  adjunct  of  the  program 
was  suggested  by  Albert  H.  Morrill, 
president  and  director  of  Kroger  Gro¬ 
cery  &  Baking  Company.  His  com¬ 
pany  will  begin  at  once  and  for  a 
period  of  from  two  to  four  weeks  will 
run  advertisements  twice  weekly,  in 
150  newspapers. 

Other  steps  which  Mr.  Morrill 
promised  to  take  include : 

Immediately  contact  1,200  banks 
with  which  it  does  business,  urging 
that  housing  loans  be  made. 

For  at  least  one  week  place  folders 
describing  these  loans  in  each  of  its 
700,000  packages  sent  out  every  day. 

Circularize  its  22,000  employees  in 
the  interest  of  FHA. 

Display  posters  in  5,000  stores. 

Circularize  its  20,000  shareholders. 

Cxmtact  all  other  grocery  chains  urg¬ 
ing  the  same  activity  in  an  aggregate 
of  10  times  the  size  of  Kroger. 

Those  attending  the  conference  at 
Administrator  Moffett’s  office  were : 
E.  j.  Griffin  of  Endicott- Johnson  Cor¬ 
poration;  David  L.  Clark,  president  of 
Clark  Brothers  Chewing  Gum  Com- 
^ny,  Inc.;  Colby  M.  Chester,  Jr., presi- 
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pages,  sold  to  run  for  eight  consecutive 
weens. 

Eoi\d  du  Lac  {U'is.)  Commonwealth 
Reporter,  eignt-page  section.  Sept  11. 

.\ewark  (..s.  j.)  Star-Eagle,  eight- 
page  better-housing  sections.  Sept.  19. 

liailstoH  Spa  (X.  \.)  Daily  Journal, 
two-page  housing  section,  which  has  ap- 
pearea  tor  three  weeks,  and  will  con¬ 
tinue  indefinitely. 

Manchester  (X.  H.)  Union,  12-page 
Federal  housing  section.  Sept.  29. 

Ithaca  (X.  V.)  Jounuii  has  been 
publishing  on  Saturdays  two  and  three 
pages  of  building  and  heating  news  and 
advertising.  The  building  and  heating 
pages  normally  are  run  in  the  fall. 

The  Milwaukee  Sentittel  is  cooperat¬ 
ing  with  a  local  department  store  in  a 
Sentinel- Schuster  Model  Home  exhi¬ 
bition  in  conjunction  with  the  national 
housing  program.  The  model  homes 
are  now  being  constructed  and  when 
completed  and  furnished  will  enable 
prospective  home  builders  to  study  at 
close  range  the  progress  made  in  home 
building  and  furnishing.  It  is  the  pur¬ 
pose  of  the  exhibit  to  encourage  new 
building  by  Milwaukeeans  whose  plans 
were  postponed  during  hard  times. 


BULK  MILK  MEN  ARRESTED 

Fifteen  bulk  milk  dealers  were 
charged  in  County  Court.  Chicago,  this 
week  by  the  state  department  of  foods 
and  dairies  with  selling  milk  unfit  for 
human  consumption,  as  a  result  of 
revelations  by  the  Chicago- American  in 
recent  weeks  and  the  state  department’s 
own  inspectors,  who  co-operated  with 
the  American  in  a  drive  to  stop  the  sale 
of  unfit  milk. 


KODAK  ADVANCES  SIEVERS 
General  Sale*  Manager  Succeeds  1 
Lewis  B.  Jones 

Herman  C.  Sievers,  general  saltj 
manager  of  Eastman  Kodak  Company, 
Rochester,  X.  Y.,  has  been  elected  vice! 
president  of  the 
company  and  will 
be  in  charge  of 
sales  and  adver¬ 
tising,  succeeding 
Lewis  B.  Jones, 
who  died  Aug  25. 

Mr.  Sievers, 
born  in  Minne¬ 
sota,  joined  the 
Eastman  organi¬ 
zation  in  1902, 
when  Kodak 
bought  a  photo- 
graphic  stock 
house  operating  H.  C.  Sieveu 
in  St.  Paul,  Minneapolis,  and  Duluth, 
Minn.,  and  Sioux  City,  la.  Mr.  Sievers 
was  manager  of  the  Sioux  City  house 

In  1903  he  was  transferred  to  Omaha 
to  manage  a  newly  acquired  stock  house 
there,  and  the  next  year  he  became 
manager  of  the  Chicago  stock  house. 

In  1925  Mr.  Sievers  was  placed 
charge  of  all  the  company’s  retail  sub¬ 
sidiaries  in  the  United  States  and  Can¬ 
ada,  and  in  1929  his  headquarters  were 
moved  from  Chicago  to  Rochester.  He 
was  appointed  general  sales  manager 
in  1932. 


EDGAR  SPORTS  EDITOR 

W.  “Eddie”  Edgar  has  been  named 
sports  editor  of  the  Detroit  Free  Press. 
He  has  been  writing  football. 


People  m  Rhode  Island  paid  $6,125,959  in  taxes  to 
the  Federal  Government  on  income  received  during 
the  fiscal  year  ending  June  30th.  This  represents  a  gain 
of  1 8  per  cent  above  the  previous  year.  The  national 
gain  averaged  only  9  per  cent. 

Percentage  Increase 
Exceeded  By  Only  One  State 

Miscellaneous  Federal  Tax  payments  in  Rhode  Island 
totaled  $5,412,520  as  compared  with  $1,207,890  in 
the  previous  year,  a  gain  of  348  per  cent.  In  only  one 
state,  where  the  increase  was  365  per  cent,  was  this  gain 
exceeded.  For  the  country  as  a  whole  miscellaneous  tax 
collections  increased  but  70  per  cent. 

A  GOOD  MARKET  IS  GETTING  BETTER 


Providence  Journal  6.  Bulletin 

C  H.  EDDV  CofT.pany,  Boston,  New  York,  Chicago 
P  '  B  C'WLLL  Company,  Seattle,  San  Francisco,  Los  Angeles 
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IT  TAKES  GOOD  MALT 

and  lofs  of  it ...  TO  MAKE  GOOD  BEER 


Xhe  quality  of  a  beer  depends,  not  on  its 
alcoholic  content,  but  on  the  malt  that 
goes  into  it.  You  can’t  make  good  beer 
with  a  lot  of  poor  malt.  You  can’t  make 
good  beer  with  a  little  good  malt.  You’ve 
got  to  have  good  malt,  and  lots  of  it. 

If  you  were  a  large  brewer  with  a  repu¬ 
tation  to  protect,  would  you  order  a  hun¬ 
dred  thousand  pounds  of  any  kind  of 
malt?  You  would  not.  You’d  specify  the 
best — as  the  leading  brewers  do — and 
test  it  for  quality. 

Then  why  is  it  that  so  many  large  ad¬ 
vertisers  buy  circulation  for  their  adver¬ 
tising  purely  on  the  basis  of  number.^ 


Quantity  counts  as  heavily  in  selling  as  in 
brewing,  but  it’s  useless  without  quality. 
Hundreds  of  thousands  of  readers  who 
can’t  afford  or  don’t  want  what  you  have 
for  sale  are  a  poor  purchase  in  days 
like  these. 

You  can  buy  quantity  plus  quality,  if, 
like  the  leading  brewers,  you  insist  on 
both.  You  can  get  it  in  the  New  York 
Herald  Tribune,  for  instance.  Herald 
Tribune  readers — a  third  of  a  million  of 
them — meet  what  should  be  your  greatest 
single  requirement — they  can  buy. 

For  mass  volume  of  quality  buying 
power — choose  the  Herald  Tribune. 


NEW 

Hetalb  dTribune 

NEW  YORK — Mam  Ofict;  230  West  4 1st  Street  •  CHICAGO — John  B.  Woodward,  Ihc.,  400  North  Michigan  Avenue  •  DETROIT — John  B.  Woodward, 
Inc.,  New  Center  Building  a  BOSTON — Carroll  Jadson  Swan,  926  Park  Square  Building  •  SAN  FRANCISCO — John  B.  Woodward,  Inc.,  Russ  Building 

PARIS  EDITION— T6e  Sew  York  HeraU,  21  Rue  de  Berri 
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DEAD  CATS  PLENTIFUL, 
JOHNSON  DECLARES 

But  New*  of  His  Resignation  Brought 
Shower  of  Bouquets  He  Says 
in  Farewell  Speech  in 
Washington 

(5pccia/ to  Editor  &  Publisher) 
Washington,  D.  C.,  Oct.  1 — Singing 
his  swan  song  to  an  assembly  of  several 
hundred  XRA  employes  who  gathered 
in  the  Dejiartment  of  Commerce  audi¬ 
torium  today  to  hear  the  farewell  of 
their  resigned  chief.  General  Hugh  S. 
Johnson  declared  that  although  some 
members  of  the  press  sent  a  broadside 
of  "dead  cats”  at  him  in  his  last  days 
with  XKA.  his  resignation  was  followed 
by  immediate  reversal  of  attitude  on  the 
part  of  the  newspapers. 

“When  I  first  took  this  job  I  pre¬ 
dicted,  as  I  have  said,  an  ever  increas¬ 
ing  volley  of  ‘dead  cats’  directed  at  me,” 
Johnson  said,  a  broad  grin  enveloping 
his  face.  "Just  before  I  resigned,  there 
seemed  to  be  a  regular  last  call  for  ‘dead 
cats.’  I  imagine  some  of  my  friends  of 
the  press  wanted  to  concentrate  their 
shots  at  the  last  minute,  because  in  the 
future  they  will  have  to  scatter  them 
over  13  or  14  different  people  instead  of 
just  one  target  such  as  they  had  before. 
And  yet,  since  the  news  of  my  leaving 
was  out,  the  whole  tenor  of  public  com¬ 
ment  has  changed.  My  desk  is  piled 
high  with  editorials,  telegrams  and  let¬ 
ters.  any  one  of  which  would  bring  tears 
to  the  eyes  of  a  brass  Buddha,  but  may¬ 
be  I  had  better  not  talk  about  them.” 

INSTALUNG  TELEPHOTO 

A.P.  Placing  Equipment  in  Miami 
(Fla.)  Dailies 

(Special  to  Editor  &  Publisher) 
Miami,  Fla.,  Oct.  2 — Installation  of  a 
telei)hoto  unit  by  the  .-\ssociated  Press 
in  the  Miami  ( Fla. )  Daily  Xcz<.'s  tower 
was  begun  this  week. 

The  press  service  is  to  be  furnished 
with  a  room  to  house  sending  and  re¬ 
ceiving  equipment  and  a  dark  room  for 
handling  and  developing  the  negatives 
received  through  operation  of  the  unit. 
Experts  are  to  be  assigned  to  take 
charge  of  the  operation. 

The  machines  include  a  sending  in¬ 
strument.  a  receiving  instrument  and  a 
power  cabinet,  which  will  be  placed  in 
a  room  adjoining  editorial  rooms  of  the 
new.spaper,  and  are  to  be  so  arranged 
that  they  may  be  viewed  while  in  opera¬ 
tion  by  visitors.  Considerable  altera¬ 
tions  of  the  building  to  accommodate 
the  new  service  was  made  necessary. 

Both  the  News  and  the  Herald  will 
receive  the  service. 


MONAHAN  MANAGING  EDITOR 

John  J.  Monahan  has  been  named 
managing  editor  of  the  Fazvtuckel 
(R.  1.)  Times,  succeeding  Charles  L. 
Simmons  who  resigned  to  return  to  the 
Boston  Herald.  Monahan,  who  was 
suburban  editor,  formerly  was  with  the 
Boston  American  and  IT  o  r  c  e  s  t  e  r 
(Mass.)  Telegram. 

JUDGE  SAYS  PRESIDENT 
SIGNED  ARTS  CODE 

D.  C.  Supreme  Court,  However, 
Leaves  Final  Decision  Pending — 
NRA  Asked  Court  to  Restrain 
Roberts  Company 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C,  Oct.  3. — Justice 
.A.dkins  of  the  District  of  Columbia 
supreme  court  has  expressed  an  opin¬ 
ion  that  the  graphic  arts  code,  under 
which  many  of  the  smaller  newspapers 
operate,  was  approved  by  the  Presi¬ 
dent,  but  has  left  final  decision  on  this 
point  to  the  judge  who  will  try  a  pend¬ 
ing  lawsuit  in  which  this  is  an  impor¬ 
tant  point. 

The  National  Recovery  Administra¬ 
tion  has  asked  the  court  to  enjoin  W. 
F.  Roberts  Company  of  this  city  from 
violating  the  graphic  arts  code  by  pay¬ 
ing  wages  lower  than  the  minimum 
fixed  in  the  code,  failure  to  meet  the 
overtime  provisions  and  failure  to  post 
copies  of  the  compact  conspicuously  in 
its  printing  plant. 

In  defense.  Roberts  Company  raised 
questions  of  constitutionality  and  also 
declared  there  is  no  graphic  arts  code 
for  the  reason  that  President  Roosevelt 
did  not  sign  the  compact.  To  support 
that  contention,  the  company  produced 
a  photostatic  of  the  original  code.  It 
bore  the  President’s  signature,  but  it 
was  not  in  the  usual  space,  since  it  ap¬ 
peared  at  the  end  of  an  additional  para¬ 
graph  written  by  the  President  after 
General  Hugh  S.  Johnson  had  affixed 
his  name  as  .Administrator  for  Na¬ 
tional  Recovery. 

Refusing  to  sign  a  temporary  injunc¬ 
tion,  Justice  Adkins  made  an  order  for 
early  trial  of  the  matter  on  its  merits. 
In  explanation,  he  declared  more  harm 
might  come  to  Roberts  Company  by- 
reason  of  an  injunction  than  could  come 
to  NR. A  by  reason  of  the  Court's  re¬ 
fusal  to  issue  one,  and  since  large  ques¬ 
tions  of  constitutionality  had  been 
raised,  he  preferred  to  take  no  positive 
action  until  the  merits  pro  and  con  had 
been  considered. 

“Since  the  case  must  go  to  trial  as 
to  part  of  the  relief  sought,  I  think  I 
should  not  at  this  time  pass  on  these 
questions  of  law  but  leave  them  all  to 


be  decided  at  that  time,”  the  opinion 
read. 

The  judge  commented  on,  but  did  not 
give  the  force  of  judicial  ruling  to,  sev¬ 
eral  of  the  questions  raised,  among 
them  being  the  contention  that  Presi¬ 
dent  Roosevelt  had  not  signed  the 
Graphic  .Arts  Code.  On  this  point  he 
said ;  i 

“In  my  opinion  the  code  o^  fair  com¬ 
petition  for  the  graphic  arts  industry 
was  approved  bv  the  President  on  Feb. 
17,  1934.” 

While  this  statement  will  be  consid¬ 
ered  dictum,  it  will  be  cited  as  persua¬ 
sive  authority  when  the  case  comes  to 
trial  on  its  merits,  it  is  expected.  In 
the  action  for  a  temporary  injunction, 
NR.A  endeavored  to  have  a  restraining 
order  issued  only  on  a  prima  facie 
showing  of  violation. 

STORE  COPY  PRINTED 
IN  15  LANGUAGES 

Milwaukee  Firm  Presents  Something 
New  in  Teaser  Copy  in 
Announcing  Anniver¬ 
sary  Sales 

(Special  to  Editor  &  Publisher) 

Mii-Waukef.,  Wis.,  Oct.  1. — Some¬ 
thing  new  in  “teaser”  advertisements 
was  run  in  Milwaukee  newspapers  Sat¬ 
urday,  Sept.  29,  by  the  Schuster  depart¬ 
ment  store  chain  in  Milwaukee  calling 
attention  to  the  golden  anniversary  sales 
the  store  is  conducting  during  Octo¬ 
ber. 

Squared  off  into  15  sections  the  ad¬ 
vertisement  covering  six  columns,  car¬ 
ried  information  of  the  sale  in  15  lan¬ 
guages.  Schuster's  said  it  in  English, 
(jerman,  Polish.  Bohemian,  Swedish. 
Norwegian,  Italian,  Yiddish,  Spanish. 
Russian,  French,  Holland  Dutch,  Greek, 
Chinese  and  Japanese. 

The  copy  attracted  wide  attention 
coming  as  it  did  on  Saturday  when  de¬ 
partment  store  advertising  is  at  a  mini¬ 
mum. 

Drawing  power  was  enhanced  by 
the  fact  tiiat  Milwaukee  is  a  “melting 
IKit”  city  and  the  three  Schuster  stores 
are  located  in  neighborhoods  of  varied 
nationalities. 

The  upper  part  of  the  advertisement 
splurged  such  banner  lines  as  “Tell 
Everybody”  and  the  “Greeks  and  Four¬ 
teen  Other  Nations  Have  a  W'^ord  For 
It.” 

At  the  left  top  was  a  picture  of  a 
globe. 

The  advertisement  was  designed  to 
keep  public  interest  alive  in  the  sale 
and  to  direct  attention  to  the  larger  de¬ 
tailed  copy  carried  in  the  Sunday  pa¬ 
pers,  the  following  day. 


LIQUOR  ADS  TO  BE 
METHODIST  TARGET 

Research  Secretary  of  Temperance 

Board  Forecasts  Drive  to  Elimi¬ 
nate  Sales  Promotion 
and  Profits 

(Special  to  Editor  &  Publisher) 

.Atlantic  City,  Oct.  1 — Liquor  ad¬ 
vertising  in  newspapers  and  magazines, 
on  billboards  and  in  radio  programs 
will  be  the  next  point  of  attack  by  the 
national  Methodist  Board  of  Temper¬ 
ance,  Prohibition  and  Public  Morals. 

This  was  indicated  here  by  Deets 
Pickett,  who  for  the  last  21  years  has 
been  research  secretary  of  that  board, 
in  an  address  at  the  98th  New  Jersey 
.Annual  Conference  of  the  Methodist 
Episcopal  Church. 

He  expressed  a  belief  that  President 
Roosevelt  eventually  will  join  the  anti¬ 
advertising  forces,  by  causing  the  gov¬ 
ernment  to  take  over  the  production  of 
alcoholic  drinks. 

“While  I  have  no  authority  whatever 
to  express  an  opinion  as  to  what  Presi¬ 
dent  Roosevelt  thinks,”  said  Pickett, 
“I  have  a  suspicion  that  he  would  be 
prepared  to  favor  the  taking  over  of 
this  industry  by  the  government  to  elim¬ 
inate  the  profit  motive  and  make  pos¬ 
sible  the  reduction  of  consumption  of 
hard  liquors  to  the  absolute  minimum. 
My  opinion  is  based  upon  minutes  spent 
with  him  and  persons  close  to  him.” 

“We  probably  have  now  as  a  result 
of  prohibition  a  consumption  of  liquor 
about  half  what  it  was  before  the  dry 
era.  Yet  while  other  nations  are  doing 
what  they  can  to  promote  temperance 
by  education,  our  liquor  interests  are 
doing  everything  they  can  to  break  down 
all  the  prejudices  against  drink  and 
increase  its  consumption  among  all 
classes  of  our  people,  by  vast  trade 
promotion  campaigns. 

“We  are  calling  all  good  citizens  to 
help  us  try  to  improve  the  situation  by 
concentrating  on  two  principles :  no  pro¬ 
motion  and  no  profits. 

“There  can  be  no  justification  for 
trade  promotion  of  the  sale  of  a  habit¬ 
forming  drug.  It  is  one  thing  to  per¬ 
mit  the  satisfaction  of  an  existing  de¬ 
mand  ;  it  is  quite  another  to  permit  the 
creation  of  demand.  So  the  first  item 

•  in  our  public  program  must  be  ‘no 
liquor  advertising.’  The  other  is  to 
take  away  the  profit.” 

I  Pickett  paid  a  tribute  to  the  press, 
saying;  “We  may  have  had  some  just 
I  complaints  as  to  our  treatment  before 
;  prohibition  was  repealed;  now,  in  gen¬ 
eral,  the  press  is  giving  the  people  all 

•  of  the  facts  of  repeal  developments  as 
they  come  to  light.” 


Here  Is  HEART  INTEREST  Pitched  to  Its  Ve  ry  Ultimate 


t  iYprr  Daiiff  Continuity  Strip 

BABE  BUNTING 


,,  ^0%-  5  lit 


''  IM  TRMN6  TO  ^ 

'  eino  a  home  S  ' 

V  FOR  YOU.  DEAR  •1 


MAME  SAID  IF  I  OIOMY  ' 
^  LOOK  OUT  10  END  UP  ( 
l\  A  home  I  ^ 


The  child  playing  the  title  role  has  the  very 
maximum  of  l>eauty.  This  insures  100%  more 
appeal  than  offered  hy  children's  strips  featuring 
youngsters  that  are  either  comic  or  grotesque.  A 
beautiful  little  girl  child  will  intrigue  as  many  men 
as  women  readers. 


^  The  home  I  AM  talking  of,  is  not  ' 

T-AT  SORT,  rr  IS  ONE  WHERE 
(  EVEIP^ONE  WILL  LOVE  YOU  AND  }  !  p 
N  WHERE  YOU  WILL  HAVE  X" 

^EgYTHING  YOU  ^ 


Shes  Just  talkin  • 
Through  her  hat,  i 
Guess  -  LEADiN  DPT 

Another  dose  of 

CASTOR  OIL,  LIKE 
i  AS  NOT  ',--' 


if  ire  for 
Option 
and 
Sample 
Proofs 


Here  is  continuity  that  arouses  the  emotions, 
and  emotions  cannot  be  generated  by  mere 
suspense,  fur  that  alone  does  not  create  pity, 
fear,  loathing,  love.  In  the  emotional  reaction 
which  it  arouses  lies  the  great  pull  of  “B.4BE 
BUNTING.” 


LEDGEB 

SYNDICATE 

PHILADELPHIA,  PA. 


c 


WITH  a  sound  like  drum-fire,  Gar 
Wood’s  latest  craft  blazes  across  its 
course  to  a  new  record  .  .  .  another 
Detroit  world-beater! 

The  championship  urge  is  strong  in 
Detroit!  In  sp)ort  or  industry,  its 
varied  activities  all  aim  toward 
bigger  and  better  achievements.  On 
the  track!  In  the  sky!  Over  the 
water!  And,  particularly,  in  business! 

An  outstanding  Detroit  champion 
is  The  Detroit  News! 


By  all  the  tests  that  make  a  champion  it  measures  up  to  the 
greatest  leaders  in  its  held.  In  character!  In  circulation!  In 
productive  advertising!  Not  only  is  it  the  overwhelming  leader 
in  Detroit,  where  it  consistently  dominates  the  Fourth  Largest 
Market  in  America,  but  it  is  consistently  among  the  top-flight 
leaders'of  all  the  newspapers  of  America. 

For  twenty  years,  in  advertising  linage,  it  has  been  among 
the  first  flve. 

In  1934  it  placed  FOURTH  IN  AMERICA. 

The  News  holds  its  championship  form,  year  after  year, 
because  it  holds  to  the  ideals  of  a  champion.  It  performs  con¬ 
sistently,  directing  all  its  energies  to  one  great  objective — THE 
HOMES  OF  THE  DETROIT  TRADING  AREA! 


The  Detroit  News 


THE  HOME  NEWSPAPER 

Member  Metropolitan  Sunday  Newspapers  and  Major  Market  Newspapers 

NEW  YORK;  1.  A.  KLEIN,  Inc.  CHICAGO:  J.  E.  LUTZ 
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_ The  Classified  Pages _ 

LINE  RATE  SAVES  SPACE,  LIFTS  NET 
RETURN,  SAYS  LOYAL  PHILLIPS 


NEW  CLASSIHEO  RATES  MID.WEST  GROUP  TO  MEET 

^  „  , ,  ,  ,  ,  .  Annual  convention  of  the  Classitied 

Dayton  Herald  and  Journal  An-  Advertising  Managers*  Association  of 


I 


nounce  Lower  Charge* 


the  Middle  West,  will  be  held  Oct.  28- 


The  (,0.)  Journal  dsid  Herald  ^0  at  the  Robidoux  Hotel,  St.  Joseph, 

I'.ave  announced  new  classified  advertis-  Mo-i  according  to  an  announcement  by 


Omaha  Classified  Manager  Cites  Advantages  Over  Word  Count  ing  rates  effective  at  once.  One  paper  Norma  Border,  classified  manager 

c  r%  All  ‘a*  %»/•*.!_  a.  rates  are  \\^2  cents  a  word  for  a  10-  Joseph  Ncws^t'Tess  and  Go- 

— Some  Papers  Bar  Abbreviahons  Without  2  cents  for  a  7,  8  or  9-time  ~ette.  Loyal  Phillips,  Onialui  iVorld- 


Noticeable  Loss 


Adoption  of  the  agate  Une,  rather  be  from  a  stated  number  of  inches,  ad  and  4  cents  for  a  1  or  2  time  ad. 

.  than  the  word  count,  as  the  unit  for  Lxtreme  fluctuations  m  the  net  rate  per  Combination  rates,  including  inser- 
measuring  and  charging  want  ads  con-  inch  are  found  to  exist  by  one  classihed  tion  in  both  the  Journal  and  Herald 
stitutes  a  major  move  toward  economy  manager  now  on  the  word  rate  basis,  are  as  follows ;  2}4  cents  a  word  for 


ad;  ZYz  cents  a  word  for  a  5  or  6-time  Herald,  and  Marshall  Trippe,  Des 
ad;  3  cents  a  word  for  a  3  or  4-time  Heines  Register  and  Tribune,  are  in 


charge  of  arrangements. 


measuring  ana  cnargmg  want  ads  con-  inch  are  lound  to  exist  by  one  ciassined  tion  m  both  the  Journal  and  Herald  jO  REWARD  BEST  ADS 

stitutes  a  major  move  toward  economy  manager  now  on  the  word  rate  basis,  are  as  follows;  2H  cents  a  word  for  a  means  of  promoting  interest  in 

and  efficiency,  in  the  opinion  of  Loyal  "A  number  of  publications  have  re-  10-time  ad;  3  cents  a  word  for  a  7,  8  classified  page  the  Columbia  (Mo) 
Phillips,  Classified  advertising  manager,  fused  to  abbreviate  without  noticeable  or  9-time  ad;  3^  cents  for  a  5  or  6  Tribune  next  week  will  refund 

Omaha  W orld-Herald.  loss,  even  tliough  marked  abbreviations  time  ad;  4  cents  for  a  3  or  4-time  ad,  ^^e  cost  of  the  best  advertisement  in 

Widespread  interest  in  this  topic  has  were  permuted  by  competing  mediums,  and  5  cents  a  word  for  a  1  or  2-  g^ch  of  its  11  classifications  The  con- 


brought  him  numerous  letters  and  per-  "In  two  instances,  newspapers  carry- 


testants  will  insert  an  ad  to  run  six 


sonal  inquires  since  he  presented  his  ing  more  than  half  a  million  lines  yearly  A  full  page  advertisement  was  used  times  with  the  privilege  of  cancella- 

analysis  of  the  matter  at  the  last  con-  have  discontinued  abbreviating  without  in  each  newspaper  on  Sept.  29  announc-  jion  should  it  bring  results  before  the 

vention  of  the  Association  of  Newspaper  loss.  That  unreasonable  and  undecipher-  ing  the  new  lowered  rates.  ^ceek  ends  Cancellation  will  not  pre- 

Classihed  Advertising  Managers  Mr  able  abbreviations  can  successfully  be  contestant  from  winning  his  re- 

Phillips  was  tormerly  vice-president  of  avoided  on  the  line  rate,  is  the  opinion  of  FREE  CLASSIFIED  OFFER 

the  association.  a  classified  manager  on  an  outstanding  classified  ad  free  for  each  renewal  '  _ 

A, "ledium  which  has  maintained  the  line  or  new  subscription  for  one  year,  termed  -.0,  c/ski  Accunrrv  nttirn 

Mr  Phillips  said  m  presenting  his  views  rate.  "an  outright  gift  of  75  cents,”  is  being  CARl^ON  CLASSIHED  CHIEF 

at  the  convention,  ’should  give  a  thought  "Jn  a  recent  issue  of  Editor  &  Pub-  offered  by  the  Robinson  Publishing  C.  Carlson,  for  the  past  six  years 

to  the  increased  cost  of  placing  our  lisher  a  newspaper  executive  expressed  Company  publishers  of  the  Hatboro  circulation  manager  of  the  Mankato 

want  ad  columns  in  the  hands  of  our  the  belief  that  the  word  rate  will  make  (Pa.)  Public  S'pirit,  a  weekly,  in  a  (Hinn.)  Daily  Press  has  been  appointed 

readers  and  should  head  right  toward  the  sale  of  white  space  much  more  campaign  for  new  readers.  A  coupon  ^  separate  classified  advertis- 

greater  economy  in  the  matter  of  ma-  difficult.  He  further  stated :  ‘If  the  entitles  the  subscri^r  to  the  free  in-  department  which  has  be^  estab- 

terial  costs,  such  as  white  paper  and  publishers  of  the  country  don’t  scotch  sertion  of  an  advertisement  of  30  words  I'shed.  Richard  Rapp,  Mr.  Carlsons 

mechanical  expense.  this  word  rate  movement,  they  will  live  or  les"  the  assistant,  has  been  named  circulation 

“Facing  the  probable  necessity  of  rate  to  regret  it.’  tion  two  times.  Paid-up  subscribers  manager. 

increases  as  we  do  today,  the  main-  “One  important  thing  which  classified  may  take  advantage  of  the  offer  by  pay-  - 

tenance  of  the  line  rate  is  of  paramount  men  sometimes  overlook  is  the  fact  that  mg  an  additional  year’s  subscription.  USED  PEACH  NEWSPRINT 

importance  from  the  standpoint  of  get-  the  only  thing  that  matters  to  the  ad-  7he  classified  ad  must  be  inserted  two  The  Mankota  Olmn.)  Free  Press 

ting  the  maximum  revenue  per  inch  vertiser  is  the  total  cost  of  the  ad  and  months  from  the  date  of  a  coupon  the  recently  printed  a  special  28-page 

from  want  ad  columns.  the  cost  of  getting  results.  Probably  subscribers  will  receive  when  the  sub-  fall  edition  featuring  “Good  Will  Days” 


FREE  CLASSIFIED  OFFER 

classified  ad  free  for  each  renewal 
or  new  subscription  for  one  year,  termed 
"an  outright  gift  of  75  cents,”  is  being 
offered  by  the  Robinson  Publishing 


week  ends.  Cancellation  will  not  pre¬ 
vent  the  contestant  from  winning  his  re¬ 
fund. 


CARLSON  CLASSIHED  CHIEF 

L.  C.  Carlson,  for  the  past  six  years 


uiicicu  uv  me  X  •  1  r  nr  l  a 

Company,  publishers  of  the  Hatboro  circulation  manager  of  the  Mmkato 
(Pa.)  Public  Spirit,  a  weekly,  in  a  (Mmn.)  Dai/y  Press  has  been  appointed 


USED  PEACH  NEWSPRINT 

The  Mankota  (Minn.)  Free  Press 


“First,  the  line  rate  is  certain  to  mean  it  is  better  that  the  advertiser  remem-  scription  is  paid, 
a  higher  net  rate  per  inch  than  the  bers  that  a  90-cent  want  ad  brought  "  ■  -■ 

word  rate.  Many  ads  run  one  or  two  him  a  tenant  or  a  sale  than  that  the 
words  into  an  extra  Jine,  when  the  word  Blankville  Gazelle  rate  is  now  two 
rate  is  used.  These  extra  words  bring  cents  a  word. 

very  little  revenue,  while  the  cost  of  “One  classified  department  head,  who 
publication  is  materially  increased  in  a  has  adopted  the  word  rate,  observes  that 
newspaper  with  a  large  circulation.  some  advertisers  became  disgruntled 
“In  one  large  newspaper  recently,  upon  finding  that  their  ads  cost  more 

there  were  51  ads  in  one  column.  The  on  the  word  rate  and  that  they  had  a 

total  number  of  words  in  the  terminal  feeling  that  they  had  been  ‘gypped.’  The 
lines  of  all  these  51  ads  was  112,  for  publicity  given  the  word  rate  led  many 
which  this  paper  derived  about  5  cents  to  believe  they  were  getting  a  lower 

a  word,  or  a  total  of  $5.60  for  51  lines,  rate.  The  classified  manager  just  men- 

On  a  corresponding  line  rate  this  news-  tioned  stated  that  transient  want  adver- 
paper  would  have  derived  about  $12.75  tising  did  not  show  an  increase  following 
from  the  51  terminal  lines.  There  was  the  recent  adoption  of  the  word  rate, 
an  approximate  loss  in  the  terminal  lines  A  precaution  to  be  taken  in  the  installa- 
of  this  particular  column  of  $7.15,  or  tion  of  the  word  rate  is  the  avoidance  of 

about  35  cents  per  inch,  compared  to  the  making  an  untentional  rate  raise,  in  an 

revenue  derived  from  a  corresponding  effort  to  preserve  the  net  rate, 
line  rates.  “The  above  thoughts,  facts  and  figures  units,  the 

“Large  words  are  also  a  problem :  On  come  from  a  survey  made  of  the  recent 

some  papers  which  formerly  permitted  experience  of  some  of  the  counto'’s  Very  Spac 

abbreviations  the  net  rate  is  considerably  leading  classified  men.  If  this  reasoning  c  ‘o  <»  ( 

lower  on  the  word  rate  basis,  because  is  wrong,  then  a  number  of  the  country’s  opacious 

the  ads  run  two  or  three  lines  more  smartest  classified  brains  are  on  the  Adequate 

to  cover  lines  which  sometimes  carry  wrong  track.  On  the  other  hand,  if  Crowded 

only  three  large  words.  I  have  given  the  correct  analysis,  then 

“Another  in’.portant  consideration  is  many  of  America’s  keenest  want  ad  LJvercroW' 
the  fact  that  oversets  can  be  practically  experts  now  advocating  the  word  rate  Greatly  C 

eliminated  on  tiie  line  rate  by  properly  will  be  found  following  a  false  clue.”  Persons  p 

trained  solicitors  and  ad  clerks.  The  hari  an  «;mith  TO  F 

percentage  ot  ads  running  over  the  haklaw  owiiin  lu  a.  r. 

space  guaranteed  by  clerks  and  solicitors  ,  Smith,  accent  executive  in  WOKC 

in  May  on  one  newspaper  ran  as  low  Chicago  office  of  ^e  J.  Walter  spacious 
as  six  out  of  one  thousand  new  ads.  Thompson  Co.  since  1925.  has  (and  fina 

“This  degree  of  efficiency  was  brought  transferred  to  t.ie  San  Francisco  office.  necessitie 

about  by  counting  only  35  letters,  spaces  ■■ 

and  punctuation  marks  per  line,  instead  PROVINCIAL  ARGENTINA  * 


on  peach  newsprint. 


iMBS 


MORE  than  35  per  cent  of  Worcester’s  homes 
are  classed  as  “Very  Spacious”  (less  than 
person  F>er  room)  in  a  U.  S.  Department  of 
Commerce  survey  made  early  in  1934. 


Of  Worcester’s  64,140  occupied  dwelling 
units,  the  survey  shows 


Very  Spacious  (less  than  )/2  person  per  room) .  22,769 

Spacious  (from  J^to  ^  person  per  room) .  16,309 

Adequate  (from  ^  to  1  person  per  room) .  15,811 

Crowded  (from  1  to  2  persons  per  room) .  8,546 

Overcrowded  (from  2  to  3  piersons  per  room) .  311 

Greatly  Overcrowded  (3  persons  or  over  pier  room)  . .  27 

Persons  per  room  not  repiorted .  167 


and  punctuation  marks  per  line,  instead 
of  38  characters,  and  a  system  ot  pen- 
alzing  clerks  and  solicitors  25  cents  for 
each  overset.  The  newspaper  mentioned 
does  not  allow  abbreviations.  This  il¬ 
lustration  is  proof  that  the  line  rate  can 
be  so  supervised  as  to  positively  assure 
the  publisher  of  a  higher  net  rate  and 
at  the  same  time  prevent  the  troubles 
sometimes  caused  by  oversets. 

“The  maintenance  of  the  same  sys¬ 
tem  of  space  valuation  by  the  publisher 
for  transient  and  contract  advertisers 
jusifies  adherence  to  the  line  rate. 

“The  advantages  to  the  accounting 
department  of  maintaining  the  same  rate 
on  all  ads  is  apparent.  In  addition,  the 
rate  on  classified  is  often  quoted  along 
with,  and  sometimes  compared  to,  the 
local  and  national  rates  and  the  same 
basis  for  valuation  for  each  type  of  ad¬ 
vertising  seems  to  be  more  practical. 
The  net  rate  varies  very  little  from 
year  to  year  and  even  week  to  week  on 
the  line  rate  and  the  publisher  is  able 
to  predict  what  the  net  revenue  will 


Tucum&n.  capital  of  the  province  of  the 
same  name  and  third  city  in  jwpulation  of 
the  Republic,  is  the  commercial  center  of 
northern  Argentina,  which  includes  the 
provinces  of  Tucumin,  Salta,  Jujuy.  San¬ 
tiago  del  Estero  and  Catamarca,  and  the 
national  territories  of  Los  Andes,  El  Chaco 
and  Formosa. 

These  regions  make  up  .Argentina’s  most 
important  market,  after  the  City  of  Buenos 
Aires.  La  Gaceta,  with  the  largest  circu¬ 
lation  of  any  daily  outside  Buenos  Aires 
and  Rosario,  completely  covers  this  market 
each  day  and  at  least  twenty-four  hours 
before  any  Buenos  Aires  newspaper. 

Joshua  B.  Powers.  Inc.,  has  recently  com¬ 
piled  a  market  survey  of  the  City  of  Tucu- 
m&n,  which  it  will  be  pleased  to  send  to 
anyone  interested  in  export  trade  and 
advertising. 


WORCESTER’S  many  thousands  of  “spacious”  and  “very 
spacious”  homes  are  another  indication  of  Worcester’s  desire 
(and  financial  ability)  to  own  the  luxuries  as  well  as  the 
necessities  of  life.  In  this  city  of  spacious  homes  the  Telegram- 
Gazette  is  read  six  days  every  week  in  more  than  83  per  cent 
of  all  homes  which  every  day  receive  a  Worcester  daily  paper. 


The  rich  and  responsive  Worcester  Market,  concen¬ 
trating  within  an  average  18-mile  radius  a  population 
of  433,287,  is  adequately  cultivated  through  these  news¬ 
papers  ALONE. 


AVBBAQK  StTC  PAID  DAltr  . 

ilORE  hflh 

.than;  *yVf^||V  r 


LA  GACETA 


Regional  daily  of  Tucum&n, 
Tucum&n.  Argentina. 


THE  TELEGRAM-GAZETTE 


Represented  abroad  exclusively  by: 

JOSHUA  t.  POWERS,  Inc. 

no  CmI  4ta4  Straal  N««  Yesk  CKy 

Chicago  London  Paris  Berlin 
Buenos  Aires  Rio  de  Janei.'o  SBo  Paulo 


Worcester,  Mass.  GEORGE  F.  BOO'TH,  Publisher 

Paul  Block  and  Asaociatesy  National  Representatives 
N«w  York  Boston  CKicss^*  Dstroit  Philsdslphis  San  Francisco  Loa  Anfslss 


OUR  wosr^ 
the  CANN/BAV 


m*  we  came  to  photograph  fg 

HI  ^f;WyWS^^^m  THE  GUESTS,  bUT  OSA  WAS  | 

DESSERT/ CANNIBALS  WERE  ^ 
V  I  ■'■Q  f^'NO  OUT  THAT  f 

LITTLE  GIRLS  ARE  MADE  OF  Yi 

'  "sugar  and  spice  and/  i 

REAo'^0aCI05lS  ‘iJQ&OifJ^ND  THRILL  AT  THE  NARROW,  BREATH-TAKING  ESCAPES 
OF  OSA  AND  MARTIN  JOHNSON,  CAMERA'HUNTERS ,  IN  THE  WILD  PLACES 
OF  THE  EARTU .  EVERV  ADVENTURE  WILL  SEND  COLD  CMILLS  UP  AND 
DOWN  VOUD  SPINE  /  YOU^LGASP/  YOU'LL  LAUGH  /  YOU'LL  SHUDDERS 


MARTIN  JOHNSON 

H.E.R.  LABORATORIES 
457  West  46th  Street 
New  York,  N.  Y 


It  is  with  pleasure  that  I  endorse 
"Danger  Trails." 

I  have  personally  collaborated  ?.'ith  the 
artist  in  supplying  him  with  photographs,  books  and 
other  material  to  work  from  in  drawing  this  feature. 

I  feel  that  the  strips  are  exceedingly  accurate  and 
true  to  facts  and  yet  have  that  fascinating  atmosphere 
of  strange  comers  of  the  earth. 

V/hile  I  have  portrayed  many  of  my  experiences 
in  both  motion  pictures  and  the  written  page,  I  believe 
that  the  cartoon  strip  combines  the  charm  of  pen  and 
camera  in  a  way  that  will  Interest  and  hold  the  great 
army  of  newspaper  readers. 

In  my  work,  I  have  found  that  adventure, 
danger,  and  thrills  in  strange  lands  have  a  strong 
appeal  to  the  American  Public,  yet  truth  is  the  real 
charm  of  adventure  chronicles  whether  they  be  in  the 
form  of  motion  pictures,  becks,  or  cartoon  strips. 
"Danger  Trails"  has  all  of  these. 

As  I  write,  I  recall  the  hundreds  of  strange 
adventures  that  Mrs.  Johnson  and  I  have  net  with  in  our 
twenty-two  years  of  wandering  in  the  South  Seas,  Borneo, 
Java,  and  Africa  -  some  dangerous,  some  humorous,  some 
tragic,  -  all  thrilling.  They  have  fascinated  my  lec¬ 
ture  audiences  and  will  hold  your  newspaper  readers. 

Yours  very  truly. 


DANGER  TRAILS 


Territory  Which  Includes  Other  Cities  Not  Included  In  Following 
Prices:  Postage  Extra. 


Price 

Circulation  Per  week  Circulation 

0  5,000  $1.00  70,000  80,000 

5,000  10,000  1.50  80,000  90,000 

10,000  15,000  2.00  90,000  100,000 

15,000  20,000  2.50  100,000  125,000 

20,000  25,000  3.00  125,000  150,000 

25,000  30,000  3.50  150,000  175,000 

30,000  35,000  4.00  175,000  200,000 

35,000  40,000  4.50  200,000  250,000 

40,000  45,000  5.00  250,000  300,000 

45,000  50,000  5.50  300,000  350,000 

50,000  60,000  6.00  350,000  400,000 

60,000  70,000  6.50  400,000  450,000 

450,000  up  $125.00 


Price 
Per  week 
$  7.00 
7.50 
8.00 
10.00 
12.50 
15.00 
20.00 
25.00 
50.00 
75.00 
90.00 
100.00 


&CcluSH«  ^g€nt 
FOURTEEN  ECHO  LANE 
LARCHMONT,  R  T. 


Beat  Your  Competitor  to  the  Line! 


Editor  &  Publisher  for  October  6,  19  34 


DAILY  WITHHELD  GOLD 
TO  BUY  NEWSPRINT 

Spr  ingfield  Republican  ‘Surprised’ 
at  Government  Action  to  Recover 
$189,720,  Double  tbe  Amount 
of  Gold  Newspaper  Held 

(Bv  telegraph  to  Editor  &  Publisher) 


A.  P.  DIRECTORS  MEET  PAPER  PRICE  FOR  1935 
First  Meeting  Since  April  Presided  SET  AT  CURREINT  LEYEIL 

Over  by  Frank  B.  Noyes  ^  _ _ _ 


PAPER  PRICE  FOR  1935  ^  e\v  York  and  Chicago  will  be  niain- 

_ _ _ _ _ _ _  tained. 


Directors  of  the  Associated  Press  met 
in  New  York  this  week  in  executive 
session. 

This  was  the  first  directors’  meeting 
since  last  April. 

What  they  talked  about  was  not  an- 


SET  AT  CURRENT  LEVEL  No  announcement  has  yet  been  made, 

-  however,  and  efforts  to  obtain  confirma- 

W.  G.  Chandler  Says  Contracts  Have  tion  of  the  decision  to  make  no  change 


Springfield,  Mass.,  Oct.  4 — Surprise  nounced  as  Editor  &  Publisher  went  Newspapers,  chairman  of  the  newsprint 


Been  Signed  Continuing  Present  were  futile. 

p  •  Rs  t  »  r»-  “I  have  nothing  to  say  was  the  reply 

Prices— Manufacturers  Dis-  ^  ^  Canadian  Pdp 

cuss  Schedule  in  Montreal  §.  Paper  Association. 

w.  G.  chJs;rsc,jpp,.Howar<i 


was  expressed  here  today  at  the  action  to  press. 


*>cwspapcrs,  L  lairuuu.  oi  u.c  i.cwspriiu  .  ^  ^ 

committee  of  the  American  Newspaper  _ _ 


of  Henry  Morgenthau,  Jr.,  Secretary  of  Frank  B.  Noyes,  Washington  Star,  Publishers’  Association,  announced  in 
the  Treasury,  in  filing  a  petition  against  president  of  the  .\.  P.,  presided.  Wil-  New  York  Oct.  3  that  it  had  been 


N,  Y.  EDITORS  TO  MEET 

The  tendency  toward  picture  usage  in 


by  the  Republican  Company  the  ques-  ihey  were: 

tion  of  an  ex^rt  license  for  gold  al-  Adolph  S.  Ochs.  New  York  Times; 


pui  I  aiiuwiiiHjc  j  uy  cuiiiriidb  ciubcu  r,  i.»  u _ ^ 

between  large  consumers  and  producers.  H'c-nscwi 

Amplifying  his  statement,  Mr.  Chan- 


ready  turned  in  to  the  Treasury  had  Robert  McLean,  Philadelphia  Bulletin;  dler  told  Editor  &  Publisher  that  he  J  Vork^sStl  sSietv  of  Swfpawr 
been  under  discussion  with  the  Treasury  Frederick  E.  Murphv,  Minneapolis  had  “personal  knowledge  that  such  con- 

officials  for  some  time  and  Its  Mttle-  Tribune;  Paul  Pattersrn,  Baltimore  tracts  have  been  signed.’’  uVe  Syracuse  N  Y  Oct 


ment  had  not  bwn  completed  by  Under-  W.  H.  Cowles,  YMoiw  (Wash.)  International  Paper  Company  sent  IZl' 

...  .  Spokesman-Reriew;  E  Lansing  Ray,  the  following  letter  to  customers  this 


In  1932  the  gold  was  withdrawn  by  st.  Louis  Globe-Democrat;  Robert  R.  week:  Douglas  \  c£de/  5/a/o»^ 

the  company  and  the  greater  part  of  it  McCormick,  Chicago  Tribune;  George  “Referring  to  our  contract  with  vou,  " 

w-as  held  in  escrow  against  the  purchase  3.  Longan,  Kansas  City  Star;  L.  K.  we  have  allowed  during  each  of 'the  ^^^^^ram,  is  secretary, 
of  newsprint  from  Finland.  The  amount  Xicholson,  New  Orleans  Times-Pica-  first  nine  months  of  1934  a  temporary  rilRA  PAPFRS 
held  was  made  known  to  the  Treasury.  .  Howell,  Atlanta  Constitu-  discount  of  $12  per  ton  from  the  price 

The  Boston  Federal  Reserve  Bank  and  .  stuart  H  Perry,  Adrian  (Mich.)  for  1934  under  the  contract.  The  six  morning  ne 

the  Department  of  Justice,  according  to  Telegram;  J.  R.  Knowland,  Oakland  “We  now  advise  you  that  this  dis-  'ana  began  Oct.  1  rec 
Publishers.  (Cal.)  Tribtmc;  Paul  Bellamy,  Clct'e-  count  will  be  continued  through  the  service  ol  the  .■ 


St  nine  months  ot  1934  a  temporary  CUBA  PAPERS  TAKE  A.P. 
scount  of  $12  per  ton  from  the  price  .  •  i, 

r  1934  under  the  contract.  The  six  nrorning  new’spapers  in  Ha- 

“We  now  advise  you  that  this  dis-  'ana  began  Oct.  1  receiving  the  leased 


The  publishing  comply  claims  to  Plain  Dealer,  and  John  Cowles,  month  of  October,  1934.” 

have  compiled  fully  with  Treasury  rules  yiaines  Register  and  Tribune.  - 

in  applying  for  an  export  license  and  -  Montreal,  Oct.  2— Canadian  news- 

the  representatives  of  the  Finnish  news-  HOTCHKISS  NAMED  M.  E.  print  producers  have  been  meeting  hen 

print  concern  are  said  to  have  fulfilled  -  within  the  last  few  days  to  discuss  price 

Treasury  requirements  in  the  transac-  Lob  Angeles  Times  Procnotes  Him  for  1934,  and  it  is  unofficiallv  under 
Cl  j  •  T-  ■  .  o  P®**  Vacated  by  Trueblood  stood  that  they  decided  the  time  is  no 

Ihe  p^ition  filed  in  United  States  (Bj,  fWBurapli  to  Edito*  &  Publisher)  propitious  for  an  advance  and  that  thi 


count  will  be  continued  through  the  wire  service  of  the  Associat^  Press, 

month  of  October,  1934.”  if  was  announced  this  week.  Ihe  wire 

_ ! _  will  be  filed  direct  to  Havana  from  the 

Montreal.  Oct.  2— Canadian  news-  intercontinental  news  desk  in  the  Ne« 


The  petition  filed  in  United  States 
District  Court  charges  that  from  Dec. 
28,  1933,  when  the  Morgenthau  gold 
order  was  issued,  and  to  the  present 
date  the  Republican  Publishing  Com- 


Montreal,  Oct.  2— Canadian  news-  intercontinental  news  desk  in  the  Ne« 
print  producers  have  been  meeting  here  Vork  A.P.  offices.  Negotiations  were 
within  the  last  few  days  to  discuss  prices  conducted  for  the  .\.P.  by  Edmund  .K. 
for  1934,  and  it  is  unofficiallv  under-  Chester,  chief  of  the  Havana  bureau 
stood  that  they  decided  the  time  is  not  The  participating  papers  include  Diarv 


pany  has  been  and  is  the  owner  of  gold  Chandler,  assistant  general 

coin  in  the  district  of  Massachusetts  in  "’onager.  •».  tu 

the  amount  of  $94,860,  which  is  not  Hotchkiss  has  been  with  the 

exempt  from  the  Morgenthau  order.  f  ^ 

Early  Treasury  requirements  provided  .1922,  he  was  graduated  from  tl^ 
for  the  payment  of  foreign  contract  Lo'versity  of  Iowa  m  1916,  and  worked 
obligations  in  gold  by  export  licenses  w  police  reporter  on  trw  Des 
and  shipment  through  the  New  York 

Federal  Reserve  Bank.  Later  the  re-  Capitol,  until  1919,  tak- 

strictions  were  tightened  and  few 


(By  tf/Enrapli  lo  Editor  &  Publisher)  propitious  for  an  advance  and  that  the  de  la  Marina,  El  Pais,  Ahora,  Accion 

Los  .\ngeles,  Oct.  -1 L.  K.  Hotch-  current  level  of  $41  a  ton  delivered  in  Hazvna  Post  and  El  Mundo. 

kiss  this  week  was  named  managing 

I  U  DARES  TO  BE  DIFFERENT  1 


BE  DIFFERENT 


licenses  issued. 


he  spent  a  year  with  the  Bell  Telephone 


POINT  OF 
DIFFERENCE  NO.  6 


The  Republican  Company,  it  was  Company  in  South  I^ota  but  went  to 
pointed  out  here,  is  simply  trying  to  ful-  California  in  1920  He  became  rewrite 
fill  its  obligations  to  Finnish  nationals  the  Lw  Angeles  Examiner  that 

whose  country,  incidentally,  is  the  onlv  and  later  assistant  city  editor, 

one  to  pay  its  debt  installments  to  the  this  position  two  years.  He 


United  States  in  full. 

WEDEMAR  JOINS  UNIVERSAL 

Lou  Wedemar,  New  York  World- 
Telegram  reporter,  has  joined  the  staff 


then  went  to  the  Times  and  after  nearly 
a  year  as  reporter  became  day  city  edi-  I 
tor  and  later  city  editor  which  post  he 
held  seven  years. 

About  a  year  ago  he  was  named  as¬ 
sistant  managing  editor.  In  July  he 


f’„: _ 1  c  •  , —  •  sistatii  luaiiagine  caiior.  in  juiy  ne 

was  annnii  **  became  acting  managing  editor  when 

r  M  I^alph  W.  Trueblood,  then  managing 

f  ,  .  C  praised  editor,  was  appointed  editor-in-chief. 


for  his  work  on  the  Lindbergh  kidnap¬ 
ing  case.  Prior  to  his  service  for  the 
World-Telegram,  Wedemar  was  with 
the  New  York  Mirror,  New  York 


GROOM  BUYS  WEEKLY  | 

Harold  W.  Groom  has  purchased  the 
interest  of  Charles  R.  Courter  in  the 


-I V.,,,.  v-o-A  r-  G,  imeresi  oi  unaries  k..  v^ourter  in  tne 

Knickerbocker  Prere  'G  Pittsburg  {Cal.)  Sentinel,  y/€ek[y  start- 

v^«.7  ed  by  thern  several  months  ago.  Cour- 

N^rk^f  eTJ  and  the  ter  has  joined  the  Redwood  City  (Cal.) 

A  czoark  Ledger.  W  edemar  is  34  years  Y/Ward  as  editor. 


MARKS  50TH  ANNIVERSARY 

S.  E.  Leith,  widely  known  New  York 
advertising  man,  on  Oct.  6.  will  observe 
his  SOth  anniversary  in  the  fields  of 
advertising  and  publishing.  The  staff 
of  Printer’s  Ink,  on  which  publication 
he  is  now  a  member  of  the  editorial 
staff,  planned  a  luncheon  in  his  honor 
at  the  Vanderbilt  Hotel  on  Oct.  5;  and 
Myron  Stewart  of  Holland’s  Magazine, 
which  Mr.  Leith  represented  in  the 
East  for  many  years,  will  give  a  lunch¬ 
eon  for  him  at  the  Advertising  Club  of 
New  York  on  Oct.  8. 

GEN.  JOHNSON  AT  HEARN’S 

Renewing  its  spectcular  advertising 
campaign,  Hearn’s  New  York  depart¬ 
ment  store  took  large  newspaper  space 
this  week  to  advertise  that  General 
Hugh  S.  Johnson  would  deliver  his 
farewell  message  to  New.  York  from 
the  Hearn  balcony,  overlooking  14th 
street,  Oct.  5. 


A  PUBLISHER  COMMENTS  ON 

“Home  Economics” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 

On  Friday,  as  you  know,  we  closed 
the  eishth  annual  Cooking  School 
conducted  by  your  organization  . . . 

I  just  wanted  to  go  on  record  with 
a  word  of  thanks  to  you  and  your 
organization  for  the  satisfactory 
manner  in  which  everything  worked 
(From  a  New  Jersey  Newspaper) 


We  giusrantee  and  detiver  a  definite 
omoMfU  of  ttddUumal  national  advertising 

HOME  ECONOMICS 

SERVICE  CORPORATION 

147  Pwle  A««.  Nssr  Yoik 

■STAIUSHEO  tttS 


Regional 

L  J  Advertising 

at  REGIONAL  RATES 

Three  editions  of  The  Christian 
Science  Monitor  are  published 
daily — one  for  the  Atlantic  Sea¬ 
board,  Canada  and  Europe  .  .  . 
another  for  the  Central  States 
...  a  third  for  the  Rocky  Moun¬ 
tain  and  Pacific  Coast  States. 
Advertisers  enjoy  the  economy 
of  regional  placement  in  a  me¬ 
dium  of  international  prestige. 

THE 

CHRISTIAN  SCIENCE 
MONITOR 

Published  by  Tbe  Chriatian  Sciencse  PabUshiii(  Soeiety 
Boston,  Massachasetts 

NEW  YORK  OFFICE— 500  FIFTH  AVENUE 

Other  Branch  OlHeert  ChlcSKO,  Detroit,  St.  UsUlS 
Kbdbsi  City,  Son  FrsmelBeo,  Lot  AnxeleB,  Seattle,  Mlam 
London,  Fmris,  Berlin,  Ilorenee,  Genera 


AN  INTERNATIONAL  DAILY  NEWSPAPER 
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The  Most  Impressive  News 
Out  of  Baltimore  in  Years 

•  •  •  of  vital  interest  to  every  advertiser  ...  is  the 
Tremendous  Circulation  Growth  in  the  last  6  months 
of  the  BALTIMORE  NEWS  &  POST.  For  the  six  months 
ending  September  30,  lOST,  the  Net  Paid  Circulation 
of  ^^Baltimore^s  Outstanding  Newspaper^^  reached  the 
amazing  average  of 

—193,601— 

a  gain  of  399439  over  the  average  for  the 
previous  O  months.  The  Official  Net  Paid  Circulation 
for  the  6  months  ending  September  30,  1934  ... 

BALTIMORE 
NEWS  &  POST 

Baltimore's  Outstanding  Newspaper 


*  Regular  Carriers 

Newsdealers . 

Street  Sales . 

City  MaU . 


Total  City . 

'‘Suburban  Carriers 
Suburban  Dealers. 
Suburban  Mall .... 


Total  Suburban . 

Total  City  &  Suburban . 

Country  Dealers . 

Country  Mall . 


Total  Country . . . 
Total  Net  Paid. 


102,075* 

6,955 

54.310 
9 

163,349 

8,140* 

5,383 

419 

13,942 

177,291 

13,968 

2,342 

16.310 
193,601 


Nationally  Represented  by 

ROBNEY  E.  BOONE  ORGANIZATION 

A  Unit  of 

HEARST  ABVERTISING  SERVICE 

New  York  :  Chicago  :  Boston  :  PhUadelphla  :  Detroit  Cleveland 
-Rochester  Atlanta  San  Francisco  Los  Angeles  Seattle, 
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SPITE  TAXES 

IX  most  praiseworthy  fashion  the  newspapers  of 
Louisiana  are  fighting  the  Kingfish  2  per  cent 
advertising  spite  tax.  The  injunction  case  is 
before  the  Federal  Court  and  will  probably  be  heard 
in  November;  meanwhile,  the  temporary  restraining 
order  issued  by  the  court  remains  in  effect.  That 
case  will  ultimately  go  before  the  U.  S.  Supreme 
Court,  and  will  be  fought  to  a  finish  on  the  ground  of 
a  violation  of  constitutional  press  liberty.  It  will  be 
demonstrated,  we  firmly  believe,  that  free  press  can 
be  intimidated,  censored  and  even  destroyed  by  pro¬ 
cess  of  taxation,  and  that  such  was  the  motive  of 
the  legislature  when,  under  the  crack  of  Senator 
Long’s  whip,  it  put  this  infamous  piece  of  discrim¬ 
inatory  and  revenge  legislation  on  the  state’s  books. 

But,  in  the  meantime,  there  is  danger  of  such  tax 
measures  taking  root  in  other  states,  under  the  in¬ 
fluence  of  hungry  politicians  looking  about  for  quick 
revenue  and  to  grind  their  axes.  We  have  reason 
to  believe  that  such  legislation  is  brewing  in  seven 
states  other  than  Louisiana.  To  meet  this  raid  the 
press  must  be  alert.  The  Advertising  Federation  has 
called  upon  the  presidents  of  its  affiliated  advertising 
clubs  to  appoint  legislative  committees  to  keep  tab  on 
any  proposed  legislation  which  will  curtail  advertis¬ 
ing  or  interfere  with  free  press.  This  is  excellent 
service,  and  the  clubs  will  of  course  work  in  cooper¬ 
ation  with  local  newspapers.  Every  individual  and 
institution  interested  in  free  press  and  legitimate  ad¬ 
vertising  should  keep  informed  on  the  Louisiana  case, 
and  lend  aid  if  necessary. 


Something  the  Atnerican  Bar  Association 
should  tackle:  Find  a  way  to  punish  politicians 
who  bring  strike  or  cover-up  libel  suits  against 
newspapers  during  campaigns,  only  to  withdraw 
them  after  election. 


A  SERIOUS  BLUNDER 


Dr.  Joy  E.  Morgan,  educator,  told  Federal 
Communications  Commission,  that  certain  news 
writers  were  deliberately  misrepresenting  the 
work  of  the  educational  committee  and  should  be 
exposed  as  hirelings  of  the  radio  interests.  Worth 
investigation,  we  say. 


R  I  ^  L 


By  grace  are  ye  saved  through  faith;  and 
that  not  of  yourselves:  it  is  the  gift  of  God: 
not  of  works,  lest  any  man  should  boast. 
— Ephesians,  11;  8,  9. 


The  attention  of  newspaper  publishers  is  di¬ 
rected  at  a  dispatch  from  our  Chicago  corres¬ 
pondent  this  week,  indicating  that  the  United 
States  Building  and  Loan  League,  which  has  raised 
a  fund  of  $500,000  to  advertise  the  borrowing  and 
saving  facilities  of  11,000  building  and  loan  associa¬ 
tions,  has  been  sold  on  the  idea  that  paid  copy  shall 
run  in  magazines  and  radio,  while  newspapers  will 
be  used  for  free  publicity  and  local  tie-in  schemes. 

It  is  a  situation  with  which  we  are  not  unfamiliar, 
based  on  a  theory  which  is  not  only  unjust  but  ex¬ 
tremely  doubtful  in  practice.  Building  and  loan  op¬ 
erations  are  as  local  as  Main  street,  the  city  hall  or 
the  county  court  house.  Being  a  distinctly  local 
factor  the  newspaper  is  the  appropriate,  the  ob¬ 
viously  natural  medium,  for  such  advertising.  The 
copy  may  be  addressed,  not  to  the  four  winds  of 
heaven,  but  to  the  very  people  who  are  locally  con¬ 
cerned.  A  half-million  dollar  campaign,  properly 
executed,  can  be  operated  through  newspapers  and 
make  a  smash  that  will  deliver  maximum  results  to 
the  advertiser.  It  may  seem  a  complicated  transac¬ 
tion  to  the  lay  mind,  but  in  reality  it  is  very  simple 
— just  as  possible  to  achieve  as  to  place  national  ad¬ 
vertising  in  magazines  and  on  the  radio. 

Then,  too,  it  is  plainly  unfair  to  ask  publicity  of 
newspapers,  or  expect  them  to  work  doubtful  and 
speculative  tie-in  methods,  when  they  are  ignored  in 
the  national  advertising  schedule.  Why  antagonize 
local  interests? 

There  may  be  some  basis  for  a  cewnpromise  and  a 
sharing  of  the  national  copy  with  other  media,  but 
certainly  newspapers  of  the  country  will  not  accept 
any  responsibility  for  the  success  of  the  United 
States  Building  and  Loan  League  campaign  on  the 
present  basis  of  paid  national  copy  to  magazines  and 
radio,  and  publicity  and  tie-in  scheming  for  the  press. 

The  newspaper  is  the  rightful  and  sensible  instru¬ 
ment  for  this  particular  undertaking.  Members  of 
the  league,  scattered  across  the  country,  donors  of 
the  half  million  fund,  should  be  made  to  realize  that 
a  serious  blunder  is  being  made  at  Chicago. 


BREAKING  UP 

A  DISPATCH  from  St.  Louis  says  that  the 
writers’  local  guild,  composed  of  200  men 
and  women  employed  on  the  three  local 
newspapers,  is  in  open  revolt  against  the  leadership 
of  the  American  Newspaper  Guild.  A  committee 
has  been  appointed  to  protest  against  the  conduct  of 
Hey  wood  Broun,  national  president,  and  Jonathan 
Eddy,  executive  secretary,  and  the  policies  of  the 
Guild  Reporter,  the  official  organ. 

These  St.  Louis  men,  led  by  Curtis  A.  Betts,  for 
.30  years  a  member  of  the  staff  of  the  St.  Louis  Post- 
Dispatch,  refuse  to  be  led  into  the  sour  morass  of 
affiliated  trades  unionism,  and  they  gag  on  the  cyni¬ 
cal  theory  of  the  national  officers,  as  set  forth  in  the 
Guild  Reporter,  that  economic  improvement  can  only 
be  attained  by  violent  abuse,  vicious  antagonism, 
strike,  picketing,  and  such  weapons  of  class-con¬ 
scious  unionism.  These  St.  Louis  newspapermen, 
and  we  think  many  guildsmen  in  other  cities,  have 
awakened  to  the  fact  that  they  have  been  misled, 
and  that  if  the  Guild  is  to  be  saved  and  used  for  its 
original  purposes  there  must  be  a  new  set  of  officers, 
persons  who  are  much  more  responsible,  practical 
'  and  fair-minded. 

Admirable  as  a  columnist,  possessed  of  a  brilliant 
mind  and  a  soul  as  free  as  the  winds  that  blow,  Mr. 
Broun  is  not  generally  trusted  by  newspaper  pub¬ 
lishers,  and  for  good  reasons.  Loyalty  is  not  one  of 
his  chief  characteristics,  although  it  is  necessarily  the 
foundation  of  all  newspaper  organization.  His 
leadership  has  encouraged  more  futile  bitterness  and 
spiteful  talk,  antagonism  and  intramural  dissention 
than  we  have  ever  experienced  in  newspaperdom. 
Mr.  Broun  relied  on  this  to  scare  publishers  into 
an  acceptance  of  his  brand  of  guild.  He  was  warned 
in  advance  that  such  methods  would  merely  consoli¬ 
date  the  opposition,  but  he  loves  an  emotional  smash. 
The  publishers  will  not  take  the  guild  as  organized. 
They  are  wise  in  that  decision.  It  would  in  time 
disrupt  every  sensible  and  just  concept  of  free  press 
and  ruin  the  business.  “Free  press  for  w'hora?” 
Free  press  for  the  citizen  reader! 

The  day  on  which  the  editor  and  publisher  sign 
away  to  a  class-conscious  labor  union  their  right  to 
control  the  utterances  and  the  conduct  of  their  edi¬ 
torial  staff,  that  day  will  mark  the  end  of  indepen¬ 
dent  journalism  in  this  country.  The  abuses  against 
which  Mr.  Broun  often  properly  inveighs  in  his 
writings  would  be  made  to  look  insignificant  by  the 
new  crop.  In  time,  the  nation  would  be  forced  to  act 
in  behalf  of  honest  public  opinion.  That  is  plain  as 
a  pikestaff  to  anyone  not  blinded  by  bitterness. 

The  national  guild  is  breaking  up.  It  is  a  sad 
spectacle.  The  New  York  radical  idea  is  the  rock 
on  which  it  has  foundered.  In  our  opinion,  it  must 
be  reorganized  on  a  sound  and  sensible  professional 
basis,  with  officers  in  whom  publishers  can  place 
implicit  trust.  VVe  hope  to  see  local  guilds  hold  to¬ 
gether,  make  decent  peace  with  the  publishers,  es¬ 
tablish  rational  relations,  and  make  some  progress 
toward  a  fair  adjustment  of  local  problems.  In  gen¬ 
eral,  we  think,  publishers  recognize  the  injustice  of 
the  economic  condition  of  many  editorial  men — not 
all,  but  many.  They  will  accept  worthy  local  guild 
reforms  and  appreciate  cooperative  negotiations 
looking  to  mutual  benefits  and  conducted  in  good 
spirit.  The  responsible,  experienced  and  level¬ 
headed  news  writers  of  the  country  owe  it  to  them¬ 
selves  and  their  newspapers  to  bring  order  out  of 
the  present  disgraceful  chaos. 


Certain  types  of  advertising  will  clean  up  from 
within,  and  promptly,  or  all  advertising  will  be 
smeared  by  legislation  at  the  next  session  of 
Congress. 


THE  PRESS  AND  NRA 

WHEN  the  committee  of  the  American  News¬ 
paper  Publishers’  .\ssociation  told  President 
Roosevelt  and  Gen.  Hugh  S.  Johnson,  at  the 
outset  of  the  long  discussion  of  an  NRA  code  for 
newspapers,  that  the  principle  did  not  apply*  to  the 
newspaper  business,  and  that  it  would  be  difficult,  if 
not  impossible,  to  formulate  a  code  which  would 
work  for  all  kinds  of  daily  newspapers,  Gen.  John¬ 
son  scoffed  and  said  he  could  write  a  satisfactory 
code  in  a  half  hour. 

It  was  a  flip  remark,  which  seemed  to  amuse 
gentlemen  who  imagine  they  know  all  about  the 
newspaper  business,  though  they  have  never  owned 
or  operated  a  newspaper,  and  it  was  spread  by  mem¬ 
bers  of  the  .American  Newspaper  Guild  as  the  sea¬ 
son’s  best  joke.  If  other  businesses  were  to  be  com¬ 
pelled  to  accept  codes,  newspapers  could,  too. 
Refusal  would  constitute  publisher  hypocrisy,  these 
narrow-souled  individuals  preaching  recovery,  while 
refusing  to  make  any  personal  sacrifices  in  its  name. 
Such  was  the  talk  in  the  fall  of  193.3. 

The  newspaper  code  was  finally  written  and  may 
be  said  to  have  been  in  operation  for  six  months. 
This  week  we  asked  representative  newspaper  pub¬ 
lishers  in  many  cities,  picked  at  random,  to  state 
their  opinion  of  the  success  or  failure  of  NRA,  as 
applied  to  the  press  and  business  in  general. 

This  constitutes  an  answer,  after  the  fact,  to  Gea 
Johnson’s  glib  remark.  The  concensus  is  that  NRA 
has  not  been  beneficial  to  newspapers  because  it  was 
a  misfit  from  the  start.  There  are  varying  opinions 
concerning  its  general  success.  It  has  slightly  in¬ 
creased  the  number  of  employes,  decreased  hours  of 
employment  and  increased  rate  of  pay.  That  is  com¬ 
mendable,  of  course,  because  NRA  was  a  device  to 
increase  employment.  But  it  has  been  an  expensive 
pest  in  the  newspaper  business  and  we  say  now,  as 
we  did  when  it  was  first  proposed,  that  it  cannot  be 
practically  employed  in  an  industry  which  is  organ¬ 
ized  as  loosely  and  variously  as  the  newspaper  busi¬ 
ness.  The  press  has  been  treated  by  the  Government 
as  a  large  industrial  unit,  which  is  absurd.  And,  as 
William  Allen  White  wittily  remarks:  The  news¬ 
paper  business  is  inexorably  doomed  to  economic  de¬ 
cency  by  the  circumstances  of  its  environment.  It 
cannot  be  a  greedy  pig  and  get  along  in  its  town. 
It  has  never  been,  couldn’t  be,  a  vicious  exploiter  of 
labor,  because  readers  would  desert  and  advertising 
would  dry  up. 

The  reorganized  NRA,  it  is  to  be  hoped,  will  rec¬ 
ognize  these  facts  and  act  accordingly. 


An  English  inventor  has  contrived  an  electric 
reporter  robot,  but  we  can  think  of  many  things 
it  will  not  be  able  to  do. 


C 


HOW  ABOUT  NEXT  YEAR? 

Newspapers  were  finally  permitted  to 
transmit  over  their  own  radio  sets  the  press 
running  accounts  of  the  World  Series  ball 
games,  by  permission  of  the  Ford  Automobile  Co., 
of  Detroit,  purchaser  for  $100,000  of  radio  sponsor 
rights.  But  this  action  came  after  E.  H.  Harris, 
acting  for  the  A.N.P..A.  committee,  had  made  a 
vigorous  protest  to  Judge  Kenesaw  M.  Landis. 

What  is  the  logical  development  of  this  sort  of 
business?  Certainly,  it  is  that  the  day  is  coming 
when  the  baseball  moguls  will  attempt  to  sell  radio 
rights  as  an  exclusive  service. 

Before  another  season  starts  organized  newspaper¬ 
dom  should  come  to  an  understanding  with  Judge 
Landis,  or  the  club  owners.  It  is  ridiculous  that  the 
press  should  plug  the  game  through  another  entire 
summer,  yielding  a  service  to  a  profit-making  busi¬ 
ness  out  of  all  conscionable  proportion  to  any  pos¬ 
sible  newspaper  benefits,  only  to  find  that  the  World 
Series  games  have  been  sold  out  to  an  advertiser, 
Newspapers  have  made  baseball  what  it  is.  Without 
press  support  through  the  season  it  is  inconceivable 
that  the  game,  as  commercially  practiced,  could 
survive.  There  is  small  sense,  in  our  view,  in  the 
press  accepting  a  whipped  dog  attitude  toward  this 
ungrateful  factor. 


There  is  relatively  small  volume  of  sound  col¬ 
umnar  humor  in  the  press,  nothing  to  compare 
with  that  published  25  or  50  years  ago,  either  in 
volume  or  quality,  but  real  humor  is  sure-fire 
circulation  value. 
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James  M.  Cox,  Jr.,  assistant  publisher 
PURELY  PERSONAL  and  general  manager,  Daxto^t)  (O.) 

_ Daily  Xeu’s,  has  been  appointed  to  the 

EUWIX  J.  KIEST,  publisher,  Dallas  general  campaign  committee  in  connec- 
(Tex.)  Times-Herald,  observed  his  tion  with  the  1934  Dayton  Community 
73rd  birtliday  Sept.  24.  The  publisher.  Chest  drive. 

whose  physical  condition  is  excellent,  is  J.  I.  Meyerson,  advertising  manager, 
chairman  of  the  City  Park  Board,  now  Daily  Oklahoman  and  Times,  Okla- 
cngaged  in  an  extensive  system  of  im-  homa  City,  spent  several  days  in  Kan- 


provements. 


sas  City  this  week  to  attend  the  Mid- 


John  Borg,  publisher,  Hackensack  west  Newspaper  Advertising  Managers’ 
(N.  J.)  Bergen  Evening  Record,  and  -Association  fall  meeting  there. 

\V'illiam_  R.  Jones,  general  manager,  Earl  McCallum,  general  manager, 
Bergcnfield  (X.  J.)  Jnterboro  Rez'iew,  San  Mateo  (Cal.)  Times,  discussed  the 
spoke  at  "Old  Home  Night’’  Sept.  25  future  of  newspaper  work  at  last  week’s 
as  part  of  the  40th  anniversary  celebra-  meeting  of  the  Press  Club  of  San  Mateo 


tion  of  Bergenfield  Borough. 

Oscar  S.  Stauffer,  publisher,  Arkan 
sas  City  (Kan)  Traveler,  has  been  ap 


Junior  College.  At  the  conclusion  of 
the  meeting  Mr.  McCallum  presented 
the  journalism  class  with  a  subscription 


pointed  assistant  national  treasurer  for  to  Editor  &  Publisher. 
Kansas  for  the  Republican  party.  F.  L.  Hafer,  circulal 


I  FOLKS  WORTH  KNOWING 

CL.ARK  WOOD,  editor  and  pub-  j 
Usher,  Weston  (Ore.)  Leader,  is 
another  of  those  fellows  who  is  a  big  { 
leaguer  in  ability  I 
but  a  small-town- 
er  by  deliberate 
choice.  Colonel 
Wood  would  have 
to  be  listed  on 
anybody’s  team  of 
"all  -  .American’’ 
editorial  p  a  r  a- 
graphers.  In  the 
20  years  or  more 
that  he  has  been 
specializing  in  this 
type  of  writing  he 
has  been  quoted 
in  Literary  Di- 
Clark  Wood  gest's  "Topics  in 


Tarzetn 


Kansas  tor  the  Republican  party.  F.  L.  Hafer,  circulation  manager,  j”  j  if^rary  Di- 

Pleasant  A.  Stovall,  editor,  Naz’OWHa/i  Jacksonville  Florida  Times-Union,  will  Clark  Wood  gest's  "Topics  in 

(Ga.)  Evening  Press,  and  Mrs.  Stovall,  complete  25  years  of  service  with  that  than  500-times— a  record 

returned  to  Savannah  Sept.  27  after  a  paper,  Oct.  12.  Hafer  started  as  a  gyuaiej  by  few  if  any  American  edi- 
sUy  in  England  with  their  son-in-law  solicitor,  working  under  the  late  \V .  A.  torjai  wisecrackers 
and  daughter,  Rt.  Hon.  and  Mrs.  Elliott,  business  manager,  who  at  that  though  not  far  advanced 

Robert  Leslie  Craigie,  of  London.  time  was  in  charge  of  the  circulation  a’  real  veteran  in  newsoaoer 


E.  D.  Lambright,  editor,  Tampa  department.  _  _ ^ 

(Fla.)  Tribune,  who  underwent  an  Kenneth  J.  Langley,  has  been  ap-  consecutive  "years.  He  is  now  editor 

emergency  operation  for  acute  appendi-  pointed  midcontinent  advertising  repre-  and  publisher  of  the  same  paper  on 
citis  at  the  Tampa  Hospital  alwut  10  sentative  of  Petroleum  Engineer  by  which  he  made  his  start  as  printer’s 
days  ago,  was  removed  to  his  home  Clarence  Morris,  president  of  the  com-  devil  in  1882,  and  all  but  about  14  years 
Sept.  25.  pany.  Langley  succeeds  T.  J.  Crowley,  of  his  career  have  been  spent  on  that 

A.  W.  Newett,  editor,  Leesburg  eastern  one  publication  in  a  town  of  500.  Mr. 

(Fla.)  Ledger,  has  been  reappointed  as  *^anager  for  the  national  petroleum  Wood  is  probably  the  oldest  newspaper 
representative  of  the  National  Editorial  ^blication  with  headquarters  in  Dallas,  man  in  Oregon  in  point  of  continuous 
.Association  for  Florida,  for  the  1934-  service.  The  14  years  spent  away  from 

35  organization  year.  The  appointment  Charles  Beal,  formerly  of  the  3/crccd  W’eston  were  devoted  to  work  as  a 

was  made  by  the  directors.  (Cal.)  Sun-Star  advertising  staff  has  printer  and  later  as  a  reporter  and  city 

George  B.  Longan,  president  and  Joined  the  Salinas  (Cal.)  Morning  Post  editor  on  the  Pendleton  East  Oregonian 
general  manager,  Kattsas  City  Star,  ac-  advertising  staff.  and  the  La  Grande  Daily  Chronicle  ^nd 

companied  by  Mrs.  Longan  and  their  James  P.  Taylor,  former  University  as  rewriter  and  editorial  paragrapher  on 

son-in-law  and  daughter,  will  sail  for  of  Oklahoma  journalism  student  has  the  Oregon  Journal  ol  Portland. 
Bermuda  on  a  short  vacation.  Mr.  been  named  advertising  manager  of  the  Wood  is  a  native  ot  Iowa,  where 

Longan  has  been  attending  a  meeting  Milledgeville  {Gdi.)  Daily  Times.  Taylor  was  born  June_  7,^  1869.  He  estab- 
of  the  Associated  Press  directors  this  has  worked  on  the  Wichita  Falls  (Tex.)  hshed  a  ropper-riveted  claim  to  t  e 

week  in  New  York.  Times  and  Record-News.  status  of  Oregon  pioneer  by  crossing 


Mr.  Wood,  though  not  far  advanced 
in  years,  is  a  real  veteran  in  newspaper 
work,  having  been  in  journalism  for  52 


Sept.  25. 

A.  W.  Newett,  editor,  Leesburg 
(Fla.)  Ledger,  has  been  reappointed  as 


week  in  New  York.  Times  and  Record-News. 

Doyle  L.  Buckles,  editor  and  busi-  I^on  Anderson,  business  manager  and 
ness  manager,  Fairbury  (Neb.)  News  associate  publisher,  Madison  (Wis.) 


status  of  Oregon  pioneer  by  crossing 
the  plains  with  his  parents  behind  a 
team  of  mules  in  1871. 


— hero  in 
his  own 
country 


ness  manager,  Fairbury  (Neb.)  News  associate  publisher,  Madison  (Wis.)  —  |  ROM  Africa  recently  came 

for  the  past  four  years,  has  resigned  ^'tate  Journal,  has  been  elected  to  the  ston’s  annual  harvest  festival  on  Sept.  thU  nhntntrrnnh  nf  srhnnl  children 

to  become  editor  of  the  Alliance  (Neb.)  board  of  directors  of  the  Madison  Asso-  27  and  28.  ^  scnoo  C  ^ 

Times-Herald.  effective  Oct.  1.  Mr.  ciation  of  Commerce.  ^  Lauver,  of  the  Philadelphia  there  reading,  and  obviously  relish- 

Buckles  IS  president  of  the  Nebraska  George  B.  Dolliver,  Jr.,  of  the  Battle  Daily  News  has  been  appointed  to  the  lAKZiArN. 

Press  Association.  He  has  purchased  Creek  (Mich.)  Moon-Journal  business  entertainment  and  membership  commit-  tt  •  i  i  •  ^  c  e 

an  interest  in  the  Alliance  publication,  staff  has  joined  “The  Pagans,’’  amateur  tees  of  the  Poor  Richard  Club  of  Phil-  Here  is  close  to  ultimate  proot  ot 


Clyde  Moore,  for  seven  years  on  the  theatrical  group  of  that  city. 
Fairbury  News  staff,  succeeds  him  as  Harry  Robinson,  business 


adelphia  for  the  coming  year. 


the  universal  appeal  of  Edgar  Rice 


eiTi'tor”*^  si.111,  ^ucl.ccub  Him  as  Harry  Robinson,  business  manager,  Mrs.  Vera  Freeman,  business  man-  Burroughs’s  stories  about  the  ape- 

P  R  „  •  I  ,  ^  L  Smith  (Ark.)  Southwest  Amer-  ager,  Avon  Park  (Fla.)  Sun  and  Pilot,  j^j^n — stories  available  to  news- 

i\'r\  tcan  and  Times  Record,  is  commander  recently  demonstrated  her  angling  skill  in  dailv  strins  and  Sundav 

(N.  (3.)  Nezis-Record,  who  underwent  of  the  Community  Chest  campaign  dur-  on  a  fishing  trip  when  she  landed  a  17  P®P  Y  P  Y 

a  brain  operation  in  a  Richmond,  \  a.,  the  week  of  October  29.  pound  kingfish.  Mrs.  Freeman,  and  her  color  pages. 

•  reported  irnprov-  ^  .  Herbert  formerly  of  the  Lot  husband,  Gilbert  Freeman,  publisher  of  »  tu  »  r  • 

a  a  condition,  gebert,  formerly  o*  ‘he  Lw  ^  The  fact  that  TARZAN,  hying  a 

how e\^,  doctors  said.  purchasing  agent  for 'the  Loj  .dnac/cj  Baker,  editor  of  the  La^c  lPor//i  (Fla.)  life  of  high  adventure  in  the  jungle, 

•'Arthur,  formerly  publisher  of  j-  r>  i  i  u  l  ~  Herald  on  the  fishing  trip.  should  enthrall  the  civilized  world 

the  Crystal  City  (Mo.)  Press,  has  Timicj  succeeding  Ralph  Cook,  who  has  Joseph  Tonkin,  formerly  with  the  •  „RflprstandabIe  His  courase 

taken  over  the  management  of  the  St.  resigned  to  devote  his  time  to  the  op-  advertising  department  of  the  Rajts-  unaerstanaaDle.  nis  courage, 


Herald  on  the  fishing  trip. 


should  enthrall  the  civilized  world 


Eugene  Miller,  publisher  and  editor  California. 


eration  of  his  57-acre  ranch  in  Southern 


The  popular  girl  everywhere  is  a  girl  P 
like  DIXIE  DUGAN.  \ 

She  is  the  creation  of  J.  P.  McEvoy, 
and  has  scored  successes  in  maga¬ 
zines,  novels,  and  on  the  stage  and 
screen. 

She  is  one  of  the  greatest  successes 
in  the  newspaper  strip  world. 

DIXIE  DUGAN 

By  J.  P.  McEvoy  and  J.  H.  Striebel 
Daily  strip  and  Sunday  page 


the  Lrystal  City  (Mo.)  Press,  has  /  succeeding  Kalph  Look,  who  has  Joseph  Tonkin,  formerly  with  the  •  ..RHpr^tnndnblp  coiiraffp 

taken  over  the  management  of  the  St.  resigned  to  devote  his  time  to  the  op-  advertising  department  of  the  RaRs-  I®,  unaerslanaaDle.  niS  courage, 

.1/ary ’j  (Mo.)  Review.  eration  of  his  57-acre  ranch  in  Southern  man’s  Journal,  Clearfield,  Pa.,  resigned  hlS  strength  and,  above  all,  tus 

Eugene  Miller,  publisher  and  editor  California.  join  the  West  Virginia  Pulp  and  freedom  from  workaday  burdens 

of  the  Leesburg  (O.)  Citisen,  has  re-  Elwood  Mills,  business  manager.  Paper  Company  advertising  department  make  him  a  character  envied  and 

signed  to  join  the  Hi7/jfraro  Crookston  ^nn.)  Daily  Times  at  Tyr^e,  Pa.  admired  and  followed  with  forever 

Herald.  He  will  be  succeeded  on  the  appointed  general  chairman  of  Crook-  {Continued  on  next  page)  „  u  •  ,  ,  u  ii 

Citizen  by  his  brother,  Thurman  Miller,  _ ^ ^  interest  by  all  mankind  sub- 

Jr.  Thurman  Miller,  Sr.,  father  of  the  ject  to  the  conventions  and  cares 

two,  is  owner  of  the  Citizen.  of  the  modern  world. 

Talbot  Patrick,  publisher,  Goldsboro  /i  4  /  w /*/« 

(N.  C.)  and  Mrs.  Patrick,  rOVULaV  1|||  1^91  T) 

are  on  a  two-week  motor  trip  to  Detroit  d.  j—  JJUT  that  TARZAN  should 

and  Chicago.  While  in  Chicago  he  will  'T'l  1  •  i  1  •  *1  thrill  and  nlease  the  natives  of  his 

attend  the  meeting  of  the  .Associated  The  popular  girl  everywhere  IS  a  girl  (  own  fZ-le  tL  Afrfca^ 

Press  Managing  Editors’  Association.  KLe  DIXIE  DUGAN  \  s  rM/  jungle,  tUe  Alricans  tnm 

A.  A.  Hoopi„«n„r.  editor  and  pub-  UUOAN.  \ W  ^ives,  ,s  far  more  signifoant.  For 

hsher,  Dover  (O.)  Daily  Reporter,  was  QLe  is  the  creation  of  I  P  McEvov  means  that  TARZAN  has  be- 

mjured  in  an  automobile  accident  Sun-  f  creation  oi  J .  I'.  1  iciLvoy,  A  come  that  rarest  of  all  rare  beings, 

day  Sept.  30.  He  has  been  serving  as  and  has  scored  successes  in  maga-  A  /  /  a  hero  in  his  own  country, 

publicity  agent  for  the  conservation  dis-  • _  1  j  xU  i.  j  /A  / 

trict  in  Eastern  Ohio.  zines,  novels,  and  on  the  stage  and  >  Such  is  the  spell  of  TARZAN. 

William  H.  Cady,  editor  and  owner,  screen.  The  sun  never  sets  on  his  readers, 

cu  •  r  i-L  i.  i.  ur  on  the  newspapers  that  profit 

golden  wedding  anniversary  Sept.  17,  She  IS  one  of  the  greatest  SUCCesseS  e  ™  tu  •  interest  Take  ad- 

^H.  W.  Anderson,  editor,  Toronto  •  .1  f-  11  tneir  interest.  laite  au 

Globe,  returned  last  week-end  from  the  newspaper  strip  world.  vantage  of  this  popularity.  Wnte 

England,  where  he  has  been  convalesc-  today  for  samples  of  TARZAN, 

_  DIXIE  DUGAN  I  and  for  terms,  to 

IN  THE  BUSINESS  OPHCE  By  J.  P.  McEvoy  and  J.  H.  Striebel  ^  _ 

Merrill  C.  MEIGS,  Chicago  Daily  strip  and  Sunday  page  |  T'n'I'I'Alf  1^ 

American  general  manager,  will  J. 

’’I*®  McNaught  Syndicate,  Inc.  MONTE  BOURJAILY 

meeting  of  the  Chicago  Better  Business  v.  V.  McNiTT  TIMES  BUILDING  CHARLES  v.  McADAM  General  Manaoer 

Bureau  Wednesday  evening.  Oct.  17,  Chairman  NEW  YORK,  N.  Y.  Preudent  , 

at  the  Palmer  House.  220  East  42nd  Street,  New  York 


signed  to  join  the  Hillsboro  News-  Crookston  (Minn.)  Daily  Times,  was  at  Tyrone,  Pa. 

Herald.  He  will  be  succeeded  on  the  appointed  general  chairman  of  Crook-  {Continued  on  next  page) 

Citizen  by  his  brother,  Thurman  Miller, 

Jr.  Thurman  Miller,  Sr.,  father  of  the 
two,  is  owner  of  the  Citizen. 

Talbot  Patrick,  publisher,  Goldsboro  -h  ^  t  7  ^  a/*  i 

(N.  C.)  and  Mrs.  Patrick,  rOuULaT  l||l  l^j 

are  on  a  two-week  motor  trip  to  Detroit  t 

and  Chicago.  While  in  Chicago  he  will  ftii  1  •  i  1  •  •  1  V 

attend  the  meeting  of  the  Associated  A  popular  girl  everywhere  IS  a  girl  [  ^ 

Press  Managing  Editors’  Association.  DIXIE  DUGAN.  \  -  Q 

A.  A.  Hoopingarner,  editor  and  pub-  \  w  1 

SLS  Sem's™!  creation  of  J.  P.  McEvoy,  ‘ 

day.  Sept.  30.  He  has  been  serving  as  and  has  SCOred  SUCCesses  in  maga-  \ 

publicity  agent  for  the  conservation  dis-  •  1  j  zL  z  j  /A 

trict  in  Eastern  Ohio.  zines,  novels,  and  on  the  stage  and 

William  H.  Cady,  editor  and  owner,  screen. 

Augusta  CKan.)  Journal,  celebrated  his  ^ 

golden  wedding  anniversary  Sept.  17.  She  is  one  of  the  greatest  SUCCesseS 

H.  W.  Anderson,  editor,  Toronto  •  ii  a  •  ij 

Globe,  returned  last  week-end  from  the  newspaper  strip  world. 

England,  where  he  has  been  convalesc - 

_  DIXIE  DUGAN 

IN  THE  BUSINESS  OPHCE  By  J.  P.  McEvoy  and  J.  H.  Striebel 

\4ERRILL  C.  MEIGS,  Chicago  Daily  strip  and  Sunday  page 

American  general  manager,  will 

^he  McNaught  Syndicate,  Inc. 

meeting  of  the  Chicago  Better  Business  V.  V.  McNiTT  TIMES  BUILDING  CHARLES  v.  McADi 

Bureau  Wednesday  evening.  Oct.  17,  Chairman  NEW  YORK,  N.  Y.  Preudent 

at  the  Palmer  House. 


V.  V.  McNiTT 
Chairman 


The  McNaught  Syndicate,  Inc. 

iiTT  TIMES  BUILDING  Charles  v.  mcadam 

•n  NEW  YORK,  N.  Y.  Pre.ident 
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Editor  &  Publisher  for  October  6,  19  34 


IN  THE  EDITORIAL  ROOMS  are  the  parents  of  a  sotii  born  Sept.  |  hoinas  Cowley  and  Kred  Holleran,  Record^  to  }iliss  Janet  Porter  Palme 

TH0M.\S  B.  SHERMAN,  editor  have  joined  the  city  staff  of  the  Bing-  of  Cambridge,  at  Jamaica  Plain,  Mass, 

of  the  Sunday  magazine  section,  Bertrand  K.  Hart,  literary  editor,  hainlon  (N.  \.)  Sun.  last  week. 

St.  Louis  Post-Dispatch,  has  returned  Proindcncc  fR.  I.)  Journal,  will  re-  j.  Hugh  McNeil,  general  assignment  Donald  L.  Collings,  editor  of  tb 

from  a  three-week  vacation  in  Mexico,  sunie  his  course  on  “Reviews  ot  Cur-  man  and  theatrical  writer,  the  Harris-  Scu-port  (Ind.)  Hoosicr  State,  to  Miss 

during  which  he  obtained  an  interview  rent  Books”  in  the  Brown  Lmversity  hiirg  (Pa.)  Morning  Telegraph,  is  in  Dorothy  Elizabeth  Dodds,  Bridgeport 
with  Lazaro  Cardenas,  president-elect  of  extension  courses  this  month.  Ceorge  Polyclinic  Hospital  with  a  serious  lung  Conn.,  at  Longmeadow,  Mass.,  Sept.  2L 
the  Southern  republic,  published  Sept.  \\ .  Potter,  of  the  Providence  Bulletin  condition.  He  was  stricken  shortly  They  will  live  at  Newport. 

30.  staff  will  conduct  a  course  on  jour-  after  he  returned  from  covering  a  Roberts,  stylist  of  Day. 

Marcel  11.  Wallenstein,  formerly  a  nahsm.  drowning.  Veti'j,  to  Frank] 

member  of  the  staff  of  the  A'aiwiw  Ci/y  Morence  Smith  Vincent,  has  joined  .\ustin  Belmear,  has  resigned  as  Gibbons,  of  Dayton,  Sept.  22  in  Wyom- 
Star  and  now  managing  director  of  the  staff  of  the  Parents'  Magazine,  sports  editor  of  the  Blackzvell  (Okla.)  ing. 

Planet  News,  Ltd.,  of  London,  visited  New  York,  after  four  years  as  a  ere-  Daily  Tribune,  to  attend  the  Univer-  KHwarrl  ripatnn  nf  ru. 

in  Kansas  City,  Mo.,  and  -Mchison,  ative  writer  with  the  J.  Walter  Thomp-  sitv  of  Oklahoma.  He  will  work  part-  lottc-illc  ( Va  )  Daih  ’  Proqress  t 
Kan  last  week.  Mr.  Wallenstein  ^  son  Company,  advertising  agency.  Mrs.  time  in  the  university  news  bureau.  i^ene  B.' Hasbr^k,  daughter  of  Charl« 
the  London  correspondent  of  the  Star.  Vincent  formerly  was  editor  of  the  columnist,  P.  Hasbrook,  former  president  and  p£ 

Theodore  Ediger,  assistant  city  W  omans  Page  on  both  the  A ett/  Korfe  IWoicrr  Nim.  is  attending  the  World  lisher  of  the  /?if/imoin/  (Va.)  rimrj- 
editor,  and  Sid  Steen,  oolice  reporter.  Aim  and  the  11  arid- telegram.  covering  for  the  Sun.  He  is  Dispatch,  and  Mrs.  Hasbrook,  Sept.  29 


editor,  and  Sid  Steen,  police  reporter, 

are  new  additions  to  the  Itilsa  Tribune  Walter  V.  McLaughlin,  hederal  also  handling  the  Dominion  lacrosse  in  Washington. 

editorial  staff.  building  reporter  for  the  Philadelphia  playoffs  with  the  eastern  champions  Janet  E.  Sycks,  daughter  oi 

Oswald  Moore,  formerly  of  the  Mon-  Evening  Bulletin,  this  week  began  his  in  Canada.  Earl  R.  Sycks  of  Cincinnati,  to  Robert 


treat  Herald,  has  joined  the  Philadel-  career  as  an  agent  of  the  U.  S.  Bureau 
phia  Evening  Ledger  copy  desk.  of  Investigation,  Department  of  Justice, 


career  as  an  agent  ot  tne  L.  s.  Bureau  W'illiam  R.  Higgins,  of  the  Cohoes  W.  Byrd,  courthouse  reporter,  Marin 
of  Investigation,  Department  ot  Justice,  Y.)  American  editorial  staff,  has  (O,)  Star,  Sept.  16  at  Zanesville,  0. 

in  Washington,  D.  L.  named  city  comptroller  to  sue-  Herbert  E.  \’edder.  financial  reporter 


'Washington,  D.  C.  named  city  comptroller  to  sue-  Herbert  E.  Vedder,  financial  reporter  I 

Philadelphia  Public  Ledger,  who  has  Nancy  Richey  Ranson,  of  the  Dallas  ceed  C.  T.  Wright,  resigned.  Chicago  Tribune  to  Miss  Mary  Vir- 

been  engaged  in  political  campaign  pub-  (Tex.)  Journal  staff,  is  the  author  of  -  ginia  Thompson  in  Beloit  Wis.  Sent 

licity  work  since  that  paper  suspen-  books  recently  placed  on  the  sup-  WEDDING  BELLS  29. 

sion  last  spring,  joined  the  Camden  plementary  approved  library  book  list  c-oBr-i.'  nAv-itrc  pi -i  j  Ir.tm 

(N.  J.)  Courier  copy  desk  last  week,  for  elementary  grades  in  the  public 
Robert  R.  Hane.  staff  nhotoeraoher.  ceV.r.r.ic  Tovqc  Tti»  are  “The  Evening  Bulletin  rewrite  staff,  to  (Wis.)  Herald-Times,  to  Miss  Ceo! 


Robert  B.  Hape,  staff  photographer,  schools  of  Texas.  The  books  are  “The 
Terre  Haute  (Ind.)  Tribune-Star,  and  Bucking  Burro”  and  “Texas  Wild 
Mrs.  Hape,  celebrated  their  25th  wed-  p'lower  Legends.” 

ding  anniversary  with  a  dinner  Sept  Louis  Blackburn  recently  succeeded 

22.  I  D  PhUh'ru:  It-  QC  motirKThiir 


Katherine  Wilson,  October  6,  at  Phil-  Hansen  in  Manitowoc,  Sept.  29. 
adelphia.  (3arl  W.  McCardle  of  the  reportoriai 

Mary  Josephine  Cilley,  daughter  of  staff,  Philadelphia  Evening  Bidletiii,  tc 


omg  anniversary  wim  a  omner  oepo  Loms  Bl^k^n  ^cply  ^c^^^  00;^!:;.;  I^rSy:  vdddylk^'^v^;-  Ba;ti;tr  ai;;;‘’“ 

Carl  E.  Hayden,  of  the  Idaho  Stale  editl  oi  the' HolL^'ille  (Okla.)  Dai/y  t.s'ng  man  and  former  managing  editor,  Philadelphia,  Sept.  Iz,  at  Overbrool^ 

Journal  of  Pocatello,  has  enrolled  in  Nezes.  In  the  past.  Blackburn  has  Philadelphia  Record,  to  John  P.  P.  Pa. _ 

journalism  at  the  University  of  Idaho,  worked  on  IVezeoka  (Okla.)  Times-  ° gently.  SPECIAL  EDITIONS 

Southern  Branch,  from  which  he  with-  Democrat  and  the  Seminole  (Okla.)  ,  Forbes  of  the  Pazvtucket  .“T  L  .  r.,- 

drew  five  vears  ago.  .Although  work-  Producer.  Times,  to  AIiss  Myrtle  Curtis,  T  ^ OBSERA  I^-DIb- 

ing  nights,*  he  will  attempt  to  handle  „  „.  ,  „  ,  ^  of  Providence,  Sept.  26.  ^  PAT  CH,  Sept.  23,  Utica  Day  edi- 

a  full  course.  .  PT'' Robert  K.  Walsh,  state  house  reoor-  pages. 


Southern  Branch,  from  which  he  with-  Democrat  and  the  Seminole  (Okla.)  ,  Forbes  of  the  Pazvtucket  .“T  L  .  r.,- 

drew  five  vears  ago.  .Although  work-  Producer.  Times,  to  AIiss  Myrtle  Curtis,  T  ^ OBSERA  I^-DIb- 

ing  nights,*  he  will  attempt  to  handle  „  „.  ,  „  ,  ^  of  Providence,  Sept.  26.  ^  PAT  UH,  Sept.  23,  Utica  Day  edi- 

a  full  course.  I'lltv”  K.  Walsh,  state  house  repor-  *56  pages. 

Dan  Desmond,  sports  editor,  Siou.v  .  a-;-  7-  -l  .  «)_.  "i-  \  P-  „  ter,  Proz'idence  (R.  1.)  Journal  and  Crookston  (Minn.)  Daily  Times,  ]i. 

City  (la.)  Journal,  and  Mrs.  Desmond,  Uiicago  J  riOune-.\ez^'  }  ork  S  ea’s  /.'jriiiiiy  Bulletin  to  Miss  .Anne  G.  Mur-  paRc  Harvest  Festival  edition.  Sept.  2, 

'■  ^.vndicate,  Inc.,  lias  entered  .Aut^h  phy  of  East  Providence,  R.  L,  at  East  advertising  Crookstons  annual  fall  bar 

c•r^T'r/^D  p  DfTDllCUCD  College  It  was  his  antics  his  father  'p/ovidence.  Sept.  8.  vest  festival  and  barbecue. 

Editor  &  PUBLISHEIR  has  portrayed  111  his  strip  calling  him  r,  ,  ,  n  •.  r  n  .a-- 

a  **  AA  illiam  h.  Bennett,  manager  of  the  Detroit  Tree  Press,  U-page  '  \  icton 

CcTSTc  r  l-  j  r  i  •  Montgomery,  Ala.,  bureau  of  the  United  Section.”  Sept.  30,  commemorating  tht 

rOURTH  INSTATE  Lome  Kennedy,  fiirmerly  111  charge  Pi-^ss  .Associations,  to  Miss  Nena  Belle  winning  of  the  .American  League  pen- 

NEWSPAPERDOM  Journalist  of  the  Council  Bluffs,  la.,  bureau  for  Harrison  of  Tallahassee  Sent  16  has  nant  bv  the  Detroit  Tigers. 


inrludmo 

Fourth  Estate 

NEWSPAPERDOM  JOURNALIST 


Tiiict  Pitentad.  BegiiuraiiindContentiCopyiiKhtedbj  ^he  Omaha  (Neb.)  Bee-S  ezvs,  lias  re-  j^st  been  announced. 


THE  EDITOR  A  PUBLISHER  CO.,  INC  signed  to  join  the  Associated  Press 

James  bright  Brown,  President  and  Publisher  .  er  •  in  xe*  t 
Suite  17#9— Times  Building— 42od  Street  and  Start  in  IJCS  Aloilies,  la. 

Broadway — New  York  City.  N.  Y.  .<  .  ti'  i  t  t 

Teiepkenee:  Mrs.  \  irginia  Weeks,  has  become 

— 3»S3.  3*54.  3«55  ind  3»s6 —  societv  editor  of  the  Anaheim  (Cal.) 

THE  OLDEST  PUBLISHERS'  ANU  ADVERTISERS'  Vfo,  Vjo./ 

JOURNAL  IN  AMERICA  pullelin.  succeeding  Miss  Alary  Cian- 

E$ubittk»d  bp  Alim  Forman  in  1884 _  foni,  w  ho  resigned  to  accept  a  scholar- 

Mtrieo  E.  p«w.  Biitor;  Aitbur  T.  Robb.  ua»»giM  ship  at  the  Universitv  of  Southern  Cali- 
tfdilor;  Warren  L.  Busett.  News  Editor;  Robert  8. 

Mann.  ArrocimU  Editor ;  John  W\  Perry,  Froturr  Editor,  lOmia. 

cbtriM  B.  tirmineii.  BwiM,,  »nd  ASrmtuMo  uvt-  Edward  Kcllev,  formerly  with  the 

Offer;  James  Wright  Brown,  Jr.,  Bervtoe  Alonqaer;  a  •  ^  i  n  '•  jv* 

George  H.  Strata,  cireuUtioo  Aitnoger;  8.  L.  Dare.  Associated  Press  in  Boston  and  New 

ci<u,iM  Manager. ■  EiiMiwth  McMahon.  Oukier.  York,  has  joined  the  Providence  (R. 

London  OlOeo:  c/o  Th.  Cuton  Mtgailno.  Grand  t  \ 

Building!.  Trafalgar  8q.,  W.  C.  J.  Allan  Dola-  t.J  Journal  Stan. 

foni.  Manager.  Parii,  Prance.  Offlee :  7 6  me  dea  PeKle  PiMnnr  Vtr>rtr>n  PUitnrl^l It, 

Ckgmu.  Sydneg  R.  CUrke,  Menager.  Parti  Editor:  E-ieanor  Alorton,  /  lllloaelpnia  /II- 

Oeorge  Ungeiaan.  t  Rue  juiei  Dumien.  Toityo  quirer  columnist,  who  was  formerly 

CorresBondeot.  Clarence  A.  Daries,  e/o  Japan  Adver-  •,«  n  i  i*  /  j  _ -^a.  j 

tiser.  WashingtM  Correspondent:  George  H,  Man-  W’lth  the  /  XWllC  W'as  appointed 

ning,  A’ettofiai  Press  Club  Moxldioff.  Chicago  Office:  \ji.’ntn:in*^  pliih^  pHitAr  tViic 

9tj  London  Onarontee  end  Accident  Bnildinff,  S60  '^Omans  CIUOS  eoiior  iniS  weCK. 

^oflk  Aiiehiffon  Avenue,  George  Brandenburg,  Cor-  T  Paul  Pedico  citv  editor  PhiladcU 
rerpondnt;  Pacific  Coast  Bepresentalives :  Editorial:  rcui^u,  Lii>  cuiiui,  i  nuauci 


Lima  (O.)  Daily  Xezvs  will  issue  a 


Harry  D.  Farren,  reporter,  Boston  Golden  Jubilee  Edition,  Oct.  7. 


A’ork,  has  joined  the  Providence  (R. 


ning,  Notionol  Press  Club  Bnxldinff.  Chicago  Office:  \ji.’ntn:in*^  pliih^  pHitAr  tViic 

9t]  Louden  Onoronlee  end  dwldenf  Jtnilding.  SSO  "Omans  ClUnS  eoitor  ims  weeK. 

North  Uiehigom  AeenM,  George  Brandenburg.  Cot-  T  Pan]  Pedieo  citv  editor  Philadel- 

retpondnl;  Pecifle  Coast  Beprejentatlves ;  Editorial:  fvui^u,  Liij  cuuui,  iniiaaci 

Earl  Burke,  ItSi  Jomt  Btroel,  San  Francisco,  and  pllia  EZ’Cnmg  Ledger,  returned  to  hlS 

Ken  Taylor,  JtlS  North  Hobort  Houl.,  Ixto  Angolos.  desk  this  week  nftei*  n  three— week  tnn 

Advertltlng:  Fenger-Hall  Co..  Ud..  San  Francisco.  uesK  inis  vvteK  aiicr  a  inree-vveex  irip 

tSS  Montgooterg  Sired;  Los  Angeles,  llSl  8.  tO  Paris. 

Brooding;  Seattle,  lOlU  Second  Acenne. 

IntemitlosMl  Year  Book  Number— ConUlnIng  clrcu-  1  aul  1'  CrailStOIl,  I  lllladelphia  Eve- 
latiooi,  adToitising  ratea.  Newi  and  Feature  ser-  ning  Bulletin  reporter,  IS  recovering 

Ticee.  Namee  of  Edltori.  Publishers,  and  Depart-  „„  _ lU;.-  _ _  _ _ 

mental  Ezecutlres  of  more  than  1,000  newtpapers  of  Irom  ail  appendicitis  Operation  per- 

Unltod  Statea  and  Canada  with  basic  data  of  leading  formed  recentlv'  iti  Germantown  Hos- 

newspapen  of  the  World— last  Saturday  in  January—  reccmij  m  oermantovvn  nos 

"A.N.p.A."  numbera  Ust  two  saturdaya  In  April—  pital.  Raymond  U.  Brecht  IS  complet- 

AdTcrtialng  ConTcntion  number  first  Saturday  In  June —  _  c^riec  of  nrti'elec  on  tlm  nnmer 

Advertising  linage  records  In  March  and  August—  ‘"s  ^  series  Ot  articles  On  tile  numer- 
Newspaper  ratea  and  clteulatlans  In  January  and  July —  Oils  COUntV  fairs  near  Philadelphia,  Oil 

Market  Guide  containing  standardlaed  merchandising  .......  ... _ l.;.,_  ...t.„n 

and  marketing  data  on  1,400  newspaper  markets  VVhich  UranstOIl  waS  working  when 

third  Seturday  In  November —  stricken 

Slae  of  typo  pege  OS  i  11  Inchet — 101  egate  Itnea  „ 

(iiS  ami)  on  four  eoiumns — toul  of  071  agate  Miss  Gertrude  C.  Bolduc,  former 
linos  to  the  page—  ...  .  e-.-ii _ _ j  .u- 


unas^to'tbo*  on***  Miss  Gertrude  C.  Bolduc,  former 

Largest  type‘"plge  In  the  business  piper  field—  Teachers  College  Correspondent  for  the 
?iiV"‘V,s»‘?nse”rt‘!?.isrfVir,ii,:”'-  jPorcester  (Mass.)  Evening  Gazette, 

- rus: — i - — 13 - 2# - K~I  joined  the  woman  s  department  of 

Bln  Acdtd  Time  Tlmei  Ttmoe  Tlmea  TTmee  that  pajier. 

*?on  **21  George  A.  Wells,  editor,  Worcester 

7n  i**®  iW  IIU  lUU  WO  /\r  \  t’  j  it  /j  i  C.t  j 

M  Page  i«8  75  70  <5  SO  55  (Mass.)  Sunday  Herald,  has  hied 

H  5*e  42  30  25  w  17  i«  pRpcrs  for  the  Democratic  nomination 


The  single  column  forty-two  line  rato  maker  card  at  alderman-at-large. 

Sg^ume^a*.!!*  ara,5“5h.“'^d.^ii"'na‘mS5*  iloo  James  Healy,  of  the  Albany  (N.  Y.) 

7  iiiiw-Litioii  editorial  departmenU  has 
per  agate  line  four  tlmei.  resigned  to  become  aiinouncer  with  sta- 

Ji£“^a,«.  Schenectady. 

B.  .  .. _ Carleton  Collins,  formerly  of  the 

mibseriptlon  rates:  By  mall  payable  la  advance  n,  -i  j  f.i  •  nr,-  r  j  ^ 

United  sutea  and  Island  PoMetsiooa  |4  par  year:  Philadelphia  Public  Ledger  rewrite 

M^Ur'Irih^AVdit  Bureau  of  Cireuiaucw  the  Richmond  (Va.) 

wlUi  an  average  eortlfiod  •‘A.B.C.**  as  follsws: _  I  ime{-DlSpatch  COpy  desk. 

ISd  Trtta^m*  Catherine  D.  McFall,  Binghamton 

Jun.30.1934 . - reporter,  has  prepar^ 

"  1033  .  8.796  10.320  ‘Or  publication  in  that  newspaper  the 

“  1931;;;;; ;;;;!!!!  loim  liillS  year-old  Whitney  and  Bingham 

“  }®3g .  ‘S'fi5  letters  in  connection  with  Bingham- 

“  iSm;!!";!;:;;;;  Sllsi  loiSI  ton’s  Centennial  celebration,  which  will 

"  .  7,955  9X)18  be  held  Oct.  7-10. 


4tc.  ffor  acaU  Una  tbrea  Umea  (eoont  alz  wordi  u 
tba  11m). 

ffiibteriptlOD  ratat:  By  mall  payabla  la  adranea 
Unitad  States  and  Island  Poasetsloos  |4  pot  year: 
Canada  14. St:  Foralcn  IS. 

Chartar  Mambw  of  tha  Audit  Bureau  of  Ctraulatlona 
with  an  aTorage  certifiad  **A.B.C.**  as  foiled : 


81s  Mootha 

Kei 

Paid 

Total  Dlf 
trtbuUoD 

June  30.  1934 . 

9.359 

10,592 

«  1033 . 

8,796 

10,320 

“  1932 . 

9.920 

10,987 

“  1931 . 

10.497 

11.569 

“  1930 . 

10.816 

12.216 

“  1929 . 

9378 

11,105 

“  19'28 . 

8.982 

10^23 

“  1927 . 

7.955 

9X)18 

Announcement 


C,  P,  Hasbrook 

Publisher  of  the  Times 
Dispatch 

OF  RICHMOND,  VA. 


Will  leave  that  position  October  First 
to  become  associated  with 


Story,  Brooks  &  Finley,  Inc. 

Publishers’  Representatives 

NEW  YORK  •  PHILADELPHIA  •  CHICAGO  •  CLEVELAND  •  SAN  FRANCISCO 


Added  Laush  Power 
Greater  Sales  Power 

In  Florida’s  Best  Market 

OIXTEEN  pages  of  comics — a  full  tabloid-size  color 
^  section — have  been  added  to  the  regular  comic  and 
magazine  feature  supplements  of  the  Sunday  Florida 
Times-Union,  Florida’s  largest  and  most  influential  daily. 
Sunday  Times-Union  readers  now  get  40  of  America’s 
outstanding  comics. 

This  added  laugh  power  means  greater  sales  power  for 
the  Times-Union  which  blankets  urban  and  suburban 
Jacksonville;  dominates  the  Jacksonville  trade  territory 
and  strongly  influences  the  opinions  and  purchases  of  the 
entire  state. 

Full  and  half  page  advertising  rates  in  the  regular  (seven 
column)  comic  and  magazine  sections  remain  unchanged. 
Only  full  pages  accepted  for  the  16-page  tabloid  section 
at  the  same  rate  as  one-half  page  in  the  regular  comic 
supplement. 


SUNDAY  CIRCULATION  ABOVE  60,000 


3Floni»a  Slittifa-lnton 

JACKSONVILLE  -  FLORIDA 


By  Far  the  Largest  Circulation  in  Jacksonville — The  Largest  Circulation  in  Florida 


Represented  Nationally  by  REYNOLDS-FITZGERALD,  Inc. 

NEW  YORK  CHICAGO  DETROIT  SAN  FRANCISCO  LOS  ANGELES 


GARNER  &  GRANT,  ATLANTA,  GA. 
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Retail  News  and  Notes 


B 


By  RICHARD  WEBSTER 

ASEMEST  Instalment  Helling  and  Hastings,  president  of  The  Dry  Go<^s 

Ecotutmist,  recommended  showmanship 


basement  volume  on  foods  are  two 
newly  noted  trends  in  department  store 
business.  A  recent  meeting  of  the  Base¬ 
ment  Management  Group  of  the  Mer¬ 
chandising  Division  of  the  National 
Retail  Dry  GckxIs  Association  brought 
out  that  grocery  sales  contribute  largely 
to  the  growing  business  of  the  base¬ 
ment.  One  store,  not  in  New  York, 
reports  successful  use  of  instalment 
selling  in  the  basement,  promoted  by  the 
better  grade  newspapers,  and  resulting 
in  the  opening  of  excellent  new  ac¬ 
counts.  So  should  not  house  furnish¬ 
ings  receive  more  promotion  in  base¬ 
ment  selling? 

*  *  * 

HAT  Is  the  Real  Business  Situa- 
''  tionf  “Efforts  to  talk  business 
recovery  out  of  existence  have  not  been 
entirely  successful” — is  the  shrewd  com¬ 
ment  of  M.  S.  Rukeyser.  “Business 
(he  continues)  has  proved  better  than 
confidence — When  bujers  came  to  the 
wholesale  market  in  August. .  .fre¬ 
quently  they  were  urged  not  to  load 
up. . . .  The  drought  and  the  textile 
strike  helped  to  improve  business  psy¬ 
chology  by  creating  the  spectre  of 
shortages  instead  of  the  discouraging 
spectacle  of  unwieldly  surpluses _ Man¬ 

made  obstacles  to  recovery  center 
around  conflicts  between  government 
and  business,  and  between  management 
and  labor.” 

•And  he  might  well  have  added — fric¬ 
tion  between  manufacturer  and  retailer. 
This  department  has  already  commented 
on  the  wide  divergence  in  the  attitude 
toward  recovery  of  manufacturer  and 
distributor.  At  the  Boston  Conference 
on  Retail  Distribution  Dr.  Paul  H. 
Nystrom  went  so  far  as  to  say;  “It  is 
about  time,  in  my  opinion,  for  retailers 
to  write  their  declaration  of  indepen¬ 
dence  from  further  servility  to  the 
viewpoints  of  the  bankers  and  the  in¬ 
dustrialists  of  the  country.  Retailers 
have  intere.sts  of  their  own,  which  are 
very  close  to  those  of  the  consuming 
public. 

Though  the  slogan  for  the  next  con¬ 
vention  (middle  of  January)  of  the 
National  Retail  Dry  Goods  Associa¬ 
tion  has  been  changed  to  “The  Con- 
sumer — the  Government — and  the  Re¬ 
tailer,”  it  is  interesting  and  significant 
that  the  original  phraseology  of  the 
topic  was  "The  Retailer,  the  Ally  of 
the  Consumer.” 

A  National  Retail  Distributors  Coun¬ 
cil  was  suggested  by  Edwin  R.  Dibrell, 
vice-president  of  the  Associated  Dry 
Goods  Corporation,  so  that  the  great 
industry  of  retail  distribution  might  be 
organized  to  take  its  “proper  place  in 
influencing  important  economic  and  leg¬ 
islative  measures  affecting  its  welfare 
and  that  of  the  American  consumer. 

_  The  N.R.D.G.A.  board  has  autho¬ 
rized  the  president  of  the  association, 
David  Ovens  of  Charlotte,  N.  C.,  to 
name  a  policy  committee  to  watch  gov¬ 
ernment  activity.  Even  before  this 
watching  wn  begin,  there  is  every  rea¬ 
wn  to  believe  that  the  remodeled  NR.\ 
in  time  will  break  down  the  retail  code, 
doing  away  (probably)  with  the  “loss 
limitation”  provision.  Such  changes 
will  almost  certainly  come  the  quicker 
if  retailers  find  some  way  to  be  arti¬ 
culate  and  purposeful,  as  Dr.  Nystrom 
urges  them  to  be.  The  Retailers  Na¬ 
tional  Council  is  to  losely  knit  and  rep¬ 
resents  the  trade  associations  rather 
than  all  retailers. 

*  *  * 

A/f  ISREPRESENTATION,  Dra- 
_  rnatisation  or  Showmanship — 
which  is  the  fundamental  characteristic 
of  advertising?  At  the  Boston  Confer¬ 
ence  both  Albert  D.  Lasker,  chairman 
of  the  board  of  Lord  &  Thomas,  Inc., 
opposing  measures  to  limit  the  power 
of  advertising,  said  that  “by  appealing 
to  human  emotions  it  has  largely  in¬ 
creased  the  desire  of  the  .American  peo¬ 
ple  for  myriad  products  and  thus  has 
inpeased  the  will  to  work,  that  desire 
might  be  satisfied.”  .And  Ernest  C. 


— '  Make  them  want  wnat  we  have  to 
sell.  Make  them  dissatisfied  with  what 
they  have.  Part  of  the  depression  is 
due  to  the  fact  that  everybody  has  or 
had  an  automobile  and  a  radio,  and  the 
time  has  not  arrived  when  everybody 
wants  an  airplane.” 

•  ♦  » 

ipETAIL  Gains  Continue  through 
■iv  oepicinocr,  though  warm  and  wet 
weather  in  some  sections  have  checked 
sales.  Even  this  slight  check  is  viewed 
favorably  by  some  forecasters — C.  b . 
Hughes  in  the  .Xcu’  I  ork  Times  ie^- 
ture,  “The  Merchant’s  Point  of  \  ” 

says:  “Retailers  are  of  the  opinion 
that  the  setback  of  the  last  two  weeks 
will  mean  a  very  brisk  business  once  fall 
weatiier  comes  along,  l  bey  are  count¬ 
ing  on  an  improved  sentiment  as  a 
result  of  the  conclusion  of  major  labor 
troubles,  and  a  more  etfective  recovery 
program  under  the  current  reorgani¬ 
zation  of  government  agencies.”  The 
resignation  of  General  jonnson  from 
Nk.A  is  a  promising  factor — both  re¬ 
tailers  and  consumers  have  felt  that  his 
point  of  view  was  too  much  toe  manu¬ 
facturer's,  qu.te  apart  from  any  other 
criticisms. 

The  largest  gains  in  retail  sales  at 
the  end  of  the  month  were  in  the  Mid¬ 
dle  \Vest.  In  the  New  York  metropoli¬ 
tan  area  business  is  cstimateu  about 
5%  better  than  in  September  last  year. 
For  the  first  half  of  the  month  depart¬ 
ment  store  sales  in  this  New  tork 
area  made  a  better  gain  over  last  year 
than  for  any  period  since  March — up 
7%  according  to  the  .\ew  iork  Fed¬ 
eral  Reserve  Bank.  For  the  first  time 
since  July,  1933,  department  store 
stocks  were  smaller  than  at  the  corres¬ 
ponding  time  in  toe  previous  year.  The 
International  Statistical  Bureau  sees 
hope  in  the  fact  that  most  of  th^  ex¬ 
cess  of  consumer  goods  output  of  last 
summer  has  been  eliminated,  and  in  the 
dawning  recognition  that  trade  pessim¬ 
ism  is  not  justified.  And  note  that  re¬ 
tail  failures  are  going  to  new  lows — for 
example,  the  week  ending  Sept.  20  had 
less  retail  failures  than  any  full  week 
in  fourteen  years. 


HERE  are  the  Main  Shopping 
rr  Centres?  The  Retail  Estate  Board 
of  New  York  furnishes  the  answer 
for  that  city  by  its  second  annual  pedes¬ 
trian  traffic  survey  in  88  retail  centres 
in  Manhattan — a  4-day  count.  May  14- 
17,  10.30  to  12.30  and  2  to  4  o’clock. 
The  north  side  of  34th  Street  between 
5th  and  6th  avenues  won  with  63,538 
women  and  25,334  men.  The  south 
side  of  14th  Street  between  5th  .Avenue 
and  University  Place  was  second  with 
56,769  women  and  29,886  men.  The 
south  side  of  125th  Street  between  7th 
and  8th  avenues  showed  56,053  women 
and  15,501  men — third  in  number  of 
women  and  first  in  proponderance  of 


women  over  men.  Of  the  88  stations 
where  counts  were  taken,  women  pre¬ 
dominated  in  24 ;  and  of  these  3  were  on 
the  north  side  and  7  on  the  south  side 
of  numbered  (east  and  west)  streets; 
and  7  each  were  on  the  east  and  the 
west  sides  of  avenue  blocks  including 
Broadway,  that  is,  the  north  and  south 
highways. 

*  * 

DRICE  Ranges  Sinee  the  Reiolu- 
t ionary  War  are  being  minutely 
collected  and  studied  by  the  Department 
of  Industrial  Research  of  the  University 
of  Pennsylvania  Wharton  School  of 
Finance  and  Commerce.  .And  not  mere¬ 
ly  wholesale  prices  in  this  Industrial 
Research,  for  merchants’  as  well  as 
manufacturers’  books  of  account  have 
been  examined;  The  study  is  now 
nearly  up  to  the  Civil  War  and  it 
makes  available  data  on  4U  commodities 
since  1720,  and  on  225  since  1784. 

*  *  * 

IDREAKIXG  Price  Barrier  on  Books, 
often  unsuccessfully  attempted  in 
the  past,  is  to  be  tried  again.  "New 
Books,  Inc.,”  offers  a  combination  of 
the  various  book  club  schemes  with  the 
price  that  has  been  so  successful  for 
the  Modern  Library  reprints,  namely 
95  cents.  But  New  Books  are  not  to 
be  reprints.  .And  unlike  the  Book 
Clubs,  this  scheme  asks  for  a  subscrip¬ 
tion  to  15  books  in  a  year.  The  Clubs 
found  that  they  could  not  get  subscrib¬ 
ers  to  take  as  many  as  12!  Distribu¬ 
tion  will  be  direct  by  mail  in  response 
to  coupon  advertising — another  blow 
to  retail  dealers. 

«  * 

SERVICE  as  Promotion.  Socony- 
Vacuum  Oil  Company  finds  that 
good  comfort  stations  help  get  motor- 
i^ts’  business ;  and  Peter  .Arno  pos¬ 
ters  are  based  on  this  service  . 

-An  electrical  firm  in  Chicago,  realizing 
that  checking  accounts  are  not  so  com¬ 
mon  as  once  upon  a  time,  writes  checks 
for  customers,  tax  extra  . 

“Free  Sharpening  for  your  Kitchen 
Knives,  this  week  and  next  week  only” 
is  an  offer  made  by  Gimbels’  New  York. 

.  .  The  offer  of  free  current  to 

buyers  of  new  equipment — no  charge 
for  the  extra  current — has  paid  the  San 
Joaquin  Light  &  Power  Corporation. 
.Almost  53%  of  those  eligible  for  the 
offer  accepted  it,  and  the  extra  current 
amounted  to  40^%  of  the  number  of 
kw.-hrs.  Paid  for  at  regular  rates. 
The  cost  was  2  mills  per  kw.-hr.  for 
free  and  special  use,  and  amounted  to 
less  than  $1  per  customer.  Refrigerator 
sales  were  trebled.  Dealers  sold  dou¬ 
ble  up  to  quadruple  their  previous  sales. 
*  m  * 

COMBI  RATION  Price  for  Mui- 
tiple  Purchase.  Bloomingdale’s 
New  York,  advertising  “50  New  De¬ 


signs  in  Sun-testtd  Washable  Wallpj. 
per.  25(?  a  roll — Our  regular  prictj, 
39c  to  50C.”  offered  “Kepapering^ 
$8.95.  We  will  repai)er  any  room  up 
to  size  10x15  with  any  of  these  papers 
for  only  $8.95,  complete  with  labor 
and  wallpaper.” 

.And  Bloomingdale’s  repeated  this 
year  the  famous  men’s  outfit  sale—) 
$93.()4  complete  outfit  for  $55 ;  suit 
or  tuxedo,  topcoat  or  overcoat,  necktie, 
belt  or  suspenders,  garters,  hose,  shirt, 
underwear,  shoes  and  hat.  Saturday 
only.  Illustration  man  in  barrel.  Come 
in  your  birthday  suit,  not  forgetting 
the  barrel,  of  course,  and  go  home 
fullv  dressed. 


PRINTERS  GET  10  PER  CENT  RISE 

Members  of  Tulsa  Typographical 
Union  No.  403  employed  by  the  Tulsa 
If 'arid  and  Tulsa  Tribune  were  granted 
a  10  per  cent  increase  in  wages  in  an 
award  handed  down  last  week  by  Edgar 
S.  N'aught,  local  arbitration  chairman. 
The  award  denied  the  printers’  request 
for  a  wage  increase  of  47  per  cent 
in  hourly  rates  and  raised  hourly 
rates  to  approximately  five  per  cent 
below  peak  rates.  The  award  is  effec¬ 
tive  from  -Aug.  15,  1934  to  Feb.  1, 
1930.  The  decision  provides  for  eigk 
hours  to  constitute  a  day's  or  night’s 
work,  40  hours  per  week,  in  compli¬ 
ance  with  the  daily  newspaper  code 
The  new  hourly  day  rate  awarded  by 
the  arbitrator  is  .9025  cents. 


CODE  BUDGET  TOTALS  $40,000 

{Special  to  Editor  &  Publisher) 

Washi.ngtxi.n,  D.  C.,  Oct.  3— The 
NR.A  has  been  requested  to  approve  the 
budget  for  code  expenses  submitted  by 
the  Code  .Authority  for  the  Printing 
Equipment  Industry  and  Trade.  It 
totals  $40,000  and  covers  the  yieriod  oi 
one  year  beginning  Feb.  17,  1934.  Mem¬ 
bers  of  the  industry  and  trade  would 
contribute  $1.50  per  employe  plus  one- 
tenth  of  one  per  cent  of  gross  sales  less 
returns  to  meet  the  budget  expenditures. 
Criticism,  suggestions  or  objections 
must  be  filed  with  NR.A  Deputy  -Admin¬ 
istrator  Neal  W.  Foster,  Rexim  408, 
1518  K  Street,  N.  W.,  Washington, 
D.  C.,  before  Oct.  13. 


EVENSTAD  SUCCEEDS  MENDOZA 

Paul  Evenstad,  of  the  copy  desk,  has 
been  named  city  editor  of  the  Toledo 
Neies-Bcc  to  succeed  Ben  Mendoza,  who 
will  do  special  assignments.  Other  chan¬ 
ges  announced  were:  Frank  Buckley, 
who  has  been  acting  sports  editor,  has 
been  named  sports  editor;  Ray  Wil¬ 
liams  has  been  named  assistant  city 
editor  and  Ernest  Jones  was  promoted 
from  the  copy  desk  to  assistant  news 
editor  and  slot  man. 


You  can  repeat! 


Westkighouse 
Double  Motor-Drive 
vrith  fuU  automatic 
push  button  control 

IS  used  by 
Toledo  Blade 

Toledo,  Ohio 

Atk  them  ahout  it 

CLINE  ELEC.  MFC.  CO. 
Chicaco:  211  Wast  Wacker  Drive 
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New  York:  Daily  News  Bldx., 
22>  East  42nd  Street 
San  Francisco:  First  National 
Bank  Buildins 


FLONG  CORPORATION 

HOOSICS  FALL5.  N.Y. 


“Series”  experience  with 
Wood  Dry  Mats  has  con¬ 
vinced  others  that  stereo 
room  problems  can  be  con¬ 
quered.  Get  a  sample  lot 
now  and  join  the  winners. 


E 


or  &  Publisher  for  October  6,  1934 


29 


No  newspaper  owned  and  pub¬ 
lished  by  me  has  ever  accepted 
liquor  advertising.  This  was  true 
before  Prohibition  and  this  policy 
has  not  been  changed  since  Repeal. 


FRANK  E.  GANNETT 


President 


GANNETT  CO.,  Inc. 


The  GANNETT  NEWSPAPERS 


Albany  Evening  News  ::  Albany  Knickerbocker  Press  Hartford,  Conn., ‘Times  Danville,  Ill.,  Commercial-News 

Saratoga  Springs  Saratogian  Elmira  Star-Gazette-Advertiser  Ellmira  Sunday  Telegram  Ithaca  Journal 

Rochester  Democrat  &  Chronicle  ::  Rochester  Times-Union  Newburgh-Beacon  News  Malone  Telegram 
Ogdensburg  Journal  ::  Utica  Observer-Dispatch  Plainfield,  N.  J.,  Courier-News 
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EUROPEAN  OBSERVER  REFUTES  IDEA 
U.  S.  PRESS  IS  SENSATIONAL 

Danish  Writer  Who  Spent  Six  Months  Here  Didn’t  Find  Any 
Illiterate  Reporters — Impressed  by  Accuracy  of 
Our  Rapid-Fire  Reporting 

The  impression  of  Europeans  aim  ^“oicnng  they  must  use  reporters  of 
many  Americans  that  the  American  very  different  educational  background, 
newspapers  distort  their  news  in  favor  It  is  possible  that  among  some  two  hun- 
of  sensationalism  was  refuted  by  Paul  dred  reporters  of  the  Jvew  York  Times, 
Graae,  the  imancial  editor  of  Folitiken  there  is  one  who  is  not  able  to  spell 
in  Copenhagen,  in  a  lecture  given  by  correctly.  But  I  did  not  find  him  dur- 
him  at  the  Aarhus  L'niversity  after  an  ing  my  six-month  stay  in  the  United 
extended  visit  in  the  United  States.  States,  and  1  dare  say,  tnat  today  one 
Mr.  Graae  was  sent  to  the  United  of  the  main  requirements  in  obtaining 
States  with  a  scholarship  given  to  him  a  position  as  a  reporter  on  an  American 


ABRAHAM  IS  PUBLISHER  “Newsprint  Code,  Contracts  and  Prices," 
B.  J.  Abraham,  previously  one  of  the  E.  P.  Adler,  Davenport  (la.)  Times; 
owners  and  business  manager  of  the  "Industrial  Relations,”  A.  W.  Shipton, 
Pittsburg  (Cal.)  Post-Dispatch,  ha.s  ac-  Springfield  State  Journal;  "News- 
quired  a  controlling  interest  through  paper  Industrial  Board.”  Harvey  J. 
purchase  of  the  stock  formerly  held  by  Kelly,  chairman  of  the  A.N.P.A.  Sp^ 
Louis  Meyer,  .\braham  now  becomes  cial  Standing  Committee  and  News- 


publisher. 

VARIETY  OF  PROBLEMS 
LISTED  BY  INLAND 

Code  Matters,  Industrial  Relations, 
Circulation  Problems  Among 
Topics  Slated  for  Discus¬ 
sion  at  Fall  Meet 

(Special  to  Editor  &  Publisher) 


paper  Industrial  Board ;  Code  Report, 
President  Joy ;  "Enforcement  of  Legal 
Rates,”  H.  Z.  Mitchell,  Bemidji  i^linn.) 
Pioneer;  "The  Code  in  Dixie,”  Cranston 
Williams,  secretary-manager,  S.N.P.A; 
"Newsboy  Section  of  the  Code,”  W.  K 
Hardy,  secretary-manager,  Pennsylva¬ 
nia  Newspaper  Publishers’  Association; 
"Newspapers  with  Job  Departments," 
Charles  R.  Butler,  field  representative 
of  daily  newspaper  code. 

Wednesday  morning,  Oct.  17 :  Execu- 


by  the  Journalist  Porbundet.  an  asso-  newspaper  is  the  ability  to  write  Eng-  Chicago,  Oct.  1-Members  of  Inland  tiv-rsessioHontinued  with  round-table 
Sy  ‘  wS.'  L'SlSr’Sia Uv  ±ilv  ™ Ass«iatb„  wiU  be  treated  5"cu,T„“  n  advertising.  «litorial,  n,^ 

the  iraming  of  yom.g  ASiaTnS!/.  it  is®»rrect  thlt  many'  Ameri.  'rdaU^r^daT'ne'LJaDe'rnuM  a"**  d\ 

papernien,  with  the  view  of  starting  a  van  reporters  never  have  seen  in  their  ,.  e.„  ,e,  asspnihlp  here^or  ?tieir  discussion  will  be  led  y  A 

Danish  sehuol  of  juumalism  patterned  iiaper  more  than  a  hundred  lines  they  .  ,-,i|  beetini.  dnrinn  “A  R  r  b'  b 

after  the  American  schools.  have  written  themselves.  But  the  rea-  .11  ’  Loui^Uc  Courwr- 

In  his  lecture,  a  report  of  which  has  son  is  not  that  they  cannot  write.  They  .  ,  (Znitth  r->ii  p"  r'Vu  ^  Journal  and  Fisher, 

just  been  received  by  Dean  Carl  W.  have  no  time  to  write.  Or  ^tter,  the  ia  o  ^  Stevens  £ast  Louis  (Ill.)  /oMniai,  paitia- 

Ackerman  of  the  Columbia  School  of  new  spaper  has  no  time  to  wait  for  them,  f  '  -  pating  in  the  program.  Col.  William 

Journalism,  Mr.  Graae  says  that  there  not  if  it  is  one  of  the  great  New  York  ^  *cn,  tormer  governor  of  Southern,  Jr.,  Independence  (Mo.) 

are  certain  American  newspapers  that  or  Chicago  papers  which  has  a  great  ^nsas  and  one-time  newspaper  pub-  Examiner,  will  have  charge  of  the  edi- 

appeal  to  the  lowest  instincts  of  their  number  of  editions,  because  the  nervous-  the  _luesday_  luncheon  torial  round-table  with  Charles  E 

readers,  but  they  are  not  worse  than  in  ness  which  the  Danish  newspapers  know- 

other  countries.  On  the  other  hand,  he  only  once  a  day  is  here  constant.  There- 


speaker.  Howard  Davis,  A  czv  I  ork  Eichenauer, 


Herald  -  IVhig, 


other  countries.  On  the  other  hand,  he  only  once  a  day  is  here  constant.  There-  fHrald  Trifmik’,  president  ol  the  Amer-  speaking  on  "I  Found  a  Story  in  Gar- 
says,  there  are  American  newspapers  fore  the  reporter  must  get  in  contact  '.can  Newspaper  Publishers  .Association,  benheim.” 

which  could  be  an  example  to  the  whole  with  his  paper  as  soon  as  he  has  ended  ^  j  address  the  group  at  Wednesday  afternoon ;  A.  _M.  Clapp, 

world.  his  task,  and  remembering  the  great  edni^daj  luncheon  session.  On  Clinton  Herald,  presiding  during  adyer- 

"New'  York’s  leading  sensational  and  distances  in  New  York  and  Chicago,  ^  Inlanders  will  enjoy  real  rising  discussion.  lalks  will  be  given 

picture  newspaper,  the  Daily  News,”  he  one  realizes  that  this  is  done  best  over  Idaho  Bakers,  furnished  by  E.  F.  Me-  by  the  following: 
continues,  “does  not  fall  below  the  the  telephone.  The  reporter,  however,  Dermott,  Idaho  Falls  (Idaho)  Register.  “Doing  the  Impossible  in  Classified." 
standard  of  the  Daily  Mirror  or  the  does  not  dictate  his  written  story  over  Plans  will  be  discuss^  for  observ-  VV.  H.  Conrad,  Medford  (Wis.)  Star- 


Daily  Sketch,  the  English  newspapers  the  telephone  as  a  Copenhagen  reporter  ance  ot  the  Inland’s  "Fiftieth  Jubilee”  News;  “Maintain  General  Rate  on  R^ 
which  in  London  have  the  same  class  does,  but  he  only  dictates  facts  which  'n  February,  1935.  The  board  of  direc-  tail  Copy — And  Why,”  R.  D.  Sanchc; 

of  readers  and  the  same  tabloid  form,  the  re-write  man  receives  and  shapes  tors  "ill  meet  Oct.  15  at  the  Stevens  IPausau  (Wis.)  Record-Herald;  “Lin- 

The  Daily  News  is  the  most  popular  into  a  story.  The  American  reixjrters  Hotel,  with  .A.  O.  Lindsay,  Quincy  age  Possibilities  on  Federal  Programs," 

daily  in  New  Y'ork.  It  has  more  than  have  such  a  marvellous  ability  to  give  (HI  )  Herald-lt’hig,  presiding  as  chair-  Fred  Schilplin,  St.  Cloud  (Mina) 


daily  in  New  Y'ork.  It  has  more  than  have  such  a  marvellous  ability  to  give 
twice  as  big  a  circulation  as  the  New  their  reports  over  the  telephone  in  such 
York  Times.  But  this  doesn’t  prove  a  manner  and  with  such  an  order  that 


,  Times;  “What  Really  Is  a  Legal  News- 

President  \  erne  E.  Joy,  Centralia  paper,”  Frank  H.  Just,  IFoufccfifan  (Ill.) 


that  Americans,  as  contrasted  to  other  the  re-write  man  has  little  trouble  with  (HI.)  Sentinel,  has  arranged  the  follow-  News-Suh;  “Does  Institutional  Adver- 


people,  prefer  sensationalism  to  facts,  it.”  'og  tw 

The  London  Times  cannot  brag  about  As  an  example  of  such  rapid-fire  Tue 

the  largest  circulation  in  England,  the  reporting  Mr.  Graae  cites  the  late  Dan-  variou 
difference  _  in  circulation  between  the  ish-born  reporter  of  the  AVrc>  Forfc  5'toi,  heard. 
London  Times  and  the  Daily  Express  Jacob  A.  Riis,  who  never  left  his  place  Tue 
being  much  greater  than  the  one  be-  at  New  Y'ork  Police  Headquarters  and 
twwn  the  New  Y’^ork  Times  and  the  telephoned  all  his  stories  to  the  paper, 

Daily  News.  yet  he  wrote  books  and  articles  that  are 

“As  one  goes  further  inland  from  famous.  I 

New  York,  one  encounters  the  happy  “Considering  the  conditions  under  ] 


ing  two-day  program: 


rising  Pay?”  G.  R.  Schaeffer,  advertis- 


Scandinavian  situation  where  the  most  which  the  American  journalists  work,” 
popular  newspapers  are  also  the  most  he  concludes  his  remarks  about  repor- 
genuine,  the  most  respectful,  and  the  ters,  “they  write  English  with  the  same 
most  influential.  For  example,  the  proficiency  as  Danish  journalists  write 
Kansas  City  Star,  whose  editorials  and  Danish.  They  do  not  differ  in  educa- 
cartoons  are  reproduced  all  over  .Amer-  tion  or  knowledge  from  Danish  jour- 
ica,  could,  because  of  its  way  of  choos-  nalists.  One  cannot  say  that  journal¬ 
ing  subjects  and  handling  of  its  mate-  ists  in  America  or  Denmark  are  in 
rial,  be  an  example  to  our  Jyllatuispos-  every  case  as  good  as  they  could  be, 

for  a  journalist  anywhere  is  working 
Mr.  Graae  has  noticed  that  even  the  in  various  fields  and  is  always  training 
most  conservative  .American  newspa-  himself  to  gain  more  knowWge.” 
pers  devote  sometimes  a  lot  of  space  At  this  point  Mr.  Graae  takes  up  the 
on  their  front  page  to  crime  news,  but  situation  of  .American  schools  of  jour- 
he  dwsn’t  blame  the  editors  for  this  nalism. 

situation,  but  the  crimes  themselves.  “It  He  thinks  that  these  schools  have 
is  natural  for  an  editor,”  he  states,  “to  very  good  and  practical  methods  of 
give  an  event  the  position  in  his  news-  training  young  men  for  a  journalistic 
paper  columns  corresponding  to  the  career,  and  he  is  sure  that  the  .American 
position  which  this  event  occupies  in  newspaper  staffs  will  be  recruited  more 


daily  life.” 

He  holds  that  the  .American  press  has 
reached  almost  the  highest  level  because 
of  its  accuracy  in  reporting  spot  news. 
He  praises  the  American  reporters  for 
not  coloring  stories  to  make  them  fit  for 
the  front  page,  if  their  objective  value 
does  not  call  for  it.  And  he  prefers 
the  American  method  of  developing 
spot  news  to  the  Northcliffe  school  of 
journalists  who  sacrifice  spot  news  for 
the  sake  of  dry  articles  of  opinion.  He 
also  thinks  it  is  difficult  to  find  any¬ 
where  better  leading  articles  than  the 
terse  American  editorials. 

Much  talk  circulates  throughout 
Europe  about  the  illiteracy  of  American 
reporters,  and  Mr.  Graae  disproves  the 
fallacy  of  this  talk.  He  also  explains 
the  stories  about  American  reporters 
who  for  many  days  do  not  come  to 
their  paper,  but  telephone  their  stories 
to  the  editor  which  arc  then  written  by 
other  people. 

“I  cannot  deny,”  he  says,  “that  there 
is  some  basis  for  this  view.  An  .Amer¬ 
ican  newspaper  is  an  organization  of 
such  a  wide  range  that  in  their  news 


and  more  from  journalism  schools. 


Stars 

Atoms 

Health 

Excavations 

Animals 

expertly 

reported 

Wirt  colltct 
fordtUiU 


Tuesday  morning,  Oct.  16,  reports  of  ing  director,  Marshall  Field  &  Co, 
various  standing  committees  will  be  Chicago. 

heard.  Insurance  problems  will  be  discussed 

Tuesday  afternoon, executive  session:  as  the  final  phase  of  the  program. 


am  exceedingly  pleased 
to  announce  that 

Harold  A.  Stretch 

has  joined  our  organisation 

WAS  ASSOCIATED  WITH 
ME  SOME  YEARS  AGO,  BUT  LEFT 
TO  BECOME  ADVERTISING  DP 
RECTOR  OF  TWO  IMPORTANT 
NEWSPAPERS. 

HE  IS  “BACK  HOME”  NOW  AND 
WE  ARE  VERY  PLEASED. 

Paul  Block  and  Associates 


SCIENCE 

SERVICE 

Washington,  D.  C. 


feuJi 


PRESIDENT 
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We  have  decided  to  sell 

The  Wood  Steel  Folder 

for  use  with  other  presses 


Thus  the  speed  of  all  unit-type  presses — old  or  modern — may  be 
increased  and  their  dependability  insured. 

The  Wood  Steel  Folder  is  the  fastest  and  most  accurate  folding 
machine  in  existence.  It  has  been  run  successfully  at  the  rate  of 
81,000  products  an  hour. 

It  is  unbreakable  and  therefore  need  not  be  installed  in  pairs, 
one  standing  by  for  the  other.  Where  but  one  delivery  is  re¬ 
quired  one  Wood  Steel  Folder  will  do. 

Among  the  unique  features  of  this  simple,  sturdy,  and  depend¬ 
able  folder  is  its  Collapsible  Delivery — a  recent  invention— which 
insures  it  against  chokes  when  a  conveyor  breaks  down  and  fails 
to  carry  away  its  folded  products. 

The  Collapsible  Delivery  not  only  relieves  a  folder  of  conveyor 
chokes  but  it  simultaneously  stops  the  press  and  arrests  the  waste 
of  newsprint.  It  is  an  ever-vigilant  watchman  at  the  gate. 

A  Wood  Steel  Folder  can  be  inserted  in  any  unit-type  press, 
and  connected  inexpensively  with  its  power  and  control  systems. 
Its  price,  without  formers  and  accessories— which  we  assume  are 
already  in  place— is  $5,640,  f.o.b.  Plainfield,  N.  J. 

An  examination  of  your  premises,  which  we  will  make  without 
charge,  will  enable  us  to  estimate  the  cost  of  its  installation. 


Wood  Newspaper  Machinery  Corporation 

MAKERS  OF  FINE  NEWSPAPER  MACHINERY 
Originators  of 

Automatic  Stereotyping  Modern  Fast  Newspaper  Printing  Automatic  Web  Splicing 
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COLLINS  TELLS  HOW  TO 
HELP  RETAILER 

Says  Manufacturer  Needs  to  Base 

Advertising  Campaigns  on  Series 
of  Dramatic  Methods  of 
Cooperation 

Most  national  ad\'ertising  neglects  the 
retailer,  because  the  advertising  agency 
usually  "doesn't  know  anything  about 
the  retailer,"  said  Kenneth  Collins,  as¬ 
sistant  to  the  president  of  Giinbel 
Brothers,  Inc.,  speaking  at  an  advertis¬ 
ing  forum  at  the  Mace  Institute,  New 
York,  Oct.  3. 

“What  the  retailer  is  crying  for,”  said 
the  speaker,  "is  a  series  of  advertising 
campaigns  which  are  based  upon  a 
method  of  cooperation  between  the  man¬ 
ufacturer  and  retailer — which  means 
that  twice  a  year,  or  four  times  a  year, 
or  once  a  year,  there  is  some  price 
concession  made  to  the  retailer  or  some 
Style  Show  given  him  or  some  other 
dramatic  method  of  presentation  loaned 
to  him,  or  some  cooperation  rendered  in 
the  way  of  superior  selling  help.  The 
retailer  has  traditionally  recognized  the 
fact  that  an  organization  with  from  one 
to  five  thousand  people  needs  to  be 
stirred  up  every  few  days  or  every  few 
weeks  by  change,  by  unusual  selling 
methods,  by  different  physical  appear¬ 
ance.  And  unless  the  advertising  agent 
— acting  as  an  entre-preneur  for  the 
manufacturer — can  help  along  these 
lines,  he  fails  to  get  more  than  luke¬ 
warm  cooperation  from  the  retailer. 

"The  psychology  of  the  consumer  is 
so  absurdly  simple  that  I  don’t  un¬ 
derstand  why  its  fundamental  aspect  is 
so  often  ignored  or  overlooked.  That 
‘psychology’  begins  and  ends  with  the 
pocketbook.  All  this  talk  about  trying 
to  create  wants  and  desires  is  for  the 
most  part  poppycock.  Every  person  in 
this  room  has  wants  and  desires.  You 
want  new  clothes,  or  you  want  a  trip 
to  Europe,  or  you  want  a  new  automo¬ 
bile.  It  would  be  absurd  for  me  to  say 
that  you  don’t  have  any  of  these  desires. 
Advertising  doesn’t  have  to  go  on  all  day 
long  trying  to  create  a  picture  of  the 
glories  of  ocean  travel  or  of  a  new  au¬ 
tomobile,  but  advertising  does  have  to 
make  it  clear  to  you  that  you  can  get 
this  trip  to  Europe  at  a  price  that  fits 
in  with  your  pocketbook,  or  this  new 
automobile  at  terms  that  will  enable 
you  to  buy  it,  or  this  gasoline  with 
service  that  will  make  it  seem  less  pain¬ 
ful  to  part  with  the  money. 

“I  don’t  see  any  way  in  the  world 
to  stop  the  mushroom  growth  of  manu¬ 
factured  products.  VVe  know  that  cer¬ 
tain  abortive  efforts  w'ere  made  last 
year  to  curtail  production,  but  even 
President  Roosevelt  in  his  radio  address 
last  Sunday  night  admitted  that  per¬ 
haps  these  efforts  were  misdirected  and 
could  not  be  continued. 

‘‘Here  then  is  a  fact,  not  a  theory. 
I  personally  am  not  persuaded  that  this 
incredible  growth  of  manufacturing 
serves  any  real  economic  or  sociological 
end.  But — be  that  as  it  may — manu¬ 
facturing  continues  merrily  on  its 
course,  and  unless  we  can  sell  these 
multifarious  articles,  we  have  stymied 
the  entire  business  structure  of  the 
country,  for  we  cannot  have  increasing 
and  profitable  employment  without  busy 
factories. 

“Now  I  come  back  to  the  problem 
of  advertising  and  the  special  pleading 
of  its  producers.  They  may  be  terribly 
wrong  in  many  of  their  methods.  They 
may  be  selfishly  motivated.  But  even 
with  all  these  things  considered.  I  think 
it  would  take  some  modern  Merlin  to 
figure  out  a  way  to  sell  the  millions  of 
articles  that  are  being  manufactured  for 
sale  without  a  widespread  use  of  adver¬ 
tising.  What  other  force  can  possibly 
get  these  articles  bought  and  in  the 
hands  of  the  ultimate  consumer?  There 
aren’t  even  any  hypothetical  answers 
other  than  the  one  that  we  must  tell  the 
people  of  .America  about  them — and  tell¬ 
ing  them  is  nothing  more  or  less  than 
advertising. 

“But  now  comes  the  question  of  the 
proper  technique  by  which  we  may 
advertise  these  articles.  And  here  I 
am  extremely  amused  by  the  thousands 


of  red  herrings  that  men  in  the  adver¬ 
tising  profession  are  trying  to  drag 
across  the  scene.  Instead  of  trying  to 
consider  frankly  what  selling  devices 
will  actually  move  goods,  they  discuss 
matters  like  the  Tugwell  Bill,  the 
NKA  codes,  and  company  agencies  and 
all  sorts  of  negative  propositions  that 
really  have  but  little  to  do  with  the 
matter.  I  don’t  think  anyone  ever  took 
the  Tugwell  Bill  very  seriously,  includ¬ 
ing  Professor  Tugwell.  It  was  one  of 
those  extreme  propositions  put  up  to 
frighten  a  lot  of  dishonest  advertisers. 
And  even  if  it  had  passed  in  its  entirety, 
the  problem  of  censoring  and  admin¬ 
istering  it  would  have  been  insuperable. 
The  bill  obviously  would  have  broken 
of  its  own  weight.  And  the  only  real 
purpose  it  served  was  to  provide  good 
defensive  material  for  advertising  men 
who  aren’t  doing  a  successful,  positive 
job.  And  so  with  the  codes,  and  so 
with  the  company  agencies.  All  of 
them  red  herrings. 

“I  think  the  average  man  today  has 
nothing  but  .'.corn  for  the  people  who 
are  trying  in  covert  fashion  to  discredit 
the  New  Deal. 

“If  advertising  doesn’t  want  to  be  in 
a  class  w'ith  these  men — it  wants  to  be 
looked  upon  as  a  constructive  force,  it 
ought  to  look  right  at  the  fundamentals 
of  the  selling  of  merchandise  and  con¬ 
fine  itself  to  them.” 


“CRUSADE”  COSTS  ARE 
NON-DEDUCTIBLE 

So  U.  S.  Rule*  in  Case  of  Hackensack 

Daily  Which  Has  Appealed  Its  Tax 
—Underwrote  Probe  of  Toum- 
shlp  Affairs 

(Special  to  Editos  &  Publisher) 

Washington,  D.  C,  Oct.  1 — Whether 
a  newspaper  may  defray  the  costs  pi 
an  official  investigation  of  the_  affairs 
of  a  community  and  claim  the  disburse¬ 
ment  as  a  business  expense  deductible 
from  taxable  income,  based  on  the  fact 
that  the  inquiry  produced  valuable  news 
copy  and  increased  circulation,  is  short¬ 
ly  to  be  decided  by  the  U.  S.  Board  of 
"Tax  Appeals. 

Bergen  Evening  Record  corporation. 
Hackensack,  N.  J.  has  raised  the  ques¬ 
tion  in  its  appeal  from  the  assessment 
of  a  1930  income  tax  deficiency  of  $28,- 
432.31,  payment  of  which  has  been  de¬ 
mand^  by  the  Commissioner  of  Inter¬ 
nal  Revenue. 

In  1930,  a  petition  was  presented  to 
Chief  Justice  Charles  W.  Parker  of  the 
Supreme  Court  of  New  Jersey  asking 
for  a  Supreme  Court  investigation  of 
certain  affairs  of  the  Township  of 
Lodi.  The  petition  was  granted  on 
condition  that  the  applicants  provide 
assurance  that  the  expenses  would  be 
paid.  This  the  applicants  and  the  com¬ 
munity  were  unable  to  do.  Recognizing 
the  news  value  of  the  inquiry,  the  peti¬ 
tioner  states,  the  newspaper  paid  the 
costs  of  the  investigation  and  in  return 
received  valuable  news  copy  and  cir¬ 
culation  increase.  On  that  ground  it  is 
claimed  to  be  a  “business  expense”  and 
the  amount  ex^iended  was  deducted, 
but  the  Commissioner  restored  the  full 
sum  to  the  taxable  income,  declaring  it 
beyond  the  pale  of  newspaper  publish¬ 
ing  expense,  and  levied  the  deficiency 
tax  on  the  entire  amount. 


S.  F.  GUILD  TO  REORGANIZE 

A  tentative  plan  originating  in  the 
San  Francisco  Examiner  chapter  was 
presented  at  the  San  Francisco  Newspa¬ 
per  Guild  breakfast  meeting  Sept.  28  at 
the  Press  Club,  proposing  the  enlarge¬ 
ment  of  the  executive  committee  on  a 
bjtjis  of  proportional  representation  in¬ 
stead  of  one  member  selected  from  each 
chapter  unit  as  at  present.  Further  dis¬ 
cussion  will  be  held  Oct.  7.  Plans  are 
also  under  way  to  revise  the  constitu¬ 
tion,  which  will  include  the  separation 
of  the  offices  of  secretary  and  treasurer. 
Don  Stevens,  night  telegraph  editor, 
San  Francisco  Examiner,  signified  his 
intention  of  resigning  as  secretary- 
treasurer  of  the  local  guild  to  devote 
more  time  to  his  duties  as  regional  vice- 
president  of  the  American  Newspaper 
Guild. 


ROBIN  HOOD  THEME  IN 
ALE  CAMPAIGN 

Drewry,  Ltd.,  U.  S.  A.,  Finds  Use 
of  Newspapers  Justified 
Already,  Agency  Chief 
Reports 

Chicago,  Oct.  3 — Reviving  the  legend 
of  Rubin  Hood  and  his  song  of  praise 
for  "Brown  October  Ale,"  Drewry, 
Ltd.  U.  S.  A.,  is  launching  an  extensive 
newspaper  campaign  this  week  in  170 
dailies,  starting  with  teaser  copy  and 
reaching  a  high  point  Oct.  5  with  full- 
page  announcements.  The  teaser  copy 
began  yesterday  with  140-line  ads,  fea¬ 
turing  old  English  characters  of  Robin 
Hood  fame,  followed  by  210-line  copy 
today  and  ten  small  black  and  white 
reverse  ads  tomorrow.  Additional  large 
display  copy  will  be  used  this  month, 
following  the  fufl-page  ads  Friday.  The 
advertising  is  appearing  in  newspapers 
from  Pittsburgh  to  Los  Angeles. 

The  copy  theme  of  this  unusual  ad¬ 
vertising  campaign  is  taken  from  the 
opera  “Robin  Hood.”  The  agency 
handling  the  account  has  secured  per¬ 
mission  from  De  Koven  and  Smith,  col¬ 
laborators,  to  reproduce  the  famous  opera 
drinking  song,  which  appears  in  the 
newspaper  advertisements  and  also  in 
tie-up  material  furnished  to  taverns  by 
Drewry.  The  chorus  ties  up  directly 
with  Drewry’s  “October  Ale” :  “So 
laugh,  lads,  and  quaff,  lads.  It  will 
make  you  stout  and  hale — through  all 
my  days  I’ll  sing  the  praise  of  brown 
October  ale.” 

Believing  that  America  has  had  a  dull 
summer  and  is  ready  to  sing  again, 
Drewry  is  urging  tavern  proprietors  to 
organize  “ale  parties”  and  have  singers 
on  hand  to  lead  patrons  in  singing  the 
old  English  drinking  song.  At  the  Eng¬ 
lish  village  at  the  World’s  Fair,  the 
“Brown  October  Ale  Festival”  will  be 
held  Oct.  S,  with  60  Welch  singers 
blending  their  voices  in  this  famous 
chorus. 


Behind  this  extensive  campaign 
Drewry’s  faith  in  newspaper  advertiM 
ing.  Editor  &  Publisher  was  tnijM 
This  company,  in  contrast  to 
other  breweries,  is  relying  solely 
newspaper  space,  and  is  getting  excellel 
results.  J.  R.  Hamilton,  president  of^l 
Hamilton  agency,  directing  DrewijH 
United  States  advertising  program,  pgfl 
tribute  to  newspapers  as  folloin 
“Drewry  appreciates  what  newspap^l 
have  done  in  making  such  a  product  ^1 
all  similar  products  possible.  It  J 
a  rather  sad  commentary  that  newsj*. 
pers,  after  spending  unlimited  moo^ 
and  effort  to  bring  about  repeal, 
rewarded  by  seeing  an  enormous  pqw 
cen^ge  of  beer  advertising  go  ioii 
radio,  billboards,  magazines  and  abai| 
every  other  medium  except  the  ne«» 
paper. 

“It  seemed  to  us  that  the  least 
could  do  was  to  put  our  money  into 
medium  which  had  made  us  possible, 
newspapers,  evidently  recognizing  oif 
appreciation  of  this  effort,  have  given  ^ 
splendid  support  and  cooperation.  Ai  | 
result,  in  the  new  campaign  on  OctoUfl 
ale.  we  are  already  12  days  oversold  b? 
fore  we  are  able  to  make  our  broadsij 
announcement  to  the  public.  New^ 
pers  have  certainly  done  a  good  job  foi 
us  and  have  justified  our  faith  in  them.' 


NEW  SCALE  IN  STOCKTON 

The  (Cal.)  Daily  RecoH 

has  signed  a  year’s  contract  will 
Stockton  Typographical  Union  No.  Si 
restoring  19^  peak  hourly  rates  base! 
on  the  provision  that  total  advertisi* 
volume  in  the  record  during  1934  wfl 
equal  436,0(K)  inches.  The  contract  piM 
vides  that  if  by  March  1,  1935,  it  m 
evident  the  total  advertising  for  193fl 
will  fall  below  this  figure,  the  houiW 
rates  will  be  revised  until  the  voluM 
of  advertising  again  reaches  the  figtal 
specified.  The  new  hourly  rates  aifl 
$1.20  for  days  and  $1.26  for  nighia 
with  iy2  hours  constituting  a  day’s  aal 
night’s  work  on  five-day  week  basil  1 


BURGESS  CHROME  MATS 


QUALITY 
SYNDICATE  MATS 


Ordinarily,  Quality  and  Syndicate  Mats  have 
not  been  considered  at  the  same  time.  It  has 
been  the  practice  to  use  any  imsatisfactory 
product  intended  for  curve  casting  as  a  job 
mat. 


This  is  now  changed  for  Burgess  Cellulose 
Company  have  again  led  the  way  by  produc' 
ing  a  mat  especially  constructed  for  commer 
dal  and  syndicate  use. 


It  moulds  easily  .  .  .  has  minimum  shrink  .  .  . 
dries  flat  in  air  . . .  easy  on  patterns  . . .  makes 
fine  printing  plates  ...  in  all,  it  is  just  what 
is  wanted  in  a  syndicate  or  job  mat. 


Have  our  Service  Men  demonstrate. 


DIID/ICCC  CELLULOSE  COMPANY 

Freeport,  Illinois  Am 


CHROME  MATS 

A  LABORATORY  PRODUCT 


Pacific  Coast  Rcprasantativa,  RALPH  LEBER, 
426  Poison  Bldg.,  Seattle,  Washington 

=  BURGESS  CHROME  MATS 


•#  '1^1 
'• 


A,*.' 


(  LINOTYPE  ^ 


’t" 


excelsior 

THE  MODERN  X  E'  W  S  P  A  P  E  R  BODY  TYPE 


Set  in  5  pt.  Excelsior  No.  1,  the  modem  newt 
Set  in  5V^  pt.  Excelsior  No.  1,  the  modem  n 
Set  in  6  pt.  Excelsior  No.  2,  the  modem  n 
Set  in  7  pt.  Excelsior  No.  2,  the  moder 
Set  in  7  pt  Excelsior  No.  1,  the  moder 
Set  in  7%  pt.  Excelsior  No,-l,  the  mo 
Set  in  8  pt.  Excelsior  No.  2,  the  mode 
Set  in  8  pt.  Excelsior  No.  1,  the  mod 
Set  in  9  pt.  Excelsior,  the  modem 
Set  in  10  pt.  Excelsior,  the  mod 
Set  in  12  pt. Excelsior, them 
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Advertising  Agencies 

283  DAILIES  HELPING 
LAUNCH  NEW  YEAST 

Full  Pages  in  Newspapers,  Two-Page 

Spreads  in  Magazines,  and  Radio 
Introduce  Fleisckmann’s 
XR  Strain 

Launching  a  new  and  considerably 
enlarged  advertising  campaign  this 
week,  Standard  Brands,  Inc.,  intro¬ 
duced  Fleischmann’s  XR  Yeast,  an¬ 
nounced  as  "an  entirely  new  kind  of 
yeast,  which  looks  different,  acts 
quicker,  and  is  more  effective.” 

Newspaper  advertising  is  being 
placed  by  J.  W  alter  Thompson  Com¬ 
pany,  New  York,  in  283  dailies  in  176 
cities,  with  a  total  circulation  of  25 
million,  it  is  stated.  Full-page  inser¬ 
tions  are  being  used  for  the  present, 
and  it  is  believed  the  schedule  will 
amount  to  several  thousand  lines  for 
each  newspaper.  Considering  linage 
thus  far  in  the  year,  it  seems  evident 
that  1934  newspaper  expenditures  in 
advertising  yeast- for-health  will  be 
well  beyond  a  million  dollars. 

Magazine  advertising  likewise  broke 
this  week  on  the  new  product.  A  two- 
page  spread  in  26  national  magazines 
will  be  followed  by  full  pages.  Radio 
advertising  will  use  54  stations,  con¬ 
tinuing  the  Thursday  night  program 
that  has  been  broadcast  for  five  years. 

Tie-up  material  supplied  to  dealers 
includes  window  posters,  hanging  signs, 
a  new  yeast  pan  card,  a  consumer  pro¬ 
spectus,  and  a  new  metal  package  dis¬ 
play. 

Sales  meetings  are  being  held  in  all 
parts  of  the  country  to  announce  plans 
for  marketing. 

The  XR  yeast  is  a  new  strain  devel¬ 
oped  from  especially  hardy  and  effec¬ 
tive  cells  in  the  old  yeast,  according  to 
a  statement  credited  to  Dr.  R.  E.  Lee, 
director  of  the  Standard  Brands  de¬ 
partment  of  applied  research.  These 
especially  active  cells  were  discovered, 
it  is  stated,  by  a  group  of  scientists  in 
the  laboratory  of  a  prominent  Amer¬ 
ican  university.  Vitamin  A  is  now 
added,  making  four  vitamins  in  the 
yeast. 


ANNOUNCE  KRAFT  CHANGES 

Frederick  Kraft,  vice-president  of  the 
Kraft-Phenix  Cheese  Corporation,  who 
for  the  past  22  years  has  been  manager 
of  the  eastern  division  of  the  company, 
has  taken  over  direction  of  the  firm's 
subsidiary  organizations,  with  head¬ 
quarters  in  Chicago,  effective  Oct.  1, 
according  to  J.  L.  Kraft,  president. 
Harry  L.  Bauer  goes  to  New  York  as 
manager  of  the  eastern  division.  Mr. 
Bauer  has  been  with  the  company  for 
16  years,  for  the  past  four  years  as 
manager  of  the  central  division. 


WASHER  SHIPMENTS  UP 

Household  washing  machine  ship¬ 
ments  in  August  totaled  111,808  units, 
making  the  largest  August  in  the  in¬ 
dustry’s  history,  with  the  exception  of 
August,  1933,  according  to  J.  R.  Boh- 
nen,  secretary  of  the  American  Wash¬ 
ing  Machine  Manufacturers’  Associa¬ 
tion.  The  August,  1933,  total  was  144,- 
092.  August  shipments  showed  an  in¬ 
crease  of  30  per  cent  this  year  over  the 
preceding  month. 


FEIGENSPAN  BREWERY  APPOINTS 

The  Christian  Feigenspan  Brewing 
Corporation,  of  Newark,  N.  J.,  has  ap¬ 
pointed  Paris  &  Peart,  New  York,  to 
handle  its  advertising.  The  complete 
line  of  P.  O.  N.  ales  and  beers  will  be 
featured  in  varitms  advertising  media. 
J.  B.  Bissell  will  be  in  charge  of  the 
account. 


WATERMAN  PEN  CAMPAIGN 

The  L.  E.  Waterman  Company, 
maker  of  Waterman’s  fountain  pens,  is 
running  a  campaign  in  newspapers 
throughout  the  country  coincidental  with 
the  opening  of  schools  and  extending 
throughout  following  weeks.  Frank 
Presbrey  Company  is  the  agency. 


NEW  BROADCASTING  GROUP 

Four-Stmtion  Network  Known  Az 
Mutual  System  Formed 

(Special  to  Editor  &  Publisher) 

Chicago,  Oct.  1 — Formation  of  anew 
four-station  radio  network,  known  as 
the  Mutual  Broadcasting  System,  was 
announced  here  today,  following  the 
first  broadcast  over  tlie  chain  last  night. 
The  network  includes  WON,  Chicago 
Tribune  station;  WOR,  Newark; 
WLW,  Cincinnati ;  and  WXYZ,  De¬ 
troit. 

Officers  will  be  elected  later  when  a 
corporation  is  formed.  Under  the 
present  policy,  the  four  stations  are 
available  to  advertisers  for  time  on  the 
air  to  be  purchased  at  the  total  card  rates 
of  the  stations.  The  system,  in  turn, 
absorbs  all  wire  costs.  Broadcasts  may 
originate  from  any  of  the  four  stations. 

Among  the  first  advertisers  to  sign 
with  the  Mutual  Broadcasting  System 
are  Horlick’s  Malted  Milk  Company, 
sponsoring  Lum  and  Abner,  placed 
through  Lord  &  Thomas;  Jacob  Tar- 
shis,  broadcasting  for  Wasey  Products, 
Inc.,  placed  by  Erwin,  Wasey  &  Co.; 
and  Louis  Katzman’s  orchestra,  spon¬ 
sored  by  Baume  Ben-Gay,  placed  by 
Wm.  Esty  Company. 

The  group  of  stations  has  been  pre¬ 
viously  referred  to  as  the  “quality 
group,”  it  was  stated. 


PLANS  ADVERTISING  DRIVE 

Beginning  early  in  October,  the 
Lion  Oil  Sales  Company,  El  Dorado, 
•Ark.,  marketing  subsidiary  of  the  Lion 
Oil  Refining  Company,  will  use  60 
newspapers  in  Arkansas  and  other 
southern  states  in  a  60-day  campaign 
advertising  Lion  Knix-Knox  gasoline. 
The  advertising  will  feature  a  series 
of  photographs  made  with  Little  Rock 
Junior  College  students  as  models. 


WRIGLEY  COPY  RENEWED 

Virtually  the  same  list  of  newspapers 
will  carry  the  comic  page  advertising 
of  the  Wm.  Wrigley.  Jr.,  Company  for 
another  year,  it  was  announced  this 
week  with  renewal  of  the  campaign  to 
“say  it  quick  and  say  it  often.”  The 
company  is  beginning  its  third  year  of 
this  type  of  newspaper  advertising, 
placed  by  the  Chicago  office  of  Neis- 
ser-Meyerhoff,  Inc. 


NEW  $50,000  CAMPAIGN 
FEATURES  LEMONS 

Twenty -four  Dailies  Will  Be  Used  by 
California  Growers  in  Special 
Effort  Scheduled  to  Start 
Oct.  9 


SEES  DEMAND  FOR  BEAUTY 


Twenty-four  metropolitan  newspapers, 
ihe  .-tmencan  Weekly,  and  Good  House- 
keetnug  will  be  usea  in  a  $50,000  special 
lemon  advertising  campaign  by  the 
California  Fruit  Growers’  Exchange, 
starting  Oct.  9.  Details  of  the  cam¬ 
paign  were  announced  this  week  by 
\V.  B.  Geissinger,  advertising  manager. 

“Lemon  Brings  Out  the  Flavor”  is 
the  theme  of  the  copy  which  will  appear 
in  10  large  cities  where  the  excliange 
markets  its  fruit  at  auction.  In  addi¬ 
tion  papers  in  Buffalo,  Minneapolis,  St. 
Paul  and  Milwaukee  will  carry  the 
copy,  released  in  three  100-inch  ads 
each  week.  Four  releases  will  be  used 
in  the  American  Weekly,  three  of  them 
100-line  insertions  running  on  women’s 
pages,  and  the  fourth  a  full  color  page 
sclieduled  for  Oct.  28.  The  November 
Good  Housekeeping  will  carry  copy- 
featuring  lemon  garnish  for  meat. 

Although  concentrated  in  October, 
some  of  the  copy  will  carry  over  into 
November  as  a  forerunner  to  the  regu¬ 
lar  1934-35  campaign,  as  well  as  directly 
aiding  Sunkist’s  immediate  selling  pro¬ 
gram. 

Papers  on  the  list  are  the  Baltimore 
Sun,  Boston  Herald  Traveler,  Buffalo 
News,  Chicago  American,  Chicago 
Daily  News,  Chicago  Tribune,  Cincin- 
tujti  Times-Star,  Clevelaiui  Press,  De¬ 
troit  News,  Minneapolis  Journal,  New¬ 
ark  News,  New  Orleans  Times-Pica- 
yune.  New  York  Herald  Tribune,  New 
York  Journal,  Nezv  York  Nezvs,  New 
York  Sun,  New  York  Times,  New 
York  World-Telegram,  New  York  Jew¬ 
ish  Journal  &  Daily  News,  Philadelphia 
Bulletin,  Pittsburgh  Press,  St.  Louis 
Post-Dispatch,  St.  Paul  Dispatch  and 
Pioneer  Press,  and  Milwaukee  Journal. 


E.  E.  Calkins  Tells  Chicago  Clnk 
of  Artists’  Opportunity 

The  importance  of  beauty  in  modem 
industrial  life  and  the  part  advertising 
plays  as  a  “builder  of  taste”  were  em¬ 
phasized  by  Earnest  Elmo  Calkim, 
dean  of  advertising  men  in  America,  ki 
a  luncheon  address  at  Chicago  Sept.  27, 
before  members  of  the  Chicago  Feder¬ 
ated  Advertising  Club. 

Mr.  Calkins  declared  industrial  art 
is  as  natural  and  logical  an  expressios 
of  this  age  as  was  religious  art  of  the 
fifteenth  century.  He  said: 

“Today  business  offers  the  artist  a 
similar  opportunity.  He  is  asked  to 
redesign  the  products  of  industry.  Wt 
have  made  an  ugly  world  with  our 
machines.  The  next  step  is  to  beautify 
it.  The  only  patron  who  is  disposed  to 
pay  for  that  Ireautification  is  business. 

“Jay  Hambidge  gave  to  the  Chryskr 
that  dynamic  quality  which  created  such 
a  furore  a  few  years  ago.  Dorvra 
Teague,  long  known  as  a  designer  of 
magazine  and  newspaper  advertisements, 
has  contributed  a  suggestion  of  beauty 
to  such  diverse  products  as  Eastman 
kodak  and  Auburn  car,  and  has  lately 
been  commissioned  to  style  New 
Haven’s  streamlined  train. 

“That  familiar  roadside  spectre,  the 
gas  pump,  has  been  remodeled  by  Joseph 
Sinel  with  such  success  as  to  prove  tlat 
no  utility  or  machine  is  hopeless.  The 
revolution  is  going  forward  in  a  thou¬ 
sand  factories.  Such  things  as  vacuum 
cleaners,  hot-water  heaters,  electrical 
refrigerators,  granite-ware  saucepans, 
lighting  fixtures,  loud  speakers,  loco¬ 
motives,  gas  tanks,  telephones,  matches, 
overshoes  and  cameras  are  beginning  to 
have  as  much  style — that  is,  good  taste 
— as  is  compatible  with  the  mass  process 
bv  which  they  are  made.” 


NEW  CONNECTION  FOR  GRANT 

Paul  Grant,  formerly  of  Geyer  & 
Co.,  Campbell-Ewald  Company  and 
Ruthrauff  &  Ryan,  Inc.,  has  joined  Mat- 
teson-Fogarty-Jordan,  Chicago,  as  an 
account  executive.  He  will  handle  the 
W.  F.  McLaughlin  Manor  House  Cof¬ 
fee,  Glass  Coffee  Brewer  Corporation, 
and  Foods  Display  Machine  Company, 
new  accounts  of  the  agency. 


AGENCIES  IN  NEW  QUARTERS 

The  Ross  Advertising  Agency,  San 
Francisco,  has  moved  its  offices  from 
the  Chronicle  building  to  new  quarters 
on  fourth  floor  of  Board  of  Trade 
building.  La  Bess  Eisen,  San  Fran¬ 
cisco  advertising  agency,  has  moved 
from  63  Clay  street  to  177  Post  street, 
Mac  Wilkins  &  Cole,  Inc.,  Portland, 
Ore.,  advertising  agency,  has  moved 
from  333  N,  19th  street  to  larger  quar¬ 
ters  on  fifth  floor  of  the  Mead  bldg. 


REPRESENTS  RADIO  AGENCY 

Leonard  F.  Winston  Company,  radio 
agency.  New  York  City,  has  appointed 
Paul  Shulman  of  205  Market  street, 
Perth  Amboy,  N.  J.,  as  its  New  Jer¬ 
sey  representative.  Mr.  Shulman  was 
formerly  with  the  advertising  depart¬ 
ment  of  the  Perth  Amboy  Journal  and 
later  was  on  the  staff  of  the  Arthur  G. 
Heller  Advertising  Agency,  Newark. 


MILK  CAMPAIGN  PLANNED 

Unanimous  indorsement  of  a  state¬ 
wide  and  possibly  a  New  England¬ 
wide  advertising  campaign  to  promote 
the  sale  of  milk  and  dairy  products 
was  voted  by  the  directors  of  the  New 
England  Milk  Dealers’  Association  at 
a  meeting  in  Hotel  Bancroft.  Worces¬ 
ter,  Mass.,  Sept.  27. 


DANIELL  JOINS  AGENCY 

John  B.  Daniell,  marine  editor  of  the 
San  Francisco  Call-Bulletin  for  the  past 
year,  has  resigned  to  join  the  Los  .An¬ 
geles  office  of  Bowman,  Deute,  Cum¬ 
mings,  Inc.,  advertising  agency,  where 
he  will  be  associated  with  that  agency's 
Trans-Pacific  Press  Bureau. 


WINE  ACCOUNT  TO  WERTHEIMER 

Danube  Products,  Inc.,  exclusive  im¬ 
porter  of  Royal  Tokay  Wines  grown 
by  the  Hungarian  Wine  Growers’  Asso¬ 
ciation,  has  appointed  L.  D.  Werthei¬ 
mer  Company.  Inc.,  New  York,  to 
handle  its  advertising. 


HEADING  CHICAGO  OFHCE 

James  Cady  Ewell  and  Harry  Ma¬ 
son  Smith  are  now  jointly  in  charge 
of  the  Chicago  office  of  United  States 
.Advertising  Corporation,  it  is  an¬ 
nounced  by  Ward  M.  Canaday,  Toledo, 
president  of  the  agency  They  take  the 
place  of  George  Enzinger,  who  resigned 
recently  as  president  of  the  western  di¬ 
vision  of  the  agency  fci  help  organize 
the  new  Chicago  agency  of  Morris, 
Windmuller  &  Enzinger.  Mr.  Ewell 
l  as  been  with  the  U.  S.  agency  since  the 
first  of  the  year.  Mr.  Smith  for  ten 
years  had  been  with  the  Hilmer  V. 
Swenson  Company. 


USED  DOUBLE  TRUCK  ADS 

One  of  the  largest  ocean  travel  ad¬ 
vertisements  ever  to  run  in  newspapers 
appeared  in  the  Chicago  Tribune,  New 
York  Herald  Tribune,  New  York  Times 
and  Boston  Herald,  Sept.  23.  It  was  a 
two-page  spread  announcing  the  first 
all-expense  cruise  to  South  America  on 
the  new  Grace  Steamship  “Santa  Lucia.” 


KONDON  CAMPAIGN  STARTS 

Kondon  Manufacturing  Company, 
Minneapolis,  manufacturer  of  Kondon’s 
Nasal  Jelly  and  Kondon’s  Ephedrine 
Jelly,  on  Oct.  1  started  one  of  the  lar¬ 
gest  advertising  campaigns  in  its  his¬ 
tory,  T.  N.  Kenyon,  founder  of  the 
business,  announced. 

TATTERSHELD  JOINS  ZABEL 

J.  T.  Tattersfield.  formerly  connected 
with  the  media  departments  of  Lord 
&  Thomas  and  Erwin  Wasey  &  Co, 
Chicago,  has  been  appointed  space 
buyer  of  the  Edward  W.  Zabel  Com¬ 
pany.  advertising  and  merchandising 
counselors,  Chicago. 


IN  D.  P.  BROTHER  AGENCY 

Frank  G.  Kane  and  Robert  Edmonds 
are  associated  with  D.  P.  Brother  in 
the  new  Detroit  agency  of  D.  P.  Brother 
&  .Associates,  which  recently  obtained 
the  Oldsmobile  advertising  account.  All 
the  principals  have  been  in  the  Camp¬ 
bell-Ewald  organization. 


NEW  COLUMBUS  AGENCY 

The  A*las  Advertising  Agency  has 
been  organized  at  Columbus,  O.,  with 
offices  at  145  North  High  street.  Mem¬ 
bers  of  the  organization  are  Frank 
Denning,  John  Monsarrat.  A.  G.  Dick 
inson  and  Harold  Dixon. 


HAS  PRINCESS  PAT  ACCOUNT 

Princess  Pat,  Ltd.,  Chicago,  has  ap¬ 
pointed  Mejunkin  .Advertising  Com¬ 
pany,  Chicago,  to  direct  its  advertising 
of  Princess  Pat  Beauty  Aids. 


HAS  STOVE  REPAIR  ACCOUNT 

Mejunkin  Advertising  Company,  Chi¬ 
cago,  has  been  appointed  to  direct  ad¬ 
vertising  of  Northwestern  Stove  Re¬ 
pair  Company,  Chicago. 

SHREDDED  WHEAT  TO  FEDERAL 

Shredded  Wheat  advertising  account 
of  the  National  Biscuit  Company  has 
been  placed  with  Federal  Advertising 
Agency,  New  York. 


NAMED  SALES  MANAGER 

Loren  J.  Rowell,  formerly  for  six 
years  in  Chicago  office  of  J.  Walter 
Thompson  Company,  advertising  agenc)', 
has  joined  the  National  Taxicab  Ad¬ 
vertising  Company,  San  Francisco,  as 
sales  manager. 


HAS  TOBACCONIST  ACCOUNT 

Wally  Frank,  Ltd.,  tobacconist  and 
smoking  accessory  importer  and  retailer, 
New  York,  has  appointed  Alfred  J 
Silberstein,  Inc.,  New  York  as  its  a^ 
vertising  agency.  Newspapers  and 
class  magazines  will  be  used. 
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...  and  HIGH  COSTS  are  OUT! 

Strike  1  ■  Model  F  Straight-Matter  Mixer. 

Strike  2  ■  Model  G  Text-Display  Mixer. 

Strike  3  ■  Model  H  Quick-Change  Display. 

YES,  Intertype  has  a  lot  on  the  ball  these  days.  Strike  after  strike 
and  not  one  wild  throw. . . .  Not  satisfied  with  "fanning"  High  Costs 
with  Models  F,  G,  and  H,  Intertype  engineers  went  further. . . .  For 
instance,  take  the  Automatic  Quadding  and  Centering  Device. 

No  close  decision  on  that  one ...  it  cut  right  across  the  center  of  the 
plate,  as  every  user  will  testify.  .  .  .  Likewise  the  Intertype  One- 
Machine  All-Slug  System.  Not  to  mention  Intertype  Wide  Tooth 
Matrices  and  many  other  special  money-saving  features.  ■  We 
are  ready  to  ploy  ball  with  YOU.  Let  us  show  you  how  modern 
cost-cutting  Intertype  equipment  would  improve  YOUR  game. 

INTERTYPE  CORPORATION  ■  360  FURMAN  STREET,  BROOKLYN,  N.  Y. 


Set  on  the  Intertype  in  Cairo 
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AD-VENTURES 

By  ROBERT  S.  MANN 


JOHNSON  JOINS  GROCERS 


Brewers  of  the  united  states, 
meeting  in  convention  Oct.  9  and 
10  at  the  Biltmore  Hotel,  New  York, 
to  discuss  the  problems  of  their  in¬ 
dustry,  will  give  a  good  deal  of  thought 
to  advertising.  In  particular,  they  will 
discuss  proposals  fcr  a  cooperative  beer 
advertising  campaign.  Since  the  matter 
was  first  brought  up  at  a  convention 
last  February  in  Atlantic  City,  a  con¬ 
sumer  survey  involving  some  200,000 
calls  has  been  completed. 

Results  of  the  survey  have  been  care¬ 
fully  guarded,  but  will  form  the  basis 
of  discussion  at  a  luncheon  on  the  open¬ 
ing  day  of  the  cinvention,  according  to 
C.  D.  Williams,  secretary  of  the  United 
States  Brewers  Association.  At  the 
.Atlantic  City  convention  Mr.  Williams 
urged  the  cooperative  advertising  plan, 
and  said  that  $1,000,000  a  year  would 
be  a  comparatively  small  sum  in  view 
of  the  possibilities  and  needs. 


Add  uses  of  advertising:  To  cal! 

■  down  a  customer,  in  the  interest 
of  other  customers  who  are  competing 
with  him. 


Tkuhndof 

AOVamSINO  i»  MSNONttT 


Pepperell  Man¬ 
ufacturing  Com¬ 
pany,  Boston,  did 
this  in  30-inch 
copy  in  the  New 
York  Journal  of 
Commerce,  and 
the  Daily  News 
Record,  repro¬ 
ducing  a  section 
of  an  advertise¬ 
ment  by  “a  well- 
known  merchant” 
in  a  large  Eastern 


city,  and  announcing:  “This  kind  of 
advertising  is  dishonest.” 

The  merchant  in  question  had  adver¬ 
tised  “  ‘Peppereir  Sheets,”  with  a  small 
line  at  the  bottom  “Labeled  Salisbury.” 
The  Pepperell  copy  insisted :  “The 
sheets  referred  to  in  this  advertisement 
as  “Pepperell  sheets”  are  NOT  Pepper¬ 
ell  sheets.  They  are  NOT  Pepperell 
quality.  They  are  NOT  sold  regularly 
at  $1.69.  They  do  NOT  carry  the  Pep¬ 
perell  name.  The  sheets  are  “seconds” 
— ordered  as  seconds,  shipped  as  sec¬ 
onds,  and  billed  as  seconds.” 

All>-n  B.  Mclntire,  vice-president  of 
Pepperell,  told  Editor  &  Publisher 
his  company  had  tried  many  times  with 
correspondence  to  correct  this  evil  be¬ 
fore  using  advertising.  As  to  effect,  it 
is  too  early  to  say,  he  added. 


Eager’s  agency,  gives  away  the  secret 
oi  getting  new  business  in  a  foreword 
to  Mr.  Eager’s  book,  thus: 

“His  (Mr.  Eager’s >  daily  bread  is 
baked  in  the  hot  oven  of  business  com¬ 
petition.  He  goes  in  and  out  among 
all  sorts  ot  businesses  seeking  new  cus¬ 
tomers  for  the  advertising  agency  with 
whicn  he  and  I  happen  to  be  associated. 
He  may  have  breakfast  with  a  shoe¬ 
maker,  lunch  with  an  automobile  manu¬ 
facturer,  and  spend  the  afternoon  in  a 
soap  factory.  Years  ago  he  learned 
that  nobody  wants  to  be  told  about  an 
advertising  agency.  What  people  want 
to  be  told  is  something  of  interest  to 
themselves.  He  began  to  collect  ex¬ 
periences  and  anecdotes ;  these  are  the 
keys  that  open  doors  to  him.  His  col¬ 
lection  grows  witliout  effort.  Men  con¬ 
tribute  to  it  unconsciously.” 

Mr.  Eager’s  “keys”  are  spread  out 
in  concise  paragraphs,  nearly  every  page 
complete  in  itself,  with  one  brief  item, 
or  group  of  two  or  three  related  items. 
One  thing  not  explained  is  how  you 
make  the  prospect  hold  still  if  the  first 
key  doesn’t  fit,  until  you  can  find  the 
right  key. 


The  two  million  babies  born  each 
year  in  this  country  keep  manu¬ 
facturers  of  special  foods,  clothing,  and 
equipment  doing  business.  ...  A  sav¬ 
ings  bank  with  an  impressive  building 
found  prospects  would  walk  in  and  go 
away  without  speaking— until  all  the 
bank’s  newspaper  advertisements  were 
made  to  say  “Ask  for  Mr.  Brock.” 
.  .  .  The  president  of  a  large  cloth¬ 
ing  company,  checking  up  periodically 
on  policies  and  methods,  found  that  he 
could  dispense  with  watch  pockets  in 
the  suits  he  sold,  because  wrist  watches 
were  so  popular.  .  .  .  Talcum  powder 
in  a  new  can  didn’t  sell  well  until  the 
holes  in  the  top  were  enlarged  a  fortieth 
of  an  inch.  ...  A  manufacturer  in¬ 
creased  the  average  number  of  items  in 
orders  from  dealers  by  putting  18  lines 
instead  of  12  rn  each  page  of  his  sales¬ 
men's  order  blanks.  .  .  . 

If  you  are  interested  in  such  business 


tactics,  you  will  want  to  read  George 
T.  Eager’s  “Dollar  Makers”  (Green- 


Directing  New  I.G.A.  Advertising, 
Merchandising  Department 

(Special  to  Editur  &  Publisher) 

Chicago,  Oct.  1— J.  Sidney  Johnson, 
of  Iowa,  has  become  affiliated  with  the 
Independent  Grocers’  .•Mliance  of  .Amer¬ 
ica  as  director  of  a  new  department 
specializing  in  advertising  and  mer¬ 
chandising  for  I.G..A.  stores,  effective 
today,  it  was  announced  by  President 
J.  Frank  Grimes. 

Mr.  Grimes  also  announced  the  resig¬ 
nation  of  the  Hilmer  V.  Swenson  Com¬ 
pany,  of  Chicago,  active  counsel  of  the 
I.G.A.  since  its  inception  eight  yeais 
ago,  to  become  effective  Jan.  1,  1935. 

Mr.  Johnson  comes  to  I.G.A.  from 
the  Western  Grocery  Company,  of  Mar¬ 
shalltown,  la.,  where  for  the  past  17 
years  he  has  been  advertising  manager, 
and  organizer  and  director  of  volun¬ 
tary  group  advertising  and  merchandis¬ 
ing.  He  is  past  president  of  the  Asso¬ 
ciation  of  Advertising  Clubs  of  Iowa 
and  is  well  known  to  food  manufac¬ 
turers. 


London  Daily  Mail  set  a  record 
I  Sept.  10,  and  thought  it  worthy  of 
a  two-color  broadside  which  points  dra¬ 
matically  to  a  difference  between  .Amer¬ 
ican  and  British  advertising  practice. 
We  quote :  "On  Monday,  September 
10th,  the  Daily  Mail  broke  all  records 
with  the  first  32-page  issue  to  be  pub¬ 
lished  by  any  national  daily  newspaper 
printed  simultaneously  in  London  and 
Manchester.  This  mammoth  Daily 
Mail.  .  .” 

Barely  three  weeks  later,  on  Sept. 
30,  according  to  a  New  York  Times  dis¬ 
patch,  the  London  Times  broke  two 
records.  It  printed  40  pages,  said  to  be 
the  largest  newspajier  without  a  sup¬ 
plement  ever  issued  in  England.  And 
the  160  columns  of  advertising  therein 
was  announced  as  the  largest  volumne 
ever  printed  in  a  single  issue  of  a 
British  newspaper. 

•  ♦  * 

Network  Headliners,  newspaper 
advertising  feature  for  radio  pro¬ 
grams,  has  postponed  the  beginning  of 
regular  publication,  originally  set  for 
Sept.  30,  until  Oct.  21.  according  to 
announcement  this  week  by  Radio  An¬ 
nouncements,  Inc.,  New  York. 


DODGE  USING  FATIGUE  TEST 


berg:  Publisher,  New  York  City).  And 
when  you  have  read  it,  you  will — per¬ 
haps— be  ready  to  go  out  and  line  up 
clients  for  a  big  advertising  agency,  as 
Mr.  Eager  does. 


I.ONEY  ACCOUNT  TO  LEFTON 

The  advertising-merchandising  ac¬ 
count  of  Golden  Blossom  Honey  will 
be  handled  by  A1  Paul  Lefton  Company, 
Inc.,  Philadelphia,  it  is  announced  by 
John  G.  Paton  Company,  Inc.,  230  Park 
Avenue.  New  York.  The  initial  effort 
will  comprise  daily  insertions  in  seven 
newspapers  in  metropolitan  New  York, 
a  radio  program  four  times  a  week. 


JAMES  JOINS  L.  A.  AGENCY 

Robert  J.  James  has  retired  as  a 
partner  in  the  San  Francisco  agency 
of  Will  Russell  &  Co.  to  become  North¬ 
ern  California  representative  of  Hix- 
son-O’Donnell,  Inc.,  Los  Angeles, 
which  is  directing  the  advertising  for 
Rio  Grande  Oil  Company,  a  Sinclair 
Oil  Company  subsidiary.  He  is  mak¬ 
ing  his  headquarters  temporarily  with 
the  Russell  Agency  in  the  Chancery- 
Building,  San  Francisco.  More  than 
$150,000  will  be  expended  in  the  next 
two  months  to  advertise  and  merchan¬ 
dise  Rio  Grande  “Cracked”  Gasoline 
and  Sinclair  Oils  in  introducing  these 
products  into  the  markets  of  Central 
and  Northern  California.  Color  adver¬ 
tisements  in  daily  newspapers  are  to  be 
used,  supported  by  billboards  and  four 
network  radio  programs. 


APPARENTLY  the  business  of  build- 
ing  an  advertising  agency  is  a 
simple  matter,  to  jud^e  from  this  book 
and  from  other  material  that  goes  across 
our  desk  from  time  to  tinjf.  Bruce 
Barton,  chairman  of  the  board  of  Mr. 


Ab  High  aB  Six  Small  Ads  in  Son.<o 
Papers  This  Week 

(Special  to  Editor  &  Publisher) 
Detroit,  Oct.  3 — The  Dodge  cam¬ 
paign  for  October  will  consist  oi  a 
number  of  small  ads  talking  about 
“Auto  Fatigue”.  The  other  day  at  the 
Detroit  Statler,  Dodge  sponsored  an 
illustrated  lecture  telling  how  its  men 
measure  and  record  fatigue.  Last  week 
we  said  that  price  cuts  were  being  super¬ 
seded  by  various  stunts  this  fall,  and  to 
these  we  add  the  Dodge  “Fatigue  Tests”. 
Ruthrauff  &  Ryan  released  these  small 
ads  running  as  high  as  6  in  some  news¬ 
papers  during  this  week. 

The  year  1912  saw  the  self-starter 
introduced  into  automobiles,  1920 
brought  four-wheel  brakes,  1925  safety- 
glass,  and  it  is  entirely  possible  that 
1935  will  show  the  introduction  of  tire 
guards.  The  tire  guards  are  steel 
wheels  welded  to  the  inside  of  the  rims 
coming  to  within  two  inches  of  the  road. 
We  are  told  that  in  the  case  of  a 
puncture  or  blowout  the  tire  guard  be¬ 
comes  the  tire  itself.  Tire  guards  have 
been  offered  to  car  manufacturers  as 
optional  or  standard  equipment. 

It  is  now  quite  definitely  stated  that 
Buick  will  not  have  any  advertising 
during  October  in  newspapers. 


AD  TIPS 


.4llirfl  .4dvertUiiH  Inc.,  Kl  Filth 
avenue.  New  York.  Now  handlini;  ac¬ 
count  for  the  Hotel  Edison,  New  York 

Badxcr,  Brownlnx  *  Hershey,  R.  K.  0 
Ruilding.  New  York.  Now  handling  ac¬ 
count  for  Sterling  Silversmiths,  Guild 
of  America,  New  York. 

Erwin.  Wasey  tt  Co..  230  North  Michigan 
avenue,  Chicago.  Using  a  list  of  newt 
papers  on  Bonkora,  a  product  of  Battle 
Creek  Food  Company,  Battle  Creek, 
Mich. 

Grant  t  Wadsworth  A  Casmlr,  KB 
Lexington  avenue.  New  York.  Has  se¬ 
cured  account  of  the  Hints  Mfg.  Com 
pany.  Orange,  N.  .T- 

H.  W.  Kastor  tt  Sons  Co.,  300  North 
Michigan  avenue.  Chicago.  Now  placing 
the  account  of  Chef  Boiardi  Food  Prod 
ucis  Company.  Cleveland,  O. 

J.  P.  Muller  &  Co..  220  West  42iid 
street.  New  York.  Again  placing  orden 
with  newspapers  in  various  sections  for 
Johnson  &  Johnson,  red  cross  plasters. 
New  Brunswick.  N.  J. 

Albert  M.  Ross,  Inc.,  122  East  42nd 
street.  New  York.  Placing  accounts  for 
Blue  Waltz.  Inc.,  perfume.  New  York 
and  Jos.  Garneaulnc,  champagne.  New 
York. 

Ruthrauff  A  Ryan,  Inc.,  40o  Ijexington 
avenue.  New  York.  Again  making  some 
contracts  with  newspapers  in  selected 
sections  for  the  Delaware,  Lackawanna 
&  Western  Coal  Company,  blue  coal 
New  York. 

Stack-Goble  Company,  8  South  Mich¬ 
igan  avenue.  Chicago.  Sending  order* 
to  newspapers  on  Groves’  Bromo -Quinine. 
Paris  Medicine  Co.,  St.  Louis.  Mo. 


i 


i 


F.  E.  SCOTT  HEADS  AGENCY 

R.  O.  Stevenson  has  disposed  of  his 
interests  in  Stevenson  &  Scott,  Mont¬ 
real  agency,  to  the  other  shareholders 
and  retired  from  the  position  of  presi¬ 
dent  Oct.  1.  The  business  will  be  con¬ 
tinued  with  officers  as  follows :  Frank 
E.  Scott,  president;  H.  E.  Smith,  vice- 
president  and  treasurer;  M.  T.  Young, 
secretary.  Edgard  G.  Hermann,  well- 
known  advertising  executive,  has  been 
added  to  the  staff.  He  has  been  adver¬ 
tising  manager  of  the  Victor  Talking 
Machine  Company.  Ltd.,  manager  of  the 
Montreal  office  of  Lord  &  Thomas  of 
Canada,  Ltd.,  and  earlier  in  his  career 
with  the  Federal  Advertising  Agency 
of  New  York. 


HAS  NEW  ACCOUNTS 

The  Metropolitan  .\dvertising  Com¬ 
pany,  New  York,  has  been  appointed 
to  direct  the  advertising  for  Art  Metal 
Works,  Inc.,  Newark,  N.  J.,  and  the 
Dominion  Art  Works  of  Toronto,  Can¬ 
ada,  manufacturers  of  Ronson  Lighters, 
cigarette  cases,  trophies,  etc.  The  list 
covers  trade  and  consumer  publications 
in  United  States  and  Canada.  Harry 
D.  Adair,  president  of  the  agency,  is 
the  account  executive. 


PLACING  CANDY  COPY 

Newspaper  advertising  on  “Oh 
Henry”  candy  bar,  a  product  of  Wil¬ 
liamson  Candy  Company,  Chicago,  is 
being  released  by  John  H.  Dunham 
Company,  Chicago. 


TEXAS 


Properly  to  cover  this  greet  Stete  you  muBt 
use  the  leederB; 


THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  lEvenina) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 


UNITED  AIR  UNES  TO  J.  W.  T. 

United  .Air  Lines  has  appointed  J. 
Walter  Thompson  Company  as  its  ad¬ 
vertising  agency^  Harold  Crary,  adver¬ 
tising  manager,  announced  this  week. 


PubUahed  by  the  oldest  busia-s 
ia  Texes. 


institutiOD 


“MATS? 

“That’s  a  Closed  Issue!” 


Says  one  stereotype  Super¬ 
intendent — “In  this  office, 
M-A-T  spells  Certified,  We 
have  used  them  from  the  first. 
We  have  never  had  any  trouble 
with  them.  We  get  results, 
day  after  day,  that  are  as 
perfect  as  we  could  reasonably 
wish.  Why  tamper  with 
perfection?” 

Certified  Mat  users  rarely 
change.  Besides  the  solid 
benefits  of  quick  satisfactory 
stereotyping,  they  have  the 
mental  relief  of  dismi^ing 
ONE  question  as  definitely 
solved. 

For  dependable  stereotyp¬ 
ing  rely  on  Certified  Mats, 
made  in  the  U.  S.  A. 


( 


CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York  City 


JOHN  B.  WOODWARD  Inc. 

A'ational  Reprttentalitei 
New  York  Cbioego  Detroit  Sen  Fraao 
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FOUR  QUESTIONS  to  ask 
ABOUT  A  TEST  MARKET 


Whether  you  are  looking  for  a  market  in  which  to  test  new  copy  appeal  for 
an  old  product,  or  whether  you  are  launching  a  new  product,  you  should  seek 
the  answers  to  four  questions  about  your  market! 


QUESTION 


ANSWER 


1*  Is  it  a  compact  market,  in  order  that  1,  7%  of  the  country’s  population  is 
sales  expense  may  be  at  a  minimum?  packed  into  2%  of  the  nation’s  area- 

in  New  England. 

2*  Is  it  a  market  with  extra  purchas-  2*  Compared  with  the  U.  S.  average  for 
ing  power,  in  order  that  a  product  wired  homes,  income  tax  returns, 

may  have  a  fair  chance  to  sell?  bank  deposits,  telephones.  New  Eng¬ 

land  is  ahead. 


3*  Is  it  a  market  with  a  record  for  sta¬ 
bility,  in  order  that  sales  may  be  con¬ 
sistently  maintained? 

4*  Is  it  a  market  with  good  newspaper 
coverage  at  reasonable  cost,  in  order 
that  advertising  expense  may  be  kept 
down? 


3*  From  1923  to  1933,  per  capita  sav¬ 
ings  decreased  4.5%  nationally,  in¬ 
creased  24.6%  in  New  England. 

4«  Check  the  59  key  New  England 
newspapers  listed  below,  as  a  group— 
or  separately— they  offer  good  cover¬ 
age  at  low  cost.  Start  your  program 
in  New  England. 


SAVE  BY  SPENDING  MORE  in  these  NEW  ENGLAND  NEWSPAPERS 


MAINE— PopuUtloa  797.423 

Ad  Rate* 

CIrcu-  3.SM  1I.M4 

tattoo  ttnea  ttnca 

‘Porttand  Preaa-Hcratd  Expreaa, 

Sunday  TeteEram . (MB)  S9.483  .Tt  .14 

NEW  HAMPSHIRB— Poputatton  445,393 

*Concofd  Monttor-Patrtot . (E)  4,789  .95  .93 

tKeene  Scntioet . (E)  3,998  .934  .935 

'Maochetter  Unton-Laader. .  (ME)  33.374  .15  .12 

VERMONT— Population  359,411 

’Barra  Tlmoa . (E)  4.714  .94  .93 

ttBranlcboro  Reformer . (B)  3.374  .  935  .92 

tBurllntton  Free  Proaa . (M)  14,134  .  945  .945 

’RuUand  Herald . (M)  13.489  .94  .94 

MASSACHUSBTTS— ropototlon  4,349,414 

■Attleboro  Sun . (E)  5,759  .94  .94 

’Bocton  Era.  American . (E)  243.495  .59  .59 

’Beaton  Sunday  Adrartlaer . . . .  (S)  448,871  .75  .75 

’Beaton  Globo . (M8cE)  348.174  .59  .59 

’Beaton  Tranacrlpt . (E)  35,534  .35  .25 

’Beaton  Poat . (M)  334,437  .49  .49 

’Beaton  Poat . (S)  387.849  .55  .55 

tBaocktonEntarprlao-llmaa...(B)  39.999  .19  .19 

tPHchburg  Sontinel . (E)  11433  .94  .945 

’CraanBald  Recorder-Gaaette. .  (E)  4J41  .945  .945 
*BararhlU  Gnaatta . (E)  15.993  .97  .94 


Ad  Ratea 
3.599  19.999 
_  llnea  llnea 

ttHolyoke  Tranacrlpt  8c  Tele- 

gram . (E)  14,543  .98  .945 

’Lawrence  Eagle-Tribune. ...(ME)  38,343  .19  .99 

•Lynn  Item . (E)  17,182  .945  .95 

’Lowell  Gourler-Cltlaen  and 

Evening  Leader . (M8cE)  18,897  .97  .97 

•The  Lowell  Sun . (E)  14.795  .99  .97 

’New  Bedford  Standard  Tlmea 

and  Mercury . (M8cE)  44,944  .14  .14 

’New  Bedford  Sunday  Standard 

Timer . (S)  35,484  .19  .19 

’North  Adama  Tranacrlpt . (E)  19,433  .95  .94 

’PIttafleld  Eagle . (E)  18.457  .94  .94 

’Salem  Newa . (E)  39,289  .99  .97 

’Taunton  Gaaette . (E)  8,814  .95  .935 

’Worcaater  Telegram  and 

Evening  Gaaette . (M8cE)  197,133  .28  .25 

’Worceater  Sunday  Telegram ..  (S)  53,778  .21  .18 

RHODE  ISLAND— Population  487,497 

’Pawtucket  Timor . (E)  39,917  .99  .99 

•Providence  Bulletin . (E)  91,443  .29  .37  (B) 

’Providence  Journal . (M)  49,851  .12  .27  (B) 

’ProvIdeiKW  Journal . (S)  93,573  .39  .39 

tProvIdenca  Newa-Trlbuna . (E)  39,558  .19  .19 

ttWaatarly  Sun . (EgcS)  5,135  .94  .94 

•Woonaockat  CaU . (E)  14.177  .94  .94 


CONNECTICUT— Population  1,494,993 


Ad  Ratea 

Clfcu-  2.599  19,999 
latlon  llnea  llnea 


’Bridgeport  Pott  Telegram. (MgcE) 

’Bridgeport  Pott . (S) 

ttDanbury  Newt-Tlmea . (E) 

’Hartford  (Durant . (M) 

’Hartford  Courant . (S) 

’Hartford  Tlmea . (E) 

’Middletown  Preaa . (E) 

’New  Britain  Herald . (E) 

ttNew  Haven  Reglatar . (EgcS) 

’New  London  Day . (E) 

’Norwalk  Hour . (E) 

’Norwich  Bulletin  8t  Record  (M8cE) 

’Stamford  Advocata . (E) 

’Waterbury  Republican  8c 

American . (MJcE) 

’Waterbury  Republican  8c 

American . (EgcS) 


(B)  Combination  rate  Dally  Journal  and  Evening  Bulletin. 
tPubllahara'  Affidavit  Oct.  1,  1933. 
ttPubllahera’  Affidavit,  Apr.  1.  1934. 

’A.  B.  C.  Publlahart'  Statement,  Apr.  1,  1934. 
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Circulation 


DELIVERY  SERVICE  FOR  MERCHANTS 
STARTED  BY  HARRISBURG  DAILIES 


Will  Deliver  Goods  Advertised  to  Customers  Within  75-Mile 
Radius  of  City — Trucks  for  Distributing  Papers  Will 
Be  Used — Merchants  Pay  for  Service 


TpHE  Harrisburg  (Pa.)  Telegrai* 
newspapers  will  deliver  goods  ad¬ 
vertised  in  its  columns  to  customers 
within  a  75-mile  radius  of  the  city  under 
a  delivery  plan  just  put  into  operation 
on  eight  motor  truck  routes. 

The  motor  trucks  deliver  copies  of 
the  morning  and  evening  editions  to 
readers  in  scores  of  central  and  southern 
Pennsylvania  towns. 

The  drivers  of  the  Telegraph  News¬ 
papers  delivery  trucks,  under  the  ar¬ 
rangement,  become  automatically  spe¬ 
cial  delivery  messengers  for  participat¬ 
ing  merchants. 

The  service  is  carried  on  by  the 
Merchants’  Delivery,  Inc.,  a  subsidiary 
of  the  Telegraph  Newspapers. 

Merchants  will  pay  nominal  fees  for 
delivery  service — fees  that  are  much 
lower  than  those  of  other  carriers  since 
the  trucks  are  also  serving  as  distrib¬ 
utors  of  the  Telegraph  Newspapers. 
The  circulation  department  will  be 
charged  so  much  for  the  delivery  of 
the  newspapers.  The  Merchants’  De¬ 
livery,  Inc.,  will  operate  as  a  unit. 

The  service  will  be  maintained  large¬ 
ly  by  employes  of  the  newspapers,  there 
being  of  course  a  number  of  additions 
to  handle  the  business. 

Steve  H.  Anderson,  circulation  di¬ 
rector  of  the  Telegraph  Newspapers, 
has  been  engaged  in  working  out  de¬ 
tails  of  the  plan  since  the  first  of  the 
year. 

After  the  plan  was  decided  upon,  a 
permit  was  asked  of  the  Public  Service 
Commission.  It  was  granted  after 
lengthy  hearings.  The  application  was 
opposed  by  the  railroad,  bus  and  motor 
freight  services.  Mr.  Anderson  was 
on  the  witness  stand  five  hours.  The 
permit  issued  is  the  first  of  its  kind  in 
Pennsylvania. 

Eight  new  trucks  were  then  pur¬ 
chase  and  the  drivers  schooled  in  the 
methods  of  the  new  service. 


Contracts  will  be  drawn  up  between 
the  Merchants’  Delivery,  Inc.,  and  eac*. 
participating  firm. 

Delivery  trucks  will  make  pickup 
calls  at  stores  and  warehouses  on 
definite  daily  schedules,  thereby  assur¬ 
ing  regular  and  prompt  service.  The 
setup  will  provide  for  C.  O.  D.  deliv¬ 
eries  when  desired. 

The  Merchants’  Delivery  shall  not  be 
required  to  extend  its  services  to  the 
delivery  of  groceries,  fresh  meats,  fish, 
cut  flowers,  plants,  trees  or  other  per¬ 
ishable  articles. 

Since  the  trucks  deliver  both  morn¬ 
ing  and  evening  editions  of  the  Tele¬ 
graph  Newspapers,  unusually  prompt 
service  is  assured. 

Merchandise  refused  by  the  customer 
will  be  returned  to  the  merchant  with¬ 
out  additional  charge. 

Merchants’  Delivery,  Inc.,  will  be  re¬ 
sponsible  for  any  loss  or  damage,  di¬ 
rectly  attributable  to  its  neglect. 

Officers  of  Merchants’  Delivery, 
Inc.,  will  be:  Steve  H.  .\nderson,  cir¬ 
culation  director,  president,  -■Mbert  H. 
Stackpole,  general  manager  of  the  Tele¬ 
graph  Newspapers,  vice-president ;  Bow¬ 
man  Brown,  auditor;  Edward  J.  Stack- 
pole,  treasurer.  Directors  will  be  Robert 
S.  (Towan  of  the  Telegraph  Press  and 
Bion  C.  Welker,  managing  editor,  the 
former  serving  as  operating  manager. 

The  paper  expects  to  increase  lin¬ 
age  because  of  the  service  offered  ad¬ 
vertisers  and  consumers.  The  mer¬ 
chants  have  expressed  themselves  as 
enthusiastic  toward  the  plan. 

Everett  Jones,  advertising  manager 
of  the  Telegraph  Newspapers,  said: 

“Judging  from  the  reactions  of  ad¬ 
vertisers  I  can  safely  predict  a  sharp 
upturn  in  linage.  The  field  of  demand 
will  be  definitely  enlarged  by  this  ser¬ 
vice.  That  goes  without  saying.  I  never 
in  my  experience  saw  merchants  take  to 
an  idea  as  they  have  taken  to  this  one.” 


FAST  NEWSPAPER  TRAIN 

What  is  claimed  to  be  the  world’s 
fastest  newspaper  train  was  started  by 
the  Great  Western  Railway  in  Eng¬ 
land  Oct.  2,  according  to  a  London 
dispatch  in  the  Chicago  Tribune.  The 
flyer  leaves  London  for  South  Wales 
at  1.20  a.  m.  and  running  nonstop  to 
Newport,  covers  the  133)4  miles  in  137 
minutes.  The  new  service  knocks  45 
minutes  off  the  old  schedule  and  insures 
practically  every  town  and  village  in 
South  Wales  w'ill  have  London  news¬ 
papers  by  breakfast. 


CONDUCTED  400-MILE  TRIP 

The  Taft  (Cal.)  Daily  Midway 
Driller  sponsored  a  motor  bus  and 
steamship  outing  from  Taft  to  Cata¬ 
lina  Island,  a  distance  of  400  miles, 
over  the  past  weekend,  playing  host  to 
47  youngsters  who  had  qualified  for 
the  outing  in  a  subscription  contest. 
Arthur  M.  Keene  is  editor  and  pub¬ 
lisher. 


WORD  PUZZLE  CONTEST 

The  San  Francisco  Call-Bulletin  is 
sponsoring  Hatlo’s  “H”  word  puzzle 
contest,  for  which  $1,000  is  offered  in 
cash  prizes,  with  $M)  to  be  awarded 
to  the  winner.  A  large  picture  was 
drawn  by  Jimmy  Hatlo,  Call-Bulletin 
sports  page  cartoonist.  Contestants 
are  asked  to  name  the  objects  begin¬ 
ning  with  the  letter  “H.”  Entries  need 
not  solicit  subscriptions  nor  be  regular 
subscribers  to  the  Call-Bulletin  in  or¬ 
der  to  participate  in  the  contest. 


U.  S.  RULES  ON  MONEY 
SPENT  ON  READERS 


Maintenance  Expense  Dedu^ble  iron 
Income  But  That  Expended  to  Get 
More  Readers  Held  Capital 
Expenditure 


This  young  lady  is  wearing  one  of 
the  Chicago  Daily  Times’  new  “shower- 
shields”  made  of  waterproof  paper  and 
distributed  with  copies  of  the  Daily 
Times  bought  in  the  Chicago  loop  dis- 
trict  on  rainy  days.  They  lake  the 
place  of  umbrellas  in  keeping  rain  off 
women’s  hats  and  shoulders  when 
caught  unprepared  in  sudden  showers, 
states  J.  F.  Shanahan.  Daily  Times  cir¬ 
culation  manager. 


(Special  to  Editos  &  Publisher) 

W.VSHIXGTON,  D.  C.,  Oct.  1 — Tht 
Bureau  of  Internal  Revenue  makes  a 
distinction,  for  purposes  of  income  tax 
computation,  between  moneys  expended 
for  the  maintenance  of  circulation  and 
those  which  are  disbursed  for  increas¬ 
ing  circulation,  which  is  of  considerable 
importance  to  newspapers. 

This  distinction  was  developed  in  a 
case  tried  before  the  U.  S.  Board  of 
Tax  Appeals,  known  as  the  Public 
Opinion  Publishing  Company,  vs.  the 
Commissioner  of  Internal  Revenue. 
The  firm  publishes  the  lyatertoTiii  (S. 
D.)  Public  Ori>»on. 

The  case  is  cited  to  publishers  who  ask 
enlightenment  as  to  whetVer  they  may 
deduct  from  their  taxable  incomes  as 
"ordinary  and  necessary  business  ex¬ 
penses,”  the  money  spent  for  circulation 
work,  or  whether  it  is  to  be  set  up  as 
a  "capital  account.” 

The  Public  Opinion  case  held  that  eX' 
penditures  made  for  maintaining  the 
number  of  subscribers  to  a  newspaper 
may  be  set  up  as  “ordinary  and  neces¬ 
sary  business  expenses,”  but  that  ex 
penditures  to  increase  the  number  of 
subscribers  is  a  capital  outlay  and  must 
be  set  up  as  capital. 

The  entire  amount  spent  for  increas¬ 
ing  circulation  is  capital,  but  the  entire 
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SUNDAY  COMICS  EXPANDED 

Beginning  Sunday,  Oct.  7,  the  Jack¬ 
sonville  (Fla.)  Tiincs-Union  will  add 
a  16-page  tabdoid-size  comic  section  in 
colors,  according  to  J.  M.  Elliott,  busi¬ 
ness  manager.  All  of  the  previous  fea¬ 
tures  of  the  Sunday  edition  which  in¬ 
cluded  an  eight-page  color  comic  section 
and  an  eight  page  magazine  section  will 
be  retained.  Full  and  half  page  adver¬ 
tising  rates  in  the  regular  comic  and 
magazine  sections  will  remain  unchanged. 
Only  full  pages  will  be  accepted  for  the 
new  tabloid  supplement  at  the  published 
rate  for  a  half  page  in  the  regular  comic 
supplement.  The  street  sale  price  of  the 
Sunday  Times-Union  will  remain  at 
10  cents. 


amount  for  circulation  maintenance  b  j 


TOLD  STORY  IN  PICTURES 

The  Sept.  23  issue  of  the  Chicago 
Sunday  Tribune  Graphic  Weekly  con¬ 
tained  an  innovation  with  publication, 
on  a  single  page,  of  a  short  story  by 
I.  A.  R.  Wyle,  summarized  in  strip 
style  copy  with  colored  illustrations. 


HELD  PROGRESS  EXHIBIT 

More  than  10,000  people  attended 
the  Progress  Exposition,  sponsored 
this  week  by  the  Utica  (N.  Y.)  Ob- 
server-Dispatch.  More  than  170  booths 
exhibited  more  than  $300,000  in  mer¬ 
chandise.  A  special  36-page  edition 
was  printed  the  opening  day  of  the 
show. 


FREE  FOOTBALL  CLINIC 

A  free  football  clinic  and  demonstra¬ 
tion  was  sponsored  last  week  by  the 
Toledo  Blade.  The  University  of  To¬ 
ledo  team  demonstrated  plays  and  slow 
motion  movies  also  were  used.  Sev¬ 
eral  thousand  football  fans  attended. 


deductible  from  net  income  in  fixing  tht 
amount  of  tax  payable. 

The  holding  of  the  board  in  the  Pub¬ 
lic  Opinion  case  is  brief.  It  states: 
“There  is  no  doubt  that  the  circulation 
structure  of  a  newspaper  is  a  capital 
asset.  It  is  likewise  well  settled  that 
the  circulation  structure  of  a  daily  news¬ 
paper  is  an  intangible  asset.  When 
such  an  asset  is  purchased,  the  amount 
is  a  capital  expenditure. 

“The  specific  question  presented  by 
this  proceeding  is  whether  when  such 
an  asset  is  developed  by  the  corpora¬ 
tion  itself  and  the  cost  therefor  charged 
to  expense,  such  cost  is  a  capital  ex¬ 
penditure.  The  facts  show  that  tht 
purpose  of  the  two  (circulation )_  cam¬ 
paigns  was  not  only  to  maintain  tht 
number  of  subscribers,  but  to  increast 
it.  To  the  extent  that  the  expenditurts 
maintained  the  number  of  subscriber! 
they  may  be  ordinary  and  necessary  a- 
penses,  but  we  are  unable  to  deterraint 
the  amount  allocable  thereto.” 

The  bureau  does  not  attempt  to  fix 
the  value  of  circulation,  but  leave 
that  to  the  taxpayer  and  then  decide 
whether  he  is  correct.  To  do  otherwist 
would  require  the  government  to  deter¬ 
mine  what  is  the  value  of  100  circula¬ 
tion  on  the  smallest  newspaper  and  ob 
the  largest,  and  on  all  sizes  within  ^ 
range,  necessitating  analysis  of  the  in¬ 
numerable  factors  that  must  be  con¬ 
sidered. 
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HOST  TO  NEWSDEALERS 

More  than  1,500  newsdealers  and 
their  families  from  Newark  and  the 
vicinity  were  guests  of  the  Newark 
(N.  J.)  Ledger  at  a  party  last  week  in 
the  Krueger  Auditorium.  Dinner  was 
served,  followed  by  a  band  concert  and 
motion  picture  show  which  lasted  two 
hours.  John  T.  Burke,  associate  edi¬ 
tor,  was  toastmaster.  L.  T.  Kussell 
publisher,  sent  a  greeting  from  Battle 
Creek,  Mich. 


FRANK  LONG  PROMOTED 

Frank  Long,  of  the  IVichita  (Kan.) 
Eagle  circulation  department,  and  son 
of  Sidney  D.  Long,  circulation  man¬ 
ager  of  the  newspaper,  was  married  to 
Miss  Leah  Rogers  on  Saturday,  Sept. 
9.  As  a  wedding  gift,  Marcellus  Mur¬ 
dock,  publisher  of  the  newspaper,  named 
him  city  circulation  manager. 


DAIUES  DROP  EDITIONS 

The  Toledo  Blade  last  week  dropped 
its  second  noon  edition,  which  formerly 
appeared  at  10:45  a.  m.,  and  moved  the 
noon  edition  up  from  9  a.  m.  to  9:30. 
The  Toledo  News-Bee  has  dropped  its 
noon  edition  and  has  moved  its  ^Ietro, 
or  first  edition  from  9  to  9:30. 


bleii^^^  oe  met  .ucceeful  we  *'^*Lpers  will  be  conducted  by 

Any  future  ™d  tbe  clean  cut  method. 

tbe  publUber  ol  .ny  publicetion.  _ _ 
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INCREASES  RADIO  NEWS 

The  San  Francisco  Examiner  has 
added  to  its  radio  news  space  and  is 
now  publishing  two  radio  magazine 
pages  every  Sunday. 


ADDS  16  COMIC  PAGES 

The  Miami  (Fla.)  Daily  News 
added  16  more  pages  of  colored  comics 
to  its  Sunday  paper,  beginning  Sept. 
30.  The  newspaper  had  eight  pages  of 
colored  comics,  the  new  pages  making 
a  total  of  24. 


lodge 

Dunct 


Circulation-Build irg  Z/certs 

'Icci  Occ'dzntal  BuildinB-'  Indianaochsjrdi: 
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WHAT  OUR  READERS  SAY 


MR.  ROBERTSON  REBUKED 

To  Editmi  &  PuBusHERS  We  have 
ead,  in  the  past  few  years,  articles 
ealing  with  Australia,  written  by  Ben 
Rabertson,  and  wondered  at  his  atti- 
ude  toward  our  country.  For  sheer 
iiisreprociitatioii  of  fact  regarding 
Australian  newspapers  and  journalists, 
mmend  us  to  his  letter  in  your  issue 
September  8,  dealing  with  the  pro¬ 
sed  .\merican  Newspaper  Guild. 

Let  us  say  here,  without  further  ado, 
hat  we  consider  it  impracticable  to 
orm  a  journalists’  association  on  the 
ines  of  the  .'Australian  body  in  the 
nited  States.  The  organization  func- 
ions  ideally  in  .Australia,  where  there 
re  but  55  daily  papers  in  a  territory 
large  as  United  States  and  .Alaska 
ombined.  To  set  up  a  similar  body, 
control  salaries,  hours  and  conditions 
the  United  States  would,  we  con- 
ider,  test  the  organizing  powers  of  the 
fession  to  the  breaking  point. 

Mr.  Robertson  arrives  at  the  same 
Delusion  by  deducing  that  the  A.J.A. 

produced,  not  journalists,  but  court 
teiiographers  and  hack  horses;  that  it 
revents  them  attaining  eminence;  that 
leads  them  to  the  left  wing. 

His  charge  that  the  .A.J.A.  could 
fcever  produce  a  Heywood  Broun  or  a 
]rhe(xiore  Dreiser  we  are  prepared  to 
idmit.  Nor  do  we  believe  any  system 
journalism,  outside  the  United  States, 
ould  produce  them. 

But  certain  of  Mr.  Robertson’s  re¬ 
jections  call  for  comment.  “It  will  do 
jihat  the  .A.J..A.  has  done,”  he  says — 
it  will  set  up  a  machine,  and  its  me- 
hanical  men  will  turn  the  Herald 
Tribune  and  the  World-Telegram  into 
Melbourne  Arguses  and  Sydney  Mom- 
g  Heralds,  excellent  newspapers  of 
ecord,  but  dry  as  the  dust  of  Dakota, 
jpe  A.J.A.  is  only  21  years  old.  The 
'***■  ISydney  Morning  Herald  is  in  its  106th 
tear.  During  its  career,  it  had  a  big 


ition 
p  as 

ex- 
the 
aper 
xes- 
ex- 
r  of 
must 

reas- 
ntire 
:e  b 
;  the 

Pub- 

ates 

atioo 

tpital 

that 


iVhei 

lount 


d  bj 
sueb 
pora' 
arged 
1  ex- 
t  the 
cam- 
1  the 
;reas{ 
itures 
ribers 
•y  ex 
rraint 

to  fix 
leave 
ecidb 
;rwist 
deter- 
rcula- 
nd  on 
in  the 
be  in- 
coo- 


When  the  Morro  Castle  was  burning 
I  was  on  a  steamer  in  the  midst  of 
calm  seas.  There  was  a  storm  raging 
around  Houston,  however,  arid  one  of 
wittingly  pays  a  high  tribute  to  these  my  daughters  sent  me  _  this  radio¬ 
hacks,  for  whom  he  has  such  contempt,  gram:  ".Are  _S.\sEr  Anxious. 


and  “editorialled,”  awaiting  only  the 
magic  phone  or  telegraph  message, 
“Budget  released.” 

In  this  connection,  Mr.  Robertson  un 


As  a  result  of  their  stenograph,  "sel¬ 
dom  does  the  Australian  politician 
wriggle  out  of  a  situation  by  pretending 
he  was  misquoted.”  And  again,  “I  sup- 


Daughter.”  Now  if  I  Rad  been  on 
the  Alorro  Castle  instead  of  an 
English  ship  in  the  North  .Atlantic,  and 
had  I  been  burned  or  drowned,  no  doubt 


pose  the  pay  of  the  average  Australian  that  radiogram  would  have  been  de^ 

.  '  clared  a  message  from  heaven.  Instead 

of  that  it  was  just  a  daughter’s  anxiety 
due  to  local  conditions  three  thousand 
miles  away. 

Do  you  remember  that  Richard  Hen¬ 
ry  Stoddard  poem  about  The  Sea, 
starting  with  the  words  "Through  the 


journalist  is  considerably  above  that  of 
the  .American  reporter.” 

The  greatness  of  a  country  is  re¬ 
flected  in  its  press.  .Australia,  by  Mr. 
Robertson’s  standards,  is  a  "hick”  coun¬ 
try.  Yet  .Australia  was  first  .in  the 
world  to  grant  manhood  suffrage,  wo¬ 


und  in  developing  an  infant  colony  into 
1  nation.  As  a  sample  of  its  dryness, 
my  we  quote  the  fact  that  its  political 
:ommentator  in  London  for  35  years, 
mtil  his  death,  was  Sir  Henry  Lucy. 
Fhe  ablest  writers  Australia  has  pro- 
Ixed  contributed  to  its  columns.  Emi- 
lent  judges  have  placed  the  Sydney 
Horning  Herald  in  the  first  five  papers 
)ublish^  in  our  common  language.  It 
ands  for  the  traditions  so  ably  main- 
lained  in  the  .American  press  by  the 
'Vm>  York  Times. 

By  inference,  Mr.  Robertson  charges 
lhat  the  Australian  system  of  jour- 
lulism  leads  a  man  nowhere.  The  first 
rime  Minister  of  Confederate  Aus¬ 
tralia  was  a  journalist.  Australia’s 
loblest  living  son,  William  Morris 
pughes,  wartime  Prime  Minister,  was 
working  journalist — one  of  Mr.  Rob- 
rtson’s  hack  horses.  We  wonder  if 
It  ever  read  the  account  of  the  conflict 
etween  Hughes  and  President  Wilson 
It  the  Peace  Conference,  and  of  the 
Iribute  Wilson  afterward  paid  to  a 
Jack  horse.  The  famous  Polar  ex- 
er.  Sir  George  Hubert  Wilkins,  was 
oumalist.  The  Chief  Justice  was  a 
nalist.  Three  of  the  present  Prime 
isters  in  office  in  Australia  were 
™iists.  Need  we  go  further? 

charge  that  parliamentary  re¬ 
ting  in  Australia  is  mere  stenog- 
ihy  is  a  most  unfraternal  reflection 
Mr.  Robertson’s  colleagues  in  Aus- 
lia.  He  must  know  that  a  gallery 
in  Australia,  or  in  the  other  Do- 
ions  or  in  Great  Britain  is  vastly 
event  to  the  same  job  in  the  United 
|es.  There,  one  has  to  report  the 
speech,  or  other  important  pro- 
incements  by  the  Prime  Minister  or 
Cabinet,  without  benefit  of  released 
ies.  Treasurers  and  Ministers  of 
:e  speak  from  a  wad  of  loose 
with  which  they  will  never  part, 
y  or  wrongly.  Fleet  Street  and 
follow'ers  in  the  Dominions  have  de- 
that,  for  purposes  of  safety,  parli- 
ary  hands  should  be  able  to  take 
trbatim  note.  Not  for  those  un- 
te  hack  horses  is  the  delectable 
that  a  pronouncement  of  major 
rtance  is  already  set  up  and  headed. 


manhood  suffrage,  old-age  pensions  and  night,  in  the  saddest  unrest”  and  con- 
industrial  arbitration.  Twenty-six  years  eluding  with: 
ago,  Australia  completed  and  set  in 
motion  an  organization  for  federal  and 
state  boards  to  settle  industrial  disputes, 
which  President  Roosevelt  has  been  en¬ 
deavoring  to  establish  since  the  coming 
of  the  New  Deal.  There  is  ample  evi¬ 
dence  that  the  President  and  his  ad¬ 
visers  have  been  in  close  touch  with  the 
working  of  the  .Australian  system. 

Nearly  thirty  years  ago,  Australia 
established  old-age  pensions  on  a  fed¬ 
eral  basis,  in  which  the  Central  Govern¬ 
ment  foots  the  whole  bill.  Thirty-five 
years  ago,  with  a  mandate  from  all 
political  parties,  Australia  banned 
Orientals  in  perpetuity.  When  Con¬ 
gress  passed  the  alien  exclusion  law  in 
1924,  over  the  protest  of  Japan  and  the 
veto  of  President  Coolidge,  what  turned 
the  trick,  in  passing  it.''  It  was  the 
statement  made  in  the  Senate  that,  if 
.Australia  could  sustain  a  similar  law 
without  embarrassment  for  24  years, 
surely  the  United  States  could  do  so. 

Perhaps  the  best  tribute  paid  to  this 
“hick”  country,  whose  progress  has 
been  inspired  by  the  colorless  writings 
of  hack  horses,  was  paid  less  than  a 
fortnight  ago  by  an  editorial  in  the 
Saturday  Evening  Post,  which  com¬ 
mended,  as  an  example  to  the  United 
States,  the  steps  taken  by  the  Govern¬ 
ment  of  Australia  that  brought  recovery 
from  depression  in  a  way  that  set  the 
world  to  marvel. 

Australians  are  notorious  leg-pullers, 
as  witness  the  full-blown  buck  private 
who,  when  discovered  washing  dishes 
in  a  Quebec  hotel,  immediately  assumed 
the  identity  of  a  famous  British  Gen¬ 
eral,  under  whom  Australian  troops  had 
broken  the  vaunted  Hindenburg  Line  on 
Easter  Monday,  1917.  And,  God  for¬ 
give  us,  Mr.  Editor,  we  practice  the 
peditractile  art  most  on  American  writ¬ 
ers,  because  in  the  past  they  have  mis¬ 
represented  our  country.  “We’ve  got 
scores  to  settle,  and  they’re  the  ones  to 
pay  ’em.”  Mr.  Robertson  is  just  an¬ 
other.  Back  home  in  Sydney  and  Mel¬ 
bourne — if  they  read  what  he  has 
written — they’ll  merely  say,  “We’ve  get 
him  on  the  list ;  he  never  will  be 
missed.” 

Yours  sincerely, 

M.  A.  Earle  Kelly, 

Night  Editor,  Daily  Province,  Van¬ 
couver,  B.  C. 


“Through  the  night,  through  the  night, 
Where  the  sea  lifts  the  wreck. 

Land  in  sight,  close  in  sight, 

()n  the  surf-flooded  deck. 

Stands  the  father  so  brave, 

Driving  on  to  his  grave 
Through  the  night!” 

Now  if  you  want  to  read  one  of  the 
most  beautiful  and  yet  terrible  poetns 
of  the  sea  look  up  Lord  Byron’s  lines 
in  CRilde  Harold’s  Pilgrimage,  from 
the  stanza  beginning  “There  is  pleasure 
in  the  pathless  woods;  there  is  rap¬ 
ture  on  the  lonely  shore,”  to  these 
lines : 

Roll  on,  thou  deep  and  dark  blue  Ocean, 
roll ! 

Ten  thousand  fleets  sweep  over  thee  in  vain 
Man  marks  the  earth  with  ruin;  his  control 
Stops  with  the  shore;  upon  the  watery  plain 
The  wrecks  are  all  thy  deed,  nor  doth  remain 
.\  shadow  of  man’s  ravage,  save  his  own 
When  for  a  moment,  like  a  drop  of  rain. 
He  sinks  Into  thy  depths  with  bubbling  groan. 
Without  a  grave,  unknelled,  uncoffined  and 
unknown. 

The  thought  I  am  trying  to  convey 
is  that  there  are  thousands  of  ships  at 
sea  and  you  can  safely  prophesy  that 
every  day  or  night  one  will  be  wrecked 
or  burned. 

It  was  an  old  trick  of  the  commer¬ 
cial  clairvoyant  to  predict  that  there 
would  be  a  sea  disaster  the  coming 
week.  It  happened  always  for  some 
ship  did  sink,  or  some  ship  did  burn 
nearly  every  week. 

So  in  conclusion  let  me  say  I  still 
admire  you  as  a  writer  of  good  every 
day  thoughts,  which  is  a  rare  gift,  but 
if  you  start  out  to  be  a  prophet  I  am 
off  you  for  life. 

With  kindest  personal  regards. 

Marcellus  E.  Foster 

Houston  (Tex.)  Press 


CLAIRVOYANCE? 

To  Editor  &  Publisher — ^You  may 
be  interested  in  a  letter  I  have  just 
written  to  O.  O.  McIntyre,  as  follows — 

The  charm  of  your  writing  is  that 
it  is  natural.  When  Marlen  Pew  tries 
to  put  you  in  the  supernatural  class 
you  should  protest.  Marlen  is  a  great 
writer  himself.  He  loves  to  get  a 
story.  He  delights  in  dissecting  things, 
but  you  shouldn’t  permit  him  to  dissect 
you  and  try  to  make  a  mere  coincidence 
appear  a  marvelous  prophesy  of  dis¬ 
aster. 

That  thought  of  “somewhere  in  the 
night  something  is  happening”  is  as 
old  as  the  ages,  as  you  know.  Poets  for 
centuries  have  put  forth  the  thought 
There  is  no  clairvoyance  about  it,  but 
just  musing  before  dawn,  and  some¬ 
times  the  alleged  “before  dawn”  mus- 
ings  are  written  at  high  noon.  It  is 
like  the  work  of  poets  who  write  of 


FREE  PUBUCITY  EVIL 

To  Editor  &  Publisher — .As  an 
agency  man  I  am  occasionally  forced 
to  ask  for  publicity  cooperation.  Some¬ 
times  publicity  is  justified,  I  think,  but 
only  when  there  is  real  news  in  it. 
It  is  not  my  object  to  argue  the  “why” 
of  publicity.  What  I  want  to  bring 
to  your  attention  is  the  heavy  loss  in 
advertising  revenue  resulting  from  the 
sappy  manner  in  which  the  newspapers 
permit  themselves  to  be  milked  by  pub¬ 
licity  men. 

Some  time  ago  I  worked  on  com¬ 
munity  advertising  prospects.  When 
they  were  approached  from  the  stand¬ 
point  of  a  legitimate  advertising  cam¬ 
paign  they  laughed  long  and  loud  and 
asked  “why  advertising?”  There  are 
a  couple  of  individuals  or  firms  who 
regularly  call  on  these  communities  and 
guarantee  for  a  fee  to  provide  pub¬ 
licity.  Recently  I  called  on  a  pr9®’ 
pect  who  said:  “How  much  publicity 
can  you  guarantee  ?”  When  I  answered 
that  we  couldn’t  guarantee  a  line,  he 
laughed  at  me  and  said  he’d  do  busi¬ 
ness  with  a  New  York  publicity  spe¬ 
cialist  who  would  guarantee  large  quan¬ 
tities  of  publicity  at  no  advertising 
expense.  No  amount  of  argument  could 
prevail.  He  will  probably  get  his  pub¬ 
licity,  the  publici^  specialist  will  get 
about  $10,000  in  fees  and  the  news¬ 
papers  will  get  nothing  except  a  milk¬ 
ing. 

I  believe  a  real  effort  to  promote 


snow  draped  forests  in  mid-summer  in 
order  that  their  manuscript  will  re^h  cooperation  among  the  publishers  would 
a  magazine  in  time  for  publication  check  this  publicity  racket 
during  December.  Agency  Reader. 


IT’S^UR 


1 

have  seen  hundreds  of  references  to 
THE  Golden  Rule.  “The!”  The  very  word 
seems  to  imply  that  the  Golden  Rule  is  a 
THING,  an  object  like  a  stick  or  a  stone,  which 
exists  in  a  certain  location,  impersonally, 
objectively,  the  Golden  Rule! 

It’s  not  THE  Golden  Rule,  it’s  your  Golden 
Rule.  The  Golden  Rule  doesn't  exist  until 

ACTUAL  LIVING  PEOPLE  LIKE  YOU  make  it  cxist. 

It  isn’t  something  you  can  hear  or  read  in 
passing  and  mutter  about,  “Yes,  that’s  a  good 
thing!”  It  isn’t  something  you  can  preach  or 
urge  OTHERS  to  follow.  It  applies  to  one  per¬ 
son  only,  and  that  person  is  you.  It’s  your 
Golden  Rule: 

YOUR  Golden  Rule  reads  as  follows: 

Do  unio  others  as  you  would  have 
others  do  unto  you!  — 

Now  you  will  readily  admit  that  you  be¬ 
lieve  in  reciprocity  and  cooperation,  fraternity 
and  unselfishness,  and  that  the  world  would 
be  a  great  place  if  everyone  practiced  “the” 
Golden  Rule.  But  your  Golden  Rule  has  noth¬ 
ing  to  do  with  such  phony  philosophy,  your 
GOLDEN  Rule  says:  you  do  unto  others  as  you 
would  have  others  do  unto  you.  It’s  a  “gold¬ 
en”  rule,  yes;  but  more,  it’s  a  “you  rule” 
—  it’s  your  Golden  Rule! 

And  because  the  Golden  Rule  is  nobody’s 
unless  it’s  yours,  why  not  put  the  rule  right 
now  to  this  simple  application: 

Do  you  like  to  be  praised?  Then  praise 
others! 

Do  you  like  to  receive  gifts?  Then  give 
them  to  others! 

Do  you  appreciate  consideration?  Then 
consider  others! 

Can  you  use  some  help?  Then  help 
others! 

JUST  WHAT  WOULD  YOU  LIKE  TO  GET 
FROM  OTHER  PEOPLE?  Then,  give  these 
very  things  (and  you  have  them)  to 
other  people  right  now! 

It’s  YOUR  Golden  Rule.  It  is  not  just  “a 
great  idea”  because  every  civilized  nation  on 
the  face  of  the  globe  interprets  it  as  the  high¬ 
est  expression  of  morality.  It,  in  itself,  is  not 
a  “divine  principle”  but  you  can  easily  make 
it  divine.  Make  it  divine  by  making  it  your 
OWN.  Regard  it  as  personal  treasure,  not  as 
unpleasant  duty  or  impractical  theory.  Ma\e 
it  your  ownl 

It’s  YOUR  Golden  Rule.  Put  your  Golden 
Rule  to  work,  regardless  of  what  the  rest  of 
the  world  does  with  the  Golden  Rule.  Your 
Golden  Rule  is  a  golden  treasure  whose  en¬ 
tire  value  lies  not  in  your  approving  contem¬ 
plation  but  in  YOUR  PERSONAL  EXECUTION.  All 

the  riches  of  life,  all  the  happiness  of  heaven 
will  be  yours  if  you  will  only  use  your  Gold¬ 
en  Rule.  It’s  YOUR,  not  the.  Golden  Rule! 

Mills  Novelty  Company 

VENDING  MACHINE  MANUFACTURERS 
4100  Fullerton  Avenue,  Chicago 

★ 

Walter  Bakers  Chocolate  is 
sold  in  Mills  Venders 
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P.  S.  McGLYNN,  IN  NEWSPAPER  FIELD 
71  YEARS,  DIES  IN  MOLINE 

Midwest  Publisher  Succumbs  at  84  After  Eventful  Career — Began 
M  Printer’s  Devil  at  13  in  Iowa  and  Held  Nearly 
Every  Executive  Position 

S.  McGLYNN,  84,  work  he  witnessed  the  growth  of  the 


PATTERSON 

publisher  of  the  Moline  (Ill  )  Dis¬ 
patch  for  the  past  4*1  years  and  active 
in  newspaper 
work  more  than 


71  years,  died  at 
his  home  in  Mo¬ 
line  Sept.  28  after 
an  extended  ill¬ 
ness.  He  had 
suffered  a  stroke 
at  his  summer 
home  in  Bay 
View,  Mich., 
about  two  months 
ago,  but  had  ral¬ 
lied  sufficiently  to 
be  able  to  return 
Patte»son  S.  McGlynn  to  Moline  Sept. 

13. 

Mr.  McGlynn  was  one  of  the  oldest 
working  newspapermen  in  the  United 
States,  having  been  continuously  en¬ 
gaged  in  journalism  since  the  age  of  13, 
when  he  started  as  a  printer’s  apprentice 
in  Washin^on,  la.  While  his  work  as 
publisher  included  all  departments  of 
the  newspaper  business,  it  was  in  writ¬ 
ing  and  editing  that  Mr.  McGlynn  ex¬ 
celled.  He  was  recognized  as  a  capable, 
interesting  writer  and  as  an  authority 
on  newspaper  style. 

Mr.  McGlynn,  through  the  Dispatch 
and  through  attendance  at  conventions 
of  the  Associated  Press,  the  American 
Newspaper  Publishers’  Association  and 
various  other  publisher  groups,  was 
widely  known  in  the  newspaper  field. 
He  sought  no  political  office  and  no 
public  honors,  but  devoted  his  life  to 
making  a  good  newspaper. 

He  was  born  in  Unionville,  Conn., 
Feb.  11,  1850.  His  family  went  West 
in  1854  and  settled  in  Iowa.  His  father 
w’as  engaged  in  building  railroads  as  a 


contractor  and  Patterson  McGlynn 
learned  reading  and  writing  under  his 

father’s  instruction.  He  had  brief  school  -  ,  , 

privileges  in  Davenport  and  Washington  all-round  man  of  *jc“s- 

and  thereafter  his  education  was  in  his  ’ 


daily  newspaper  business  from  the  days 
of  handset  type,  boiler-plate  reading 
matter  and  the  balky  press,  to  the 
modern  mechanical  improvements  and 
leased  press  wire  services. 

Coincidental  to  Mr.  McGlynn’s  one 
ideal  of  molding  a  model  newspaper, 
A.  T.  Foster,  former  Dispatch  reporter 
and  now  vice-president  of  the  Moline 
National  Bank,  wrote  the  following 
about  his  former  chief : 

"Mr.  McGlynn  was  of  positive  tem¬ 
perament  and  his  word  was  final  as 
to  details  essential  to  his  ideal.  He  was 
seldom  given  to  reprimand.  He  chose 
to  fix  his  standards  by  example  and  ex¬ 
planation  rather  than  by  criticism.  He 
brought  to  us  many  a  day  what  came  to 
be  known  as  the  ‘marked  paper,’  which 
was  his  critical  survey  of  the  issue  of 
the  evening  before,  pointing  out  the 
errors  and  oversights  from  first  page  to 
last,  including  the  advertisements. 

‘The  criticism  was  impartial,  even  to 
his  own  oversights,  but  it  was  illumi¬ 
nating  to  the  employes  and  they  sensed 
without  resentment  their  share  in  hold¬ 
ing  to  rigid  standards.  They  were  not 
always  simple  oversights,  for  _  they 
might  include  awk\yard  split  infinitives, 
a  distinction  in  choice  of  words,  punctu¬ 
ation,  splitting  a  word  at  the  end  of  a 
line — all  of  those  dread  marks  of  a 
constructive  and  suggestive  nature.  It 
used  to  be  said  of  him  in  the  days  of 
hand-set  type  that  he  could  see  a  turned 
letter  ‘o’  in  the  body  of  the  paper  three 
feet  away. 

‘‘Such  care  and  precision  must  be  re¬ 
vealing  of  the  painstaking  character  of 
the  development  of  this  ideal.  The  typo¬ 
graphical  excellence,  the  arrangement 
and  style,  the  quality  of  its  reading  mat¬ 
ter  have  earned  for  the  Dispatch  a  repu¬ 
tation  as  model  among  newspapers,  and 
it  has  so  been  designated  in  competitive 
comparison.  Except  in  the  early  days 


own  hands. 

The  printing  trade  offered  him  the 
opportunity  for  extending  his  education 
and  at  the  age  of  13,  in  1863,  he  became 
a  printer’s  apprentice  in  the  plant  of  the 
IVashington  (la.)  Democrat.  After  a 
year  on  the  Democrat  and  a  year  on 
the  Washington  Press,  the  youthful 
printer  obtained  employment  in  the  plant 
of  the  Davenport  Democrat  and  later 
on  the  Daz'enport  Gazette  under  the  late 
Edward  Russell. 

Then  he  became  a  reporter  and  was 
assigned  to  gather  news  in  Rock  Island, 
Ill.,  for  the  Gazette.  Later  he  returned 
to  the  printing  trade  and  worked  in 
Chicago  until  1880.  He  went  to  Moline 
the  following  year  as  editorial  and  busi¬ 
ness  representative  of  the  Rock  Island 
Union. 

In  July,  1885,  he  formed  a  partner¬ 
ship  with  the  late  John  K.  Groom,  of 
the  Copley  Newspapers,  for  purchase 
of  the  Moline  Dispatch.  Mr.  Groom 
di^  three  years  ago  in  Aurora,  Ill.  In 
this  partnership,  Mr.  Groom  was  busi¬ 
ness  manager  and  Mr.  McGlynn  was 
editor.  Mr.  Groom  later  sold  his  in¬ 
terest  to  W.  F.  Eastman,  who  went  to 
Moline  from  Sterling,  Ill.,  in  1891.  This 
partnership  terminated  with  the  death 
of  Mr.  Eastman  in  1909.  John  Sundine, 
who  had  been  trained  in  the  business 
office,  became  successor  to  Mr.  Eastman 
in  1911  and  continued  as  business  man¬ 
ager  in  the  partnership  until  his  death  in 
1923. 

A  reorganization  took  place  after  Mr. 
Sundine’s  death  in  which  Mr.  McGlynn 
was  designated  as  publisher  and  he  took 
into  associated  ownership  with  him 
August  Sundine  and  Harry  A.  Sward 
in  the  business  office  and  L.  R.  Black¬ 
man  as  editor.  Publication  of  the  Dis¬ 
patch  continued  on  this  basis  up  to  the 
time  of  Mr.  McGlynn’s  death. 

During  the  seven  decades  that  Mr. 
McGlynn  was  associated  with  newspaper 


sity,  Mr.  McGlynn  centered  his  activity 
on  the  whole  structure  he  was  building, 
including  considerable  writing  and  re¬ 
porting.’’ 

He  is  survived  by  his  widow  and  a 
sister,  Mrs.  Hannah  White  of  Chicago. 
Funeral  services  were  held  Sept.  29  in 
the  First  Congregational  Church,  of 
which  he  was  for  many  years  an  active 
member.  Pallbearers  included  two 
active  heads  of  the  three  principal  de¬ 
partments  of  the  paper.  They  were 
M.  W.  Campell,  Fred  Klann,  Mr. 
Sward,  Mr.  Sundine,  N.  O.  W.  John¬ 
son  and  Otto  Kurrie. 
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\Vall.\ce  W.  Williamson,  71,  editor 
and  publisher,  Columbia  City  (Ind.) 
Commercial  Mail  for  35  years,  until  his 
retirement  in  1929,  died  Sept.  27  of 
heart  trouble.  He  purchased  the  Col¬ 
umbia  City  Times  in  1891  and  changed 
its  name  to  the  Commercial  and  later 
merged  with  it  the  Mail. 

Philo  Dayton  Benham,  77,  brother- 
in-law  of  Opie  Read,  famous  novelist 
and  lecturer,  died  Sept.  27  at  Chattan¬ 
ooga  Hospital  following  several  weeks’ 
illness.  In  1883,  when  in  partnership 
with  Opie  Read  he  founded  the  Arkan¬ 
sas  Traveler,  which  gathered  nation- 


J.  C.  Shryock,  his  wife,  two  brothers 
and  two  sisters. 

Bert  W'.  Hopkins,  60,  a  former  dtr 
editor  of  the  Bellaire  (O.)  Daily 
dependent,  died  recently  in  a  hospital  a 
Columbus,  O.,  after  a  short  illness.  His 
wife  survives. 

O.  M.  Mayfield,  59,  former  pub. 
Usher  of  the  Valley  (Neb.)  Enterpriu, 
died  at  his  home  in  Omaha,  Sept.  22  oi 
complications  following  a  pneumona 
attack  six  weeks  ago.  Four  brothen 
all  in  newspaper  work  now  are  former¬ 
ly,  survive  him.  They  are  L.  J.  May- 
field,  publisher  of  the  Loniseville  (Neb.) 
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wide  fame  under  their  management.  He  Courier;  Eugene  O.  Mayfield  for  main 
was  a  member  of  the  celebrated  Chicago  years  a  member  of  the  Omaha  Work 
Press  Club.  In  1898  Mr.  Benham  be-  Herald  editorial  staff ;  George  A.  Maj- 
came  manager  of  American  Illustrated  field,  former  editor  of  the  Artesia  (Cal) 
Magazine  m  St.  Louis.  His  wife  and  News;  and  A.  U.  Mayfield,  editor  d 

the  Longmont  (Colo.)  Ledger.  Al» 


son  survive. 


J^ATHRYN  MAHER  DERKS,  57, 


'ife  of  John  C.  Derks,  sports  edi¬ 
tor  Salt  Lake  Tribune,  died  last  week 
after  a  lingering  illness. 

Mrs.  Helen  M.  Fallon,  wife  of 
Edward  P.  Fallon,  news  editor  of  the 
Newark  (N.  J.)  Star-Eagle,  died  sud¬ 
denly  Sept.  28  at  St.  Elizabeth’s  Hospi¬ 
tal.  Besides  her  husband  and  mother, 
she  is  survived  by  a  week-old  daughter, 
Maureen  Fallon. 

Mrs.  Ella  May  Smith,  74,  who  was 
for  many  years  music  critic  of  the  Col¬ 
umbus  (O.)  State  Journal,  died  a  few 
days  ago  at  Oak  Park,  Ill.,  when  she 
had  moved,  following  her  retirement. 

Allen  W.  Floyd,  44,  general  man¬ 
ager  of  the  Lewisburg  (O.)  Leader,  a 
weekly,  died  Sept.  28  after  an  illness  of 
four  months.  Death  was  due  to  nephritis. 

Daniel  W.  ^Kenney,  76,  Holyoke, 
Mass.,  city  auditor  and  a  former  Mass¬ 
achusetts  newspaperman,  died  Sept.  24 
after  a  brief  illness.  For  many  years 
he  was  with  Boston  newspapers  and  in 
1886  established  the  Holyoke  Democrat, 
which  later  became  the  Holyoke  Tele¬ 
gram.  After  selling  his  interests  in  the 
Telegram  he  became  city  editor  of  the 
Transcript. 


Frank  H.  Smith,  Jr.,  30,  who  star¬ 
ted  his  newspaper  career  as  assistant 
sports  editor  of  the  Birmingham  (Ala.) 
News,  died  suddenly  Sept.  25  following 
a  heart  attack.  After  more  than  a 
year  on  the  News,  Smith  went  to  the 
Montgomery  (Ala.)  Advertiser  as 
sports  editor  and  later  joined  with  the 
New  York  Herald  Tribune  and  the 
City  News  Service.  He  returned  to 
Birmingham  a  few  months  ago  and  be¬ 
came  associated  with  his  father  in  his 
certified  accountant  business. 

William  Edward  Witmer,  60,  for¬ 
mer  publisher  of  the  Paidleton  (Ind.) 
Gazette,  died  at  his  home  following  a 
two-week  illness.  He  was  an  active 
member  of  the  Indian  Republican  Edi¬ 
torial  Association.  Seven  members  of 
that  group  attended  the  funeral.  He 
is  survived  by  one  sister. 

A  Carter  Hl'tchison,  72,  editor  of 
the  Dana  (Ind.)  News,  died  at  the  Ver¬ 
million  County  Hospital  at  Clinton  fol¬ 
lowing  a  three-week  illness.  Born  in 
Birmingham,  la.,  and  went  to  Cayuga 
in  1894  where  he  became  editor  of  the 
Cayuga  (Ind.)  Herald.  He  has  been 
with  the  Dana  News  since  1927.  Sur¬ 
viving  are  three  sons  and  one  daughter. 

Charles  Dunno,  73,  who  for  35 
years  worked  as  a  reporter  on  the  Chi¬ 
cago  Tribune,  died  Sept.  29  at  Cold- 
water,  Mich.  Upon  leaving  the  news¬ 
paper  business,  he  engaged  in  farming 
near  Coldwater  until  infirmities  of  age 
forced  him  to  retire. 

Herbert  A.  Potts,  47,  for  many 
years  associated  with  the  Brazil  (Ind.) 


surviving  him  are  his  wife,  Elsie,  as 
two  daughters 

Miss  Anna  Parmly  Paret,  forme 
managing  editor  of  Harper’s  Bazu 
and  women’s  page  editor  of  the  Net 
York  Herald  from  1895  to  1899,  di« 
in  New  York  Sept.  29. 

Lewis  H.  MacLaughlin,  vetcrai 
Pennsylvania  newspaperman,  died  Oa 
1  in  Germantown  Hospital,  Philadelphi 
following  an  operation,  aged  61. 
former  member  of  the  Philadelphk 
Evening  Bulletin  and  at  one  time  dtf 
editor  of  the  old  Philadelphia  Evei^ 
Telegraph,  he  left  that  city  in  1912# 
become  general  manager  and  part  owne 
of  the  Williamsport  (Pa.)  News. 

William  E.  Baldwin,  77,  formi 
publisher  of  the  Syracuse  (N.  Y.)  Jon- 
nal,  died  at  his  home  in  Buffalo,  N.  Y, 
Sept.  27.  He  retired  from  the  new- 
paper  business  in  1906.  Before  becoo- 
ing  publisher  of  the  Journal  he  operatd 
a  printing  establishment  in  Syracuse 


JAMES  B.  STEWART 

James  B.  Stewart,  63,  real  estat 
editor  and  for  41  years  a  member 
the  new  staff  of  the  New  York  Time 
died  Sept.  27  at  his  summer  home 
Asbury  Park,  N.  J.  Mr.  Stewart  !)<■ 
gan  his  newspaper  career  with  the  ol 
New  York  World.  After  a  few  yW 
with  that  paper  he  joined  the  Time 
in  1893.  For  many  years  he  coverti 
Harlem  and  the  Bronx  as  a  distric 
reporter.  In  the  General  Slocum  ifc; 
aster  he  was  said  to  have  accompania| 
the  first  rescue  boat  which  went 


Daily  Times  as  foreign  advertising  and  the  burning  steamer  in  the  East 


job  department  manager,  died  at  the 
Clay  County  Hospital  following  a  short 
illness.  He  has  been  connected  with 
the  newspaper  for  more  than  20  years. 
Surviving  are  his  wife,  his  father  and 
one  brother. 

H.  Ira  Shryock,  77,  father  of  Rob¬ 
ert  G.  Shryock,  classified  advertising 
manager  of  the  Kansas  City  Star,  died 
Oct.  I  at  his  home  in  Kansas  City. 
Mr.  Shryock  had  been  in  ill  health  sev¬ 
eral  months.  In  addition  to  Robert  G. 
Shyrock,  he  is  survived  by  another  son. 


He  became  real  estate  editor  of 
Times  in  1914. 


KILLED  IN  AUTO  CRASH 

W.  J.  Krebb,  veteran  editor  at  Ki*| 
City,  Okla.,  and  his  mother-in-lrt 
Mrs.  F.  A.  Webb,  were  fatally  injiw 
Sept.  30  when  his  automobile  craw 
east  of  Nash,  near  Enid,  Okla.  Kit" 
died  of  a  fractured  skull  and  inter* 
injuries  after  reaching  the  UniverA 
Hospital  at  Enid.  Mrs.  Krebb 
ceived  only  minor  bruises. 
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buying  boom  ahead, 

DRUGGISTS  HEAR 

'WUc  Buxers”  Active,  Convention  Is 
Told — Gardner  Explains  Pro* 
prietary  Advertising 
Clean*Up 

The  possibility  of  a  general  buying 
boom  in  the  near  future  was  suggested 
by  Dr.  W.  E.  Weiss,  chairman  of  the 
executive  committee  of  the  Drug  In¬ 
stitute  of  America,  in  an  address  Oct.  1, 
opening  the  sixtieth  annual  meeting  of 
the  National  Wholesale  Druggists’  As¬ 
sociation  at  White  Sulphur  Springs, 
Va. 

Dr.  Weiss  is  head  of  Sterling  Pro¬ 
ducts  (Incorporated)  of  Wheeling.  He 
said  the  wise  buyer  is  buying  goods 
today  in  anticipation  of  an  upward 
swing  in  prices  which  is  expected  to 
tollow  steadily  increasing  operating 
:osts. 

Dr.  Weiss  said  that  the  drug  industry, 
...  spite  of  the  problems  which  con¬ 
fronted  it  in  the  last  year,  is  in  its  best 
position  since  1929  and  predicted  an  in¬ 
crease  in  total  business  for  the  industry 
of  at  least  20  per  cent  in  1934  over 
1933. 

“Personally,  I  am  optimistic  about 
the  future  of  the  drug  industry,”  he 
said.  “New  social  obligations  have 
been  imposed  on  employers  but  trade 
practices  in  many  instances  have  been 
improved  and  I  believe  we  are  on  the 
right  track. 

“One  doesn’t  have  to  be  very  smart 
to  see  that  there  is  a  buying  boom  ahead. 
There  are  many  signs  that  jwint  to  it. 
The  trend  is  upward.  There  is  evidence 
on  all  sides  of  inevitably  increased 
costs  and  prices.  The  wise  buyer  is 
buying  goods  today  anticipating  this  up¬ 
ward  swing  of  prices.  You  cannot  in¬ 
crease  the  cost  of  raw  material  and  the 
cost  of  doing  business  without  ulti¬ 
mately  increasing  the  cost  of  consumer 
goods.” 

Edward  H.  Gardner,  executive  secre¬ 
tary  of  the  Proprietary  Association’s 
adWsory  committee  on  advertising,  ex¬ 
plained  the  work  of  the  committee  and 
asked  cooperation  of  his  audience  “in 
our  undertaking  to  help  advertisers  in 
the  proprietary  field  to  do  business  in 
1934  style.” 

“The  need  for  some  kind  of  regula¬ 
tion  of  advertising  is  especially  neces- 
saiy  in  the  field  of  medicine  where  the 
public  health  is  directly  concerned,”  he 
said. 

‘The  advertiser  has  a  responsibility 
to  the  consumer  to  make  his  copy 
modern  and  intelligent,  to  make  it  tech¬ 
nically  accurate,  and  to  free  it  from  un¬ 
sound  claims  and  unfair  competitive 
statements. 

“The  proprietary  business,  of  which 
you  gentlemen  are  a  part,  plays  an  im¬ 
portant  and  necessary  role  in  the  life 
of  America.  It  should  not,  because  of 
1  small  minority  of  offenders,  be  made 
vulnerable  to  the  attacks  of  its  enemies, 
to  those  who  would  like  to  abolish  all 
proprietary  remedies  and  deprive  the 
public  of  the  right  to  self-medication. 

“.Advertising  plays  a  necessary  part 
in  our  economic  life  as  the  cheapest 
means  of  distributing  the  merchandise 
which  our  efficient  production  methods 
have  created.  We  are  living  in  an 
economy  of  abundance.  We  must  have 
advertising  to  distribute  that  abundance. 
But  there  are  some  extremists  who  think 
advertising  is  an  economic  waste,  and 


they  are  writing  books  and  articles  de¬ 
claring  that  it  should  be  done  away 
with. 

“American  business  as  a  whole,  mak¬ 
ing  use  of  the  free  energies  of  inventors 
and  executives,  making  a  legitimate 
profit  from  honest  merchandise,  ac¬ 
cumulating  capital  in  order  to  continue 
that,  business  and  to  give  employment  to 
labor,  studying  needs  of  consumers,  and 
struggling,  in  fair  competition,  to  turn 
out  better  automobiles  and  toothbrushes 
and  drug  products  in  order  to  secure 
the  preference  ani  good  will  of  con¬ 
sumers — American’  business  wants  no 
artificial  handicaps,  does  not  want  to 
surrender  its  initiative  to  a  completely 
planned  economy.  We  want  to  leave 
no  vulnerable  spots,  no  Achilles  heel 
on  the  body  of  American  business  into 
which  the  enemy  can  shoot  his  poisoned 
arrow.  We  want  no  dictators  and  no 
bureaucrats  set  up  because  of  the  claim 
that  we  cannot  manage  our  own  affairs.” 

DAIUES  WIN  INJUNCTION 


LouUville  Courier-Journal  and  Times 
Opposed  Liquor  Ruling 

Holding  a  corpus  juris  maxim  that 
delegated  power  cannot  be  delegated. 
Circuit  Judge  Churchill  Humphrey  re¬ 
cently  granted  the  Louisville  Times 
Company,  publisher  of  the  Courier- 
Journal  and  the  Louisville  Times,  an 
injunction  to  prevent  the  Louisville 
Liquor  Control  Board  from  putting  into 
force  a  regulation  barring  advertise¬ 
ment  of  liquor  prices. 

The  company,  charging  the  regulation 
deprived  merchants  the  right  to  adver¬ 
tise  a  product  as  legal  as  any  other 
commodity  and  that  it  was  ruinous  to 
the  newspapers’  own  business,  asked 
for  the  injunction  after  the  board 
adopted  the  regulation  in  a  group  of 
rules  designed  to  end  cut-price  compe¬ 
tition. 

Under  the  state  liquor  law  which  dele¬ 
gated  to  municipal  boards  of  aldermen 
the  right  to  set  up  regulatory  boards, 
the  Louisville  aldermen  created  the 
board  here.  The  board  in  turn  set  up 
its  own  regulations,  following  a  wide¬ 
spread  advertising  campaign  in  the 
newspapers  and  by  store- front  placards 
proclaiming  reduced  prices  on  liquor. 

DAILIES  ARE  OPTIMISTIC 
ON  FALL  BUSINESS 


(Continued  from  page  9) 

selling  $5(X),()00  worth  of  straw  this 
fall.  The  area  is  yielding  a  wheat 
crop  often  exceeding  the  value  of  the 
land  producing  it.  Our  linage  and 
circulation  have  shown  decided  improve¬ 
ment,  to  the  extent  that  we  have  added 
a  couple  of  cubs  in  the  editorial  de¬ 
partment  and  have  had  two  general 
raises  in  salary  in  the  past  year.  Near¬ 
ly  every  line  of  business  has  had  a 
good  year  to  date,  with  improvement 
especially  noticeable  in  furniture,  au¬ 
tomobiles,  farm  equipment  and  amuse¬ 
ment  lines — as  well  as  the  smaller  re¬ 
tail  businesses.  We  had  a  guild  nearly 
underway  on  the  Forum  when  things 


were  at  their  ebb,  but  these  pay  raises 
have  rather  broken  up  the  plans.  When 
times  are  good,  newspapermen  are  too 
temperamental  to  be  banded  together. 

Leon  Shaw,  general  manager,  Bill- 
iugs  (Mont.)  Gazette  (Ind.) — We  have 
managed  to  show  a  gain  every  month 
over  last  year  and  look  to  even  better 
things  in  the  fall.  Both  national  and 
local  advertising  have  held  up  well. 
We  are  fortunate  to  be  in  an  area  where 
we  could  get  water  to  our  crops  de¬ 
spite  the  long  hot  summer.  Montana 
is  in  a  favorable  position  to  profit  by 
allocation  of  government  public  works 
money  through  the  building  of  the  Fort 
Peck  dam.  All  those  things  are  re¬ 
flected  in  the  newspaper  business.  The 
sugar  beet  acreage  in  this  section  is 
only  28,000  acres  as  compared  with 
32,000  last  year,  due  to  the  failure  of 
the  government  allocation  plan  to  be 
worked  out  early  enough  in  the  season. 
The  crop,  however,  will  be  good  and 
the  area  will  profit  accordingly. 

H.  F.  Aretchman,  editor,  Coeur 
d’Alene  (Idaho)  Press  (Ind.) — We’ve 
had  a  10%  pay  raise  since  last  year — 
I  guess  that  tells  the  story.  There 
is  a  noticeable  gain  in  the  lumber  busi¬ 
ness  in  Idaho,  but  we  are  held  up  on  the 
government  home  modernizing  and 
renovating  plan  because  of  lack  of  a 
local  organization.  Remonetization  of 
silver  was  a  definite  help  to  the  Idaho 
mining  regions,  and  that  spurt  is  re¬ 
flected  in  other  communities  of  the  state. 
The  five-day  week  is  not  working  out 
so  well  in  our  small  plant,  but  some  of 
the  other  code  features  are  helpful. 
The  guild,  a  development  of  the  past 
year,  might  be  a  fine  plan  for  the 
larger  cities,  but  we  of  the  smaller 
places  have  an  entirely  divergent  set¬ 
up,  so  that  the  guild  idea  would  not 
have  much  practical  application  in  cities 
of  this  size  and  location.  Personally 
I  would  favor  a  professional  guild,  es¬ 
pecially  if  it  refrained  from  attempting 
to  protect  incompetent  men. 

George  W.  Dodds,  managing  editor, 
Spokane  (Wash.)  Spokestnan-Review 
(Ind.-Rep.) — The  prospect  for  the 
coming  year  is  even  brighter  than  it 
was  a  year  ago.  Last  year  was  a  de¬ 
cided  improvement  over  the  previous 
one  and  we  here  in  the  center  of  an 
agricultural  region — with  wheat  twice 
what  it  was  last  year — find  our  readers 
in  a  much  better  mood.  There  is  not 
so  much  pessimism.  The  building  of  the 
Grand  Coulee  dam  is  a  direct  benefit. 


although  some  folks  are  beginning  to 
wonder  what  will  happen  when  the  gov¬ 
ernment  lets  up  on  spending  money. 
The  NRA  is  finding  considerable  more 
criticism.  Many  who  were  wriggling 
to  get  in  under  the  code  last  year  are 
squirming  to  get  out  from  under  it. 
Here,  some  of  the  agencies  other  than 
the  NRA  have  been  even  more  help¬ 
ful  in  building  for  stability.  In  Spokane 
alone  there  are  about  1,000  young  men 
and  women  administering  these  other 
agencies.  Our  staff  is  now  the  same 
as  it  was  in  1928,  and  part  of  the  36 
per  cent  cut  has  been  restored  during 
the  past  year. 

Ray  W.  Felton,  city  editor,  Seattle 
Times  (Ind.) — Working  conditions  and 
wages  are  upward  bound  on  the  Coast, 
but  we  are  still  feeling  the  consequences 
of  the  great  longshoremen’s  strike 
which  cost  the  coast  many  millions  in 
lost  trade.  There  has  been  a  slight 
but  noticeable  improvement  since  the 
first  of  September,  and  most  of  our 
men  are  earning  more  money  than  they 
did  last  year  at  this  time. 


INTERNATIONAL 
SERVICE 
Sydney  R.  Clarke 

PtaaMaot 

76,  Rue  dee  Pedto-Champa 
Pane,  FYanoe 

Talmkaa*!  OparaM-S7 
CaMa  AMnaai  RiaaataUv,  Pavia 

Travel  Experts 

Naw  York  RaprcaailatiTa: 

WUiaa  L  SUbimb  A  Son 
«M  Madboa  ATaaua  Naw  Yark.  N.  Y. 


Speaking  of  By-Lines 

HERE’S  ONE— 

By:  HOTEL  PICCADILLY 

We’re  convenient  to  advertising 
and  PubUshing  Offices,  theatres 
and  cafes—— 

You’re  home  when  you’re  with 
us — a  new  hotel,  600  rooms,  each 
with  bath,  circulating  ic^water, 
a  Beauty-Rest  Mattress  on  every 
bed.  Rates  ^2.M)  and  up  but 
not  too  far  up. 

HOTEL 
P  I  CC  A  D  I  LLY 

AHopfSIup  tmd  m  Jump  from 
Broadway  on  West  45lin  Street 


FACTS 

The  Personnel  Bureau  has  the  personal , 
education  and  experience  records  of 
416  members  ol  Sisma  Delta  Chi  in 
46  states,  the  District  of  Columbia, 
two  island  possessions  and  three 
foreisn  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
ase  ranse  is  21  to  52,  with  the 
averase  at  29. 

Their  minimum  salary  requirements 
ranse  from  $520  to  $15,000. 

Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  averase  superiority  of 
Bureau  resistranb. 

When  you  need  a  GOOD  man,  write 
Of  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  CMPEILDImcIm 
Stock  Yards  Station  Chicago 


ACCURACY 


United  Press 


SPEED 


ALL  THE  NEWS  OF 
BRITISH  PUBUSHING 
AND  ADVERTISING 

is  given  in 

WORLD’S  PRESS  NEWS 

loading  British  organ  af 
ioumalism  and  poblicMy. 

Saktolpaaa  af  SS  a  yaw  ladadaw 
St  Iwaat  of  WaiM'i  Praw  Naan 
IS  Iwaaa  of  “Ptiotosiapliy*' 

It  Iwaat  of  "MaHas” 

It  Iwaaa  of  "Mwktaat  a  Dabaa** 

Only  Brittsh  membtr  of  tho  A.  B.  C 
in  Ha  field.  Largest  net  peid  sole. 

WORLD’S  PRESS  NEWS 
AND  ADVERTISING 


aa,  Faaw  Lwm 


Laadoa,  I.  C  4 


NO  CHARGE  TO  EMPLOYERS 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  E.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinms. 
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>UR  OVN  VOR!£> 
^or  LetTbRS 


BIG  DRIVE  FOR  MERRIAM  copy,  with  first  insertions  three  colunuu 

„  ^  - z-;— ,  ,  „  ,  .  by  15  inches  scheduled  to  appear  today 

He»Ty  Newspaper  Schedule  Placed  m  ^nd  continue  on  regular  schedule  until 
Gubernatorial  Race  election  day,  Nov.  6  in  all  daily  news- 

(5'^ecta;  to  Editos  &  PuBLisBKs)  papers  and  nearly  all  the  weeklies  ir 


I  pRANasco,  Oct.  1 — Governor  the  state.  The  newspaper  orders  ar 

I  ^  Frank  F.  Merriam,  Republican  candi-  being  cleared  through  the  San  Francisot 

^Hr*!33fS^TKWiBdV  *  _ -  _ _  ■■  date  for  Governor  of  California,  is  tak-  and  Los  .Angeles  offices  of  the  Califor. 

cognizance  of  the  fact  that  he  nia  Newspaper  Publishers’  Association. 

GENER.\L  foods  CORPORA-  1C)82,  its  operation  being  forbidden,  how-  faces  one  of  the  hottest  contests  in  It  was  announced  at  Merriam  head- 
TION  last  year  spent  "something  ever,  before  it  got  well  under  way;  that  recent  .American  political  history  in  his  quarters  that  all  display  advertising 
over  $10,000,000’’  on  advertising,  or  printing  began  in  Philadelphia  in  1685  contest  with  Upton  Sinclair.  The  Mer-  strictly  non-commissionable  and  no 

roughly  about  one-half  cent  per  package  and  in  St.  Mary’s  City,  Md.,  in  the  riam  headquarters  is  releasing  one  of  rebates  or  discounts  will  be  sought  or 

of  the  goods  it  sold,  according  to  For-  same  year;  and  that  the  press  began  to  the  most  extensive  advertising  cam-  accepted. 

tune  magazine,  which  in  its  October  is-  serve  the  public  in  New  York  in  1693.  paigns  using  newspapers  and  other  me-  Upton  Sinclair,  Democrat  candidate, 

sue  analyzes  the  make-up  and  opera-  “From  this  point  on,  printing  spread  dia  used  by  a  California  candidate  in  is  vigorously  featuring  his  campaign 
tions  of  this  huge  vendor  of  packaged  rapidly.  The  first  regular  .American  recent  years.  in  his  own  newspaper,  f7/><pn  Sinclair’s 

food  products.  newspaper.  the  Foj/om  Actt’j-Lc//cr  had  Definite  display  budgets  and  releases  £/>ic  AVtw,  which  carries  display  adver- 


food  products.  newspaper.  the  ooj/om  Actt’j-Lc//cr  had  Definite  display  budgets  and  releases  £/>ic  AVtw,  which  carries  display  adver- 

Newspaper  advertising  accounted  for  begun  puMication  in  1704,  and  the  colo-  have  been  authorized  for  the  newspaper  tising,  and  is  published  in  tabloid  sizt' 

$1,750,000,  space  in  consumer  magazines  nial  newspapers  which  followed  it  ren-  ^ 

$3,253,007,  and  broadcasting  $1,037,679,  dered  invaluable  service  in  crystallizing 

says  the  article,  citing  figures  that  have  the  public  sentiment  which  made  pos-  ^  • 

been  fairly  widely  accepted,  and  then  sible  the  Declaration  of  Independence.  f ^  C  /I  wi 

adds,  to  explain  its  $10,0()0,0()0  estimate :  ".As  the  tide  of  colonization  poured  M'f  f'C#’  M  M  M  §r 

"These  figures  do  not  include  adver-  westward  through  the  passes  of  the  L— — — — 

tising  on  billboards  or  car  cards.  They  Alleghanies,  printing  presses  were  to  be  -  - - 

include  radio  time  but  not  radio  talent,  found  in  the  flatboats  and  connestoga 
which  probably  adds  another  $1,000,000  wagons  that  carried  plows,  surveying 

to  the  total.  The  magazine  figures  in-  instruments,  and  other  tools  of  empire  O  jk  ^  Tr*  jk  |k  mYiWTY  T'^  |  ’  ^ 

elude  the  cost  of  space,  but  not  the  building.  Were  a  map  to  be  ‘spotted’  IWI  I  1^  11  ■ 

mechanical  costs  of  photographs,  type-  with  colcM'ed  tacks  each  showing  the  ^  a  a  AvAAA  w  A 

setting,  electros,  and  so  on.  They  do  first  press  in  given  territories,  the  whole 

not  include  what  General  Foods  spent  would  provide  an  organic  index  of  the  packing  a  matrix  and  VOU  will  often  beat  the  Other 

in  trade  and  professional  magazines,  spread  of  culture  throughout  the  Amer-  frUrwir  tr*  ntorf- 

Nor  is  there  any  allowance  for  samples,  ican  continents.  And  the  world,  for  iciiow  co  me  scare. 

or  for  those  subsidiary  forms  of  adver-  that  matter.  ....  Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 

tising  in  which  General  Foods  so  heavily  “The  invention  of  printing,  it  is  well  put,  will  do  it  for  you 

indulges— the  handbills,  counter  dis-  to  consider,  added  a  new  element  to  the  ,,,  e  ^  •  e  ..v  i  wt.-  oe  wt..  oc 

plays,  ‘dealer  helps,’  ‘point  of  purchase’  race.  It  enlarged  the  sphere  of  the  indi-  Wc  manufacture  it  m  four  thicknesses  WO.  25,  WO.  o5, 

displays,  and  other  miscellany  that  may  vidual,  and  through  him  made  possible  No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 


be  charged  to  sales  promotion.’’ 

Advertising  agencies.  Fortune  corn- 


new  accretions  to  the  common  store  of 
civilization.  The  press  has,  not  with- 


ments  breezily,  "make  about  $1,500,000  out  justification,  become  the  symbol  of 
a  year’’  from  the  General  Foods  ac-  increasingly  free  men  and  of  the  inter- 
count.  Which  is  just  the  way  to  word  change  of  opinion  and  fact  that  unfet- 
it  to  make  agency  men  squirm,  since  t^^s  minds.  As  rnechanical  improye- 
the  sum  mentioned  is  obviously  the  total  nients  have  facilitated  printing,  its 
of  agency  commissions,  not  agency  potentialities  of  service  have  expanded 


profits. 

Fortune  sees  advertising  as  the  main- 


until  today,  supported  by  telegraph,  tele¬ 
photo,  radio,  and  television,  it  has,  per- 


spring  of  General  Foods’  business,  and  mankind  s  most  trusted 

the  reason  why  the  concern  has  been  s^evant.  U.  ^  ^ 
able  to  earn  larger  profits  than  other  tt-i'i  txttt  /-.c- 

corporations  doing  a  Wr  gross  busi-  PJ  •  ^O  V  ERN- 

ness  t fnriHentallv  snmp  rnmnptitors  MENTS  (Rcview  of  Reviews 


CabU  A<ldr.u  NENSCO— WorcMt.r 


able  to  earn  larger  profits  than  other 
corporations  doing  a  larger  gross  busi¬ 
ness.  (Incidentally,  some  competitors 
with  much  smaller  advertising  budgets 
get  a  lot  of  business  from  the  general 
effect  of  General  Foods  advertising,  it 
is  pointed  out.)  Throughout  the  whole 
article  tribute  is  paid  to  the  quality  of 
management  which  makes  the  operations 
successful. 

"These  huge  advertising  expenditures 
have  many  times  made  General  Foods 


Rebuilt  Presses 


ixxAiiT  cbA  A  r  r- 

the  target  for  the  reformers  of  Ameri-  interpretation  of  some  fibres, 


can  business,’’  says  Fortune. 

“But  vice-president  (Ralph  Starr) 
Butler  has  an  answer  to  that  one:  the 
American  housewife  can,  it  is  true,  feed 


Corporation),  by  Roger  Shaw,  foreign 

editor  of  Review  of  Reviews,  is  a  re-  ^  ^ 

markable  little  volume,  equally  useful  to  f!F?.TTT*t  *°**,i^*^**k^*?^'.  Modern 
a-  j  .  A.  _i  MulU-Umt  and  Straight  Unit  Prestei  in 

the  newspaper  office  and  to  the  general  canadUei 

reader.  It  is  new  and  up-to-date.  Doll- 

fuss  is  dead,  but  Soviet  Russia  has  not  GOSS  32-pace  with  color  deck,  upper  former, 
yet  been  received  into  the  League.  There  black  and  color  work, 

are  some  statistics — but  not  a  wilderness  hoe  32-page  4-deck.  40-page  Simplex,  Z-type 
of  '  tabular  matter.  And  good  popular  Unit  Super-tpeed  Octuple  with  Kohler  Reels, 
interpretation  of  some  figures. 

The  main  body  of  this  volume  de-  COLOR  PRESSES 

scribes  each  country,  taking  them  in 

order  continent  by  continent.  A  com-  HOE  1 2  Couple  "Uni versaj  Uniy  Color  Pr^, 

orehensive  introduction  trives  cross-sec-  couple,  reversible.  Pnnu  from  }4’  thick 
prenensive  inirMUCUon  gives  cross  sec  .tereotype  or  electrotype  plates  against  hard 


.rviiici  llDUdCWliC  LcUl.  11  15  ilUCs  ICCU  I'  ^1  '  j  1-  iir  •(.CTWi.yiw  vr  |ji«vcb  uaiu 

her  family  for  a  fraction  of  the  cost  yews  under  the  headings :  World  packing.  Also  8  Couple  Hoe  Color  Press  with 

she  navs  to  subsist  on  General  Foods  Organizations,  including  League  and  fpm  fomi  roller  ink  distribution.  Both  presses 


she  pays  to  subsist  on  General  Foods 
products.  She  can  cook  Scotch  oat- 


World  Court  and  the  Third  Interna- 


meal  in  a  double  boiler  overnight  if  she  Vamshing  Mpnarchs;  D^oc- 

wants  to.  But  she  jolly  well  doesn’t  P'ctatorship ;  Proportional 


For  Everything  Electric 
See  General  Electric 

The  ctmfUu  G-E  line  enables 
yon  to  entrust  ent  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modem  pressroom. 

For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 

gebisralAelbctbic 


great  measure  for  her  to  live  them. 
Every  (ieneral  Foods  product  is  con¬ 
stantly  studied  from  this  convenience 


BECOMES  SEMI-WEEKLY 

After  a  year  under  the  ownership 


angle  and  overhauled  as  soon  as  any  ^nd  editorship  of  J.  C.  RobinsMi,  the 
bright  new  angle  comes  along.  -R.S.M.  Qrange  County  Chief,  Apopka,  Fla., 
*  *  *  has  advanced  from  the  weekly  to  the 

Douglas  C.  McMURTRIE,  di-  twxce-a-week  field,  and  without  increase 
rector  of  typography  at  Ludlow  in  subscription  rate.  Mr.  Robinson  has 
Typographical  Company,  Chicago,  is  the  taken  in  his  sons,  L.  P.  Robinson  as 
^thor  of  an  mteresting  article  in  the  associate  editor  and  J.  E.  Robinson  as 
October  issue  ^^of  the  Rotarian  Mag-  advertising  manager. 


asine,  entitled  “Civilization  Follows  the 
Press.”  Mr.  McMurtrie  discusses  the 
early  importation  of  printing  equipment 


VETERANS  ELECT  EARLY 

Dwight  H.  Early,  Chicago  publishers’ 


to  North  America  and  recites  the  fact  representative,  was  recently  elected 
that  an  Italian  started  printing  in  Mex-  president  of  the  Veterans  Advertising 
ico  City  in  1539,  just  a  100  years  be-  Club,  Chicago.  Other  officers  chosen 
foj-e  Stephen  Day  b^an  to  set  type  in  were:  George  Kein,  John  B.  Wood- 
Massachusetts.  Reviewing  early  trials  ward  Company,  vice-president;  (iove 
and  tribulations  of  colonial  printers,  the  Compton,  Printers’  Ink,  secretary ;  and 
writer  sums  up  the  importance  of  print-  William  Webber,  John  W.  Cullen  Com¬ 
ing  to  civilization  in  the  western  hemi-  pany,  treasurer. 


sphere  as  fdlows : 

“The  introduction  of  printing  in  any 
community  is  a  good  index  of  its  activi- 


DOULENS  SUCCEEDS  FORBES 

Humphrey  Doulens,  city  editor.  South 


IS  A  Kyuu  iiiucx  oi  iis  dciivi-  tiumpnrey  uouiens,  city  eaitor,  ^outh 
ty_  and  cultural  interest.  We  thus  ob-  Noncvlk  (Conn.)  Sentinel,  has  resigned 
tain  a  new  perspective  on  American  to  become  Sunday  editor  of  the  Bridge- 
history  when  we  learn  that  a  press  was  port  (Conn.)  Post,  succeeding  John 
esUblished  at  Jamestown,  Virginia,  in  Forber,  resigned. 


handle  full  size  or  tabloid  products.  Both  eral  lUcctriC,  Uept.  6-ZO 

equipped  with  wire  stitchers.  Schenectady,  New  York. 

Available  for  early  delivery 

WALTER  scon  &  COMPANY 

Main  Ofics  *  Fsetery . PUiofisM.  N.  J.  OYNB  ^ 

New  Tatk  OCc* . Z3t  West  41st  Strael 

CUcsf*  Ofic* . 1138  MsnadDKk  BUck  I*  ' 

improved  ZENKE 

I  Universal  Gauge 

for  Eteoemkal  Qoolity  Friirthig 

High-speed  precision 
presses  demand  a  like  de¬ 
gree  of  precision  in  plates 
and  blankets.  The  accuracy 
of  the  Zenke  Gauge  is  at¬ 
tained  by  its  pre-loading 
and  self-aligning  features. 

It  will  accommodate  curved 
or  flat  plates  up  to  18”  in 
width  and  up  to  type-high  thickness  as  well  as  press  blankets,  moulding 
blankets,  etc.  Special  fixtures  are  also  supplied  with  each  gauge  for  meas¬ 
uring  depths  of  halftones  and  for  gaur-ng  brass  matrices  for  automatic 
type  setting  machines  .  .  .  Write  for  HU  trated  circular. 

SOLE  DISTRIBUTORS 


R.  HOE  &  CO., Inc.  J? 


CHICAGO.  IIX. 


'  T  „  ^  »38th  STREET  &  EAST  RIVER 

''^•»-^nC.NEW  YORK,  N.  Y. 
SAN  FRANCISCO.  CAL  •  BOSTON.  MASS. 
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PATENOTRES  WILL  RECLAIM 
PHILADELPHIA  INQUIRER 

(Continued  from  page  7) 

— - 

quirer  include  William  Rose,  foods ; 
William  Wingert,  radio;  William  Bur- 
hadge,  tinancial,  and  Garry  Erb,  auto- 
ii?obiles. 


PATENOTRE  ARRIVES 

(Special  to  Editor  &  Publisher) 
Philadelphia,  Oct.  4 — Raymond  Pa- 
tenotre,  son  of  Mme.  Eleanore  Elver- 
ion  Patenotre,  arrived  here  yesterday 
to  arrange  for  resumption  of  control  of 
he  Philadelphia  Inquirer  by  his  mother, 
A-ho  sold  the  paper  to  Curtis-Martin 
Newspapers,  Inc.,  in  1930. 

M.  Patenotre  plans  to  return  to 
France  this  month  for  the  opening  of 
the  Chamber  of  Deputies,  of  which  he 
is  a  member.  It  is  reported  that  dur¬ 
ing  his  visit  here  he  will  go  to  Wash¬ 
ington  to  learn  for  French  bankers 
President  Roosevelt’s  intentions  as  to 
monetary  problems.  M.  Patenotre,  a 
former  French  cabinet  member,  is  a 
leading  advocate  of  devaluation  there. 

Since  his  arrival  in  this  city  M.  Pa¬ 
tenotre  could  not  be  reached  to  confirm 
the  paper’s  reported  transfer  and  John 
C.  Martin  and  Charles  A.  Tyler  both 
declined  to  make  statements  confirming  or 
denying  the  transaction.  Nor  would  Mr. 


Martin  amplify  the  notice  sent  to  ad¬ 
vertisers  and  advertising  agents  on  Sep¬ 
tember  22  of  the  immediate  withdrawal, 
effective  as  of  that  date,  of  the  com¬ 
bination  rates  by  which  advertising  was 
sold  to  both  the  Inquirer  and  the  Even¬ 
ing  Ledger.  This  at  rangement  had  been 
in  effect  for  several  years. 

“When  1  have  a  statement  to  make 
I  will  make  it,’’  Mr.  Martin  said. 

While  en  route  to  America  on  the 
Olympic  M.  Patenotre  was  queried  by 
radio  but  declined  to  make  any  state¬ 
ment  until  he  should  be  better  ac¬ 
quainted  with  the  situation.  He  traveled 
incognito,  being  booked  as  Comte  Guy 
de  Gabriac,  and  upon  his  arrival  Tues¬ 
day  night  smilingly  denied  to  reporters 
that  he  was  Patenotre. 

“Mr.  Patenotre  has  given  explicit  or¬ 
ders  that  he  does  not  wish  to  be  dis¬ 
turbed  by  the  press  men,’’  the  purser 
told  the  reporters  but  they  located  him 
through  other  ship’s  attendants. 

“Yes,  I  know  Monsieur  Patenotre,” 
said  the  Count,  genially.  “I  know  he  is 
aboard,  traveling  under  another  name, 
but  I  have  not  seen  him  for  some  hours. 
I  do  know  that  he  does  not  wish  to  talk 
to  the  press  at  this  time. 

“He  IS  going  to  Philadelphia  at  once 
and  there  will  confer  with  certain  gen¬ 
tlemen.  .After  that  he  will  be  ready  to 
be  interviewed.  Until  then  he  prefers 


Help  Wanted 
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EDITOR  &  PUBUSHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Ordw) 

1  Tima  —  per  Ihw 

3  Times  —  .<•  par  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .7$  per 

4  Times  —  .M  per  line 
Count  six  words  to  tho  lino 

White  space  charced  at  same  rate  per  Una 
ar  insartion  as  earned  by  fraquaoey  of 
saartion.  Minimum  space,  three  linae. 
Iha  Editor  &  Publisher  reserves  the  richt  to 
dassify,  edit  or  reject  any  copy. 


Broker* 


BaTiaa,  SelUns,  Merflna  of  newapapara 
Ne  laaaea  or  trades.  No  lUtin*  char**. 
Laa  r*i*hn*r,  Pythian  Buildln*.  Naah- 
rttla  Hleh.,  or  J.  W.  Mapolea,  ICorphy's 
Betel,  Richmond,  Va. 


For  Pacific  Coast  Daily  and  weekly 
newspapers,  write  M.  C.  Moore,  News¬ 
paper  Broker,  Beverly  Hills,  Calif. 


Beal  Opportunity — Semi-weekly  newspaper 
and  commercial  plant,  Pennsylvania;  field, 
fertile,  exciusive.  Equipment  excellent. 
Can  be  changed  to  daily.  Price  and  terms 
reasonable.  J.  B.  Shale,  Times  Building, 
.New  York. 


Special  Representation 


;  Manufacturer  Representation  for  New 
I  England  by  manufacturer  who  has  dis¬ 
continued  his  own  business.  Only  con¬ 
cerns  of  highest  standing  will  be  consid¬ 
ered.  Will  do  own  financing.  A-849,  Edi¬ 
tor  &  Publisher. 


Advertising  Man,  experienced  In  layouts 
and  selling,  with  record  as  producer,  can 
have  permanent  position  after  satisfactory 
trial.  Norwegian  News  Co.,  4808  4th  Ave., 
Brooklyn. 

.Advertising  Salesmen,  must  have  agency 
contact  and  following,  for  publication 
with  largest  net  paid  Anglo-Jewish  cir¬ 
culation  in  United  States.  Unlimited  oppor¬ 
tunity.  Drawing  if  warranted.  Expenses 
allowed.  A-846,  Editor  &  Publisher. 

Circulation  Manager  in  New  England. 
Paper  of  50,000,  mostly  carrier  circula¬ 
tion,  wants  a  young  man  not  over  30,  who 
has  had  training  from  ground  up,  especially 
gifted  in  handling  boys  and  in  carrier  pro¬ 
motion  work;  prefer  man  who  has  had 
high  school  education;  must  have  a  clear 
record  and  be  able  to  prove  it,  good  health 
and  habits  important;  need  not  have  had 
circulation  management  experience.  A 
city  circulation  manager  or  assistant  cir¬ 
culation  manager  might  fit  this  position. 
No  chronic  Job  hunters  need  apply.  Would 
be  just  as  well  pleased  if  this  ad  reached 
a  man  who  never  before  had  answered 
one.  Give  as  much  detail  as  possible  in 
letter.  Address  A-839,  Editor  &  Pub¬ 
lisher. 

Editor — An  experienced  newspaperman 
wanted  to  edit  a  medical  magazine.  Re¬ 
ply  A-850,  Editor  &  Publisher. 

Newspaper  Editor — An  Eastern  Evening 
Newspaper  wants  an  Editor  to  direct  its 
Editorial  Department.  The  man  who 
demonstrates  competency  has  an  unusual 
opportunity.  Every  possible  assistance  and 
cooperation  will  be  extended.  The  situa¬ 
tion  offers  both  financial  reward  and  the 
opportunity  for  a  record  of  accomplish¬ 
ment.  Complete  details  of  education  and 
experience  should  accompany  application. 
Box  A-^44,  Editor  &  Publisher. 

Society  Editor — Maine  paper  now  consid¬ 
ering  applications  Society  Editor.  Persons 
interested  please  write  giving  experience, 
age,  married  or  single,  salary  expected, 
references.  Replies  confidential.  Address 


I 


Features  Wanted 

Situations  Wanted 

Atbol  (Mass.)  Daily  News,  to  start  pub* 
iicatlon  November  first,  wants  information 
Mid  rates  on  available  Features. 

Advertising  Display  Man — Age  30,  mar¬ 
ried,  ten  years’  experience;  guaranteed 

Investment  Opportunity 

producer;  good  copy  writer  and  lay-out 
man;  moderate  salary;  will  go  anywhere. 
A-789,  Editor  &  Publisher. 

Newspaperman  with  $25,000  or  more 
wanted  to  join  In  effecting  merger  In 
Ijwd  paying  field  with  excellent  future; 
7««tern  county  seat  city.  Write  Box 
A-836,  Editor  &  Publisher. 

Advertising  Man — Four  years’  service 
agency,  thirteen  years  newspaper;  broad 
sales  experience.  Ideas  and  copy  for 
merchandise  or  intangibles.  Lay-outs  in 

FablUher  has  an  interesting  proposition 
requiring  $50,000  working  capital.  Op¬ 
portunity  for  large  steady  profits.  A-842, 
Editor  &  Publisher. 

black  and  color  have  outstanding  artis¬ 
tic  merit.  Ideal  man  for  copy  service 
and  promotion  work  on  paper  needing 
above  average  man.  A-851,  Editor  &  Pub¬ 
lisher. 

Circulation  Promotion 

AdvertlHin^  Solicitor — 12  years*  experience, 
copy,  layout;  exceptional  producer;  now 

^eaMtlon,  to  bring  "better  times,"  Hud- 
•OB  De  Priest  h  Associates,  world's  record 
firculatlen  builders.  244  6th  At*..  N.  T.  C. 

employed,  ready  for  promotion;  alert, 
energetic;  31,  married.  A-840,  Editor  & 
Publisher. 

Newspaperdom’sLeadingClrcuIatlonBullders 
Morrison  Plan 

Wo*  P**®  Pays  and  Proves  It” 

Ine  John  F.  Morrison  Company, 
Royal  Union  Bldg.,  Des  Moines,  Iowa. 

Advertising — Are  you  looking  for  a  capable 
Advertising  Manager?  Good  positions  and 
good  men  are  hard  to  find.  My  qualifica¬ 
tions  and  experience  will  Interest  you. 
Have  had  twelve  years  experience  In  ex¬ 
ecutive  capacities  on  large  and  small 
newspapers.  Classified,  local  and  national 
advertising  have  been  my  training  ground. 

uauy  Newspapers  In  every  seetlea 
— ,1  using  and  unreservedly 

••aorsln*  Partlow*  Plan  eirouUtlon-bulld- 
®»rapal*na  more  than  over  bofero. 
tnlek  definite  A.  B.  C,  circulation  In- 
.•L***>’dl***  of  business  conditions  in 
Held,  writ*  or  wire  colteet  The  Charles 
iSaUMpeluf™***”^’  °®*‘**“^*  Building. 


Keen  competition,  unusual  conditions  have 
enabled  me  to  obtain  a  diversification  of 
experience.  At  present  employed,  continu¬ 
ing  to  show  gains  during  past  two  years. 
Intelligent,  enthusiastic  hard  work  is  the 
means  I  use.  Excellent  references,  college 
training,  age  35,  married.  Awaiting  a  real 
opportunity.  Box  A-805,  Editor  &  Pub¬ 
lisher. 


to  say  nothing  as  he  is  not  certain  of 
the  precise  details  in  Philadelphia.” 


ILUNOIS  A.P.  TO  MEET 

The  annual  meeting  of  Illinois  As¬ 
sociated  Press  editors  will  be  held  in 
the  Edgewater  Beach  Hotel  at  2 :30 
p.  m.,  Oct.  10.  This  is  one  day  before 
the  national  meeting  of  Associated  Press 
managing  editors.  Victor  Moffet,  Mon¬ 
mouth  Reznew- Atlas,  is  president. 


MONTGOMERY  PROMOTED 

Harry  Montgomery,  for  the  past 
three  years  manager  of  the  Associated 
Press  bureau  at  Amarillo,  Tex.,  has 
been  promoted  to  be  bureau  manager 
at  Phoenix,  Ariz.  He  is  succeeded  by 
Lewis  T.  Nordyke,  Stephenville,  Te-x. 


NAMED  MANAGING  EEHTOR 

Berton  Pattie  has  been  named  man¬ 
aging  editor  of  the  Waynesboro  (Va.) 
News-  V  irgin  ian. 


Situations  Wanted 


AdvertlBing  Man— Department  store  and 
newspaper  experience;  knows  present  day 
selling  problems;  good  record;  young;  now 
employed.  A-823,  Editor  &  Publisher. 


Business  Manager-.Advertising  Manager — 
Services  available  November  1st.  A  rec¬ 
ord  that  proves  both  the  knowledge  and 
practical  experience  needed  by  any  pub¬ 
lisher  who  is  not  fully  satisfied  with  pres¬ 
ent  operations.  This  advertisement  is  in. 
serted  by  a  man  who  has  demonstrated  his 
ability  to  produce  business  and  operate  at 
a  profit.  The  privilege  of  submitting  a 
record  of  20  years’  accomplishments  is 
solicited.  A-845,  Editor  &  Publisher. 


Circulation  Manager— Sixteen  years’  ex. 
perience  on  big  Eastern  newspapers,  11 
years  manager.  Record  of  production  best 
reference.  Thoroughly  familiar  Home 
Delivery  and  newsdealer  distribution.  A. 
B.  C.  records  always  perfect.  Handled 
many  big  contests.  Also  had  five  years' 
editorial  work  and  two  years  in  adver¬ 
tising.  Age  42.  married,  two  children. 
Refer  to  past  employers.  A-838,  Editoi 
&  Publisher. 


Circulation  Manager — Age  39;  married; 
20  years’  experience  morning,  evening 
and  Sunday  newspapers  upwards  of  250,- 
000  circulation.  Thoroughly  versed  in 
economical  operation,  organization  car¬ 
riers,  dealers,  etc.  Not  looking  for  a 
swivel  chair  but  a  publisher  who  wants 
an  honest,  efficient,  economical  adminis¬ 
tration.  Good  references,  ability  and 
character.  A-852,  Editor  &  Publisher. 


Circulation  Manager — Ten  years’  experi¬ 
ence  small  morning  newspapers.  Success¬ 
ful  and  economical  city,  suburban  and 
country  production.  Married,  age  30, 
permanent  opportunity.  Southern  States 
preferred.  Consolidation  reason  unem¬ 
ployed.  References.  Write  A-843,  Editor 
&  Publisher. 


Circulation — If  you  are  looking  for  a  cir¬ 
culation  manager  who  can,  without  loss 
of  time,  get  results  at  reasonable  cost, 
one  experienced  on  papers  from  50,000  to 
400,000  circulation,  write  A-803,  Editor 
&  Publisher. 


Classified  Manager — Mr.  Business  Manager: 
Does  your  Classified  Department  need  new 
promotion  ideas — scientific  sales  plans — 
more  production?  I  have  a  successful  14- 
year  record  as  a  producer  on  second  and 
third  newspapers.  Age  36,  college  grad¬ 
uate.  Pioneer  developer  of  word  rate 
plan.  Salary  secondary  to  opportunity. 
Willing  to  locate  anywhere.  Unqualified 
references  furnished.  Box  A-853,  Editor 
&  Publisher. 


Classified  Advertising  Manager — If  your 
classified  needs  promoting  here’s  your 
man.  15  years’  experience.  Constructive 
method  of  planning  that  gets  linage  and 
holds  it.  Conscientious,  thorough  worker. 
Will  promote  your  classified — you  needn't 
Invest  a  dollar.  Salary  and  bonus  ar¬ 
rangement  If  you  prefer.  This  man  knows 
he  can  produce,  let  him  prove  it.  A  talk 
costs  you  nothing.  A-864,  Editor  &  Pub¬ 
lisher _ 


Composing  Room  Executive  or  Superin¬ 
tendent;  15  years’  experience  as  foreman 
and  superintendent  on  daily  newspapers. 
Married,  very  reliable.  Can  furnish  first- 
class  references.  Address  A-81g,  Editor 
&  Publisher. 


Situations  Wanted 


Composing  Room  Executive,  Mechanical 
Superintendent.  Seasoned,  aggressive, 
business-like.  A-812,  Editor  &  Publisher. 


Mechanical  Superintendent — Practical  all 
departments.  Low  cost  operator.  Metro¬ 
politan  experience.  Two-fisted  supervi¬ 
sion.  Wide  awake.  A-827,  Editor  & 
Publisher. 


Mechanical  Superintendent  —  Thoroughly 
competent,  with  30  years’  experience  in 
newspaper  production  as  well  as  in  steam 
and  electrical  engineering,  is  available. 
This  man  is  a  past  master  in  photo-en¬ 
graving,  composition,  stereotyping,  press 
work,  and  knows  how  to  produce  good 
printing — quantity  production — at  small 
cost.  He  has  supervised  erection  of  news¬ 
paper  plants  and  is  fully  informed  on 
sound  proofing,  air  conditioning  and  the 
modem  improvements  essential  for  best 
results.  Address  George  C.  Flint,  842 
Gunderson  Ave.,  Oak  Park,  Ill.  Best  of 
references  as  to  character  and  ability. 


News  Man — Six  years’  experience  Kansas 
City  Star,  one  year  Marshfield  (Wis.) 
News  Herald,  editorial  executives  of  which 
recommend  him  as  being  able  to  fill  any 
position — rewrite  desk,  special  assignment, 
etc.  Age  28,  married,  college  graduate. 
Will  go  anywhere.  .\-832,  Editor  &  Pub¬ 
lisher. 


Newspaper  Man — Ably  equipped  for  any 
desk  or  other  assignment  desires  to  re¬ 
turn  to  small  city  from  10  years’  metro¬ 
politan  experience  on  paper  hailed  by 
newsmen  for  superior  craftsmanship,  news 
standards;  challenging  field  for  energetic, 
absorbing  work,  not  salary,  is  controlling 
consideration;  report  anywhere  for  inter¬ 
view.  A-856,  Editor  &  Publisher. 


Newspaper  Pressman,  capable  and  effici¬ 
ent,  is  available  at  once  for  position  with 
a  reliable  concern.  Sixteen  years’  experi¬ 
ence.  Good  references.  Go  anywhere. 
Albert  Keating,  42  Hillberg  Ave.,  Brock¬ 
ton,  Mass. 


Pressman-Stereotyper  wants  a  job.  Thor, 
oughly  capable  in  both  branches.  Best 
of  recommendations  as  to  ability,  sobriety, 
etc.  On  one  job  24  years.  Wire  or  ad¬ 
dress,  E.  T.  Smith,  care  St.  Louis  Law 
Printing  Co..  St.  Louis,  Mo. 


Reporter — Three  years’  small  town  and 
suburban  experience;  26;  unmarried;  Mis¬ 
souri  graduate.  Uses  grafiex.  Best  ref¬ 
erences.  A-855,  Editor  &  Publisher. 


Sports  Writer,  reporter,  copy  desk,  young, 
single,  ambitious,  5  years  daily  and  week¬ 
ly  experience.  Anywhere.  A-819,  Editor 
&  Publisher. 


Wood  Typo 


Free  Catalogue  No.  43— Borders,  Reglets, 
Cutting  Sticks,  etc.  American  Wood  Type 
Mfg.  Co.,  270  Lafayette  St.,  New  York 
City. 


Mechanical  Equipment  (or  Sale 


Duplex  Press,  48  pages,  3  16-*page  units. 
Cutler-Hammer  control,  newspaper  con¬ 
veyor  and  paper  hoist.  Supplies,  tools  and 
extra  parts  complete.  New  In  1931,  ex¬ 
cellent  condition.  Address  Johnstown 
Tribune  Publishing  Co.,  Johnstown,  Pa. 


Engraving  Department  Equipment,  all 
stand  brands.  New  and  trade-ins.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co., 
116  John  Street,  New  York  City. 


For  Sale — 1  Model  14,  1  Model  8  and  1 
Model  1  Linotypes,  complete  with  maga¬ 
zines  and  mats,  electrically  equipped,  with 
Margach  Feeders;  1  Flat  Casting  Box; 
1  20-page  Duplex  Tubular  with  complete 
stereotype  equipment,  almost  as  good  as 
new.  Apply  Box  A-841,  Editor  &  Pub¬ 
lisher. 


For  Sale — Bankruptcy  makes  available 
following  equipment  at  bargain  price: 
Goss  High  Speed  32-page  capacity,  four- 
plate  wide,  two-deck  high.  Straightline 
Press  with  50  H.P.  two-motor  alternating 
current  drive;  curved  casting  box;  tail 
cutter  and  motor;  curved  shaver  and  mo-« 
tor,  Hoe  Plate  Finishing  Machine;  Speed 
Scorcher;  Matrix  Shears;  Metal  Furnace 
and  Gas  Burner,  all  In  A1  condition.  May 
be  had  for  less  than  $10,000.  A-847, 

Editor  &  Publisher. 


Photoengraving  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co..  480  West  Broadway,  N.  Y. _ 


Mechanical  Equipment  Wanted 


Wanted — Four-color  press  capable  of 
printing  four  colors  on  eight,  twelve  and 
sixteen  pages.  Address  "Presa’’  Editor 
&  Publisher. 


Situations  Wanted! 

Advertisers  keep  their  application  before  the 
employers  in  the  advertising  and  publishing 
world.  It  is  the  most  direct  method  of 
making  contacts. 

Classified  Service  EDITOR  &  PUBLISHER 


Editor  &  Publisher  for  October  6,  1934 


-  '  Editors’  code  prohibits  it  in  strong  torious  bandit  such  as  Dillinger.  hi 

language.  I  think  you’ll  notice  that  the  newspaper’s  function  to  give  |J 
complainants  are  often  dishonorable  news  in  good  taste  without  glori^ 
people.  crime.  ^ 

iwjM  j-— ^  f  Forest:  The  charge  in  some  Miss  Dougherty;  Thoughtless  oe 

Yll  ..  measure  is  true,  but  it  is  also  true  that  sons  do  occasionally  make  the 

Jr  the  more  substantial  newspapers  observe  that  newspapers  make  heroes  of  crS 

l  Jl  X  ^  self-imposed  code  of  decency  in  this  nals  by  romantic  accounts  of  gang  k 

lyLjL  ^  ■<  1.-  I  phase  of  jouriuhsm.  The  test  is— first,  tivities.  But  that  is  not  true.  Was «». 

^  interesting  news,  and  second —  so  powerful  a  moral  lesson  preached  k 

^  ~  is  it  the  kind  of  news  which  should  go  the  criminally  inclined,  as  the  S-coli* 

Bt  MARLEN  pew  respectable  homes  to  be  read  picture  of  Dillinger  stretched  out  i 

^  by  young  and  old.  I  am  sorry  to  say  death,  with  blood  oozing  from  his  but 

HEA  the  Detroit  ball  club  en-  various  items  of  news  on  the  basis  of  that  this  practice  is  not  observed  by  riddled  body,  his  clothes  foul  with  dk 
tered  a  hot  contest  for  pennant  his  observation  of  what  the  public  is  all  publications  in  this  or  any  other  while  police  officers  stood  over  ^ 


Bt  MARLEN  PEW  respeciame  nomes  to  oe  reaa  picture  of  Dillinger  si 

W  '  rtw  by  young  and  old.  I  am  sorry  to  say  death,  with  blood  oozing 

HLA  the  Detroit  ball  club  en-  various  items  of  news  on  the  basis  of  that  this  practice  is  not  observed  by  riddled  body,  his  clothes  foul  with’^ 
tered  a  hot  contest  for  pennant  his  observation  of  what  the  public  is  all  publications  in  this  or  any  other  while  police  officers  stood  over  ^ 
honors,  the  old  sporting-desk  fire  blazed  interested  in  reading  about.  But  there  country,  nor  will  it  be— but  is  not  the  Did  that  make  a  hero  of  Dillinga? 
afresh  in  Malcolm  W.  Bingay,  execu-  have  been  many  instances  of  newspapers  public  given  the  opportunity  to  choose  Mr.  Pew:  That  horrible  pictiueA- 
tive  editor  of  Detrmt  Free  Press,  and  risking  circulation  loss  by  attacking  and  what  newspaper  or  newspapers  will  not  heroize  Dillinger,  but  I  do  tfc 
he  started  to  write  a  column  signed  exposing  dishonest  citv  officials  who  come  into  its  homes?  Is  it  not  the  duty  that  there  is  such  a  thing  as  panderiro 

Mr  ItfM  **  Ravvv  . .  _ _  _  1  •”  Tl*  «•  4.^  «.Ukk4.  4.1..^:..  j  J 


Mr.  Iffy  Few  editorial  men  know  were  enjoying  popularitv.  We  are  all  of  parents  to  see  that  their  children  do  to  morbid  taste  and  degrading  the^?' 
the  game  better  than  he,  and  of  course  familiar  with  the  example  of  the  pub-  not  read  newspapers  specializing  in  mind  by  a  too  familiar  contact  with  rt  1 
the  suiff  went  over  w-ith  a  smash.  But  Usher  of  a  large  chain  of  newspapers  scandal?^  The  choice  is  there.  _  volting  subjects.  1 

Mr.  Forrest: 


the  editor  was  hooked  by  his  own  bait,  who  brought  the  full  editorial  power  of  Miss  Dougherty:  I  can’t  agree  that 


If  one  will  difir. 


in  the  end.  When  the  Tigers  had  his  many  newspapers  to  bear  in  an  effort  the  problem  is  as  simple  as  that.  After  entiate  between  the  conservative  and tte 
cinch^  hrst  place  and  all  the  “if”  was  to  keep  the  United  States  out  of  the  all,  what  is  so  private  about  a  man  or  sensational  press,  I  am  of  the  opiasr 
out  of  the  calculation,  Mr.  Iffy  assumed  last  war.  He  risked  great  circula-  woman’s  relationship  to  his  or  her  fel-  that  sex  and  crime  are  presented  toiie 
that  his  work  was  done  and  proposed  to  tion  losses.  Is  there  anv  business  on  the  low  men?  The  libel  laws  afford  pro-  public  out  of  all  proportion  to  the  pot 
resign.  But  readers  of  the  Free  Press  face  of  the  earth  that  imperils  its  profits  tection.  If  a  man  misconducts  himself,  good.  This  is  because  the  sensati« 
refused  to  permit  the  canning,  and  Mr.  by  engaging  in  battles  for  the  public  robs  a  bank,  assaults  a  wo^n,  violates  press  caters  to  a  class  of  readers  A 
Bingay,  at  last  accounts,  found  him-  welfare  as  newspapers  do?  the  code  of  good  citizenship,  is  it  just  manding  sensational  sex  and  crime  ne»i 

selt  saddled  with  columnar  duties  he  Mr.  Forrest  ;  In  my  opinion,  the  to  say  that  a  newspaper  violates  that  and  this  means  added  circulation.  Hn 
can  t  shake  off.  leading  newspapers  in  this  country  are  man’s  privacy  by  making  public  the  the  public  has  the  opportunity  to  rti^kt 

T  .  .  operated  on  a  general  editorial  policy  fact?  It  isn’t  news  if  a  woman  takes  his  and  his  children’s  mental  fodA 

wu  men  m  a  hotel  room  in  ^ew  of  public  service,  of  public  good,  of  care  of  her  home,  looks  after  her  child-  There  is  no  doubt  that  the  wide 
j-  listen^  to  the  President’s  patriotism  as  their  owners  see  it,  and  ren,  does  her  duty  as  a  wife  and  con-  semination  of  sex  and  crime  news  hs 
ramo  address.  One  commented :  “His  are  less  commercial  than  one  might  ducts  herself  as  a  good  neighbor ....  ^  debasing  effect  upon  the  populalm 
voice  IS  like  a  cathedral  chime.”  The  think.  but  it  is  news  that  no  community  of  and  especially  upon  the  young  I  W. 

other  said :  “Srems  to  me  more  like  Mr.  Pew  :  What  the  public  “needs”  human  beings  would  fail  to  discuss  if  liey.g  the  common  law  of  decenev 
an  alarm  clock.  The  first  comment  u  o  w.*h  i.  a  woman  with  a  good  home  deliberately  prevail  in  the  end.  ’ 


an  al^m  clock.  The  first  comment  is  a  matter  of  opinion.  With  acknow  l-  a  woman  with  a  good  home  deliberately  prevail  in  the  end. 
came  from  one  who  admires  the  Presi-  edged  exceptions,  editors  discriminate  violates  the  code  of  decency.  .\nd  every  Miss  Dougherty:  I  can’t  agree  wil 
dent  and  all  his  works ;  the  second  from  in  their  selections  and  seek  to  elevate  community  is  best  served  when  such  a  ..Qy  news  is  given  unA 

one  who  views  the  Administration  with  and  honestly  inform  public  opinion,  person  is  exposed.  When  there  is  an  importance.  We  have  onlv  to  mea»» 
unconc^led  contempt.  Many  people  hear  More  sacrifices  for  principle  are  made  invasion  of  such  privacy,  the  individual  jjjg  importsmee  of  sex  and  crime  in  «kl 
V  L-/ many  in  newspaper  work  than  in  any  of  the  himself  is  responsible;  not  the  news-  g,^^  every  one  of  us  k| 

establish  its  relative  importance  as  il 


what  they  want  to  hear,  just  as  many  in  newspaper  work  than  in  any  of  the  himself  is  responsible;  not  the  news- 
see  what  they  want  to  see.  Nothing  professions,  possibly  excepting  medicine,  paper. 

so  stubborn,  including  a  Missouri  mule,  .\n  editor  must  give  his  public  the  news  Mr.  Pew’  :  But  I  think  there  are  in- 


so  siuuuorii,  inciuaing  a  *uissouri  muie.  An  editor  must  give  his  public  the  news  Mr.  Eew’  :  But  1  think  there  are  in-  „  consideration.  \nd  I  nnsitiv^U  i 
as  a  preconceived  idea .  mighty  m  which  it  is  interested,  within  the  limits  stances  wherein  this  theory  becomes  believe  that  anv  child’s  mind  n 

genius  IS  he  who  can  edit  a  newspaper,  of  editorial  discretion.  If  he  doesn’t,  cruel  and  pointless  in  practice.  Take  seriouslv  imnaired  hv  the  readhi 

or  write  an  advertisement,  that  will  some  other  paper  will.  It  is  this  fact  the  case  of  juvenile  offenders.  A  young  of  so-called  sex  news  in  the 

penetrate  the  fixed  mind.  which  accounts  for  the  charge  that  news  bov  commits  a  crime  that  is  probably  a  _ 


TT  IS  all  well  understood  by  now  that  After  all,  the  public  mind  is  heavily  ms  crime,  lo  mm,  may  ue  omy  piay.  j  in  most  newsnaners  in 

A  It  was  a  Chicago  press  agent  who  superficial  and  trivial  and  people  do  not  .\nd  yet  the  news  account  of  his  false  P  a_j  .  l 

worked  the  sympathy  racket  for  poor,  pggd  what  they  cannot  understand.  step,  burdens  him  down  with  a  sense  not  acoiiir^  hv  childrm  in  tmiC,. 

old,  unhappy  and  decrepit  Samuel  Insull,  Mr.  Forrest:  News  values  are  often  of  shame,  puts  a  black  mark  on  his  newspapers  Its  acouisition  is  a  nrnhu 

only  just  another  victim  of  the  world-  expanded  beyond  their  true  worth  in  career;  and  may  eventually  even  drive  Hirectlv  within  the  nmvinre  iL 

wide  depression — and  who  wasn  t — but  I  heavy  competition  for  circulation,  but  him  into  a  life  of  crime.  home  and  ran  he  rnntmlled  nniw  t 

have  never  been  able  to  determine  here  again  the  public  is  the  judge.  This  Mr.  Forrest:  The  press  should  em-  measure  that  the  parent  safemL# 
whether  the  placement  of  a  circus  method  is  not  practiced  by  the  more  ploy  careful  discrimination  in  either  his  child’s  surroundings  and  associa^ 

midget  in  the  lap  of  J.  Pierpont  Morgan  reputable  and  conservative  papers.  using  or  concealing  the  identity  of  w  p-w  Th^r*  tme  ■ _ 

was  to  advertise  the  tent  show  in  Wash-  Miss  Dougherty:  The  public  is  the  juvenile  offenders.  Very  often  juvenile  “ 

ington  or  to  achieve  some  deep  and  judge.  Self-appointed  critics  who  set  court  officials,  among  them  judges,  can 

timely  plot  in  popular  psychology.  As  themselves  up  pontifically  from  time  to  work  profitably  with  the  newspapers  in 

set  forth  in  the  classics,  burlesque  often  timi  to  analyze  the  newspapers,  ap-  this  problem.  Newspaper  editors  are  .  ^  J  ^nd  Mtt 

turneth  away  wrath.  parently  forget  that  the  whole  reading  alive  to  this  and  are  willing  to  co-  . ‘s 

♦  *  *  ..,;th  th^  ^.nfhnrltip^  Tn  Roston.  high-minded.  & 


which  accounts  for  the  charge  that  news  boy  commits  a  crime  that  is  probably 
values  are  often  trivial  and  superficial,  simply  a  mistake  due  to  immaturity. 
After  all,  the  public  mind  is  heavily  His  crime,  to  him,  may  be  only  play. 


papers.  A  child  would  necessarily  hntl 
to  be  worldly  wise  to  understa^ 


old,  unhappy  and  decrepit  Samuel  Insull, 


timely  plot  in  popular  psychology.  As 
set  forth  in  the  classics,  burlesque  often 
turneth  away  wrath. 


VI —  *, - .•  ‘'r  inis  eacn  oay.  yji  course  news  values  lor  many  ycais,  me  new  si^ai^ei  s  na.e  .  rwrinH  W  th. 

iTl  vioman  s  e^tor  of  ^ew  York  are  often  superficial  and  trivial.  Every-  been  under  agreement  to  suppress  the  Xh^  nrpe*  ^ 

Journal.  WUbur  Forrest,  preutive  as-  thing  in  life  isn’t  serious.  People  must  names  of  juveniles  when  involved  in  eff^tivP  nnl^«  h 

to  the  president  of  Aew  York  have  diversion.  There  must  be  light  criminal  or  disgraceful  situations.  ar/hiV  cMU  *  for  nnh  f 

HeraW  Tribune  publishing  company,  and  touches  to  the  picture  of  the  world’s  Miss  Dougherty:  I  did  not  mean 
your  dutiful  servant  discussed  newspaper  events.  Otherwise,  the  dark  shadows  of  to  imply  by  my  questioning  of  what  we 
affaire  in  a  symposium  on  the  network  crime,  international  dispute,  kidnapping  have  termed  “the  right  of  privacy,”  L  *  n 

of  the  National  Broadcasting  Co.,  on  and  heavy  finance  would  drive  people  that  newspapers  should  make  it  their  Tiri  “l  ^ 

Monday,  the  subject  being  “Character  to  boredom.  business  to  pry  into  the  sorry  affairs  of  i  I  undey^eM 

Building  and  the  Press.”  Here  are  some  Mr.  Pew:  There  is  the  familiar  ac-  others  with  an  absolute  disregard  of  the  of  ^ 

excerpts  new  to  you,  of  course,  because  cusation  that  the  press  overemphasizes  factors  involved  and  the  ultimate  con- 

nol^y  but  home  folks  hear  radio  in  the  irrational  statements  of  public  officials,  sequences.  Responsible  editors  are  ex-  ^ 

early  afternoon:  particuUrly  members  of  Congress,  thus  tremely  careful  about  publishing  the  ***' 

Mr.  Pew:  No  mattpr  how  imnoriant  L  for  of  l.w.oo,!.  offrnHrrc  Citizenship. 


Mr.  Pew:  No  matter  how  important  begetting  in  the  young  a  disrespect  for  names  of  juvenile  offenders, 
to  the  public  welfare  a  project  may  be,  public  officials  and  a  cynical  contempt  Mr.  Pew:  The  greatest  concern  of 

there  are  always  those  who  view  the  for  government  as  a  whole.  I  think  parents,  of  course,  is  that  the  papers 

newspaper’s  aims  with  suspicion.  In  an  the  reporter  more  often  makes  the  state-  should  be  kept  free  of  ideas  or  accounts 
analysis  of  the  part  played  by  the  press  ment  intelligible  than  otherwise.  of  events  which  would  tend  to  corrupt 

in  the  training  of  youth,  these  suspicions  Miss  Dougherty  :  When  a  public  the  minds  of  their  children.  I  feel 


in  the  training  of  youth,  these  suspicions  Miss  Dougherty  :  When  a  public  the  minds  of  their  children.  I  feel  Recor«l,  Cite*  Optimistic  SifW 
become  especially  important  when  di-  official  makes  an  irrational  statement,  strongly  that  the  lurid  treatment  ac-  “The  general  advertising  situatic 
rected  against  the  subject  matter  of  the  jt  ought  to  be  published  so  that  the  corded  sex  and  sex  crimes  by  certain  looks  _  most  encouraging.  Advertisi 

newspaper  itself.  A  common  charge  is  people  may  decide  for  themselves  as  to  newspapers  has  a  definitely  debasing  agencies  are  busy  places  these  daj 

that  newspaper  standards  are  determined  the  fitness  of  the  official.  effect  upon  the  minds  of  the  readers.  More  copy  is  in  preparation  than  at  ai 

by  circulation;  that  the  press  gives  the  Mr.  Forrest:  In  my  opinion,  the  especially  if  those  readers  happen  to  be  time  in  recent  years.  On  this  trip 

public  what  it  wants,  rather  than  what  newspaper  is  entirely  within  its  function  adolescents.  Some  newspapers  have  have  written  over  50,000  lines  of  n< 
it  needs.  reporting  irrational  statements  by  glorified  criminals  through  ignorant  re-  business  for  the  Post-Record.  Certait 

Mr.  Forrest:  It  would  be  foolish  to  public  officials  and  especially  members  porting,  but  intelligent  exposes  have  led  there  is  sound  basis  in  the  national  fii 

_ r  r- _  , _  •  C _ _  .l.-  .1 _ .  _ r _ -r., _ J-C _ ..f  (r.r-  ’• 


deny  that  a  publisher  is  interested  in  of  Congress,  because  it  is  from  this  that 
the  circulation  of  his  paper.  Circulation  the  public  is  permitted  to  judge  the 


to  reforms,  often  in  defiance  of  corrupt  for  optimism.’ 


political  organizations. 


Charles  W.  Boggs,  general  ma 


is  the  life  blood  of  any  newspaper.  I  individuals  they  elect  to  represent  them.  Mr.  Forrest:  One  of  the  most  seri-  Los  Angeles  (Cal.)  Post-Record  i 
believe  that  any  newspaper  that  is  to  Mr.  Pew:  In  their  efforts  to  give  ous  problems  in  newspaper  editing  today  stated  in  an  interview  in  New  Yo 
succeed  on  its  own  merits  must  offer  the  people  the  news  they  want,  the  news-  is  the  length  at  which  criminal  and  this  week.  “The  Post  now  has_  wi 
that  which  is  most  interesting  to  the  papers,  it  is  maintained,  often  violate  gangland  activities  may  be  presented  to  than  67,000  net  daily  evening  circ^ 


greatest  number  of  its  readers.  the  individual  right  of  privacy.  Such  the  public.  I  cannot  speak  for  sensa-  tion.  In  California  business^  is  gtij 

Miss  Dougherty  :  Undoubtedly,  the  treatment,  some  believe,  creates  in  child-  tional  papers  which  specialize  in  this  Exports  are  heavy  to  Australia  and  I 
successful  editor  gives  the  reader  the  ren  an  inordinate  curiosity  in  the  petty  category  of  information.  I  believe  that  Orient.  Sales  to  Mexico,  Central  ^ 
news  he  wants.  News  is  a  commodity  affairs  of  others.  But  ethically,  pub-  gangster  news  should  be  published  for  ^tin-American  republics  are  const^ 
to  the  editor,  just  as  potatoes  are  to  Ushers  are  conscious  of  the  sanctity  of  its  true  value — that  is  to  say,  the  story  inerrasing.  _  Ultimately  we  will  W 
the  grera  grocer.  He  exercises  discrimi-  privacy  and  are  anxious  to  preseve  it.  of  the  crime,  subsequent  police  activity,  international  highway  on  t^  Ri* 
nation  in  the  amount  of  space  given  to  ITie  American  Society  of  Newspaper  the  capture  and  trial,  or  killing,  of  a  no-  coast  from  Alaska  to  the  Cape.” 


In  California  business  is 


HNDS  OUTLOOK  ENCOURAGW 

C.  W.  Boggs,  Los  Angeles  Poi 
Record,  Cite*  Optimistic  Signs 
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